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SUNDAY

HM THE SULTAN CONGRATULATES 
PAKISTAN PRESIDENT

A GUIDE TO 
MUNICH

MUSCAT:  His Majesty Sultan Haitham bin 
Tarik has sent a cable of congratulations to Dr. 
Arif Alvi, President of the Islamic Republic of 
Pakistan on his country’s Independence Day 
anniversary. In his cable, His Majesty the Sultan 
expressed his sincere greetings and wishes of 
good health and happiness to the president and 
to his country’s people further progress and 
prosperity.  -ONA>B5

HIS MAJESTY’S WISE POLICIES HELPED 
IN FACING ECONOMIC CHALLENGES

WASHINGTON: The wise lead-
ership of His Majesty Sultan 
Haitham bin Tarik has success-
fully handled the challenges faced 
by the Sultanate of Oman during 
the COVID-19 pandemic and the 
crisis posed by reduction in inter-
national oil prices.

According to a report pre-
pared by British writer Jonathan 
Campbell and published in the 
website of The Washington In-
stitute for Near East Policy, His 
Majesty the Sultan took timely 
steps to diversify the Sultanate’s 

economy on the back of legisla-
tions and laws relating to for-
eign direct investment and pub-
lic-private partnership (PPP). 
Consonant with this, laws were 
ratifi ed for the improvement of 
the State’s administrative ap-
paratus, streamlining of fi nan-
cial audit and enhancement of 
appropriate business environ-
ment. The steps and decisions 
fall under the key objectives of 
the Tenth Five-Year Plan (2021-
2025) and are consistent with 
Oman Vision 2040.

The report highlighted the 
success in increasing direct for-
eign investments, amounting to 
19 percent during the fi rst quar-
ter of 2022, increase in oil ex-
ports in 2021 and the conduct of 
a number of conferences, includ-
ing ‘Oman Renewable Energy’ 
Conference in London last July 
which saw appreciable presence 
of a number of multi-national 
companies which executed pro-
jects in the Sultanate of Oman 
and are interested in execution of 
other projects.  >A4

The report 

highlighted 

the success in 

increasing foreign 

investments in 

the country

Oman in the 70s through an expat’s eye
PANKAJ KUMAR SHARMA

MUSCAT: Ashok Sabharwal, who 
left for India after serving for 53 
years in the Sultanate of Oman, 
gives a beautiful glimpse of the 
country during the early and late 
1970s.

Though Oman has witnessed 
a massive growth over the last 50 
years, the Indian expat had arrived 
at a small Bait Al Falaj airstrip on 
June 9, 1969.  He was taken by the 
Petroleum Development Oman 
(PDO) bus to Mina Al Fahal camp 
which took almost 40 minutes.

“I joined as the catering contrac-
tor of the PDO. The name of the 
company was Gulf Catering and 
Contracting Company (GCC), said 
the Indian expatriate, adding “The 
PDO camp at Mina Al Fahal camp 
was quite good with accommoda-
tion and other amenities. 

“There was a bus service called 
Damra that took us twice a week to 
Muttrah and Muscat. There were 
a few shops in Muscat, mostly 
owned by the Indian community. 
Muttrah Souq also had some shops 

owned by the Omani and Indian 
communities.”

“Our salary used to be in red-
colour Indian rupees and bank ac-
count was in sterling pound. There 
were two main banks - British 
Bank of Middle East (BBME) and 
Grindlays Bank. For the European 
community at PDO, our company 
had one shop, namely, Family Shop 
at Ras Al Hamra.

PDO also had one small hospital 
which was located where Khoula 

Hospital currently exists,” he said.
“Sometimes, we used to visit vil-

lages in Ghubra and Azaiba where 
most of our Omani employees 
used to stay. When I arrived here, I 
was infected with Malaria and be-
came homesick. 

“I thought I would complete only 
six months of the initial period and 
then won’t come back. But due to 
God’s grace, I continued and then 
came the monumental change on 
23 July, 1970 when late His Maj-

esty Sultan Qaboos bin Taimour 
took over. Oman rode a diff erent 
development trajectory and be-
came a world-class country,” said 
Sabharwal.

When asked about his associa-
tion with Times of Oman, he said 
the paper used to be published on 
a weekly basis and people waited 
with bated breath to get a copy.

“We had family relations with 
the late Essa bin Mohammed Al 
Zedjali, the founder of Times of 

Oman. Mr Essa used to enjoy our 
Diwali parties. My family was also 
invited to the silver jubilee cele-
brations of Times of Oman on 23rd 
of February at Muscat Interconti-
nental hotel.

“I had a very happy stay in Oman. 
That is why I spent almost 53 years 
here. I had sad feelings when I 
decided to retire. But Inshallah, I 
will be visiting Oman to meet my 
friends - Omani and expatriates,” 
he concluded.

R E M I N I S C E N C E S

WORLD
Classified papers at 
Trump house seized

2
The US Federal Bureau of 
Investigation (FBI) seized 
11 sets of classifi ed records 

during the search of former US 
President Donald J Trump’s 
Florida property Mar-a-Lago 
earlier this week, including 
some materials marked as “top 
secret/sensitive compartmented 
information”. >A7

MARKET
Pact inked for $40mn 
chemical plant in Sur

3
Sur Industrial City, 
affi  liated to the Public 
Establishment for 

Industrial Estates (Madayn), has 
signed an investment contract 
with Al Ghaith for Chemical 
Industries to establish chemical 
plant on 60,000 square metres 
with an investment value 
exceeding $40 million. >B2

OMAN
Positive outlook for 
Oman’s tourism sector

1
Fitch Solutions upgraded 
its positive forecasts for 
Oman’s tourism recovery 

during 2022 and 2023 with an 
expected stronger growth during 
the mid-term forecasts period 
2024-2026. The report pointed 
to the remarkable recovery of the 
tourism sector with eff ect from 
the fourth quarter of 2021. >A3

T O P  T H R E E  I N S I D E  S T O R I E S
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Oman athletes bag 1 gold, 

2 bronze in Konya games

Times News  Service 

KONYA: Oman’s national athlet-
ics team concluded their partici-
pation in the fi fth edition of the 
Islamic Solidarity Games in Kon-
ya by winning one gold and two 
bronze medals.

On the last day of the athletics 
competitions, the team star, Fatek 
Beit Jaaboub clinched gold in the 
high jump while Barakat Al Harthy, 
Ammar Al Seifi , Muhammad Al 
Saadi and Ali Al Balushi won bronze 
medal in the 4 x 100 m relay, regis-
tering a new Omani record with a 
timing of 39.21 seconds.

Sprint medal
The star of our national athletics 
team, sprinter Barakat Al Harthy 
bagged the fi rst medal for  Oman in 
the 100 metres race, clocking 9.99 
seconds.

In his fi rst participation in the 
general competitions, Mubeen Al 
Kindi threw the hammer to a dis-
tance of 57.26 metres in the fi nal 
and runner-up Hussein Al Farsi 
recorded a timing of 4.03.37 in the 
1,500m race. Mazoon Al Alawia fi n-
ished the women’s 100 hurdles in 
14.18 seconds.

Oman’s shooting team com-
pleted their competition in the trap 
category on Friday by achieving the 
ninth place in the mixed competi-
tions (men and women), by hitting 
128 dishes out of 150.

In the skeet  category, the team 

fi nished their preparations for the 
tournament  in the singles cate-
gory, while the mixed competition 
will be on Tuesday.

The men’s team is represented 
by Yasser Al Nasiri, Naghmoush 
Al Hatali and Muhammad Al 
Gharbi and the women’s team 
is represented by Fatima Al 
Sulaimiya.

In the cycling competition, Ma-
zen Al Riyami came 31st, while 
Munther Al Hasani was ranked 
36th out of the 70 participants.

Omani swimmer Nasser Al Kin-
di participated in the 100m but-
terfl y competition and recorded a 
timing of 1.03.90m, while Muhan-
nad Awlad Thani took part in the 
200m backstroke and recorded a 
time of 2.24.81m.

A T  I S L A M I C  S O L I D A R I T Y  G A M E S
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Oman’s total oil exports rise by 16.2% till the end of June 2022
MUSCAT: Oman’s total oil ex-
ports saw an increase of 16.2 per-
cent untill the end of June 2022 
according to the latest statistics of 
the National Centre for Statistics 
and Information (NCSI).

The report said that China 
topped the list of the Sultanate’s 
oil importing countries till the 
end of June 2022 at 123. 10 mil-
lion barrels.

The total domestic production 
of the Sultanate’s natural gas 
(including imports) up to end of 
last June increased by 4.4 per-
cent to 25.77 billion cubic me-
tres compared to 24. 69 billion 
cubic metres during the same 
period in 2021.

This increase is mainly attrib-
uted to the increase in production 
of accompanying gas by 7.9 per-

cent to reach 4. 8 billion cubic me-
tres compared to 4.52 billion cu-
bic metres at the end of June 2021 
along with the increase of produc-
tion of non-accompanying gas (in-
cluding imports) by 3.6 percent to 
reach 20.88 billion cubic metres 
compared to 20.17 billion cubic 
metres at to end of June 2021.

The Sultanate’s average daily oil 
production up to end of June 2022 

amounted to 1.047 million barrels, 
registering an increase of 9.7 per-
cent compared to 954,900 barrels 
during the same period in 2021.

The NCSI statistics also point-
ed to the increase of average oil 
price till the end of June by 60.9 
percent at $90.4 per barrel com-
pared to the same period in 2021.

The industrial projects topped 
the list of consumption of natural 

gas by 15.49 billion cubic metres, 
an increase of 6 percent from the 
total gas consumption till the end 
of June 2022 followed by the con-
sumption by oilfi elds at 6.44 bil-
lion cubic metres, an increase of 
2.1 percent. 

The consumption of power 
plants amounted to 3.71 billion 
cubic metres, an increase of 1.4 
percent.— ONA  

NCS I
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MOST READ ON FACEBOOK

 O N  S O C I A L  M E D I A

55,089 REACH

MOST WATCHED VIDEO ON FACEBOOK

MOST VIEWED VIDEO ON INSTAGRAM

The Midday 
Update video

The Midday Update video had 
1,800 views and reached 4,200 
people on Facebook.

The Midday 
Top Story 
video

The Midday Top Story video 
had 1,512 views and 56 likes on 
Instagram.

Story on 
Pakistan 
School Muscat 
student

A story on Pakistan School Muscat student reached 55,089 
people and had 2,229 link clicks on Facebook.

1,800 VIEWS

1,512 VIEWS

Fitch upgrades tourism 

sector outlook for Oman

TOUR I SM

MUSCAT: Fitch Solutions up-
graded its positive forecast for 
the Sultanate of Oman’s tourism 
sector recovery during 2022 and 
2023 with an expected stronger 
growth during the mid-term fore-
casts period 2024- 2026.

The report of Fitch Solutions 
Agency pointed to the presence of 
remarkable recovery for the tour-
ism sector in the Sultanate with 
which took eff ect from the fourth 
quarter of 2021.  The report also 
expected the growth to continue 
during the upcoming years on ac-
count of the economic diversifi ca-
tion programmes of Oman Vision 
2040. The tourism development 
plans executed by the govern-
ment through the programme for 
recovery from impact of Covid 19 
pandemic, the digital marketing 
initiatives and the announcement 
of new investments in the tourism 
sector would also lend strength to 
the growth, it said.

The report provided analysis 
of experts, independent forecasts 

and information of competitive-
ness on the Sultanate’s tourism 
industry and the economic fore-
cast of the sector, worldwide. 
The report on the Sultanate’s 
tourism sector is established on 
the sources of Fitch Solutions 
including independent evalua-
tion, tourism spending forecasts, 
government spending on tourism, 
indices for arrival and departure 
of passengers in accordance with 
the means of transport, reason for 
travel, the country of origin and 
destination among other aspects. 

Meanwhile, the Ministry of 
Heritage and Tourism reaffi  rmed 
that the incentives the govern-
ment has announced have direct-
ly contributed to mitigating the 
severity of the impacts of Covid 
19 pandemic on the tourism sec-
tor and its employees. The Min-
istry stated that it is executing the 
comprehensive tourism develop-
ment plan approved for develop-
ment of the sector through the 
governance programmes, man-

agement and competence build-
ing, planning and investment 
programmes, the programmes of 
quality, sustainability, competi-
tiveness, in-country value and 
employment market programmes 
besides the integrated tourism 
programmes and the support of 
local community programmes.

The Ministry of Heritage and 
Tourism also reaffi  rmed that the 
international reports on the tour-
ism sector are considered eff ective 
tools for independent evaluation 
of the development eff orts and 
would contribute to boosting the 
competitiveness of the tourism 
sector, attraction of investment 
and the support of tourism move-
ment.  Fitch is a global independ-
ent agency that evaluates  cred-
its risks and strategic decisions 
through reliable data, research and 
analysis of international markets 
and macro-economy data availing 
from its over 100 years of experi-
ence in over 20,000 destinations, 
worldwide. -ONA    
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Report reaffi  rms 

Oman’s ability 

in achieving 

objectives of 

economic growth

The report stated that 
His Majesty the Sul-
tan has restructured 
the Council of Minis-

ters, besides renationalisation 
of the state-owned companies 
and sovereign wealth invest-
ment funds in fi ve sectors under 
Oman Investment Authority in 
order to improve execution pro-
cesses.

The report reaffi  rmed the 
ability of the Sultanate of Oman 
in achieving the objectives of 
economic growth through the 
‘Mid-term fi scal balance plan 
2022/ 2024’ which provided 
revenues amounting to $780 
million in 2021, expected to 
reach $1.3 billon in 2022.

Balanced budget
These eff orts and plans would 
continue to maintain a bal-
anced budget supported by the 
increase in oil prices, the report 
hoped.

The report pointed to the sta-
tistics of ‘Fitch International 
Credit Rating Agency’ which 
reaffi  rmed that the public debt 
percentage decreased from 67.3 
percent to 47.5 percent

The report further said that 
the Sultanate of Oman is ex-
tending relentless eff orts for de-
velopment of new energy sourc-
es, including the agreement for 
development of a facility for 
production of green ammonia 
in Salalah along with execu-
tion of green hydrogen projects 
in Duqm and development of 
solar energy at several gas and 
oilfi elds.

The report concluded by 
praising the distinguished 
role the Sultanate plays under 
the leadership of His Majesty 
Sultan Haitham Bin Tarik on 
peaceful solutions to various 
issues in the region, including 
the Yemeni cause and Iran’s nu-
clear dossier.

O N  G R O W T H  T R A C K

SHABAB OMAN 
II ARRIVES IN 
PORTSMOUTH, UK
The Royal Navy of Oman 

ship Shabab Oman II arrived 

at Portsmouth in the United 

Kingdom, as part of its inter-

national voyage (Oman, the 

Land of Peace) coming from 

Aalborg Port in the Kingdom of 

Denmark.

 < FROM 

A1
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Training programme organised

MUSCAT: The 6th edition of the 
training programme “Seeds for 
the Future 2022” kicked off  on 
Thursday. The programme, or-
ganised in partnership between 
the Ministry of Higher Education, 
Research and Innovation, Oman 
Telecommunications Company 
(Omantel) and Huawei Company, 
aims to hone the skills of students 

by sharing technological and cul-
tural courses. As many as 30 stu-
dents from diff erent universities 
and colleges in Oman are partici-
pating in the programme.

The ceremony was held un-
der the auspices of Dr. Rahma 
Ibrahim Al Mahrouqi, Minister 
of Higher Education, Research 
and Innovation.

The programme seeks to sharp-
en local competencies in the fi eld 
of information technology and 
communications, encouraging 
knowledge-transfer, boosting 
interest and expanding under-
standing of the technology sector 
by furnishing a more sustainable 
technological milieu in the region.

— ONA

S K I L L  D E V E L O P M E N T
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Author Salman Rushdie on ventilator 

after stabbing, attacker in custody
NEW YORK: Award-winning 
author Salman Rushdie, who 
was stabbed multiple times on 
Friday while on stage at a liter-
ary event in rural New York, is 
on a ventilator and could lose an 
eye, his agent said.

“The news is not good,” agent 
Andrew Wylie said in a statement 
obtained by The New York Times. 
“Salman will likely lose one eye; the 
nerves in his arm were severed; and 
his liver was stabbed and damaged.”

How did the attack unfold?
The stabbing took place at the 
Chautauqua Institution, about 
55 miles southwest of Buff alo in 
New York state, where Rushdie 
was due to deliver a lecture on how 
the United States off ers asylum for 
artists in exile

Witnesses said a man ran to the 
stage as Rushdie was about to de-
liver a lecture, before attacking him.

“A man jumped up on the stage 

from I don’t know where and start-
ed what looked like beating him on 
the chest, repeated fi st strokes into 
his chest and neck,” said Bradley 
Fisher, who was in the audience. 
“People were screaming and cry-
ing out and gasping.”

A doctor who was in the audi-
ence and off ered assistance af-

ter the attack told the New York 
Times that he appeared to have 
multiple stab wounds including 
one to the right side of his neck, 
but that he had a pulse and did not 
require cardiopulmonary resusci-
tation (CPR). 

Images shared by attendees 
appeared to show Rushdie being 

treated on stage. He was later air-
lifted to a local hospital for emer-
gency surgery.

Attacker in custody
The alleged attacker was immedi-
ately arrested. Police later identi-
fi ed the suspect as a 24-year-old 
man from New Jersey. Police said 
he was tackled by audience mem-
bers before being taken into cus-
tody. Police also said there were no 
indications of previous threats, but 
confi rmed the attacker had a pass 
to attend the event.

“I felt like we needed to have 
more protection there because 
Salman Rushdie is not a usual 
writer,” said Anouar Rahmani, an 
Algerian writer and human rights 
activist who was also in the audi-
ence. “He’s a writer with a fatwa 
against him.” 

 A state trooper and a county 
sheriff ’s deputy had been assigned 
to watch over the lecture. DW

R U S H D I E  A T T A C K E D

Actress Anne Heche succumbs 
to injury suff ered in car crash

CALIFORNIA: Hollywood ac-
tress Anne Heche has been de-
clared legally dead on Friday, at 
the age of 53. 
The announcement comes a 
week after she was involved in a 
serious accident that saw her car 
crash into a house in West Los 
Angeles.

Heche has lost all brain func-

tion, and has been in a coma and 
on life support since August 5. A 
spokesperson for the actress said 
she is therefore “legally dead ac-
cording to California law.”

However, her family has cho-
sen to keep her on life support 
while they explore options for her 
to become an organ donor, which 
had been her long-held wish. ANI

S E R I O U S  A C C I D E N T
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FBI seizes 11 sets of classifi ed material from Trump’s  residence
WASHINGTON: The FBI seized 
11 sets of classifi ed records during 
the search of former US President 
Donald J Trump’s Florida prop-
erty Mar-a-Lago earlier this week, 
including some materials marked 
as “top secret/sensitive compart-
mented information”.

The judge authorized the FBI 
to search what the bureau called 
the “45 Offi  ce” as well as “all other 

rooms or areas” at Mar-a-Lago 
that were available to former Pres-
ident Trump and his staff  for stor-
ing boxes and documents. 

The search warrant identifi es 
three possible federal crimes as 
the reasoning behind the search: 
violations of the Espionage 
Act, obstruction of justice and 
criminal handling of government 
records. 

According to the unsealed war-
rant, the FBI collected photos and 
information about the president of 
France, among other things.

One of the newly unsealed docu-
ments is a search warrant “receipt” 
revealed that FBI agents removed 
more than 20 boxes from the for-
mer President’s resort and resi-
dence in Palm Beach, Florida, as 
well as binders of photos, and sets 

of classifi ed government materials 
and at least one handwritten note, 
CNN reported.

Federal agents seized just one 
set of “top secret/SCI” documents, 
according to the search warrant 
receipt. Agents took four sets of 
“top secret” documents, three sets 
of “secret” documents, and three 
sets of “confi dential” documents.

Among the items, there is a 

document about pardoning Roger 
Stone, a staunch Trump ally who 
was convicted in 2019 of lying 
to Congress during its probe of 
Russian meddling in the 2016 
election. 

The Stone-related material tak-
en from Mar-a-Lago was listed in 
the warrant receipt as “Executive 
Grant of Clemency re: Roger Jason 
Stone, Jr.” ANI

S E N S I T I V E  I N F O R M A T I O N

Rescuers to begin 
search for trapped 
miners in Mexico
MEXICO CITY: Authorities in 
Mexico on Friday said they were 
in the position to search a fl ooded 
coal mine in the northern state of 
Coahuila, where 10 workers have 
been trapped since August 3. 

“We have all the conditions to 
go down there... to search for and 
rescue” the miners, civil defense 
national coordinator Laura 
Velazquez said via video dur-
ing President Andres Manuel 
Lopez Obrador’s morning news 
conference.

Hundreds of rescuers, includ-
ing soldiers and military scuba 
divers, are taking part in eff orts 
to save the miners. A specialist 
team with the military has at-
tempted several descents into 
the vertical shafts of the El Pina-
bete mine to remove wood and 
other debris blocking their way, 
Velazquez said.

However, they had not yet 
reached the fl oor of the deep 
shaft to access the main tunnels 
where the workers were believed 
to be trapped.

The mine collapsed when the 
miners entered a neighboring 
area fi lled with water earlier 
this month. Authorities had said 
the miners were stuck in 200-
foot (61-metrr) shafts that were 
half fl ooded.

Defence Secretary Luis 

Cresencio Sandoval said the 
water level in one of the three 
shafts that rescuers would try 
to enter had been reduced to 
27 inches, down from over 30 
metres initially.

The other two shafts still had 
3.9 and 4.7 metres of water.

Authorities consider 1.5 me-
tres to be an acceptable water 
level to gain access to the crudely 
constructed mine.

The latest announcement on 
Friday off ered a new glimmer of 
hope to the miners’ families amid 
drawn-out rescue attempts. 

Mexico’s main coal-produc-
ing region of Coahuila has seen 
several fatal mining incidents 
over the years, the worst of 
which was an explosion that 
claimed 65 lives at the Pasta de 
Conchos mine in 2006.

Last year, seven people died 
when they were trapped in an-
other mine in the region. DW

F L O O D E D  C O A L  M I N E
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New Zealand clinch T20I 
series against West Indies
KINGSTON: Top knocks by 
Glenn Phillips and Daryl Mitch-
ell helped New Zealand to regis-
ter 90 runs against West Indies 
in the second T20I of the three-
match series here at the Sabina 
Park on Friday.

Glen Phillips smashed 76 off  
41 balls with six sixes and four 
fours guided, while Daryl Mitch-
ell played a knock of vital 48 runs 
innings. Earlier, opted to bat fi rst, 
New Zealand openers gave their 
team a solid platform as Mar-
tin Guptill and Devon Conway 
smashed West Indies bowlers all 
around the ground.

But the partnership between 
the duo could not stand long as 
Guptill was dismissed by Obed 
McCoy after scoring 20 runs in 
11 deliveries. Blackcaps skipper 
Kane Williamson could not do 
much and departed cheaply.

Later Devon Conway was joined 
by Glenn Phillips who smashed 
Men in Maroon bowlers all around 
the ground to keep the momentum 
going in their team’s favour.

After smashing half-century, 
Phillips went on to 76 from 40 
deliveries and led New Zealand 
to 215/5. His blistering innings 
was decorated with six sixes and 
four fours.

Chasing the target of 216, West 

Indies could only manage to score 
125-9 in reply. West Indie’s bat-
ter failed to stitch up the impor-
tant much-needed partnerships 
against New Zealand.

The hosts’ best were stand 
for the seventh wicket of 35 be-
tween Romario Shepherd and 
Rovman Powell. Hayden Walsh 
(10) and Obed McCoy (23) put on 
38 in an unbroken stand for the 
last wicket. The Men in Maroon 

failed to chase down the total and 
fell short of 90 runs to hand New 
Zealand the series and match win.

The fi nal T20I of the three-
match ODI series will be played at 
the same venue on August 14.

Brief score: New Zealand 215/5 
(Glenn Phillips 76, Daryl Mitchell 
48; Obed McCoy 3-40) vs West 
Indies 125/9 (Rovman Powell 21, 
Obed McCoy 23*; Michael Brace-
well 3-15). ANI

N E W  Z E A L A N D  V S  W E S T  I N D I E S

Dwayne Bravo becomes fi rst 

bowler to take 600 T20 wickets
KENNINGTON: Former West 
Indies all-rounder Dwayne Bravo 
became the fi rst-ever bowler to 
clinch 600 wickets in T20 cricket.

The legendary all-rounder 
reached this landmark during his 
side Northern Superchargers’ 
match against the Oval Invincibles 
at the ongoing 

The Hundred competition. In 
the 89th ball of Invincibles in-
nings, Bravo bowled a superb de-
livery, rattling the all-rounder Sam 
Curran’s middle stump who was 
trying to go big by giving himself 
some room. 

Curran was back in the pavilion 

for 60 runs of 39 balls.
Bravo bowled a total of twenty 

balls and registered fi gures of 
2/29. He also bowled eight dot 
balls and had economy rate of 1.45 
per ball. He could not open his ac-
count with the bat and registered 
a golden duck.

Bravo reached the feat of 600 
wickets in 545 matches at an aver-
age of 24.12 and an economy rate 
of 8.21. His best bowling fi gures in 
the format are 5/23.

He retired from international 
cricket In November last year after 
end of his side’s campaign in ICC 
World T20 2021.

In terms of wickets, Bravo is fol-
lowed by Afghanistan spin sensa-
tion Rashid Khan (466 wickets), 
West Indies spinner Sunil Narine 
(457 wickets), South African spin-
ner Imran Tahir (451 wickets) and 
Bangladesh all-rounder Shakib Al 
Hasan (418 wickets). ANI

S E T T I N G  R E C O R D S

MADRID: Real Madrid coach 
Carlo Ancelotti commented on 
Saturday that he would be using a 
policy of squad rotations more this 
season to help his side get through 
the rigours of what promises to be 
a draining campaign in the best 
shape possible. The World Cup in 
November and December means 
Real Madrid face a packed fi xture 
calendar until the middle of No-
vember and when the season re-
starts, they will also have to trav-

el to play the Spanish Supercup 
and the World Cup Champion-
ships leading to a further fi xture 
pile-up.

Although Ancelotti repeated the 
team that won last season’s Cham-
pions League for his side’s 2-0 Eu-
ropean Supercup win over Eintra-
cht Frankfurt on Wednesday, the 
Italian confi rmed in his pre-game 
press conference that he would be 
making changes for their La Liga 
opener away to Almeria.

“The reasons for squad rota-
tions are that we have a very strong 
squad and we have to ensure they 
all remain motivated,” he said.

“I need quite a big squad because 
as well as the World Cup, the idea 
is to make more changes than last 
season,” added Ancelotti.

Sunday could see players such 
as Eduardo Camavinga, Rodrygo, 
Lucas Vazquez, Antonio Rudiger 
and even Eden Hazard step into 
the Real Madrid starting 11. Xinhua

F O O T B A L L

Real coach intends for more squad rotations
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CORPORATE TAX COLLECTION
The corporate tax collection in India 
during the fi rst four months of the 
current fi scal year has seen a growth 
of 34 per cent as compared to the 
corresponding period of the Fiscal Year 
2021-2022. 

CONTAINER CRANE PROJECT
The Public Authority for Special 
Economic Zones and Free Zones (OPAZ) 
announced the completion of 86% of a 
project to supply and install cranes and 
gantry cranes as part of the second phase 
of Duqm Port’s commercial jetty.
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Vodafone launches parking reservation 
service through its app ‘My Vodafone’
MUSCAT: As part of its endeav-
our to provide an integrated digi-
tal experience for its subscribers, 
Vodafone has signed an agreement 
with Muscat Municipality to pro-
vide parking reservation services 
through its app ‘My Vodafone’. 

The subscribers will be able to 
enter information related to their 
vehicles, like the plate number and 
the code, so that they can easily re-
serve parking when needed.

Commenting on this partner-
ship, Mohammed Al Hakamani, 
Head of Product at Vodafone 
stated, “Vodafone is constantly 
working to provide subscribers 
with comprehensive digital ex-
periences that are on par with the 
latest international standards. In 
this regard, our cooperation with 
Muscat Municipality was to pro-
vide a parking reservation ser-
vice through the Vodafone appli-
cation. This facility will provide 
peace of mind to subscribers, as 
they will not have to remem-
ber their plate number and code 
every time they want to reserve 
a parking spot for their car. It 
also enables them to increase the 
parking period and pay the re-
quired fees immediately in case 
they are late, so as to avoid fi nes.”

“From day one of our operations 
in the Sultanate, our goal has been 
to contribute to the digitisation of 
services with easy access to citi-
zens and residents.”

“Vodafone’s global expertise in 

this fi eld provides new and easy 
solutions to achieve this goal. We 
look forward to doing more every 
day, and contributing to a better 
future for Oman and its people,” 
he added.

Subscribers can add an unlim-
ited number of vehicles to their 

account on the application, and 
Vodafone will provide a digital ver-
sion of the tariff  values   for parking 
according to the parking duration, 
which starts at 110 baisa for 30 
minutes, to 1010 baisa for 5 hours. 
In this way, the subscriber chooses 
the right time and the vehicle and 
pays the fee with ease, all at the 

touch of a button.
Vodafone is available across the 

Sultanate through the ‘My Voda-
fone’ App on Google Play Store, 
Huawei  AppGallery and the App 
Store and in more than 3,500 out-
lets across Oman.

The full list can be found on 
www.vodafone.om

C O M P R E H E N S I V E  D I G I T A L  E X P E R I E N C E S

Pact worth over $40mn signed to 
establish chemical plant in Sur

Times News Service

MUSCAT: Sur Industrial City, 
affi  liated to the Public Establish-
ment for Industrial Estates (Ma-
dayn), has signed an investment 
contract with Al Ghaith for Chem-
ical Industries to establish chemi-
cal plant on 60,000 square metres 
with an investment value exceed-
ing $40 million.

This value-adding project aims 

at promoting the growth of chemi-
cal industries and supplying the oil 
and gas, petrochemical and water 
treatment industries with basic 
chemicals and raw materials.

Eng. Abdulqadir Al Balushi, Di-
rector General of Sur Industrial 
City, informed that this project 
will adopt advanced chlor-alkali 
technologies.

“The production lines will be op-
erated with cutting-edge and envi-

ronmentally friendly technologies, 
which shall enhance the quality of 
the plant’s output. It is hoped that 
the project will provide a range of 
job opportunities for Omanis,” Al 
Balushi pointed out.

Construction works
Eng. Al Mamoon Al Baadani, CEO 
of Al Ghaith for Chemical Indus-
tries, said: “We look forward to 
starting construction works dur-
ing the last quarter of this year to 
expand production operations for 
caustic soda, hydrochloric acid, 
calcium chloride and sodium hy-
pochlorite, and meet the needs 
of customers in the oil and gas, 
chemical industries, and water 
treatment sectors.”

“The plant is expected to com-
mence commercial production 
during the fi rst half of 2024, 
thanks to the eff orts made by Sur 
Industrial City management to 
facilitate the investment process,” 
he further added.

This value-adding project aims at promoting 

the growth of chemical industries and 

supplying the oil and gas, petrochemical 

and water treatment industries with basic 

chemicals and raw materials

Exclusive interest 
rates on personal 
loans starting from 
4.25% per annum
MUSCAT: Oman Arab Bank 
(OAB) is committed to provid-
ing customers with attractive of-
fers and benefi ts that meet their 
needs and fulfi l their fi nancial 
aspirations.

As a testament to this, the Bank 
has announced a reduction in 
personal loan interest rates start-
ing from 4.25 per cent per annum 
for a limited time only.

Customers can now apply for 
a new personal loan or buyout 
their existing personal loans 
with other Banks at a competi-
tive interest rate by visiting 
their nearest Oman Arab Bank 

branch. The off er is valid until 
the 1st of September 2022.

OAB has a rich and proud his-
tory as one of the fi rst fi nancial 
institutions to be established in 
the Sultanate. Today, OAB oper-
ates a nationwide network of 48 
conventional branches and 142 
conventional ATMs locations 
across the Sultanate.

OAB provides a complete range 
of fi nancial products and services 
through its OAB Online App. 
Customers can now digitally ben-
efi t from several other services, 
directly from the convenience of 
their mobile phones.

O M A N  A R A B  B A N K

Homes r Us taps into kids’ 

imagination for Back to School
DUBAI: Returning to school after 
months of summer vacation comes 
with its own set of adaptations for 
students – from new workloads to 
new friends.

For parents, navigating this 
time comes with challenges too. 
They’re looking to get their chil-
dren excited for school or univer-
sity and to get back on routine after 
the summer break.

Homes r Us is enabling chil-
dren’s vivid imagination this 
Back to School season with ‘Small 
rooms. Big imagination.’

Coming at a signifi cant time in 
school-going kids’ lives, this col-
lection gives parents a great op-
portunity to get them involved in 
decisions big and small.

Be it picking out a new lunch 
box or the furniture for their room. 
Not only does this get them excited 
about the new term, but it also in-
stils key decision-making skills.

A new range of Princess and 
Cars collections in collaboration 
with Disney makes it even more 
enticing for children as they get to 
play out their fantasies in their im-
portant personal spaces.

The collection features key piec-
es for kids’ and teens’ rooms – fun 
bedding, accessories, study desks 
and ergonomic chairs, wardrobes 
for every age group, and more.

A varied range of quality-crafted 
mattresses and pillows by Silent 
Night at Homes r Us cater to chil-
dren’s important needs for being 
well-rested for school.

The start of a new term aff ects 
parents’ lives as much as the kids. 
They need to work around the hec-
tic early morning drill and pack 
school lunches.

An exciting range of kitchen 
tops, lunch boxes, pots, pans, stor-
age jars, and other accessories give 
parents more to look forward to 
amid the kids’ excitement for this 
time.As one of the region’s best-
loved home brands, Homes r Us 

off ers high-quality furniture and 
home décor to suit the needs of 
every family in the UAE.

They are known for their practi-
cal and modern pieces that answer 
to the needs of families of all sizes. 
Besides the Back to School collec-
tion, the brand also off ers a wide 
range of living, bedroom, dining 
and kitchen furniture, accessories, 
and home décor in a variety of fi n-
ishes and textures. 

The new Back to School col-
lection can be browsed in-store 
or online at www.homesrus.ae 
or on the convenient Homes r Us 
mobile app. 

U N I Q U E  C O L L E C T I O N

Subscribers can 

add an unlimited 

number of vehicles 

to their account on 

the application, and 

Vodafone will provide 

a digital version of the 

tariff values   for parking 

according to the 

parking duration, which 

starts at 110 baisa for 30

minutes, to 1010

baisa for 5 hours
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I
s there really any 

point in travelling if 

you can’t post a pic-

ture of the entire city from 

the vantage of your hotel 

balcony?

Not in the post COVID 

era – 2022, surely.

The challenge for hos-

pitality sector in the 

post Covid era stands 

on a competitive plat-

form where travel related 

memoirs are redesigned 

to capture those jaw drop-

ping insta post.

Hoteliers round the 

globe are busy brain-

storming to adroitly un-

lock panoramic views 

from the balcony or the 

room, replete with ulti-

mate luxury, making your 

trip not only memorable, 

but picture perfect too.

Munich with its red roof-

top cityscape from Hotel 

Hilton Munich Park’s bal-

cony promises one such 

‘instagrammable’ shot.

The mountainous ter-

rain of Bavaria on a clear 

day is breathtaking and 

remains embedded in 

memory for a lifetime.

The historical centre of 

Munich’s old town with 

its fascinating pinnacle 

of Rathaus Glockenspiel 

as it appears from the bal-

cony, is quintessential.

Sitting in the balcony 

and listening to the faint 

chiming of the clock 

across the Marienplatz is 

a blissfully pleasant way 

to end the day.

Elegantly juxtaposed 

to the neighbouring lush 

green Englischer Garten 

or English Garden and the 

burbling waters of Eis-

bach passing through it, 

Hilton is a perfect esca-

pade into freshness of the 

foliage that surrounds it.

Strategically located, 

Hilton is commuter-

friendly, be it for a city 

tour or a business project.

Hilton Munich Park, 

which is at the south-

eastern edge of Englischer 

Garten, the largest urban 

park in Europe, means di-

rect access to the heart of 

the city Marienplatz with-

in 15 minutes.

You can soak up the 

sunshine and Munich’s 

beautiful skyline from 

your hotel balcony where 

old architecture and 

modern buildings sit side 

by side.

You can explore many 

features of the Englischer 

Garten – from stunning 

fountains and sculptures 

— on foot or on a bike. 

Then you can watch, Eis-

bach Wave, a manmade 

surf spot on the river’s 

intersection with Prin-

zregentenstraße on the 

park’s southern end that 

attracts adventurers and 

onlookers from all over 

the world.

Sascha Köhler, General 

Manager and Area General 

Manager, West & South 

Germany, Hilton Munich 

Park, who started working 

with Hilton with 23 years 

back in 1993 in Zurich, 

said: “The elegance of the 

Hilton Munich Park hotel 

can only be matched by 

the staggering beauty of 

the iconic Englischer Gar-

ten lying in its neighbour-

hood. Here, gorgeous vis-

tas over the lush, blooming 

park, from any room or 

suite, are sure to leave the 

guests breathless.”

The popular Marien-

platz Square and Munich 

Central Station are close 

by and accessible by bus 

number 58 which stops in 

front of the hotel.

A three to four-minute 

walk will take you to 

Tivolistraße tram Station 

from where you can reach 

a world of shopping, din-

ing and nightlife experi-

ences that the Marien-

platz Square off ers.

Sascha Köhler also 

said hotel occupancy has 

drastically increased in 

2022 and is currently 

overseeing over 80 per-

cent occupancy. “We are 

well above 2020 and 

2021 levels, which is 

great news for the tour-

ism industry in Germany,” 

he said.

If you’re looking for 

new and unique experi-

ences while exploring 

Germany, the hotel gets 

you covered.

From cheering Bayern 

Munich at Allianz Arena 

to admiring the endless 

exhibits at the Deutsches 

Museum, playing with red 

pandas at the Tierpark 

Hellabrunn Zoo, riding 

intense roller coasters at 

Bayern-Park, paragliding 

near the Alps or visiting 

BMW museum, there are 

hundreds of destinations 

across the length and 

breadth of Munich that 

will ensure that you gath-

er memories of a lifetime.

For citizens of Oman 

and residents looking for a 

cool respite from the Sum-

mer heat, Hilton has un-

veiled its ‘Alpine Dreams’ 

as the ideal getaway and 

a refreshing change. Cou-

ples, families and adven-

ture seekers can experi-

ence the magic of four 

Alpine countries and six 

enchanting destinations 

ensconced in the lap of the 

striking Alpine ranges.

They can explore the 

endless traditional and 

natural wonders of Vi-

enna, Munich, Davos, Zu-

rich, Evian-les-Bains and 

Geneva and have an un-

forgettable summer holi-

day experience.

From panoramic views 

of the lakes and mountains 

to rich city culture, there is 

something to suit the most 

discerning traveller in and 

between each city. Some 

of the world’s most beau-

tiful sights can be taken 

along the way and there 

are day-trip choices from 

each destination that are 

truly inspiring.

Each destination 

boasts of the fi nest Hilton 

properties where guests 

can expect world-class 

hospitality, spacious ac-

commodation, state-of-

the art amenities and 

breathtaking views, be-

sides easy access to icon-

ic landmarks and cultural 

milestones.

Rahul Das | rahuldas@timesofoman.com

MUNICH
REDISCOVERING



B6    

ROUND-UP
S U N DAY,  AU G U S T  14 ,  2 0 2 2

SHOP 
NOW
rafeeq.om

Dhofar Governor reviews OQ’s strategic and investment projects

MUSCAT: The Governor of Dho-
far, His Highness Sayyid Marwan 
bin Turki Al Said, paid a visit to OQ, 
the global integrated energy com-
pany, assets in Dhofar Governorate 
on August 10, 2022. During his vis-
it, he was briefed on the assets and 
investments of the company. 

His Highness listened to a de-
tailed explanation of the Group’s 
investments, namely the Metha-
nol and Liquefi ed Petroleum Gas 
(LPG) plant, Salalah Ammonia, 
Gas Pipeline Network, logistics, 
and the social investment projects. 

He was also briefed on the 
Group’s contributions towards 
promoting self-suffi  ciency in its 
products, through export of the 
surplus to global markets and its 
support to the government’s eco-
nomic diversifi cation policies 
and plans. His Highness was also 
updated on the Group’s role in 
enhancing the In-Country Value 
(ICV) through its projects, which 
enrich local markets and foster 
small and medium enterprises 
(SMEs), as well as the operations 
and plans to increase production.

His Highness toured the various 
OQ assets and was also briefed on the 
Methanol Plant central control unit.

Ambitious plans
Lauding the Group’s achieve-
ments and ambitious plans, His 
Highness said: “I am happy that 
my visit to OQ today has provided 
me with the opportunity to closely 
monitor the Group’s investments 
in Dhofar Governorate. I am 
highly impressed by the invest-
ment projects taking shape in the 
energy and petrochemical sector 
in this precious part of our dear 
homeland. “The progress made in 
the development march under the 
leadership of His Majesty Sultan 
Haitham bin Tariq is the outcome 
of the sincere eff orts and hard 
work made to augment the growth 
of our national economy in order 
to meet the desired aspirations 
and goals”, he added.

He pointed out that the indus-
trial plants, which are a source 
of pride for all, refl ect the role 
played by talented Omani human 
resources to maximize the ICV 
and promote the growth of all eco-
nomic and business sectors in all 
regions of the Sultanate.

The Governor of Dhofar also 

praised the great role played by 
national cadres in realizing these 
huge achievements, which will un-
doubtedly contribute to raise the 
ICV, promote the growth of SMEs 
and enhance Omanization rates.

He affi  rmed that the govern-
ment would spare no eff orts to pro-
vide OQ Group with the necessary 
resources to complete future pro-
jects that serve the development 
process and open up new horizons 
for development and prosperity of 
the country. 

“I am really happy with the de-
velopments here as they refl ect the 
great eff orts made by OQ Group 
to promote manufacturing indus-
tries, add value to its projects and 
enrich local markets, he noted. 

“We hope that these invest-
ments would contribute to achiev-

ing a qualitative leap for the 
national economy, creating job 
opportunities and promoting crea-
tivity and innovation. I am sure 
that the investments and projects 
completed in Dhofar Governorate 
would enhance the eff orts made in 
the energy sector in the Sultanate 
of Oman in accordance with Oman 
Vision 2040”, he concluded.

For his part, Talal bin, Hamid Al 
Awfi , CEO of OQ Group, expressed 
his happiness over the visit of His 
Highness the Governor of Dhofar 
to the Group.

He pointed out the importance of 
His Highness’ visit to the OQ Group 
in Dhofar Governorate, which is 
considered a link between the Sul-
tanate of Oman and East Africa.

“His Highness’s visit will have a 
great positive impact on the Group 

and its employees. The visit will 
give us the motivation to carry out 
more investment projects in Dho-
far. The visit is a good example of 
true public private partnerships 
(PPPs)”, he added.

“OQ Group investments in Dho-
far Governorate covers oil and gas 
exploration, refi nery and petro-
chemical industry, gas networks, 
logistics, trading in crude oil and 
its derivatives, and alternative en-
ergy” he furthered.

The CEO of OQ Group pointed 
out that the Group’s products, which 
reach more than 70 countries, eff ec-
tively contribute to achieving the 
government’s economic diversifi ca-
tion policies and plans. The Group 
plays an important role in creating 
direct and indirect job opportuni-
ties for Omanis, enhancing ICV, 

supporting the growth of SMEs and 
enriching the local communities 
near the Group sites. 

Salalah LPG plant
Salalah LPG plant is one of the 
most important energy projects 
that contribute to improving the 
gas value chain of the Sultanate 
of Oman. The plant, whose in-
vestments stand at about OMR 
318 million, produces 8. million 
standard cubic meters per day of 
light gas and about 304,000 tons 
per year of LPG products. The 
daily production of the methanol 
plant is 3000 metric tons per day, 
while the production capacity of 
the ammonia plant is 1,000 metric 
tons per day. OQ gas pipelines also 
supply gas to electricity networks, 
factories, economic zones, and 

achieve self-suffi  ciency in natural 
gas in the Dhofar Governorate.

His Highness the Governor of 
Dhofar also toured the OQ Social 
Investment Projects Exhibition. 
The Exhibition demonstrates the 
development programs and ini-
tiatives carried out by the Group 
in the areas of education, health, 
economic prosperity and environ-
mental excellence to turn the as-
pirations of the local community 
into reality. 

It is noteworthy that the Group 
is implementing a number of 
social investment projects in 
Dhofar Governorate, including 
the establishment of the Dhofar 
Autism Center, Dhalkut Cultural 
Center, Dhalkut Road Protection 
Project, and the Chemistry Re-
search Laboratory.

G L O B A L  I N T E G R A T E D  E N E R G Y  C O M P A N Y

Qatar Airways celebrates ‘100 days 
to go to FIFA World Cup Qatar 2022’

MUSCAT: Qatar Airways is cel-
ebrating 100 days to go until the 
FIFA World Cup Qatar 2022™ by 
bringing Qatar to fans through ‘The 
Journey Tour’, an interactive bus 
tour across Europe providing sev-
eral lucky winners with a chance to 
attend the world’s biggest sporting 
tournament this winter.

Kicking off  in London on 13 Au-
gust, Qatar Airways will host ‘The 
Journey Tour,’ which will feature 
several interactive experiences 
for fans, including the opportu-
nity to test their skills against the 
incredibly talented Neymar Jr., 
to learn more about the history of 
Qatar and the FIFA World Cup™, 
and to meet Sama, the fi rst-ever 
MetaHuman cabin crew. The Qa-
tar Airways-branded bus, will be 
on static display in several cities 
all across Europe, inviting fans to 
pass by and immerse themselves 
in World Cup fever.

Fans will also have the opportu-
nity to share their experience on 
social media using the #FlyToQa-
tar2022 hashtag for a chance to 
win match tickets, and all-inclusive 
Qatar Airways travel packages to 
the FIFA World Cup Qatar 2022™, 
which include return fl ights, ac-
commodation and match tickets.

Qatar Airways Group Chief Ex-

ecutive, His Excellency Mr. Akbar 
Al Baker, said: “At Qatar Airways, 
we are proud to support this in-
credible tournament as FIFA’s Of-
fi cial Airline Partner. With only 
100 days to go, we are pleased to 
help build the excitement and pas-
sion for this event through ‘The 
Journey Tour’ – and we look for-
ward to welcoming fans to Qatar 
for kick-off  this November.”

‘The Journey Tour’ takes off  in 
Europe starting 13 August, with 
stops scheduled in London, Man-
chester, Brussels, Amsterdam, 
Berlin, Munich, Frankfurt, Düssel-
dorf, Copenhagen, Zurich, Paris, 
Madrid, and Barcelona.

Fans looking to secure their 
seats to cheer on their favourite 
team should do so by purchasing 
their Qatar Airways travel pack-
age as soon as possible, as tickets 
are quickly selling out. With a few 
easy steps to follow, fans across 
the world can reserve their seats 
for their preferred matches and 
follow their favourite team at qata-
rairways.com/FIFA2022.

As the countdown to the FIFA 
World Cup 2022™ approaches, 
the world is turning its eyes to 
Qatar. Fans will get to experience 
a unique blend of Arab traditions 
and modernity with an array of 

entertainment, dining options and 
cultural attractions. Watch the lat-
est Qatar campaign by heading on 
to fl yqatar.me/3dlemKM.

As FIFA’s Offi  cial Airline Part-
ner since 2017, Qatar Airways has 
sponsored mega events including 
the 2019 and 2020 editions of the 
FIFA Club World Cup™, and the 

FIFA Arab Cup™, all of which were 
hosted in Qatar. The airline is also 
eagerly anticipating the upcoming 
FIFA World Cup Qatar 2022™ – 
the fi rst in the Middle East.

In its goal to bring communities 
together through sport, the World’s 
Best Airline has an extensive glob-
al sports partnership portfolio that 

includes FIFA World Cup Qatar 
2022™, Paris Saint-Germain, FC 
Bayern München, Concacaf, CON-
MEBOL, and additional partner-
ships across multiple sports dis-
ciplines such as equestrianism, 
kitesurfi ng, padel and tennis.

A multiple award-winning air-
line, Qatar Airways was announced 
as the ‘Airline of the Year’ at the 2021 
World Airline Awards, managed 
by the international air transport 
rating organization, Skytrax. It was 
also named ‘World’s Best Business 
Class’, ‘World’s Best Business Class 
Airline Lounge’, ‘World’s Best Busi-
ness Class Airline Seat’, ‘World’s 
Best Business Class Onboard Cater-
ing’ and ‘Best Airline in the Middle 
East’. The airline continues to stand 
alone at the top of the industry hav-
ing won the main prize for an un-
precedented sixth time (2011, 2012, 
2015, 2017, 2019 and 2021). 

Qatar Airways currently fl ies to 
more than 150 destinations world-
wide, connecting through its Doha 

hub, Hamad International Airport, 
voted by Skytrax as the ‘World’s 
Best Airport’ 2022.

A multiple award-winning 
airline, Qatar Airways was an-
nounced as the ‘Airline of the Year’ 
at the 2021 World Airline Awards, 
managed by the international air 
transport rating organisation, 
Skytrax. It was also named ‘World’s 
Best Business Class’, ‘World’s Best 
Business Class Airline Lounge’, 
‘World’s Best Business Class Air-
line Seat’, ‘World’s Best Business 
Class Onboard Catering’ and ‘Best 
Airline in the Middle East’. The 
airline continues to stand alone at 
the top of the industry having won 
the main prize for an unprecedent-
ed sixth time (2011, 2012, 2015, 
2017, 2019 and 2021).

Qatar Airways currently fl ies to 
more than 150 destinations world-
wide, connecting through its Doha 
hub, Hamad International Airport, 
voted by Skytrax as the ‘World’s 
Best Airport’.

Kicking off  in London on 13 August, Qatar 

Airways will host ‘The Journey Tour,’ which 

will feature several interactive experiences 

for fans, including the opportunity to test 

their skills against the incredibly talented 

Neymar Jr., to learn more about the history 

of Qatar and the FIFA World Cup, and to meet 

Sama, the fi rst-ever MetaHuman cabin crew
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Stunning 7-seater SUV INFINITI QX60 
heralds a new era for the luxury brand

Muscat: The completely reimag-
ined three-row SUV — INFINITI 
QX60 — creates a new standard all 
other SUVs will soon be judged by. 

The all-new car has arrived with 
generous standard equipment to 
complement its soothing interior 
and sleek exterior. The stunning 
model is magnifi cent outside, its 
interior is peaceful and is full of 
technology that takes the stress 
out of driving, all of which allow its 
owners to conquer life in style.

The model features intuitive 
technology and impressive drive-
line dynamics with an award-
winning, 279-horsepower 3.5-litre 
V-6 engine, paired with an all-new 
9-speed automatic transmission. 
The powertrain duo delivers a re-
sponsive drive that’s quiet, con-
fi dent, and poised. Intelligent 
All-Wheel Drive is available and 
signifi cantly enhanced.

A senior spokesperson at IN-
FINITI Oman said, “A cornerstone 
model for INFINITI, the QX60 has 
been reimagined from the ground 
up to deliver luxury that should 
be lived in. The next generation 

model ushers in a refi ned, modern 
look for INFINITI with an upright 
stance, bold available color-con-
trast roof, and exceptional Japa-
nese-inspired details including an 
origami-inspired signature mesh 
grille, kimono folds in “digital pi-
ano key” lighting signatures and 
the aesthetic of ripples on a pond 
interpreted in the leather-appoint-
ed seats.”  

With the all-new INFINITI 
QX60, designers created a new ex-
pression for the premium brand by 
combining powerful athleticism 
with harmony and simplicity. The 
combination is a new hallmark 
in INFINITI’s design language, 
underscored by the available bril-
liant Moonbow Blue shade that 
reproduces deep blues and violets 
that blanket the summer sky at 
dusk. An understated character 
line runs the length of the QX60, 
bisecting its equally appealing, 
available two-tone black roof from 
its lower body.

The all-new, direct coupling 
all-wheel-drive system almost 
instantly engages when it detects 

wheel slip for a confi dent driving 
experience. Up to 50% of the avail-
able power can be sent to the rear 
wheels for increased grip. INFINI-
TI’s Active Brake Limited Slip 
functionality can brake individual 
wheels to redirect torque to the 
wheels that do have grip almost 
instantly. 

Exquisite details, curated ma-
terials and tailored artistry adorn 
the interior of the all-new IN-
FINITI QX60. Available Saddle 
Brown semi-aniline leather ap-
pointments showcase the subtle 
curves with handsome, double-
stitch contrast accents and piping. 
For the QX60, an all-new AUTO-
GRAPH grade level features quilt-
ed semi-aniline leather accouter-
ments in the fi rst two rows of 
seating with embossed seatbacks 
and rich open-pore wood accents.  

The three-row SUV features IN-
FINITI’s new InTouch™ 12.3-inch 
Interactive Display touchscreen 
for infotainment with wireless 
Apple CarPlay and USB-based 
Android Auto compatibility. An 
available INFINITI 12.3-inch 

Dynamic Meter Display in front 
of the driver renders beautifully 
crisp information such as speed, 
navigation information and more, 
and can be paired with a sharp 
10.8-inch head-up display which 
provides vital information to the 
driver while keeping their eyes on 
the road. In the center console, an 
available wireless charging mat, 
large enough to support an iPhone 
Pro Max, makes keeping devices 
connected and charged easy. 

All QX60s feature ergonomi-
cally designed “zero gravity” seats 
in the fi rst row - developed in a 
joint study with Yamazaki Labora-
tory at Keio University to reduce 
pressure on the hips - to carry the 
driver and front passengers more 
comfortably. In addition, in-seat 
massagers in the fi rst row with 
climate-control are available on 
selected grades. The all-new QX60 
off ers plush seating for up to seven 
passengers on most grade levels. 
Exclusive to the QX60 AUTO-
GRAPH grade level, are standard 
captain’s chairs, providing fi rst-
class seating accommodations in 

the second row. 
The all-new QX60 includes 

enhanced features that made the 
nameplate a bestseller for IN-
FINITI. For example, the QX60 
keeps its ingenious sliding and 
tilting seats for the child seat-
ready second row, allowing easy 
access to the third row without 
removing an already-installed 
child safety seat.  

Available on the QX60 and 
standard on select grade levels, 
a premium Bose® Performance® 
series 17-speaker sound system 
faithfully replicates beautiful au-
dio and nuanced notes in the cabin. 
Specifi cally designed for the QX60 
SUV and its audio profi le, the Bose 
Performance® Series audio system 
executes a rich and broad range of 
audio, no matter the source. 

Oman debut of INFINITI’s Pro-
PILOT Assist makes use of a cam-
era and radar to support the driver. 
It is designed to reduce the stress 
of stop-and-go driving by helping 
control acceleration, braking and 
steering during single-lane high-
way driving.

Active safety features such as 
Rear Automatic Braking, Predic-
tive Forward Collision Warning, 
and Forward Emergency Brak-
ing with Pedestrian Detection are 
available on the QX60. Adaptive 
Front Lighting and Auto-Leveling 
Headlights are available to light 
the road ahead brilliantly. The 
Smart Rear View Mirror provides 
an unobstructed view behind the 

QX60 when passengers or cargo 
obstruct rearward vision. 

SBA commitment 
SBA is largely committed to sup-
porting INFINITI Oman’s growth 
in the Sultanate through major 
emphasis on customer satisfac-
tion and by providing world-class 
after-sales services in Oman. With 
a national network of more than 
40 showrooms, service centres 
and parts outlets, SBA has further 
built upon its legacy of trust, excel-
lent customer service and provid-
ing value for money to each of its 
customers.

About INFINITI
INFINITI Motor Company is 
headquartered in Yokohama, Ja-
pan with operations around the 
world including regional offi  ces 
based in the Americas, China and 
INFINITI International Markets 
based in Dubai. The INFINITI 
brand of premium automobiles 
are assembled in manufacturing 
facilities in Japan, North America 
and China. INFINITI design stu-
dios are located in Atsugi-Shi near 
Yokohama, London, San Diego and 
Beijing. 

More information about IN-
FINITI and its industry-leading 
technologies can be found at www.
infi niti-me.com/. 

You can also follow INFINITI 
on Facebook, Instagram, Twitter, 
LinkedIn and see all our latest vid-
eos on YouTube. 

The stunning model 

is magnifi cent 

outside, its interior 

is peaceful and is 

full of technology 

that takes the stress 

out of driving, all 

of which allow its 

owners to conquer 

life in style

Gemstone Jewellery Festival 
at Malabar Gold & Diamonds
MUSCAT: Malabar Gold & Dia-
monds, the leading global jew-
elry retailer with over 285 outlets 
across 10 countries launches the 
‘Gemstone Jewellery Festival’ 
across their showrooms in GCC, 
Singapore & USA.

This festival showcases a daz-
zling array of jewellery, delicately 
designed with precious gems and 
uncut diamonds. These stunning 
pieces crafted in gold, perfectly 
capture the brilliance of real gems 
and is a treat for the eyes.

Gemstone Jewellery Festival 
mainly features Era – uncut dia-
mond jewelry and Precia – pre-
cious gem jewelry.

The Era collection, exquisitely 
crafted in 22K gold, is inspired by 
the cultural heritage of India and 
features the magnifi cence of un-
cut diamonds and precious gems, 
symbolising royalty and sheer bril-
liance while Precia is a fi ne assort-
ment of jewellery encrusted with 
emeralds, rubies and sapphires and 
beautifully handcrafted in 22k gold.

A graceful collection
It features a graceful collection of 
precious gem jewellery, designed 
for the contemporary woman. Ma-
labar Gold & Diamonds is also of-
fering customers a limited period 
off er of Zero deduction gold ex-
change against Era & Precia jewel-
lery as part of the festival. 

A whole new collection of jew-
ellery across bangles, earring and 
necklaces have been curated within 
the Era and Precia collections, incor-
porating latest design trends to suit 
the varied interests of the customer.

These are available across all 
Malabar Gold & Diamonds out-
lets and come with a transparent 
price tag and quality certifi cation. 
As part of the Malabar Promise, 
the brand also off ers tested and 
certifi ed diamonds, guaranteed 
buyback, zero-deduction gold ex-
change, assured lifetime mainte-
nance, jewellery exchange within 
15 days and much more for jewel-
lery purchased from Malabar Gold 
& Diamonds.

Malabar Gold & Diamonds is 
the fl agship company of Malabar 
Group, a leading diversifi ed Indian 

business conglomerate.
Established in 1993 in the In-

dian state of Kerala, Malabar Gold 
& Diamonds today has a strong 
retail network of over 285 outlets 
spread across 10 countries in addi-
tion to multiple offi  ces, design cent-
ers, wholesale units and factories 
spread across India, Middle East, 
Far East & USA. With an annual 
turnover of $4.51 billion, the com-
pany currently ranks one among the 
largest jewellery retailers globally.

With 14 manufacturing units in 
India and GCC – the company cur-
rently has 12 exclusive jewellery 
brands to cater to the discerning 
needs of customers. With head-
quarters in Kerala and branches 
across India, Middle East, Far East 
and USA, Malabar Group is best 
known for its activities in the fi eld 
of gold, diamonds, silver and life-
style articles.

Malabar Group also operates 
MGD – Lifestyle Jewellery, a retail 

concept off ering trendy and light 
weight jewellery that represents the 
independent and the modern woman 
through its designs and collections.

The group, owned by over 4,000 
shareholders excels in quality 
products and services, has more 
than 14,000 professionals from 
over 26 countries working for its 
continued success.

Malabar Gold & Diamonds also 
features an online store www.ma-
labargoldanddiamonds.com pro-
viding customers the opportunity 
to purchase their favorite jewelry 
at any time and on any day from 
the comfort of their homes.

CSR has been the primary com-
mitment of the group since its 
inception; integrating ESG (Envi-
ronmental, Social & Governance) 
principles into the core business. 
The key CSR focus areas of Mala-
bar Group are Health, Education, 
Women Empowerment, Housing, 
and the Environment.

The ESG goals of the organisation 
are periodically strengthened by 
integrating responsibility and sus-
tainability to remain a socially con-
scious and responsible organization.

The group contributes 5% of 
its profi t to such initiatives in the 
same country of operation.

I N  G C C ,  S I N G A P O R E  &  U S A

Splash launches 

new range of ‘back 

to school’ collection 
MUSCAT: The summer break is 
almost over, and it’s time to say hel-
lo to a new school year fi lled with 
excitement, hangouts, all-nighters 
spent cramming for a test, and 
hanging out with BFFs. Befi tting 
the happy vibes, Splash launches 
a collection that celebrates the lit-
tle moments that make collegiate 
dressing one of the best fashion 
moments of one’s life. 

Comfy essentials anchor the 
collection that has a versatile 
mix of denim, casual tees, varsity 
jackets, skirts, formal pieces, and 
backpacks to set the teens on a 
stylish path from the ring of the 
fi rst bell. 

 Converting favourite charac-
ters into wearable art – the key 
pieces are graphic in detail. Be it 
the monogram text reading BAT-
MAN on a co-ord set or the quirky 
drawing of Mickey Mouse on the 
cuff  of a ripped denim, the collec-
tion evokes the comfort of child-
hood with a quirky twist of style. 

 The formal pieces champion 
preppy aesthetics with a mono-
chrome palette. Staples like V-
neck vests, button-up shirts, and 
fl ared-leg pants create a polished 
looks that work as well as for a 
presentation as it does for wear-
ing on the fi rst day of school. 

 With modish assortments of 
slogan tees, skirts, and denim 
pants, the girls are armed with 
styles that create layering options, 
while the boys have choices in-
spired by streetwear trends that 
champion laid-back dressing with 
creative fl air. 

Rounding off  the looks are the 
statement accessories: back-
packs. Built to carry everything 
-- from books to lunch boxes – the 
backpacks feature roomy com-
partments with fun prints and 
characters adding to their appeal. 

The Splash Back to School 
collection is now available to 
shop in stores and online at 
splashfashions.com

C O M F Y  E S S E N T I A L S
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Bank Muscat continues its role to
develop Omani human resources 

MUSCAT: In line with its pio-
neering role in the development of 
Omani human resources and the 
recognition that Bank’s achieve-
ments are powered by its compe-
tent employees, Bank Muscat, the 
leading fi nancial services provider 
in the Sultanate continues to pro-
vide comprehensive multilevel 
Management Development pro-
grammes that are governed by a 
robust framework.

These programmes aim at tran-
sitioning the Bank’s top talent to 
assume progressively higher roles 
and responsibilities and are close-
ly linked with strategic plans, suc-
cession planning and the ability to 
fi ll critical roles from within.

Speaking on the occasion, Said 
Salim Al Aufi , General Manager 
- Human Resources & Adminis-
tration, Bank Muscat, explained: 
“Bank Muscat’s Executive Man-
agement fi rmly believes that our 
employees are the very source of 
the Bank’s leading position and 
sustained growth. We ensure that 
we provide vast development op-
portunities and the fi nest work-
ing environment which makes us 
one of the top employers of choice 
and a magnet for top graduates 
in the country. Our Omanisation 
achievements of over 83 percent 
for Top Management, over 93 for 
Middle Managers, 100 percent for 
clerical and about 94 percent over-

all as of 30 June 2022 is a testimo-
nial regarding the development of 
our employees.”

The bank has launched its fl ag-
ship graduate development pro-
gram, which has evolved into the 
premier High Potential Gradu-
ate Development program in the 
banking sector, with a focus on 
creating a foundation in banking, 
self-management and building the 
potential leadership pipeline at the 
bank by growing and nurturing tal-
ent internally to take up additional 
responsibilities in preparation for 
managerial roles. Specifi c modules 
throughout the programme empha-
sise on gaining critical knowledge 

and skills such as credit, invest-
ment banking, corporate fi nance, 
treasury and capital markets, retail 
banking, fi nance, assurance func-
tions, etc. A total of 60 graduates 
have successfully completed the 
programme and 56 are currently 
enrolled in it. The two-year jour-
ney comprises 10 workshops and 
blended online modules with case 
studies, simulations and techni-
cal and leadership assessments. 
Participants who demonstrate the 
highest levels of both on-the-job 
performance and potential, pro-
ceed in due course to the First Time 
Line Managers programme.

Here the objective is to develop 

First Time Managers by equipping 
them with skills required to tran-
sition from job roles as individual 
contributors to assume manage-
rial roles. This is achieved through 
the use of customised technol-
ogy in learning along with tools, 
templates and case study simula-
tors. The programme comprises 
6 modules and 35 online modules 
delivered over a period of one year. 
A total of 49 participants are cur-
rently enrolled in this programme 
from across the bank.

Bank Muscat’s Middle Manage-
ment Development Programme 
has helped the bank to ensure a 
steady fl ow of talented, well-de-

veloped managers to senior and 
middle-management roles in the 
banking sector. The main objec-
tive is to develop the bank’s lead-
ership bench at the middle man-
agement level in order to support 
succession planning at the top and 
middle management levels. This 
also includes comprehensive as-
sessments to assess readiness and 
potential. In 2022, the bank has 
launched its third Management 
Development Programme with a 
total of 25 participants. 

The main capabilities being 
developed through these develop-
ment programmes are: fi nancial 
acumen, decision making, stra-
tegic thinking, building and lead-
ing high performing teams and 
people management capabilities. 
These programs are facilitated by 
top ranked business schools with 
world-class executive education 
practices. The bank also assigns 
resources to provide continuous 
development opportunities to its 
Top Management team through 
regular speeches on current trends 
and leadership by top leadership 
thinkers globally, executive coach-
ing opportunities, participation 
in self-learning programmes and 
nominations to general and ad-
vanced management programmes 
at leading business schools.

The bank’s programmes aim at transitioning 

the Bank’s top talent to assume progressively 

higher roles and responsibilities and 

are closely linked with strategic plans, 

succession planning and the ability to fi ll 

critical roles from within

Kalyan Jewellers celebrates 75th year of India’s Independence with bumper discounts

MUSCAT: Kalyan Jewellers, one 
of the most trusted and leading 
jewellery brands, has announced 
bumper discounts to mark the 75th 
year of India’s Independence. The 
exciting off ers will allow patrons 
to register instant benefi ts on their 
jewellery purchases from Kalyan 
Jewellers.

As part of the Indian Independ-
ence Day Off er, the jewellery brand 
has announced up to 75% off  on 
making charges for gold jewellery 
purchases*, while patrons can avail 
upto 75% off  on diamond jewellery 
purchases* adding further delight 
to the shopping experience. These 
one-of-its-kind off ers run across 
Kalyan Jewellers’ showrooms in 
the region from 11th August to 15th 
August 2022.

Talking about the announce-
ment, Mr. Ramesh Kalyanaraman, 

Executive Director, Kalyan Jewel-
lers said, “At Kalyan Jewellers, it 
gives us immense pride and joy as 
India is about to complete 75 years 
of Independence on 15th August. 
As a global jewellery brand, that 
was born in India, we wanted to 
mark the occasion by off ering a dis-
tinctive shopping experience to the 
brand’s patrons in the region. Since 
the company’s inception, we have 
been pioneers in empowering con-
sumers by introducing revolution-
ary customer-centric programmes. 
We aspire to continue taking major 
strides in that direction. With the 
launch of the special Independence 
Day Off er campaign, we aim to take 
another step in that direction, ena-
bling customers to maximize ben-
efi ts from their jewellery purchases 
on this momentous occasion.”

The jewellery retailed at Kalyan 

Jewellers go through multiple puri-
ty tests and patrons also receive the 
Kalyan Jewellers 4-Level Assur-
ance Certifi cate which guarantees 
purity, free lifetime maintenance of 
ornaments, detailed product infor-
mation and transparent exchange 
and buy-back policies. The certi-
fi cation is part of the brand’s com-
mitment towards off ering the very 
best to its loyalists.  

Kalyan Jewellers’ showrooms 
stock popular house brands such as 
Tejasvi (Polki jewellery), Mudhra 
(handcrafted antique jewellery), 
Nimah (Temple jewellery) and Glo 
(dancing diamonds). Other sec-
tions at the showroom include Ziah 
(Solitaire-like diamond jewellery), 
Anokhi (uncut diamonds), Antara 
(wedding diamonds), Hera (daily 
wear diamonds) and Rang (pre-
cious stones jewellery).

E X C I T I N G  O F F E R S

Own a Kia Pegas and get a chance to win 

fully paid trip to FIFA World Cup Qatar 
MUSCAT: Kia customers who 
purchase a Pegas can now look 
forward to winning a fully paid 
trip to watch FIFA World Cup 
event in Qatar. Besides the Pegas, 
customers owning any brand new 
Kia can get a chance to Scratch & 
Win more than 100 match tickets 
where they can witness teams like 
Belgium, Brazil, Germany, Japan 
and more, LIVE in action. Apart 
from FIFA Qatar match tickets, 
customers will also get Compre-
hensive Service up to 50,000 kms 
and 1 Year Insurance. The cam-
paign will end on 4th November 
2022. (Conditions apply.  Please 
visit Kia showroom for details.)

The Pegas is a fun family car, 
perfect to move around town 
or even run errands at ease. 
Equipped with a range of fea-
tures, technology and space the 
impressive Pegas makes every 
journey comfortable and hassle-
free. For added convenience and 

safety the Pegas is also equipped 
with rear parking system and 
steering audio control.

Powering the Pegas is an effi  -
cient 1.4-liter MPI (multi-point 
injection) gasoline engine, which 
produces maximum output of 

94PS at 6,000rpm and maximum 
torque output of 13.5 @ 4,000 rpm. 
It off ers an impressive fuel-effi  -
ciency of 17.8 Kms/L.

The exterior of the Pegas, is styl-
ish. The sculpted body panels and 
bold character lines are comple-

mented by a striking colour palette 
and a carefully-balanced sedan 
silhouette. The Pegas’ profi le is 
enhanced with a chrome radia-
tor grille, body colour bumper and 
door handles, body colour outside 
mirrors, side repeater lamp in 

outside mirror, halogen lamps, 14” 
steel wheel, front fog lamp and rear 
fog lamp. Viewed from the side, the 
profi le of the Pegas gives it a fi nely-
balanced silhouette. Its defi nitive 
character lines give the impres-
sion of motion, even while it sits 
stationary.  The interiors of the Pe-
gas are spacious and well thought 
out. The centre fascia has been 
designed to enhance ease-of-use, 
with many of the car’s functions 
controlled with clear, ergonomic 
buttons. Adding appeal to the inte-
rior of the Pegas is power windows, 
front console centre armrest with 
storage box, driver’s seat adjuster, 
manual air conditioning, Radio 
and Bluetooth. 

The Pegas is also immensely 
practical for storing luggage. The 
trunk has a capacity of 475 litres, 
enough to store up to three golf 
bags, or a couple of large suit-
cases. As the trunk lid opens, il-
lumination within the trunk also 

reveals any smaller items that 
could be forgotten. Furthermore, 
the Pegas is equipped with an ar-
ray of safety features, including 
four airbags, Electronic Stability 
Program (ESP), Anti-Lock Brak-
ing System (ABS), Tyre Pressure 
Monitoring System (TPMS) and 
Keyless Entry System.

Reliable International Auto-
motive (RIA), the distributor for 
Kia in Oman provides a reward-
ing ownership experience for 
customers. Excellent product at-
tributes and unmatched facilities 
easily ensure their absolute sat-
isfaction, every mile of the way. 
No wonder then that Reliable In-
ternational Automotive has been 
ranked amongst the top Kia dis-
tributors worldwide and has been 
honoured with prestigious acco-
lades including the ‘Good Part-
nership award, ‘Family Like Care’ 
Service award’, and ‘Kia ‘Distribu-
tor of Distinction’ award.

F U N  F A M I L Y  C A R
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