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WEDNESDAY

HM RECEIVES THANKS FROM  KAZAKHSTANHM SENDS CONDOLENCES TO EGYPT STAN
MUSCAT:  His Majesty Sultan Haitham Bin Tarik 
has received a cable of thanks from President 
Kassym-Jomart Tokayev of the Republic of 
Kazakhstan in reply to His Majesty’s condolences 
cable to him on victims of the explosion at an 
ammunition depot in Jambyl Province. In the 
cable, President Tokayev expressed his utmost 
appreciation to His Majesty the Sultan for his 
heartfelt sympathies to him and the families 
of the victims, and for His Majesty’s noble 
feelings. -ONA

MUSCAT:  His Majesty Sultan Haitham 
Bin Tarik has sent a cable of condolences 
to President Abdel Fattah el Sisi of Egypt 
on the death of Field Marshal Mohammad 
Hussien Tantawi, former Minister of 
Defence and Chief of the Supreme Council 
of the Armed Forces. In the cable, His Majesty 
expressed his heartfelt sympathies to President el 
Sisi, the deceased’s family and the people of Egypt. 
His Majesty prayed to the Almighty Allah to rest 
the departed soul in peace in Paradise and grant his 
family fortitude to bear the loss. -ONA

BACK TO SCHOOL

On behalf of HM, Sayyid Fatik bin Fahar receives Ethiopian ambassador

MUSCAT: On behalf of His Maj-
esty Sultan Haitham Bin Tarik, 
His Highness Sayyid Fatik bin 
Fahar Al Said received in his of-
fi ce yesterday Dr. Ayrorit Mo-
hamed Yassin, Ambassador of 
the Federal Democratic Republic 
of Ethiopia to the Sultanate, to 
bid her farewell at the end of her 
tour of duty.

The ambassador expressed 
her thanks to His Majesty the 
Sultan for the support extended 
to her from His Majesty, the gov-
ernment and the Omani people, 
which facilitated carrying out 

her assignments. The ambassa-
dor also wished His Majesty good 
health and a long life. She also 
wished the Omani people further 
progress and growth under the 
wise leadership of His Majesty 
the Sultan.

Sayyid Fatik expressed his ut-
most thanks for the ambassador’s 
eff orts exerted to serve the rela-
tions between the Sultanate and 
Ethiopia. He wished the ambassa-
dor success in her future duty. 

He also wished the Ethiopian 
people further progress and 
prosperity.  — ONA

M E E T I N G
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Muscat armed baghla 
model on display

1
The National Museum 
has put on display a model 
of Muscat armed baghla 

(1253-54 AH/1838 CE). The 
model took four years to 
manufacture and is made of 
pear wood, ebony, linen, canvas, 
metal and brass, at a scale of 
1:25. This model embodies 
Oman’s perfection and 
craftsmanship in ship-building. 
The baghla was the largest 
deep-sea trading and cargo 
vessel of the Arabian Gulf, 
and the most ornate of the big 
Arabian ships. She was fi tted 
with two or occasionally three 
masts. >A3

MARKET
PDO starts production 
at Yibal Khuff facility

2
Petroleum Development 
Oman’s (PDO) Yibal 
Khuff  Project (YKP) has 

started production, marking a 
key milestone for the landmark 
facility. The installation’s fi rst 
sour wells were opened earlier 
this month introducing sour oil 
to the YKP Central Processing 
Facility, and the project has 
already started exporting crude 
oil to the main oil line. The 
plant’s capacity will be ramped 
up over the coming months. 
Spanning an area of 1.68sqkm, 
YKP is the second largest, and 
most technically complex project 
in PDO’s history. >B1

T O P  T H R E E  I N S I D E  S T O R I E S
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MUSCAT

NEW COVID-19 GUIDELINES 
FOR STUDENTS AND STAFF

DHL CEO conducts virtual road show in Oman
MUSCAT: DHL, the pioneers in 
logistics is serving its customer 
in Oman for the past 42 years. 
Deutsche Post DHL CEO Frank 
Appel conducted a virtual road 
show for his employees in Oman. 
The road show was attended by 
220 employees from DHL’s Global 
Forwarding and Express divisions. 
Being one of the market lead-
ers in Oman, DHL off ers various 
products and services, such as air 
freight, sea freight, road freight, 
warehousing and industrial pro-
jects to its customers. The road 
show ended with an exclusive 
interview with TOO.

Frank Appel outlined the 
Group’s strategy and expansion 
plans in Oman. Recently, DHL an-
nounced an investment in Muscat 
International Airport for a new 
facility of its Express division, 
and the DGF division is looking 
forward to re-open their branch 
in Duqm soon. The interview was 
also attended by the country man-
agers Roy Scaria (DHL Global 
Forwarding) and Moustafa Osman 
(DHL Express).

During the interview, Frank 
Appel mentioned Deutsche Post 

DHL Group’s fi nancial results for 
the second quarter of 2021. While 
the global economy had experi-
enced an unprecedented down-
turn last year, all of the Group’s 
divisions made a pivotal contri-
bution to accelerate the recovery 
of global trade. “Our entire team 
performed brilliantly in an en-
vironment that remained chal-
lenging, enabling us to achieve an 
outstanding result in the second 
quarter of 2021,” he said.

Speaking about the Group’s 
strategy 2025 “Delivering ex-
cellence in a digital world”, he 
mentioned that the four most im-
portant trends which have been 
impacting logistics in recent years 
will also shape the industry going 
forward, these are globalisation, 
digitalization, e-commerce and 
sustainability.

DHL in Oman has increased the 
frequency of its fl ights to Muscat 
to fi ve days a week now and as de-
mand goes up, the company will 
defi nitely adjust their services 
and add more fl ights, the CEO 
confi rmed.

Frank Appel said that Oman 
is well connected to the world 

through DHL Global Forward-
ing’s ocean freight services, and 
also because DHL Express has 
established hubs in all major 
airports globally. When asked 
whether we can see some DHL 
logistics training centres in Oman 
to support the local communities, 
he mentioned that while the com-
pany doesn’t have dedicated train-
ing centres in the country, the 
divisions welcome trainees from 
colleges and universities, making 
sure that they become trained and 
adept in logistics once they walk 
out of DHL’s door (and hopefully 

come back when they have com-
pleted their studies). “Our inside 
training department facilitates 
such trainings. And of course, 
DHL Oman also participates in 
the Group-wide Certifi ed initia-
tive. With this unique approach 
we provide a lifelong learning and 
engagement journey for our em-
ployees, with the aim of creating 
a team of “certifi ed” divisional ex-
perts with a best-in-class culture,” 
he added.

Regarding DHL’s involvement 
in the shipping vaccines to Oman, 
the CEO said since the global 

vaccine campaign began in De-
cember 2020, DHL has safely de-
livered more than 1 billion COV-
ID-19 vaccine doses to more than 
160 countries, playing a key role 
in the global vaccination roll out 
– Oman was amongst those coun-
tries, with DHL Express handling 
the distribution of Pfi zer/BioN-
Tech vaccines to Oman.

More than 9,000 life sciences 
and healthcare specialists work 
across DHL’s dedicated global 
network. They ensure that phar-
maceutical and medical device 
companies, clinical trials and re-
search organisations, wholesal-
ers and distributors, and hospi-
tals and healthcare providers are 
connected across the value chain, 
from clinical trials to point of care, 
and every step in between. DHL’s 
healthcare industry portfolio in-
cludes 150+ pharmacists, 20+ 
clinical trials depots, 100+ certi-
fi ed stations, 160+ GDP-qualifi ed 
warehouses, 15+ GMP-certifi ed 
sites, 135+ medical express sites, 
and a time-defi nite international 
express network covering over 
220 countries and territories.  
                                                        See also >A4

L O G I S T I C S  P I O N E E R S

Deutsche Post DHL CEO Frank Appel

FEATURE
Al Mouj Muscat 
Marathon on Feb 11, 12

3
Al Mouj Muscat 
Marathon, the biggest 
running event in Oman, 

is all set to take place in 
2022, bringing to the fore the 
importance of leading an active 
and healthy lifestyle. While the 
2021 event could not be held 
due to the pandemic, the latest 
edition comes at a time when 
people are reassessing their 
lifestyle choices while opting 
for a healthier approach. The 
Al Mouj Muscat Marathon 
will be held over the weekend 
of February 11 and 12, 2022 at 
Oman’s leading lifestyle and 
leisure destination. >B6

Digital version 
of five-year 
plan launched 
by Ministry of 
Economy 

MUSCAT: The Ministry of 
Economy (MoE) has made 
available the digital version 
of the ‘Strategic Programmes 
Folder’, one of the most im-
portant documents of the 10th 
Five-Year Development Plan 
(2021-2025) which lists result-
based mechanisms for eff ec-
tively implementing the Plan 
and also achieve objectives of 
Oman Vision 2040.

The Folder lists 430 Strate-
gic Programmes divided as per 
the Plan’s four broad themes 
and 12 priorities, in addition to 
the priorities of developing the 
youth sector and information 
and communication technol-
ogy, which were introduced dur-
ing the development of the 10th 
Five-Year Development Plan.

Themes and programmes
The fi rst theme, ‘Man and Soci-
ety’ includes 156 programmes, 
the second, ‘Economy with a 
Competitive Structure’ lists 
165 programmes, the third and 
fourth themes ‘Sustainable 
Environment’ and ‘State with 
a Responsible Administrative 
Apparatus’ list 56 and 53 pro-
grammes, respectively.

Approved methodology
The Strategic Programmes 
Folder was prepared as per the 
methodology approved by MoE. 
While the Sultanate has good 
experience in developing strate-
gic plans overall, it was felt that 
some of these were not deliver-
ing desired results. This prompt-
ed MoE and its working groups 
to adopt result-based planning to 
ensure that strategic objectives 
of the long-term vision and the 
medium-term development plan 
are linked to specifi c and tangi-
ble outcomes for citizens. >A6
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Times News Service

MUSCAT: A new hotline has 
been set up between schools, 
healthcare providers and 
education supervisors in the 
governorates across Oman as 
part of measures to prevent 
the spread of COVID-19 in the 
country.

The hotline will be used to 
report on new infection cases, 
as well as provide measures 
schools are taking to protect 
their students and staff , now 

that many campuses have reo-
pened for physical classes.

Many steps
The step is one of many taken 
by the Ministry of Education 
to safeguard people in schools 
from spreading or being infect-
ed by the virus, with another 
important measure being the 
setting up of isolation rooms in 
school clinics, for students and 
staff  who might have symp-
toms associated with COV-
ID-19. The setting up of the 

hotline and isolation room are 
among the guidelines released 
by the ministry that schools 
are required to follow.

Supervisory committees
Developments in schools are 
monitored by supervisory 
committees in each governo-
rate, set up by the local Direc-
torate General of Education.

According to the ministry 
guidelines, these committees 
are required to “hold a meeting 
with school administrations 
to discuss the preparation 
mechanism for the school year, 
according to alternatives ap-
proved to operate schools, and 
develop a plan for fi eld visits 
to follow up on the implemen-
tation of recommendations, 
precautionary and preventive 
measures to limit the spread of 
the coronavirus.”

They are also required to co-

ordinate with the Directorates 
General of Health services 
in governorates and spread 
awareness over precaution-
ary and preventive measures 
against infection. This is to be 
done in the form of displaying 
posters illustrating the impor-
tance of adhering to COVID 
protocols, as well as printing 
information that students of 
younger age can understand.

Physical distancing
School staff  are also required 
to “put emphasis on commit-
ment to physical distancing 
on school buses, while using 
facilities, washing hands with 
soap and water, wearing masks 
before getting into the bus 
and at school, prevention of 
sharing stationary with other 
students, and encouraging 
students to bring their meals 
and water from home.” >A6

Isolation rooms in school clinics and a 

COVID-19 reporting hotline are among 

new safety measures in the guidelines
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Dhuhr ........................................... 12:05pm

Asr ......................................................3:31pm

Maghrib ........................................6:09pm

Isha....................................................7:19pm 

Fajr (Tomorrow) ..................... 4:41am

199
1



A3

OMAN
W E D N E S DAY,  S E P T E M B E R  2 2 ,  2 0 2 1

Oman Air resumes thrice a week 
service to London from today 
Times News Service

MUSCAT: Oman Air, the national 
carrier of the Sultanate, will re-
sume fl ights between Muscat and 
London (Heathrow) starting today  
(22 September, 2021). 

The fl ights will operate three 
times weekly on Wednesday, Fri-
day and Sunday, departing Muscat 
at 14:25 local time and arriving in 
London at 19:10 local time. 

Flights from London will depart 
at 20:50 local time and arrive in 

Muscat at 07:15 local time on Mon-
day, Thursday and Saturday. 

All fl ights are scheduled to oper-
ate with Boeing 787 Dreamliner. 

Comprehensive safety
Oman Air will maintain its com-
prehensive safety programme 
throughout all elements of the 
travel journey to ensure that 
guests fl y confi dently. 

Masks are required when guests 
are on board the aircraft and in 
Oman’s airports. Distancing is 

maintained while guests board 
and exit the aircraft, which are 
carefully cleaned after each fl ight 
and at the end of every day.

Cabin crew all wear a full set of 
personal protective equipment, 
meal service has been modifi ed to 
further ensure safety, and a num-
ber of other measures have been 
implemented to ensure that the 
airline’s guests and crew are safe 
at all times.

Guests who are planning to 
travel to Muscat should visit the 

Civil Aviation Authority website, 
caa.gov.om, to ensure they are 
prepared to comply with require-
ments to enter the Sultanate.

Guests travelling to the UK 
should ensure they are aware of 
offi  cial requirements to enter or 
transit through the country. 

Guests departing from Oman 
should also ensure that they are 
aware of all pre-departure require-
ments and requirements during 
their fl ights, which are provided at 
omanair.com.

T R A V E L

Times News Service

MUSCAT: The National Mu-
seum has put on display a model 
of Muscat armed baghla (1253-54 
AH/1838 CE). 

The model took four years to 
manufacture and is made of pear 
wood, ebony, linen, canvas, metal 
and brass, at a scale of 1:25. This 
model embodies Oman’s perfection 
and craftsmanship in ship-building.

The baghla was the largest deep-
sea trading and cargo vessel of the 
Arabian Gulf, and the most ornate 
of the big Arabian ships. 

She was fi tted with two or oc-
casionally three masts and was 
distinguished by ornamental pro-
jections that resembled the quarter 
galleries found on European line-
of-battle ships of the 12th-13th cen-

tury AH/18th-19th century CE. 
The stem-post curved gently 

upward to a stem-head which was 
topped with a bollard-shaped dec-
oration – a further form of orna-
mentation peculiar to the baghla. 

Although the baghla was pre-
dominantly a merchant vessel, it 
could also be eff ectively armed for 
use in warfare. 

This model represents an armed 
baghla, measuring approximately 
40 metres long and 45 metres high, 
fi tted with ten 12-pounder Blome-
fi eld pattern cannons. 

In the early 13th century 
AH/19th century CE, the Blome-
fi eld was regarded as the most ef-
fi cient breaching weapon.

Oman has had a long relation-
ship with the sea. With an extensive 
coastline, the story of Oman’s past is 

in many senses a maritime history. 
For millennia, fi shermen sailed 
along its coasts for their livelihood. 

Omani traders carried goods 
across the seas as early as the 
third millennium BCE, and by the 
Islamic Period, they were part of 
a vast trading network that ex-
tended from China to East Africa, 
the single longest maritime trade 
route at the time. 

Maritime empires
In the last four centuries, Omanis 
had established two maritime em-
pires that connected Oman with 
the Arabian Gulf, Makran Coast 
and East Africa. All of this activity 
has shaped the maritime culture of 
Oman. As Omanis braved the seas, 
they became excellent navigators 
and produced a rich navigational 
literature. They developed an active 
tradition of boatbuilding, using the 
materials and tools available to them 
to build a wide variety of vessels. 

Today, Oman continues its rela-
tionship with the sea. It has mod-
ern navy, prosperous seaports, and 
leads the region in historical recon-
structions. This sea-craft is a sym-
bol of Oman’s interaction with the 
rest of the world.

A model of the historic ship displayed by 

the National Museum embodies Oman’s 

ship-building heritage

DEEP-SEA VESSEL: The baghla was the largest deep-sea trading and cargo vessel of the Arabian Gulf, 

and the most ornate of the big Arabian ships. She was fi tted with two or occasionally three masts and 

was distinguished by ornamental projections that resembled the quarter galleries found on European 

line-of-battle ships of the 12th –13th century AH/18th–19th century CE. 

Muscat armed baghla on display

Penalty for abusive 

writings, spreading 

off ensive rumours

MUSCAT: The Public Pros-
ecution Department has issued 
a statement outlining penalties 
awarded to people found guilty 
of abusive writings or spread-
ing offensive rumours or pub-
lishing news attributing crimi-
nal acts to certain individuals 
or establishments.

The statement reads as fol-
lows: “In light of fi ndings from 
social communication platforms 
and, given the steady rise in the 
rate of abusive writings, off ensive 
rumours and attribution of crim-
inal acts to certain individuals or 
establishments and, since circu-
lating matters via social commu-
nication platforms is not an offi  -
cial method of reporting and may 
negatively impact investigations, 

the Public Prosecution Depart-
ment hereby incriminates the 
publishing of abusive or off en-
sive news aimed to provoke pub-
lic opinion. It asserts that such 
behaviour is considered a crime 
that deserves imprisonment for 
a maximum of three years and a 
fi ne of OMR3,000.

The Public Prosecution De-
partment affi  rms that it will take 
legal action against all those who 
get involved in abusive writ-
ings or rumours and those who 
promote, circulate or instigate 
or help in such criminal acts, ir-
respective of their forms and 
types. The legal action will be 
undertaken in accordance with 
current laws and legal systems in 
the Sultanate.” -ONA

P U B L I C  P R O S E C U T I O N
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GLOBAL LOGISTICS LEADER DHL LINED 
UP FOR MORE INVESTMENTS IN OMAN

Q: We understand that you, Dr. 
Appel, have an MSc in Chemis-
try and a PhD in Neurobiology. 

You are one of the most successful 
leaders, what is your secret for suc-
cess in logistics and leading one of the 
best brands, DHL?

This is a good question, may be the se-
cret is that in my career I always focused 
on things, which were in a way I had a fl air 
for and perhaps that is why I was probably 
doing things better than others. In addi-
tion, I also had some luck when getting 
into the diff erent jobs. Finally, and as it 
often happens in life it was the combina-
tion of the two elements, performance 
and good fortune. Studying Chemistry 
as a scientist was comparatively easy for 
me, and I was probably a good consultant 
as well. It seems that I have the necessary 
people skills in working with teams and 
transforming people’s inputs and strength 
into solutions. And, in addition, as a leader 
and a manager-cum-mentor I have the 
ability to create momentum in teams. 
Therefore, I would say it was a combina-
tion of the right teams at the right mo-
ments and right places.

Q: Oman is having Vision 2040, 
where logistics plays a major 
role. Oman is aiming to be-

come among top 10 logistics hubs by 
the year 2040. We understand that 
DHL started a brand new facility 
at Muscat International Airport, is 
there any other investments line up 
for Oman?

Yes, you are right, we have signed off  on 
a new facility at the airport. In addition, 
we are also planning investments for DGF, 
for our expansion in Salalah. For Oman to 
become a major logistics hub, you have to 
attract companies to set up or move their 
businesses here, for example, by provid-
ing the right infrastructure and border 
processes. For air freight services your 
country might be in a more diffi  cult situ-
ation, but for ocean freight shipments you 
are geographically well positioned, here 
you could aim to become a gateway to 
Africa, Middle East and potentially for 
Europe.Of course, you also need people 
with the right skillset for logistics jobs. As 
a Group, we monitor what is happening in 
Oman, but we cannot create the demand 
ourselves, we usually follow and support 
companies who are using Oman as a tran-
sit place or setting up new facilities in 
Oman. If our business grows here, we will 
defi nitely invest more in Oman.

Q: Can you please explain your 
Group Strategy 2025?

We always develop strategies, 
which last for a couple of years, because 
we believe that our employees need cer-
tainty and guidance. Our current strategy, 
“Delivering excellence in a digital world”, 
covers four elements. Our purpose, ‘Con-
necting people, improving lives’, comes 
fi rst. This objective was vividly demon-
strated in the last quarters, as we shipped 
many Covid-19 vaccines around the 
world. I am always proud to see our DHL 
planes delivering the vaccines, and I am 
very happy that our team transported 
vaccines to Oman. Together with the pur-
pose, I strongly believe that every compa-
ny should have a clear vision, which in our 
case is that we want to be “The Logistics 
Company for the World”. As a next ‘level’, 
we have our mission in making the life of 
our customer easier. We call this ‘Excel-
lence, simply delivered in a sustainable 
way’. Our third element focuses on doing 
what we are best at: ‘strengthen our prof-
itable core’. Fourth and fi nally, all this is 
framed and supported by our dedication 
towards digitalisation. And, while these 
are the key building blocks of our Group 
strategy, it is supported by our diff er-
ent business divisions who create their-
business strategies based on our overall 
Group direction.

Q: While interacting with your 
employees, we have heard 
the most motivational word 

at this current period of pandemic 
“Covid bonus”. How did your com-
pany manage to pay a Covid bonus 
in 2020, while we understand that 
another one is coming in 2021? This 
places DHL on a diff erent level: whose 
brain is behind this and how did your 
company manage to absorb the cost 
in this diffi  cult period.

The trigger behind that decision have 
been our colleagues around the world 
themselves, because they have done a 
fantastic job in 2020 and 2021. When 
COVID-19 hit us, we realised there were 
three things that are important: health 
and safety for all our colleagues, excellent 
service for our customers, and collecting 
cash in a way that enabled us to pay our 
people and suppliers. That has worked 
extremely well in 2020; the energy level of 
our organisation was just excellent. Since 
it was clear who had done all this hard 
work, it was important to let our employ-
ees participate in the success. Moreover, 
we wanted to treat everyone absolutely 
the same, irrespective of the salaries they 
earn and where they work.

This year, we have been performing 
very well again, breaking our records once 
more, knowing again, who is responsible 
for that. Our colleagues are doing such 
an outstanding job for our customers, 
that we are doing the same again this 
year, paying a Covid bonus to all employ-
ees. We think this is very well deserved, 
they are working extremely hard under 
tough conditions such as wearing masks 
and keeping distance, while delivering to 
many households. We are doing this be-
cause we appreciate their hard work.

Q: Women in Leadership ini-
tiative in DHL: can you please 
elaborate on this and what’s 

the target for the coming 5 years?
We do not claim to be perfect here, but 

we have made very good progress. Gender 
diversity is very important as it makes the 
company and us all better. I am very happy 
that also in Oman we have three women in 
our senior team. Although in some coun-
tries we already have a 50-50 ratio be-
tween men and women, gender equality is 
something that still takes some time to be 
established globally.

Historically, our industry was not very 
attractive for women, although that is 
changing now. Men, stereotypically, are 
fond of airplanes, ships and trucks, which 

is why they are more interested in logis-
tics. However, women are well suited 
to manage complex problems. That is 
important in our industry too, which, 
therefore, becomes appealing to women 
as well. I am happy to see this, because 
that also generates more interest in our 
company from women.

Our objective is to have at least 30 per-
cent women in our top team by 2025 – we 
are now at 23 percent. We made very good 
progress over the last year. Nevertheless, 
to get to that objective, you need to hire 
many more women in leadership posi-
tions. I am optimistic that we can make 
the target.

Q: We understand that DHL is 
spending millions of Euros for 
Corporate Social Responsibil-

ity? Can you please give us a brief on 
the current projects?

When it comes to climate change, the 
logistics industry is part of the problem. 
We are emitting carbon dioxide through 
our operations, just like our competitors. 
We must understand that global warm-
ing is a threat to humanity. There are big 
eff orts needed towards making sure the 
temperature of the planet does not rise.
We have seen, just over the last 12 months, 
the consequences this can have, with the 
fl ooding, droughts, and other natural dis-
asters related to global warming. We need 
to work on this issue, this is our responsi-
bility. That is the reason why we already 
launched a strategy in 2017 to become 
carbon-free by 2050. Moreover, in March 
of this year we even accelerated our ambi-
tions through a new sustainability road-
map, confi rming that the Group will invest 
EUR 7 billion in climate-neutral logistics 
by 2030. While we have our zero emis-
sions plan for the last fi ve years now, we 
want to signifi cantly reduce our absolute 
carbon emissions by 2030. A lot of this is 
based on the Paris Climate Agreement, 
where we are trying to meet expectations, 
based on science-based targets. 

The sustainability issues draw our 
special attention to electric vehicles and 
green energy. This is part of our com-
mitment; this is not just about throwing 
money at the problem, but about sending 
a clear signal to society, to our people, and 
to our customers, that we are serious in 
reducing our carbon footprint.Unfortu-
nately, ships and airplanes to a major ex-
tent, cannot yet be operated electrically 
in the near future. Therefore, we need a 
clear roadmap about how to take this for-
ward – we see that as part of our job.

Q : We are seeing DHL airplanes 
touching Muscat Airport fi ve 
days in a week, will we see 

DHL ships soon?
You will defi nitely see more DHL air-

planes soon, but yet we do not know ex-
actly when.The reason is that we will 
adjust the number of rotations to the 
growth of our business. We already took 
theo pportunities to grow our business 
and we increased our rotations quite a bit. 
However, fl ying seven days a week does 
not make sense, because we are not pick-
ing up enough volume on certain days, 
so it is better to add conventional airlift 
when needed.As mentioned before, we 
cannot generate the volumes ourselves, 
the country has to create the right con-
ditions, attract investments, establish 
proper trading and customs procedures 
and promote education to grow the right 
talent.This all helps to increase demand 
and business, leading to higher trading 
volumes, which allows us tofl y more air-
craftsinto and out of Oman.

Q: DHL is one of the pioneer or-
ganisations in the logistics in-
dustry, can we see some DHL 

logistics training centres in Oman to 
support the local communities here?

We have multiple programmes in our 
company to develop our people. We call 
this suite of programmes ‘Certifi ed’.It is 
very important that we are all certifi ed 
specialists for what we are doing, because 
our industry is quite complex, with spe-
cifi c characteristics in the diff erent lo-
gistics areas. If you have a proper school 
education,a college or university degree, 
this helps, but we have to build up addi-
tional knowledge inside our company. We 
are working together with some universi-
ties in Oman to fi nd the right talent, and 
then invest to further develop these ap-
plicants through our programmes. In ad-
dition, we organise internship trainings 
for university students. We make sure 
that they enjoy logistics once they walk 
out of our door to complete their studies, 
and we have many cases where they have 
joined back DHL as our employees.

Q: Can you please share DHL’s 
digitalization initiatives? We 
often hear from that DHL got 

the best system and network, does 
this support DHL to improve on the 
market share?

When we talk about digitalization, we 
have to understand what the intention 
of digitalization is. We believe in the fol-
lowing three objectives. At fi rst,we want 
to improve the experience of our cus-
tomers when they are in contact with us 
–for example during the booking, ship-
ping and tracking processes. Secondly, 
we make the jobs for our people easier, 
forexample whenthey communicate 
with us through mobile apps, or receive 
news about latest developments. Finally, 
digitalization helps to improve opera-
tional effi  ciency.

For all of this you need to have a very 
good IT infrastructure, considerthe lat-
est trends and topics such as Block Chain, 
Internet of Things, APIs, or Data Ana-
lytics, and you have to establish solid IT 
governance. This is why I am managing 
the Data Analytics Force of our Group, 
while the more specifi c programmes sare 
developed within our diff erent divisions.

Only recently, our German postal busi-
ness deployed a system, which allows us 
to track each letter through aQR code. 
Our Express division introduced a pro-
grammw to optimise the fl ying hours of 
aircraft. And, in our supply chain busi-
ness, we deployed many robots to support 
our employees in automating warehouse 
operations. Based on a very comprehen-
sive agenda, we will invest EUR 2 billion 
until 2025, resulting in annual savings of 
EUR1.5billion from this. We believe that 
digitalization is the game changer for any 
industry, including our own.

Q: One more question on digi-
talization: don’t you lose your 
talented people while overdo-

ing in digitaliation?
One of the biggest myths about digitali-

zation is that people will lose their jobs. In 
our company, we will lose about one-third 
of our current jobs by 2030, but at the 
same time our Group will be 50 percent 
bigger, and as a result there will be more 
jobs than before.These will be diff erent, 
but better jobs. What we need to do is 
change our mindset. Therefore, we are 
looking for colleagues who are willing to 
change, although that is a challenge, be-
cause people usually don’t like too much 
of a change.

Q: We understand that you have 
delivered as a courier to your 
customer for a day. Can you 

share your experience on this?
I do that on a regular basis – not so of-

ten in the last few months, because I don’t 
want to create additional health and se-
curity protocols. What I have always ex-
perienced, whether as a courier, or in the 
warehouse, or in forwarding - all the jobs 
we do, are very rewarding.If you like to 
work with people, then working as a cou-
rier is a fantastic job. Our job is to connect 
people and improve their lives, and our 
frontline employees experience that every 
day when they are in direct contact with 
our customers. We are really doing some-
thing that makes a diff erence for others.

Q: How feasible is it for DHL to 
pursue a green policy, given 
that most goods are transport-

ed by airplanes that consume a lot of 
fuel?

I believe we will be able to get this prob-
lem under control a lot faster than we 
expect. We have natural resources - a lot 
of sun, plenty of water, enough wind, and 
enough carbon dioxide. We can use carbon 
dioxide, solar energy and water to make 
sustainable fuels. As a society, mankind 
has for hundreds of years always found 
appropriate solutions.

For example, batteries to store energy 
from wind and solar are a good interim 
step, but we will need to fi nd other ways. 
The economy has to become circular. We 
take water and sun to produce fuel, which 
when you burn it, splits up into water and 
carbon dioxide again, allowing you tore-
use these elements over and over.I am 
therefore very optimistic that in mid to 
long term, most of the fuel we need will be 
produced by converting power to liquid. 
Perhaps we will move towards sustain-
able aviation and natural fuels for trucks, 
maybe by using hydrogen.It will take some 
time to scale that up, but I am very confi -
dent that humanity will accomplish this.

Deutsche Post DHL Group 

CEO Frank Appel shares 

his Group’s strategy and 

expansion plans in Oman 

in an interview with 

Abdulla Al Rubai, Senior 

Broadcast Journalist, 

Oman TV and Ms. Garima 

Bhandari, Programme 

Director, Times of Oman

Roy Scaria, Country Manager  
DHL Global Forwarding, Oman

Moustafa Osman, Country Manager
DHL Express, Oman
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Spring season begins 
in Dhofar Governorate
SALALAH: The spring season 
began in Dohfar Governorate 
on Tuesday. The season, locally 
called “Al Sarb” continues for 
three months and ends on 21 De-
cember every year.

Sunshine, moderate weather, 
low humidity and stable sea con-
ditions mark the spring season in 
the Governorate of Dhofar where 
breathtaking scenery adorns the 
mountains, plains and deserts.

Once the reigning fog dissi-
pates, the fi rst sign of Al Sarb 
season, tourists fl ock to Dhofar 
to enjoy the fi ne weather, the cool 
breeze and watch colourful fl ower 
beds in the making.

Al Sarb is also a harvest and 
business season during which 
farmers, fi shermen, livestock 
breeders, honey traders and tour-
ists engage in a marvellous ex-
change of benefi ts. -ONA

A L  S A R B

HARVEST SEASON: Al Sarb is also a harvest and business season 

during which farmers, fi shermen, livestock breeders, honey trad-

ers and tourists engage in a marvellous exchange of benefi ts. -ONA

Omani honey 
sales top 
OMR49,000

MUSCAT: Three tonnes of Omani 
honey worth OMR49,423 were sold 
during the period from 24-31 Au-
gust 2021 through marketing out-
lets and the electronic platforms 
“Asal Oman” and “Al Nahaal”.

Fifty-fi ve beekeepers from vari-
ous governorates participated in 
the marketing outlets, as they 
showcased a variety of Omani hon-
ey with a total quantity of 8 tonnes.

The Ministry of Agriculture, 
Fisheries and Water Resources 
strives to set up marketing out-
lets to sell Omani Honey. This 
drive comes within the eff orts ex-
erted by the Ministry to support 
beekeepers. -ONA

M A R K E T I N G  O U T L E T S

Pact signed to manage, operate 

incubator at Sohar University
MUSCAT: The Authority for 
Small and Medium Enterprises 
Development (ASMED) yesterday 
signed an agreement with the Uni-
versity of Sohar to establish, man-
age and operate an incubator dedi-
cated to converting industries’ 
entrepreneurs at the university.

Cultivating fi rms
The agreement also provides for 
the development of 10 new small 

and medium enterprises. 
It is a way of cultivating fi rms 

capable of delivering top techni-
cal and administrative perfor-
mance in the fi eld of converting 
industries. The aim is to ensure 
an entrepreneur’s sustained prac-
tice of business.

Wide range of training
It covers a wide range of training, 
consultancy, marketing, design-

ing and planning services.
The hands-on practices also 

include electing equipment, com-
municating with potential sup-
pliers, establishment of knowl-
edge-transfer networks, gaining 
property rights and realizing in-
novation in the industrial sector.

The agreement was signed by AS-
MED Chairperson Halima Rashid 
Al Zar’eeya and Prof. Barry Winn, 
President of Sohar University. -ONA

A S M E D
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‘Participatory planning’
For example, improved public 
services will lead to higher living 
standards, a more attractive in-
vestment and business climate, 
a competitive economy on the 
local and global levels and crea-
tion of new job opportunities for 
Omanis.
 This result-based mechanism 
will also contribute towards 
protecting the environment, 
fi ghting climate change, and 
promoting sustainable use of 
resources. Finally, these out-
puts overall will lead to admin-
istrative, institutional and leg-
islative development that will 
create jobs, boost productiv-
ity, enhance participation and 
achieve good governance.

For the Plan’s development, the 
Ministry’s and the Plan’s work-
ing groups were keen on apply-
ing a “participatory planning” 
approach and included a larger 
number of participants repre-
senting relevant government 
agencies, the private sector and 
civil society. This approach has 
made all parties equally respon-
sible for implementing the Plan’s 
Strategic Programmes, achiev-
ing their goals, and providing re-
sources to address the challenges 
that may face implementation. 

The Plan’s working groups 
held total of 195 events including 
workshops and coordination and 
consultative meetings with focus 
groups. These were attended by 
1,900 participants.

While developing the Strate-
gic Programmes, the working 

groups used best international 
approaches and practices such 
as selecting a specifi c goal from 
Oman Vision 2040. Once the goal 
was chosen, the team provided 
a simplifi ed description for it 
and listed the best methods (col-
lectively called a Strategic Pro-
gramme) to achieve it.

The team then identifi ed the 
main entity responsible for its 
implementation. The fi nal step 
was estimating the programme’s 
cost and implementation period.

This methodology ensured 
that the rules of good governance 
were applied in managing the 
programmes and their allocated 
resources.

Performance-based budget
The ‘Strategic Programmes 
Folder is an important step in the 
transition towards performance-
based budget which links the 
available current or development 
funding to outputs and tangible 
results. It also links the assess-
ment of the state’s administra-
tive apparatus (individuals and 
institutions) performance with 
specifi c and actual programmes 
and results.

The Ministry is currently re-
viewing a follow-up and evalu-
ation mechanism to publish a 
document listing performance 
indicators. 

For this, the Ministry and the 
Plan’s working groups are pay-
ing great attention to follow-up 
and evaluation principles to en-
sure that the Programmes are 

implemented as planned. To 
this end, they have developed 
specifi c input and output indica-
tors, which will also measure the 
fi nal impact of the Strategic Pro-
grammes, in conjunction with 
performance indicators of Oman 
Vision 2040.

It is worth noting that Minis-
try of Economy, in cooperation 
with the General Secretariat of 
the Council of Ministers and the 
Follow-up Unit for the Imple-
mentation of Oman Vision 2040, 
has prepared a simplifi ed meth-
odology to assist relevant minis-
tries and stakeholders in trans-
forming Strategic Programmes 
into annual plans and specifi c 
projects.

The Ministry of Economy and 
the 10th Five-Year Development 
Plan’s working group are lead-
ing an ambitious programme to 
develop the strategic planning 
system by adopting result-based 
planning and gradual shift to-
wards programme-based and 
performance-based budgeting.

These initiatives come within 
the framework of Oman’s ef-
forts towards achieving digital 
transformation, with the aim 
of raising effi  ciency of public 
spending, upgrading public ser-
vices and utilities, improving 
the management and economic 
leadership of the Sultanate’s re-
sources, and strengthening the 
principles of governance, trans-
parency and accountability to 
place Oman among developed 
countries. -ONA

M I N I S T R Y  O F  E C O N O M Y 
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A1Schools  should notify parents 

regarding health guidelines

Executive committees need to be 
set up in schools to follow up on 
health protocols, create clear and 
specifi c work plans to implement 
them, make sure school facilities 
can accommodate students, imple-
ment all necessary updates of the 
Supreme Committee, hire compa-
nies to sterilise the school and pro-
vide sanitary supplies, make sure 
there are enough thermometers to 
check students’ temperatures, and 
eff ectively deal with suspected-
confi rmed cases of COVID-19.

“They should also notify par-
ents of health guidelines regarding 
student safety before the start of 
the school year though appropri-
ate means, use available media to 
spread awareness of the school 
community and surrounding 
community on how to deal with 
the pandemic, and use the parent 
council in spreading awareness in 
the light of the pandemic,” added 
the guidelines.

Additionally, the entry and exit 
of students from the building must 
be done through measures follow-
ing the health protocol, and single-
use cups must be available to those 
who use water coolers. Students 
who feel ill must immediately in-
form a teacher.

In case a student is confi rmed 
to have been infected with COV-
ID-19, they must isolate at home, 
along with the rest of their family 
members for two weeks, until they 
are found to be infection-free. This 

process must be coordinated with 
school management and student 
aff airs committees. Should stu-
dents not follow these rules, they 
will be penalised in accordance 
with school regulations.

In case a student or employee 
does develop COVID symptoms, 
the Directorate General of Edu-
cation will take a decision on 
treatment in coordination with 
healthcare authorities in that 
governorate. Parents of students 
are also requested to make sure 
their children follow the required 
measures, and inform them of 
their importance.

Procedures to confi rm the pres-
ence of COVID-19 are performed 
by a school nurse. In case a nurse 
is unavailable, a member of staff  
must give the student in question a 
mask and call their parents to take 
them to the nearest health centre.

Rules have been drawn up for 
administrative and teaching staff  
as well. These state that all bus 
drivers who come to school to pick 
up students must have been vac-

cinated against COVID-19, as well 
as all cleaning staff  working on the 
premises.

“All workers in the school must 
take precautionary and preventive 
measures from COVID-19,” said 
the guidelines. “In case a teacher 
feels any of the symptoms associ-
ated with COVID-19, they should 
not enter the school and must in-
form management of their case, 
ensure their safety till symptoms 
disappear, ensure they wear masks 
before entering the school, and 
bring a personal hand sanitiser.

Teachers and staff  must also 
“make sure students follow pre-
cautionary measures, monitor 
students and identify suspicious 
cases in terms of appearance of 
symptoms, inform the associated 
committees, spread awareness to 
students about the importance 
of maintaining precautionary 
measures at the start of class, 
ensure precautionary measures 
are taken during meetings, and 
prohibit unnecessary groupings 
of teachers.”

S T U D E N T  S A F E T Y

Oman’s central bank raises 
OMR192mn via treasury bills
MUSCAT: The Central Bank 
of Oman (CBO) raised OMR192 
million by way of allotting treas-
ury bills on Tuesday.

The treasury bills are for a 
maturity period of 91 days, from 
September 22 until December 
22, 2021. 

The average accepted price 
reached 99.814 for every 
OMR100, and the minimum ac-
cepted price arrived at 99.810 per 
OMR100. The average discount 
rate and the average yield reached 
0.74663 per cent and 0.74802 per 
cent, respectively.

The treasury bills are short-term 

highly secured fi nancial instru-
ments issued by the Ministry of 
Finance, and they provide licensed 
commercial banks the opportunity 
to invest their surplus funds.

The CBO acts as the Issue 
Manager and provides the add-

ed advantage of ready liquidity 
through discounting and repur-
chase facilities (Repo).

The interest rate on the Repo 
operations with CBO is 0.5 per 
cent while the discount rate on 
the Treasury Bills Discounting 
Facility with CBO is 0.75 per cent.

Furthermore, the treasury 
bills promote the local money 
market by creating a benchmark 
yield curve for short-term inter-
est rates. Additionally, the gov-
ernment may also resort to this 
instrument whenever felt neces-
sary for fi nancing its recurrent 
expenditures.  — ONA

C E N T R A L  B A N K  O F  O M A N

 < FROM 

A1

Sayyid Badr reviews areas of cooperation in combating terrorism 

MUSCAT: On the sidelines of the 
meetings of the 76th Session of 
the UN General Assembly,  Sayyid 
Badr bin Hamad bin Hamoud Al 
Busaidi, Foreign Minister, held 
a virtual meeting with Michele 
Coninsx, UN Assistant Secretary-
General and Executive Director of 
the United Nations Counter Ter-
rorism Committee.

The meeting tackled the Unit-

ed Nations’ eff orts related to the 
strategies for combating violent 
extremism. 

The meeting also reviewed the 
best international practices in the 
fi eld of combating all forms of ter-
rorism and existing cooperation 
between the Sultanate and the 
United Nations.  — ONA

W I T H  U N  O F F I C I A L 

Full story @ timesofoman.com/oman
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US border offi  cials under fi re over treatment of Haitian migrants
WASHINGTON: The White 
House has slammed the use of 
whip-like horse reins to threaten 
migrants from Haiti after im-
ages showed US border guards on 
horseback attempting to contain 
migrants at a riverside camp near 
the country’s border with Mexico.

Mounted offi  cers were seen 
blocking the paths of migrants 
who have been crossing the border 

to buy essential supplies like food 
and water from Ciudad Acuna, 
Mexico, after facing shortages at 
the sprawling camp in Del Rio, 
Texas. 

In one case, an offi  cer unfurled a 
cord and swung it near a migrant’s 
face. Some likened the image to 
the historical injustices suff ered 
by Black people in the US.

“I don’t think anyone seeing that 

footage would think it was accept-
able or appropriate,” White House 
spokeswoman Jen Psaki said. “I 
don’t have the full context. I can’t 
imagine what context would make 
that appropriate.”

Department of Homeland Secu-
rity Secretary Alejandro Mayorkas 
promised a full investigation “to 
ensure that the situation is as we 
understand it to be.”

Uncertain future
More than 6,000 Haitians and 
other migrants have been removed 
from the Del Rio camp in recent 
days, US offi  cials said on Mon-
day. Haiti expected six fl ights on 
Tuesday, while reports said seven 
expulsion fl ights were sched-
uled for Wednesday — four to 
Port-au-Prince and three to Cap-
Haitien. 

While calling it a “challeng-
ing and heartbreaking situation,” 
Mayorkas said: “If you come to the 
United States illegally, you will be 
returned. Your journey will not 
succeed, and you will be endanger-
ing your life and your family’s life.”

But for most Haitian migrants, 
going back is not an option. As 
temperatures soared to 104 de-
grees Fahrenheit (40 Celsius), 

they made their way through the 
river to get bags of ice and essential 
supplies from the Mexican side.

“They can’t send us back to Haiti 
because everyone knows what 
Haiti is like right now,” said Wildly 
Jeanmary, standing on the Mexi-
can side of the river.
He cited the July assassination of 
President Jovenel Moise and po-
litical strife as reasons.  DW

M I G R A N T S  T H R E A T E N E D

Justin Trudeau set to 

become Canada PM for 

historic third time after 

Liberals win polls

OTTAWA: Justin Trudeau is 
poised for a third term as Can-
ada’s prime minister reported 
Canadian broadcasters who pro-
jected a win for his Liberal Party 
in Monday’s elections.

Trudeau, who was in power 
from 2015 has now won three gen-
eral elections in less than six years. 

According to New York Times, 
many voters are still in line cast-
ing ballots, perhaps for several 
more hours, it is unclear whether 
Trudeau’s Liberal Party would 
regain a majority in Parliament. 
Canada has multiple time zones 
and accordingly, the polling sta-
tions closed at staggered times on 
Monday evening.

Trudeau, 49, won Papineau, 
Quebec, according to state broad-
caster CBC. Citing projections by 
various outlets - CTV News, Glob-
al News, and CBC, Sputnik report-
ed that the Liberals will win Mon-
day’s election, although it remains 
to be seen whether this will be a 
minority or majority mandate.

The Conservatives, led by Erin 

O’Toole, are projected to be the 
main opposition party.

Sputnik further reported, that 
the Liberals currently lead in 141 
ridings mostly across the country, 
leading the Conservatives, who 
are ahead in 99 ridings, and the 
Bloc Quebecois which has the 
lead in 25 of Quebec’s electoral 
districts, with fi ve per cent of the 
votes counted.

Trudeau’s party currently com-
mands 37.5 per cent of support, 
followed by the Tories with 34.0 
per cent and the New Democrats 
(NDP) at 16.2 per cent.

All 338 of Canada’s House of 
Commons seats are up for grabs 
with the winner of the election 
declared based on a contentious 
fi rst-past-the-post system, where 
candidates with the highest num-
ber of votes win without any fur-
ther runoff  ballots. At least 170 
seats are needed to form a major-
ity government, although most 
projections currently point to a 
minority government.

The Liberal party leader 

Trudeau had called for snap elec-
tion last month in the middle of the 
Covid pandemic assuming that his 
handling of the pandemic would 
help his government win a majori-
ty. However, even as that bet seems 
to have backfi red the poll win puts 
Trudeau back in a position he has 
held since the 2015 federal elec-
tion, which saw the Liberals win a 
184-seat majority.

COVID-19, climate change, 
housing aff ordability and gun 
control have all featured as major 
issues with voters, reported CNN 
but citing one political expert it 
said that holding a snap election 
in the summer during a global 
pandemic has angered many vot-
ers who cannot identify a compel-
ling “ballot box” issue to justify 
the undertaking.

A small fi erce majority of vot-
ers were also opposed to some 
Covid-19 protocols, especially 
vaccine and mask mandates and 
earlier this month a protester 
threw gravel at Trudeau at a cam-
paign event in Ontario. ANI

R E G A I N S  M A J O R I T Y

UK charges third 

Russian over 
‘Novichok’ attack
LONDON: The UK charged a third 
Russian man on Tuesday over the 
2018 “Novichok” attack on former 
double agent Sergei Skripal. Police 
said they could now confi rm that 
the three suspects were military 
intelligence operatives.

Prosecutors believe there is 
suffi  cient evidence to charge a 
man known as Sergey Fedotov 
with conspiracy to murder, at-
tempted murder, possessing and 
using a chemical weapon, and 
causing grievous bodily harm. 

Police said they have evidence 
that “Sergey Fedotov” is an alias 
for Denis Sergeev, a member of 
the Russian military intelligence 
service known as the GRU. 

The suspects in the attack 
on Skripal
Police previously charged two 
other Russian military intelligence 
agents, named as Alexander Petrov 
and Ruslan Boshirov, and accused 
them of travelling to the UK for the 
poisoning operation. Russian Pres-
ident Vladimir Putin has claimed 
the suspects were civilians.

Police said the three suspects 
had previously worked together 
for the GRU “as part of opera-
tions outside of Russia.”

The head of special crime and 
counter-terrorism at the Crown 
Prosecution Service, Nick Price, 

said specialist prosecutors had 
reviewed the evidence against the 
third suspect. They “concluded 
that there is suffi  cient evidence 
to provide a realistic prospect of 
conviction and that it is clearly in 
the public interest to charge Ser-
gey Fedotov,” said Price. 

UK will not attempt 
extradition
However, the UK will not try to 
extradite Fedotov.  “We will not 
be applying to Russia for the ex-
tradition of Sergey Fedotov as 
the Russian constitution does 
not permit extradition of its own 
nationals. Russia has made this 
clear following requests for ex-
tradition in other cases. Should 
this position change then an 
extradition request would be 
made,” he said. 

Deputy Assistant Commis-
sioner Dean Haydon, who has 
been leading the investigation, 
said the case has been one of the 
most complex ever undertaken 
by the counter-terror team.

“Whilst public attention grad-
ually moved away from what hap-
pened in Salisbury and Ames-
bury, the investigation team has 
remained absolutely focused, 
meticulously poring over the 
evidence and building our case,’’ 
Haydon said in a statement. DW

S U F F I C I E N T  E V I D E N C E
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Anis Sajan, Vice 
Chairman, Danube Group 

IPL kicked off  on Sunday 
with a blockbuster game be-
tween Mumbai Indians and 
Chennai Super Kings but 
Monday’s match between 
Kolkata Knight Riders and 
Royal Challengers Bangalore 
is nothing short of being an 
El classico.

The reason being this 
match is between two heavy-
weight captains Virat Kohli 
of India and Eoin Morgan 
of England who are touted 
as favourites to win the T20 
World Cup which is imme-
diately after the World Cup. 
Both the captains would like 
to get off  to a winning start 
specially Eoin Morgan whose 
team KKR which has just 
two wins out of seven games 
and need to win at least 5 
more games to have a realis-
tic chance of making it to the 
playoff s. Whereas Virat Koh-
li’s team RCB has fi ve wins 
and two loses out of their 
seven games.

Eoin Morgan has said that 
his team has nothing to lose 
and now are a dangerous side 
for any team facing them. 
Moreover, this might be a 
timely break for KKR after 
the struggles in India in the 
fi rst phase of the tournament 
where they were struggling 
to get their team combina-
tion right. 

The main issue KKR 
faced was that their open-
ers could not get them to a 
quick fi re start where both 
Nitish Rana and Shubman 

Gill failed to complement 
each other. Their average 
power play score was below 
40 which is way too less in 
the shortest form of cricket. 
Morgan will have to bring 
the same brand of fearless 
cricket in KKR as he does for 
team England if they have to 
reach the playoff s.

Rahul Tripathi for me 
along with Nitish Rana 
would be an ideal choice for 
opening the batting and if an 
early wicket falls then it has 
to be Sunil Narine who had a 
terrifi c CPL.

Most importantly it has to 
be the skipper Eoin Morgan 
who needs to play the anchor 
role where other players can 
bat around him especially 
dangerous players like An-
dre Russel and Dinesh Kartik 
to do the fi nishing job with a 
fl ourish. And Eoin Morgan 
himself is a dangerous player 
when he spends some time 
at the crease and has solid 
strike rate of 138.

It’s about getting the right 
start and if skipper Morgan 
can lead from the front and 
get the right fi nishing from 
Dre Russ and Dinesh Kartik, 
KKR would be hard to stop.

In the fi rst leg played in In-
dia, RCB had got the better of 
KKR when Glen Maxwell and 
Mr. 360 AB De Villiers had 
both gone berserk and taken 
the game away from KKR. 
Can Eoin Morgan’s team turn 
it around in Dubai, time will 
tell but Eoin Morgan leading 
from the front will be a big 
boost for team KKR in the 
team doing well.

Morgan will have to 
lead from the front

COMMENTARYOmani Cricket Club 
gears up to host 
World Cup qualifiers

MUSCAT: The Omani Cricket 
Club (OCC) announced its full 
readiness to receive the partici-
pants of the T-20 Cricket World 
Cup qualifi ers.

The event will be hosted by the 
Sultanate from 17 to 21 October 
2021, at the club’s stadiums in the 
Wilayat of Al Amerat.

Pankaj Khimji, Chairman of 
Omani Cricket Club said in a 
statement to Oman News Agency 
(ONA) that the club has complet-
ed all preparations to host these 
qualifi ers in which the Sultanate, 

the Republic of Bangladesh, Scot-
land and Papua New Guinea will 
take part.

He also asserted that Oman’s 
national cricket team is working 
hard to win one of the two posts to 
qualify for the second round that 
will take place in the United Arab 
Emirates (UAE) after the end of 
the qualifi ers.

He further explained that the 
Sultanate’s hosting of these quali-
fi ers has many economic and tour-
ism advantages as some sectors 

will directly benefi t from the event, 
such as hospitality, transportation, 
aviation and health care.

The tournament’s live and re-
corded television coverage will 
positively impact tourism by at-
tracting a global audience.

He added that 16 national teams 
will attend the T-20 World Cup 
qualifi ers, according to the classi-
fi cation of the International Crick-
et Council (ICC), of which 8 quali-
fi ed for the second round, namely: 
India, South Africa, Pakistan, New 

Zealand, Australia, West Indies, 
England and Afghanistan.

On the other side, Sri Lanka, 
Ireland, Namibia and Netherland 
will play the fi rst round qualifi ers 
in the UAE this month. Two teams 
will also qualify for the second 
stage with the two teams that will 
qualify from the Sultanate group. 
Therefore, 12 teams will play in 
the second round, divided into two 
groups, shortly after the end of the 
fi rst stage qualifi ers which will 
continue until November 8. -ONA

The event will 

be hosted by the 

Sultanate from 17 to 

21 October 2021, at 

the club’s stadiums 

in the Wilayat of Al 

Amerat

BARCELONA: Ronald Koeman 
“won’t answer any more ques-
tions about the future” after 
Ronald Araujo’s injury-time 
header rescued a point for his 
poor Barcelona side against 
Granada.

It did little to paper over the 
cracks of another poor home dis-
play as the pressure continues to 
build on Koeman.

Centre-back Araujo, playing 
as a makeshift striker, found the 

net right at the end of a half Barca 
dominated.

Granada had led from the sec-
ond minute through Domingos 

Duarte’s header.
But having been humbled by 

Bayern in the Champions League 
last week, it will do little to lift 
spirits, as questions continue to 
be asked about Koeman’s future 
as Barcelona boss.

And Granada will be disap-
pointed not to have picked up a 
fi rst win of the season and sec-
ond victory in two seasons at the 
Nou Camp after dealing so well 
for so long with the home side’s 

aerial bombardment.
The fi nal whistle was met with 

whistles by the home crowd, who 
were disappointed with the result 
and unimpressed by the hosts’ di-
rect style of play.

In total, Barca sent over a re-
markable 45 open-play crosses in 
the game in search of an equaliser, 
with only a Sergi Roberto poked 
shot and Araujo header superbly 
saved by Luis Maximiano to show 
for their fi rst-half eff orts. ONA

FOOTBALL

Pressure builds on Koeman 
as Barcelona rescue late point
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OMAN CRUDE PRICE RISES
The price of Oman oil has increased, with 
prices for delivery by November 2021 
reaching $72.99, said Dubai Mercantile 
Exchange (DME). The DME statement 
said that the price of Oman oil rose by 45 
cents from the price of Monday, which 
was $72.54. - ONA

MSX INDEX ENDS LOWER
The MSM30 index ended  lower by 0.03 
per cent to close at 4,310.85 points. MSM 
Sharia Index closed at 590.15 points, 
down by 0.09 per cent.  Bank Nizwa was 
the most active in terms of volume while 
Ominvest was the most active in terms of 
turnover. > B2

Production begins at PDO’s 
Yibal Khuff landmark facility

Times News Service

MUSCAT: Petroleum Develop-
ment Oman’s (PDO) Yibal Khuff  
Project (YKP) has started produc-
tion, marking a key milestone for 
the landmark facility.

The installation’s fi rst sour wells 
were opened earlier this month in-

troducing sour oil to the YKP Cen-
tral Processing Facility, and the 
project has already started export-
ing crude oil to the main oil line. 
The plant’s capacity will be ramped 
up over the coming months.

Spanning an area of 1.68km2, 
YKP is the second largest, and 

most technically complex project 
in PDO’s history – with COVID-19 
adding another layer of complexity 
over the past two years of construc-
tion and commissioning activities. 
YKP is of a high strategic value 
towards meeting Oman’s growing 
medium and long-term oil and gas 

demands, as well as reducing PDO’s 
net non-associated gas import.

The mega project will be deliv-
ering, when fully operational, fi ve 
million cubic metres of gas per day 
and around 20,000 bpd of crude.

PDO Managing Director Steve 
Phimister said, “The YKP coming 

on stream is a source of great pride 
for PDO. Despite the challenging 
environment and scale of this pro-
ject, the project team was able to 
stay the course and deliver the pro-
ject with an amazing HSE record, 
exceeding 46 million Lost Time In-
jury-free manhours. Both company 
and contractor staff  has shown out-
standing dedication and commit-
ment to overcome many hurdles to 
reach this stage of the project.”

Around 1,200 Omanis have been 
employed on-site in the construc-
tion of the facilities, with a further 
200 nationals deployed as fully 
qualifi ed welders. Around $400 
million were also awarded to Om-
ani companies for the provision of 
goods and services.

This project has achieved sev-
eral signifi cant fi rsts, including the 
fi rst to deliver the tallest column 
ever fabricated for PDO in Oman. 
This ‘Made in Oman’ acid gas re-
covery unit absorber stands at 48 
metres high, four metres in diam-
eter, and weighs 291 tonnes. It has 
also delivered one of PDO’s fi rst 
steam turbine generators, taking 

the heat from some of the facili-
ties’ processes and using it to gen-
erate steam. The plant will be able 
to generate 13MW of electrical 
power, supplementing the 45MW 
of the Yibal Khuff  Power plant.

YKP Project Manager Munir 
Al Hammadi said, “In addition 
to safety, the project team main-
tained quality as another main 
driver throughout the execution of 
the project, ensuring an elaborate 
Quality Assurance and Control 
scheme was in place resulting in 
world-class quality delivery of the 
project. The project is also con-
sidered the fi rst to allocate a scope 
for SMEs while ensuring the full 
development of the deployed 200 
Omani welders including their re-
deployment to other projects. It is 
worth highlighting that this team 
of Omani welders have managed 
to complete the highest diameter 
welds in the project. 

“We are very proud of this mile-
stone and thank all the teams as 
well as individuals who stood up 
to the challenges to achieving this 
major milestone.”

Spanning an area of 

1.68sqkm, Yibal Khuff  

Project is the second 

largest, and most 

technically complex 

project in Petroleum 

Development Oman’s 

history STRATEGIC VALUE: Yibal Khuff  Project is of a high strategic value towards meeting Oman’s growing 

medium and long-term oil and gas demands, as well as reducing PDO’s net non-associated gas import. 

– Supplied picture

Rising ESG concern drives push for 

sustainable fi nancing in Middle East
Times News Service

MUSCAT: Environmental and 
social issues have become almost 
universal concerns of major issuers 
of capital markets securities in the 
Middle East, North Africa and Tur-
key region, according to the fi nd-
ings of an annual survey by HSBC.

A full 97 per cent of issuers in 
the region who responded to the 
HSBC 2021 Sustainable Finance 
and Investing Survey said they had 
increased the attention that they 
pay to environmental and social is-
sues over the past year.

And in one of the starkest fi nd-
ings of the survey, 45 per cent of 
issuers said that they were already 
seeing the impact of climate change 
on their business or activities – up 
from just 7 per cent a year ago.

Gareth Thomas, Regional Head 
of Global Banking for HSBC in 
MENAT, said, “The survey results 
refl ect what we are seeing on the 
ground, that issuers and investors 
are valuing sustainable fi nance. 
The green agenda is here to stay 
and sustainable fi nance is pivotal 
to safeguarding the future of our 
planet. It is imperative that both 
investors and issuers in the Mid-
dle East continue to engage on the 
topic to better understand how they 
can capture the economic as well as 
environmental and social benefi ts.”

The annual HSBC survey gath-
ers opinions from more than 2,000 
capital market issuers and insti-
tutional investors, asset allocators 
and asset owners worldwide, cov-
ering 19 industry sectors.

It showed that 48 per cent of is-
suers in the Middle East rank en-
vironmental and social issues as 
“very important” and that, while 
only 6 per cent of issuers have set 
targets for their net-zero commit-
ments, 78 per cent are working to-
wards doing so.

The survey shows that two of 
the most powerful driving forces 
for why both regional issuers and 
investors care about environmen-

tal and social issues is the same be-
lief that it is right to care about the 
world and society (42 per cent), to-
gether with increasing regulatory 
demands for them to pay greater 
attention (42 per cent). The survey 
demonstrates three clear factors 
that underpin these infl uences. 
For issuers, rising pressure from 
employees (46 per cent) and cus-
tomers (40 per cent) to care about 
these issues, together with regula-
tory demands (45 per cent), are the 
main reasons prompting their en-
gagement and commitment.

For investors, regulatory de-
mands (36 per cent) and their belief 
it is right to care (51 per cent) are 

primarily underpinning why these 
issues are important, together with 
a recognition that paying attention 
to these issues can improve returns 
and reduce risk (42 per cent).

About a fi fth of investors in the 
region say they have a fi rm-wide 
policy on responsible investing 
or ESG issues and 36 per cent say 
they intend to develop one. 

Investors in the region are, 
however, experiencing some chal-
lenges, which may be slowing their 
embrace. Top among those issues 
this year is a shortage of expertise 
and qualifi ed staff  – 44 per cent of 
investors say this is a problem for 
them, up from 26 per cent last year.

H S B C  S U R V E Y

SURVEY: A full 97 per cent of issuers in the region who responded to the HSBC 2021 Sustainable 

Finance and Investing Survey said they had increased the attention towards environmental and social 

issues over the past year. – File picture

Datamount Oman 

appoints Haitham 

Zadjali as Deputy CEO

Times News Service

MUSCAT: Datamount Oman, a 
leading data centre service pro-
vider headquartered in Muscat, 
has announced the appointment 
of Haitham Yousuf Juma Al Zad-
jali as its Deputy CEO. 

Haitham Al Zadjali took over 
his new role on September 19 
with 20 years of experience in the 
government and private sector 
in the areas of fi nancial manage-
ment, advisory and technology 
project management and cor-
porate governance. He has held 
senior management positions in 
several companies as a member 
of the boards of directors and the 
presidency and membership of 
committees in the fi nancial and 
investment sector, oil and gas, 
electricity, and others.

A graduate from Osmania 
University in India and post-
graduate in Management Studies 
from the University of Waikato in 
New Zealand, Haitham would be 
responsible for the core business 
development and enhancing the 
scale of operations of Datamount. 

Abdul Hakeem Al Muslahi, 
the CEO of Datamount says, “We 
welcome Haitham Zadjali as our 
Deputy CEO. We are confi dent 

that with his broad knowledge of 
fi nance and leadership skills, he 
would be able to take the Compa-
ny closer to its vision of becom-
ing the leading Data Centre ser-
vice provider in the country. The 
team is excited and looks forward 
to working closely with him and 
learning from his expertise.”

Al Zadjali added, “I am excited 
about my new responsibility as 
the Deputy CEO of Datamount. 
Datamount is on the path of de-
velopment and the team and 
management have warmly wel-
comed me. I look forward to 
working with each one of them 
and together we aim to put the 
strategic business plans to action 
for the company to achieve its 
corporate objectives.”

A P P O I N T M E N T

Payment systems 

experiencing 

intermittent 

interruptions: CBO

MUSCAT: The Central Bank of 
Oman (CBO) said that some of 
its payment systems are expe-
riencing intermittent interrup-
tions in view of a technical issue 
since early morning on Tuesday.

The CBO has affi  rmed in a 
statement that the specialised 
teams are working on the issue 
and the services will be resumed 
as soon as possible.

Meanwhile, CBO has directed 
the banks and payment services 
providers to process certain pay-
ment services via other alterna-
tive payment networks. -ONA

C E N T R A L  B A N K  O F  O M A N
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MSX index 
ends lower

MUSCAT: The MSM30 index 
ended  lower by 0.03 per cent to 
close at 4,310.85 points. MSM 
Sharia Index closed at 590.15 
points, down by 0.09 per cent. 
Bank Nizwa was the most active 
in terms of volume while Omin-
vest was the most active in terms 
of turnover. The top gainer was 
Oman Chlorine which closed 
higher by 3.45 per cent while the 
top loser was Al Madina Invest-
ment which closed lower by 5.41 
per cent.

A total number of 223 trades 
were executed during the day’s 
trading session generating turno-
ver of OMR510,000 with more 
than 3.55 million shares changing 
hands. Out of 30 traded stocks, 3 
advanced, 11 declined and 16 re-
mained unchanged.

At the session close, GCC and 
Arab investors were net sell-

ers for OMR31,000, followed by 
Omani investors for OMR10,000 
while foreign investors were net 
buyers for OMR41,000 worth of 
shares.

Financial Index
Financial Index lost 0.03 per 
cent to at 6,845.17 points. Bank 
Nizwa was up by 1.12 per cent. Al 
Madina Investment, Gulf Invest 
Services Holding and Bank Dho-
far were down by 5.41 per cent, 
2.78 per cent and 0.62 per cent 
respectively.

Industrial Index lost 0.37 per 
cent to close at 4,988.40 points. 
Oman Chlorine was up by 3.45 
per cent. Oman Fisheries, Galfar 
Engineering, Oman Flour Mills 
and Oman Cement were down 
by 1.64 per cent, 1.23 per cent, 
1.19 per cent and one per cent 
respectively. — United Securities

The top gainer was Oman Chlorine which 

closed higher by 3.45% while top loser was Al 

Madina Investment which closed lower 5.41%.

MUSCAT
STOCK
EXCHANGE

SHARE PRICE BULLETIN FOR TUESDAY, SEPTEMBER 21

REGULAR MARKET .........................................................................................................................................................................................................................................................................................................
OM0000001087 ............  OMAN UNITED INSUR ................................................... 137 .....................53........................ 1 ........... 0.388 ........... 0.388 ...........0.388........... 0.402 .............0.402 ........... 0.000 .............0.000 ................0.388 ..............0.388...................0.394 ............... 0.100 .....40,200,000
OM0000001590 ............  MUSCAT FINANCE ....................................................10,000 .................. 580........................2 ........... 0.058 ........... 0.058 ...........0.058 ........... 0.058 .............0.058 ........... 0.000 .............0.000 ................0.058 ..............0.056...................0.059................ 0.100 .......17,814,487
OM0000002200 ...........  AHLI BANK ..................................................................  404,451 ............43,681......................11 ............0.108 ........... 0.108 ...........0.108 ........... 0.108 ............. 0.108 ........... 0.000 .............0.000 ................0.108 ..............0.108...................0.109 ................ 0.100 ... 210,563,006
OM0000002796 ...........  BANK MUSCAT ..........................................................  2,327,163 ...1,028,214......................61 ........... 0.440 ...........0.444 ...........0.440 .......... 0.442 .............0.442 ........... 0.000 .............0.000 ................0.442..............0.436...................0.442 ............... 0.100 . 1,579,917,858
OM0000001749 ............  OMAN CEMENT ........................................................  155,887 ............ 34,857........................9 ........... 0.227 ........... 0.227 ...........0.223........... 0.224 .............0.225 ...........-0.001 ........... -0.444 ...............0.224............. 0.224...................0.226 ............... 0.100 ...... 74,115,487
OM0000003968 ...........  OOREDOO .......................................................................90,992 ............ 34,441......................12 ........... 0.380 ...........0.380 ...........0.378 ........... 0.378 .............0.380 ...........-0.002 ........... -0.526 ...............0.378 ..............0.378...................0.380 ............... 0.100 ... 246,056,919
OM0000001533 ............  OMINVEST .....................................................................80,796 ............ 25,067........................5 ............0.310 ........... 0.312 ...........0.310 ........... 0.310 ............. 0.312............-0.002 ........... -0.641 ...............0.310 ..............0.310...................0.312 ................ 0.100 ...250,409,422
OM0000001418 ............  RAYSUT CEMENT ...................................................... 17,900 ...............4,652........................2 ........... 0.256 ...........0.260 ...........0.256........... 0.260 .............0.262 ...........-0.002 ........... -0.763................0.260............. 0.260...................0.271 ................ 0.100 .....52,000,000
OM0000001772 ............  ALANWAR INVESTMENT ....................................  248,000 ............ 27,776........................4 ............0.112 ........... 0.112............ 0.112 ............0.112 ............. 0.113 ............-0.001 ........... -0.885 ............... 0.112 .............. 0.112................... 0.113 ................ 0.100 .....22,400,000
OM0000002168 ............  AL ANWAR  CERAMIC ............................................. 96,000 ............ 41,280........................4 ........... 0.430 ........... 0.430 ...........0.430........... 0.430 .............0.434 ...........-0.004 ........... -0.922 ...............0.430..............0.430...................0.432................ 0.100 .....94,600,000
OM0000003026 ...........  OMAN TELECOM........................................................94,638 ............ 70,438......................11 ............0.748 ........... 0.748 ...........0.744 ........... 0.744 ............. 0.752............-0.008 ........... -1.064 ...............0.744 ..............0.740...................0.748 ................ 0.100 ...558,000,000
OM0000003398 ...........  SOHAR INT. BANK ....................................................  101,565 ............... 9,374........................6 ........... 0.093 ........... 0.093 ...........0.091 ........... 0.092 .............0.093 ...........-0.001 ............-1.075 ................0.092..............0.092...................0.093................ 0.100 ....275,085,731
OM0000001160 ............  NATIONAL GAS ............................................................. 8,098 ................1,118........................2 ............0.138 ........... 0.138 ...........0.138 ............0.138 .............0.140 ...........-0.002 ........... -1.429 ...............0.138 .............. 0.138...................0.142 ................ 0.100 ...... 11,730,000
OM0000001525 ............  OMAN INVST& FIN. .................................................  504,000........... 69,430..................... 20 ............0.139 ........... 0.139 ...........0.135 ............0.138 .............0.140 ...........-0.002 ........... -1.429 ...............0.139 .............. 0.138...................0.142 ................ 0.100 ..... 32,706,000
OM0000002077 ...........  AL OMANIYA FIN.S .................................................... 11,323 ............... 1,271........................4 ............0.112 ........... 0.115 ............ 0.112 ............0.112 ............. 0.114 ............-0.002 ............-1.754 ................ 0.115 ..............0.104................... 0.114 ................ 0.100 ......32,696,739
OM0000005005 ...........  ALMAHA CERAMICS ..............................................  175,329 .............84,417........................9 ........... 0.488 ........... 0.488 ...........0.480........... 0.482 .............0.492 ...........-0.010 ........... -2.033 ...............0.488 ..............0.490...................0.488................ 0.100 ......26,510,000
OM0000002440 ...........  AL SHARQIA INV. ....................................................... 20,000 ...............1,890........................3 ........... 0.095 ........... 0.095 ...........0.094........... 0.094 .............0.096 ...........-0.002 ........... -2.083 ...............0.094..............0.092...................0.097................ 0.100 ........8,460,000
OM0000003224 ...........  RENAISSANCE SER. .................................................. 61,051 .............25,766........................5 ........... 0.430 ........... 0.430 ...........0.420........... 0.422 .............0.432 ...........-0.010 ........... -2.315................0.420..............0.420...................0.440 ............... 0.100 ......99,765,020
OM0000003000 ...........  Al MAHA MARKTING.................................................11,699 ............... 7,862........................3 ........... 0.672 ........... 0.672 ...........0.672 ........... 0.672 .............0.688 ...........-0.016 ........... -2.326 ...............0.672 ..............0.668...................0.672................ 0.100 ..... 46,368,000
Total ..................................19 .........................................................................................  4,419,029 ... 1,512,166................... 174 .............................................................................................................................................................................................................................................................................................................

ISIN ...................................................SECURITY NAME ...................................................................................................VOLUME ............... TURNOVER .................... TRADES ............ OPEN PRICE .............. HIGH .....................LOW ................ CLOSE PR. ............PREV. CLOSE............ DIFF (RO) .................. DIFF % ...................... LAST PR ................ LAST BID ..................... LAST OFFER ......................PAR VALUE .......... MARKET CAP

O M A N  S T O C K S

INDICES
Index .................................................High .................Low ..................... Value ............... Prev . Value.......... Diff  ...............Diff  %
MSX 30 INDEX .................................... 3,945.98 .............. 3,920.94 ...................3,920.94 ................... 3,945.31 ............... -24.38 .................. -0.62
FINANCIAL INDEX .......................... 6,286.66 .............. 6,254.99 ...................6,254.99 ...................6,286.66 ................ -31.66 .................. -0.50
Industry Index ...................................... 6,022.21 .............. 5,983.86 ................... 5,988.65 ....................6,017.39 ................-28.73 .................. -0.48
Services Index .......................................1,680.62 ................1,666.11 .....................1,667.11 ................... 1,680.62 .................-13.51 .................. -0.80
MSX Shariah Index ................................. 586.77 .................. 583.91 .......................583.91 .......................587.88 .................. -3.97 .................. -0.68
MSX TR INDEX................................... 4,742.66 ...............4,712.56 ....................4,712.56 ................... 4,741.86 ................-29.30 .................. -0.62

Trading Summary
Volume ................ Turnover ..........Trades .............. Market Cap............. Up ............Down ............. Equal .........Sec. Traded
10,979,763 .................. 2,279,380 .....................334 ...............21,956,363,445 .................. 0 ..................... 28 .................... 16 .........................44

OM0000001517 ............  HSBC BANK OMAN ..........................................................100 ....................... 9........................ 1 ........... 0.092 ........... 0.092 ...........0.092........... 0.092 .............0.092 ........... 0.000 .............0.000 ................0.092..............0.083...................0.092 ............... 0.100 ....184,028,777
OM0000001962 ............  AL MADINA INV. ..........................................................96,300 ...............5,874........................2 ............0.061 ........... 0.061 ...........0.061 ........... 0.061 ............. 0.061............ 0.000 .............0.000 ................0.061 ..............0.059...................0.064 ............... 0.100 ........4,270,000
OM0000002549 ...........  BANK DHOFAR ...........................................................  4,002,478 .....470,292..................... 36 ............0.118 ........... 0.118............ 0.117 ............0.118 ............. 0.118 ............ 0.000 .............0.000 ................ 0.117 .............. 0.114................... 0.118 ................ 0.100 ... 353,569,469
OM0000002648 ...........  NATIONAL FINANCE .................................................2,804 .................. 292........................ 1 ............0.104 ........... 0.104 ...........0.104 ........... 0.105 ............. 0.105............ 0.000 .............0.000 ................0.104 ..............0.104...................0.106 ................ 0.100 ...... 56,829,198
OM0000003521 ............  GALFAR ENGINEER. .................................................. 27,711 ...............2,134........................6 ........... 0.077 ........... 0.077 ...........0.077 ........... 0.077 .............0.077 ........... 0.000 .............0.000 ................0.077 ..............0.076...................0.077................ 0.100 ...... 15,629,956
OM0000003661 ............  VOLTAMP ENERGY................................................... 40,000 ...............5,600........................2 ............0.140 ........... 0.140 ...........0.140 ........... 0.140 .............0.140 ........... 0.000 .............0.000 ................0.140 ..............0.140...................0.140 ................ 0.100 ...... 11,396,385
OM0000004735 ...........  SEMBCORP SALALAH ............................................  100,000 ............. 8,000........................5 ........... 0.080 ...........0.080 ...........0.080........... 0.080 .............0.080 ........... 0.000 .............0.000 ................0.080..............0.079...................0.080 ............... 0.100 ...... 76,365,756
OM0000004925 ...........  ALBATINAH POWER .................................................98,325 ............... 5,015........................5 ............0.051 ........... 0.051 ...........0.051 ............0.051 ............. 0.051............ 0.000 .............0.000 ................0.051 ..............0.049...................0.051 ................ 0.100 ......34,419,259
OM0000004933 ...........  AL SUWADI POWER ................................................  130,350 .............. 6,779........................6 ........... 0.052 ........... 0.053 ...........0.052........... 0.052 .............0.052 ........... 0.000 .............0.000 ................0.053 ..............0.052...................0.053................ 0.100 .......37,149,130
OM0000005963 ...........  PHOENIX POWER.....................................................  431,500 ............ 19,419..................... 20 ........... 0.045 ...........0.046 ...........0.045........... 0.045 .............0.045 ........... 0.000 .............0.000 ................0.046..............0.045...................0.047 ............... 0.100 ...... 65,817,066
OM0000007811 ............  MUSANDAM POWER .................................................. 1,500 ..................492........................ 1 ........... 0.328 ........... 0.328 ...........0.328........... 0.328 .............0.328 ........... 0.000 .............0.000 ................0.328............. 0.000...................0.328 ............... 0.100 ......23,087,920
OM0000001897 ............  MAJAN COLLEGE .......................................................10,000 ............... 1,550........................ 1 ............0.155 ........... 0.155 ...........0.155 ............0.155 ............. 0.156............-0.001 ........... -0.641 ...............0.155 .............. 0.150...................0.157 ................ 0.100 ......13,950,000
OM0000004420 ...........  BANK NIZWA .................................................................. 5,394 ...................512........................ 1 ........... 0.095 ........... 0.095 ...........0.095 ........... 0.095 .............0.096 ...........-0.001 ........... -1.042 ...............0.095 ..............0.095...................0.096................ 0.100 ... 217,500,000
OM0000001483 ............  NATIONAL BANK OMAN ......................................  905,000 ......... 168,030......................14 ............0.186 ........... 0.188 ...........0.185 ........... 0.186 ............. 0.188............-0.002 ........... -1.064 ...............0.185 .............. 0.185...................0.187 ................ 0.100 ...302,426,022
OM0000007084 ...........  MCT DESALINATE .....................................................35,000 .............. 2,800........................4 ........... 0.080 ...........0.080 ...........0.080........... 0.080 ............. 0.081............-0.001 ............-1.235................0.080..............0.077...................0.080 ............... 0.100 ..... 12,444,032
OM0000003281 ............  TAAGEER FINANCE ................................................. 20,000 ...............1,500........................ 1 ............0.075 ........... 0.075 ...........0.075 ........... 0.075 .............0.076 ...........-0.001 ............-1.316 ................0.075 ..............0.075...................0.000 ............... 0.100 ...... 19,019,250
OM0000002374............  UNITED FINANCE .....................................................23,800 ................1,319........................4 ........... 0.056 ........... 0.056 ...........0.055 ........... 0.055 .............0.056 ...........-0.001 ............-1.786 ................0.055 ..............0.055...................0.060 ............... 0.100 ......19,202,943
OM0000002028 ...........  GULF INT.CHEMI. ..................................................... 25,000 ...............2,625........................ 1 ............0.105 ........... 0.105 ...........0.105 ........... 0.105 ............. 0.107............-0.002 ........... -1.869................0.105 ..............0.098...................0.105 ................ 0.100 ....... 2,205,000
OM0000004768 ...........  MADINA TAKAFUL .....................................................18,756 ............... 1,921........................6 ............0.102 ........... 0.104 ...........0.102 ........... 0.102 .............0.104 ...........-0.002 ........... -1.923................0.102 ..............0.102...................0.103 ................ 0.100 ...... 17,850,000
OM0000004669 ...........  SHARQIYAH DESALIN. ............................................ 18,073 ...............2,078........................3 ............0.115 ........... 0.115 ............ 0.115 ............0.115 ............. 0.118 ............-0.003 ........... -2.542 ............... 0.115 ..............0.108................... 0.115 ................ 0.100 ...... 11,247,248
OM0000004776 ...........  TAKAFUL OMAN ............................................................6,183 .................. 587........................2 ........... 0.095 ........... 0.095 ...........0.095 ........... 0.095 .............0.098 ...........-0.003 ............-3.061................0.095 .............. 0.091...................0.098................ 0.100 ........9,500,000
OM0000003125 ............  GLOBAL INV. H ...........................................................  177,357 ............. 11,233......................14 ........... 0.065 ........... 0.065 ...........0.063........... 0.063 .............0.065 ...........-0.002 ........... -3.077 ...............0.064..............0.064...................0.064 ............... 0.100 ..... 12,600,000
OM0000006979 ...........  OMAN QATAR INSUR..............................................  243,488 ........... 35,306........................3 ............0.145 ........... 0.145 ...........0.145 ............0.145 ............. 0.150............-0.005 ........... -3.333 ...............0.145 ..............0.140...................0.000 ............... 0.100 ..... 14,500,000
OM0000001319 ............  ALUMINIUM PROD. ...................................................67,000 ...............9,370........................8 ............0.140 ........... 0.140 ...........0.139 ........... 0.140 ............. 0.147............-0.007 ........... -4.762 ...............0.139 .............. 0.139...................0.140 ................ 0.100 ........4,700,003
Total ..................................24 ........................................................................................  6,486,119 ...... 762,737................... 147

Parallel Market .........................................................................................................................................................................................................................

L&T bags signifi cant order from Saudi and India

DUBAI: L&T Hydrocarbon Engi-
neering Limited (LTHE), a whol-
ly-owned subsidiary of Larsen & 
Toubro, has bagged two orders in 
the Construction Services seg-
ment – one each from Air Prod-
ucts Middle East Industrial Gases 
and GAIL India.

The fi rst order is from Air 
Products Middle East Industrial 
Gases for its Industrial Gas Hub 
Network project at Jubail, KSA. 
Under the contract, the company 

will construct a steam methane 
reformer to produce hydrogen, 
an air separation unit to produce 
oxygen and nitrogen, and hydro-
gen pressure swing adsorption 
units. The overall duration of the 
project is 22 months.

The second order is for GAIL 
India’s Mumbai – Nagpur Pipe-
line under which the company 
will be responsible for laying a 
steel gas pipeline (24” x 224 KM) 
– Section 1 of Part A and con-

struction of terminals along with 
associated facilities. The pipeline 
project, due to be laid alongside 
the upcoming Mumbai – Nagpur 
super communication express-
way, has a schedule of 14 months.

Both the contracts were secured 
by LTHE’s Construction Services 
Business which off ers turnkey con-
struction of a refi nery, petrochemi-
cal, chemical and fertiliser projects, 
gas-gathering stations and special-
ises in oil and gas terminals.

L & T  H Y D R O C A R B O N  E N G I N E E R I N G

CMA warns 
real estate 
company

Times News Service

MUSCAT: The Disciplinary 
Committee constituted under 
the Capital Market Law issued a 
decision warning National Real 
Estate Development Company 
for failing to implement IAS 40, 
which aff ects the authenticity of 
the fi nancial statements of the 
company disclosed to investors, 
which is a breach of Article 209 
of the Commercial Companies 
Law and Article 282 of the Regu-
lation of the Capital Market. The 
decision obliged the company to 
correct the fi nancial statements 
in accordance with the above-
mentioned accounting standard 
within 60 days. 

Article  209 of the Commer-
cial Companies Law provides 
“A company shall keep fi nancial 
records showing its transactions 
and fi nancial position, provided 
that the fi nancial statements 
shall be prepared according to 
international fi nancial reporting 
standards, and shall be audited 
according to international audit 
standards, and the body con-
cerned may add any other stand-
ards which shall not be incon-
sistent with these standards.”

Capital Market Authority 
(CMA) emphasised the impor-
tance of compliance of the pub-
lic joint stock companies listed 
on the Muscat Stock Exchange.

C A P I T A L  M A R K E T  A U T H O R I T Y
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 VACANCY CARGORENT

For Tally sales, services or customization
Contact: TallyGuru +968-79248644

Email:  guru.prasad@rltsgroup.com
Roudh Lotas Group LLC

http://www.rltsgroup.com/tally-accounting-software/

for rent

for sale

job vacancies

job vacancies

for sale

HAR Complex MSQ

Al Khuwair
Al Ghubrah (18 Nov. Street)

Darsait
Ruwi
Al Amerat

2&3 BHK Flats & Villas / 6 BHK villas + maids room, garden, 
shared gym/swimming pool & Children play area.

2 BHK spacious flats (prime location).

3 & 4 BHK Villas.

1 & 2 BHK Flats.

2 & 3 BHK spacious flats (Prime locations).

2 & 3 BHK Flats With A.C.
Website:

assarainproperties.com

FOR RENT

For viewing please call 24694088, 99316410, 92841690 or email us on: hartc@omantel.net.om

Quality car rentals
at competitive prices.

WJ Towell Group Company
•  Fleet of 2,000 vehicles
•  Choose from a wide range

of brands & models
•  PDO, OXY and BP spec 

vehicles available
•  Attractive rates for short-term 

& long-term lease

Muscat 9014 6672
9679 0684

Sohar
Salalah

9731 6218
9429 9325

www.orbit-oman.com

1. 24-hour electricity & water service.  2. Water & Electricity bill are included with rent.  3. We have electrician & plumber 
for repairing & fixing any problem.  4. Clean the site morning & evening every day.  5. Site is monitored by the latest IP camera. 
6. An Omani supervisor always observing site security.

With accessories and include with following services:
Room rent starting from 60 to 200 R.O

Contact No: 93910079, 93817042, 99321944 • Address: Wadi Al Lawami, Nursery, after NMC medical, Seeb, Muscat

02 (Two) rooms starting from 120 R.O

New Twin Villa containing 10 rooms, 10 toilets, multiple majlis 
and two fully equipped kitchens with fully designed interior 
decoration recommended for management staff.

Interested call: 99411607 / 92466266

FOR RENT AL HAIL NORTH

FULLY FURNISHED APARTMENTS AVAILABLE
ON MONTHLY / WEEKLY / DAILY BASIS

LOCATION: AZAIBA - VERY CLOSE TO MUSCAT INTERNATIONAL AIRPORT
NEXT TO AL MEERA HYPERMARKET

CONTACT: 99424470 / 94934353 / E MAIL: hotapaz@omantel.net.om

FULLY FURNISHED 1 BHK APARTMENTS

AzAIBA HOTEL APARTMENTS

3 BHK Duplex (With Maid Room)          
Split A/Cs, Free Unlimited

Broadband WiFi, Security access 
system, & Secured car park

Opposite Kims Hospital Al Falaj

FOR RENT

Contact: 99657906 or 24702141

Heidelberg (52x36) Two color,  
Heidelberg (52x36) Single color-2, 
Heidelberg Sorm (72X52) sin-
gle color, Cutting Machine Polar 
(76X55). Full setup. Location: Ruwi. 
Contact 95896394
 
Optical shop for Sale - Good run-
ning, fully furnished luxury optical 
shop having good profitable busi-
ness  at prime location  Barka is for 
sale. Contact l 94076789

More Job Vacancies ads on page B4 >

ADVERTISE WITH US 

BOOST UP
YOUR SALES

Used Bio Medical Equipments For Sale

Contact: Tel: 99515261

1) Operation Theatre Equipments
2) Surgical sets (ENT, Ortho, Gyne and General)
3) X’ray and lab machines
4) Dialysis Machines and Chairs
5) ENT Unit & Ob and Gyne Items
6) Other General clinical items

SITUATION WANT-services

Disinfection & Sterilization 
Treatments. Ocean Centre LLC. 
Contact 9932 9289 
Email: sales@oceancentre.co
 
Pest Control Treatments - Cock-
roaches, Ants, etc. Ocean Centre 
LLC. Contact 9932 9289 
Email: sales@oceancentre.co
 
Carpet & Sofa Shampooing, 
General Cleaning - Offices, Villas 
& Flats. Ocean Centre LLC. 
Contact 9932 9289 
Email: sales@oceancentre.co 
 
Carpet Shampoo, marble & 
tile  polishing, pest control & 
anti-termite treatment, general 
cleaning painting, Plumbing, 
Electrical, shifting. Mundhir 
l-Rizaiqi trading. L.L.C. Contact 
24810137, 99450130

Requirements:
• MALE EXPAT
• SMART, ENERGETIC, GOOD LANGUAGE & COMMUNICATION 
• BE/B.TECH IN MECHANICAL ENGINEERING 
• VALID OMANI/GCC LICENSE
• AUTCAD/ ENGINEERING PLAN & DESIGNING
• MINIMUM 2 YEAR EXPEREINCE IN TRANSPORT/HEAVY LIFT OPERATIONS

Qualified candidates may send us your updated CV with new color photograph to:

business5831@gmail.com
Selected Candidates will be called out for a personal interview.

SALES ENGINEER

A REPUTED COMPANY IN MUSCAT 
 SEEKING SMART & QUALIFIED CANDIDATES FOR

SEND EMAIL TO
CLASSIFIEDS@TIMESOFOMAN.COM

let people know about
your best serviceS

place your ad HERE



Email: dailyguide@timesofoman.com
            	classifieds@timesofoman.com
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Looking for Optics Tehnician with 
experience,speak Arabic & English.
Contact +968 95766844

Job Vacancies JOB WANTED

PURCHASE/PROCUREMENT

medical

LOGISTIC

IT

hospitality

ACCOUNTS/FINANCE DriverENGINEERADMIN/HR

Indian Female MBA (HR), PGDBM, 
B.E. 7 Yrs. of experience in HR & 
Administration (5 yrs in Oman) 
with Omani D/L Looking for suitable 
placement. Call 92474376
 
Indian male having 20+ years’ ex-
perience in Oman seeks suitable job 
in HR/Admin. Contact 95425764
 
Indian male, smart, excellent 
English, Masters, Arabic speaker, 
18years rich Oman experience in 
EPC, Media, Healthcare, Aviation. 
NOC. Contact 99283938 
 
Research & Administrative As-
sistant, Recruiter and Co-ordinator, 
M.Sc in Sustainable Development 
with 12 plus years of experience, 
Female, Indian, looking for employ-
ment. Contact 98260708.
 
Indian Male MBA, working since 16 
years in Oman with Tech. Documen-
tation, Leasing / Admin Coordination 
experiences looking for suitable 
placement with D/L (Own Car) and 
NOC. Contact 79859447 
 
Indian female having 14yrs experi-
ence to handle Admin/Secretary/
Executive Secretary/Accountant-
Office Co-ordinator or any suitable 
office post.Resume will be send on 
request. Contact 78548002
 
Indian Female, Msc. (Mathemat-
ics) looking for suitable job position. 
Ready to join immediately, currently 
in Oman. Contact 91169195 
Email: jeenabinoj@gmail.com

SR CIVIL ENGINEER /
PROJECT MANAGER

Graduate male over 23yrs exp in Oman & 
India Handled Ministry & Pvt Projects looking 

for suitable job. DL & NOC available. 

Mob: +919150861939
email: sanja_bala@yahoo.co.in

FINANCE MANAGER

Contact Number # 78556829

Finance Professional CA/CIMA/
MBA, with 18 years  of GCC  

experience, open to Immediate 
Managerial Vacancies.

SR. MECHANICAL / MEP ENGINEER
/ MEP Manager

Contact: +96899075683
allirod1975@gmail.com

Filipino, with over 21 years of experience 
(airport, seaport, infra, buildings)

Working as a consultant since 2010
Having Oman D/L and NOC.

Indian Male, having 12 years of
Experience in Oman, presently working 

as Projects Manager, NOC available.

Contact 92636569
Email: nisarg_shah35@yahoo.com

Projects Manager

Senior Manager (HR/Administration/Operations)

Contact 94326527
Email: sreekanth.kerala987@gmail.com

Indian male, 42, MBA, 12yrs’ experience in Senior 
management role with international exposure in many 

countries including Europe, worked as HR and Admin 
Head of company in Qatar. Also having Experience in 
Education Industry (India) in a senior Management 

Position. Presently in Muscat (family visa). 

Graduate in B.A
Specialized in Marketing & Advertising, Content 

Copywriting and Graphic Designing, excellent 
communication & technical skills.

Indian female with valid driving license currently 
on family visa. Looking for suitable placement.

Contact 92550471/96736832

H R/A D M I N

CoNtACt 79285929

Female with 13yrs of experience in 
HR/Admin or Similar field is looking 
for job opportunities.  Available to 

start immediately. 

Experience HSE (Omani)

Contact +96897006343
Email: abdulaziz.9222@hotmail.com

Bachelor's degree from 
applied science of nazwa & 

Iosh, NEBOSH holder.
5 years experience in HSE

Chemical Engineering

Contact: 72201210/93379169
Email:waasifkaruthedath@gmail.com

Knowledge of quality control, process control, 
simulation, refinery operations with GCC resident 

visa and a valid GCC D/L. Currently doing
Nebosh IGC course seeks suitable placement.

Indian Male 39 years, B com, having 14 years
Gulf experience as Accountant. Looking for
suitable placement. Having Oman driving 

license and NOC available.

Contact: 97998397
Email: salafcs@yahoo.com

ACCountAnt

INDIAN HSE ASSISTANT

GSM 92166848 / 94110108

Indian Male, 24 Yrs. Diploma in fire and 
safety. Having 2 years’ experience in India. 

looking for HSE assistant jobs.
Currently available in Oman. NOC available.

Chemist (Quality Controller) (BSC. Chemistry)

25 Years Exp in Testing and analysis of raw, 
intermediate & finished products, Calibrating lab 
instruments, compiling reports. Looking suitable 

placement. Having Oman driving licence.

Contact No. Oman-96359802,
India-+91 9400032844.

Email: mollythomas53@rediffmail.com

Call/Whatsapp 00971527960054
Email: QSCIVIL@YAHOO.com

Indian (BE Civil 30 yrs Gulf experience 
in Construction of Hotels / Hospitals / 

Industrial Projects looking for job.

GM/CEO
(Civil Main Contracting firm) 

Project Admin / ceo office mngmt / Hr / oPS
corPorAte & mKtg. communicAtionS / Admin

CONTACT 99283938

Smart indian, masters, excellent english, Arabic 
speaker, 17years oman exp in Airport Projects, 

Hospital. media in Project coordination, corporate 
& mktg. communication, ceo & chairman office 

mngmt, operations, marketing. noc, immediate.

Indian Male, 45 Yrs. MBA Marketing, having 
20+ years experience (7 yrs Gulf) looking for 

suitable Senior Management position in
Purchase, Contracts, Supply Chain Management.

Oman DL & NOC available.

Senior Management

Contact No. 97228393

Syrian Female seeking suitable placement with 
Bachelor in Business Management, 6 years experi-
ence in Accounting, Finance, Administration, Office 
Coordinator with excellent communication skills 
in Arabic & English. Family Visa with valid D/L.

Business Management

Pls contact 91917771

HSE/ PRO/ADMIN/DRIVER/DEBT Collection

Contact 99340475
Email: saidzadjali@gmail.com

Omani 37 yrs, second secondary, 6 courses 
in health and safety, public relation and 
debt collection, Driving license for 19 yrs. 

Languages known Arabic, English.
Resident in al Khuwair.

Looking for driving job with NOC.
Contact 97095200
 
Indian Driver (Kerala) looking for 
driver job. Contact 79896629

Experienced Senior Accountant (15 
years in Oman) looking for senior-
level post. Ready to join immediate-
ly. NOC available. Contact 78581435 
 
Part time Accounts doing up to fina-
lization seeking Job. 
Contact 79102100

GROUP FINANCE
MANAGER 

with 20 yrs+ experience
seeks suitable placement
Contact 92578435

Email: 1974KSD@gmail.com

AccountAnt

Contact No: +968-94649272
Email: sherin.am01@gmail.com

Indian Male Accountant available for instant joining; 
Having B.com higher grade graduation with 6 years 

of acquaintance and comprehension on major 
accounting platforms,well versed in Microsoft and 

profound communication skills, NOC Available.

HSE Advisor

Contact +96879990740
Email: mundhirsaidalrashdi@gmail.com

Omani HSE Advisor,
5 yrs experience

seeks placement.

Management Professional with
Business Development Experience

Looking for suitable placement

GSM: +968 9943 8477 / e-mail: harimct@gmail.com

Worked in Diversified Business Conglomerate, Oil & Gas and 
Construction Industry. Long journey in Oman with progressive 
career growth. Professional experience in Sales, Administration, 
Business Development, Project Management and Overall 
Company Management. Dual Masters in Oil & Gas Management 
and International Business with PMP Certification. NOC with 
Local Transfer is available.

Indian male, MBA (Finance), having D/L,
22 years exp in finalization in Accounts, Internal 

auditing, MIS and Admin in various sectors.
15 years exp  in Gulf & 13 Years in Oman

looking for a suitable  SR position.

GSM: 96974637
Email: goutam14b@gmail.com

ADMIN / FINANCE

INDIAN MALE WITH +20 YEARS OF
EXPERIENCE IN SUPPLY CHAIN, PURCHASE, 
SALES & DISTRIBUTION, MIS, INVENTORY

& CREDIT CONTROL SEEKS PLACEMENT.

OPERATIONS AND
INVENTORY CONTROLLER

CONTACT 94619442, vineeth33@yahoo.com

B.E civil engineer having 13 yrs 
Oman experience mainly in building 
construction looking for a suitable 
position. Contact 72132426 
 
Indian male BE civil engineer 4+ yr 
experience in site execution, quan-
tity survey, autocad. NOC available. 
Contact 94194752 
 
B.Tech Mechanical Engineer Gradu-
ated (2021) from VIT-Vellore(TN) 
India looking for suitable job to 
build a career while contributing to 
the organisation. Contact 78525667 
/ 24992407 
 
B.E civil engineer having 13 yrs of 
Oman experience mainly in building 
construction looking for a suitable 
position. Contact 91731098
 
Graduate Civil Engineer having 25 
yrs+ exp. seeking suitable placement  
(Consultancy/Contracting firm)-exp 
in buildings  (commercial/residen-
tial/head quarters ) infrastructure 
,waterline, refinery/plant. available to 
join immediately. Omani D/L & NOC 
is available. Contact 92671539 
 
B.Tech, Civil & MBA, 4yrs experi-
ence in Oman as a service coordina-
tor/sales post. Currently working 
Oman. Contact 79275813
 
Structural Engineer 7 yrs consul-
tancy exp. In Oman with D/L. 
Contact 94340408

Urgently Required

Indian Cook
For Private Family,

with experience in Arabic 
and Indian cuisine.

Please contact
99735820

43 yrs Male B-Com 19 yrs of Exp in 
Accounts (17 yrs in Oman) until fi-
nalisation. Currently working in a re-
puted company. Contact 95349498 
 
Female ACCA qualified member, 
4+ years work experience in Oman, 
D/L, NOC available, looking to join a 
finance or accounts team. 
Contact 95785272
 
Male, CFA level 2 candidate, 3+ 
years work experience in Finance 
sector, D/L, NOC available, looking 
to join a finance team. 
Contact 96902962 
 
Indian male Senior Accountant with 
18 years of experience in accounts 
and finance up to finalisation with 
Tally ERP 9 & Focus, holding a D/L.
Contact 99716207 
 
Indian male Accountant with 8 
years exp in GCC (4 Years in Oman), 
doing up to finalization of Accounts, 
Looking for suitable placement, Oman 
D/L & NOC available, Mob: 93849217, 
Email: ishaque150@gmail.com

Job Vacancies

Job wanted

Job wanted

ADMIN/HR

manager

BEAUTY/HEALTH

medical

MISCELLANEOUS

Mechanic/Technic

sales/marketing

A leading company requires 
Executive office Assistant 
(Female-only Omani) with experi-
ence in related  field. Well versed 
with English, basic communication 
skills, computer knowledge. Send 
the resume at: hr.mus18@gmail.com 

Available vacancies for Young and 
Energetic Salesmen in the field of 
textile trading for well reputed com-
pany to recruit urgently. 
Email: sendcv.om@gmail.com 
 
Wanted for reputed Company in 
Oman, Marketing Executive - 02 nos 
Urgently required young and ener-
getic marketing executive with Omani 
driving license for a reputed fiber-
glass company in Oman.Please share 
the cv to: hrmct2019@gmail.com 
or 96500844
 
Urgently required young & energetic 
Sales Executive with Omani DL for 
a reputed MNC. Location – Muscat, 
Contact 96545020

A Senior general physician with 
valid MOH licence, data flow, promet-
ric, ACLS BLS certificates   looking 
for a suitable placement in Muscat 
area. NOC available from current 
employer. Whatsapp 91465358

Inventory, purchase, sales Indian 
male 30, having 8 years experience 
in retail, F&B operations, accounting 
and various other skills, NOC avail-
able. Contact 96219904 
Email: khanshah98@gmail.com
 
Purchase, Procurement,Logistics & 
Stores professional, more than 25 
years experience having very good 
knowledge in Construction, Mechani-
cal & Commercial materials, looking 
for immediate openings. NOC & DL 
available. Contact 99276414. Email: 
shettigarthulsidhar@gmail.com 
 
Indian male, B.Com 11 years pur-
chase & procurement experience in 
Oman with valid D/L & NOC looking 
for a suitable position. # 94038075

B Tech, Mechanical Engineer, 32 
Indian Male, having 7+ years experi-
ence in Technical Sales, Design 
and Execution in Oman. Currently 
on visit visa. Looking for a suitable 
position. Contact 99654650

Lady Informatics Engineering, web-
site development and design  for both 
(frontend and backend)with platform 
WordPress, 2 years experience, avail-
able visa  in Oman, GSM 96097995  
 
Over 13 years retail experienced 
IT professional looking for suitable 
placements in IT technical/inventory 
positions. NOC available. Can join im-
mediately. Contact +91-9847731912, 
dino.davis2@icloud.com
 
IT, Profession MCA, MBA-System 
& Network administration  with 15 
years of GCC experience, looking for 
suitable openings. Contact 92640206 
Email: afdcruz21@gmail.com

Looking For Electrician, Plumber, 
Carpenter and Office Staff. 
Contact 24709144 
Email: atf24704415@gmail.com

REQUIRED KEY 
ACCOUNTS SALES 

EXCECUTIVE

Email:
createlife058@gmail.com

Urgently required, Key Accounts 
Sales Executive with FMCG 

experience and Oman D/L.

Please Contact
E Mail: requiredpartners@gmail.com

Mob: 98976595

PARTNER
NEEDED

Required Investing Partner to Start a 
Construction Company & also to Start 

Various other Construction Related 
Businesses, for a Very well Experienced 

Senior Engineering Professional. 

14 years experienced Shipping / 
Logistics professional (operations & 
documentation) looking for a job in 
the shipping companies / logistics 
sector. Contact 71610495.

*Classified Advertisement
space booking with text,

should be done till 12.00 noon
for next day’s publication. 

* Subject to space availability

Available Spot
for Available Employee

Accountant, B.com with 6 years ex-
perience in Accounts and Logistics 
in Oman,seeks immediate place-
ment.NOC available. 
Please Contact 95308342 or 
Email: jithujithin05@gmail.com

Indian Male M.Com with over 19 
years of experience in Accounts, Fi-
nance and Software implementation 
is looking for an immediate opening. 
NOC available. Contact 92334161 
Email: sibumat@yahoo.com
 
Accountant, Indian Male Bcom.26 
yrs old, 3yrs experience in Oman.
Experienced in tally, now in 
Employment visa. NOC available. 
Contact 94601607
 
Canadian, male, Economics and 
Finance graduate, 3years experience 
in Canada as retail manager in a well 
reputed company. Seeking suitable 
placement. Contact 94203032 
E-mail: abdul.azzu@gmail.com
 
CPA qualified, ACCA professional 
level accountant with 7 years expe-
rience available for finance/senior 
accountant position in Muscat, 
Oman .Contact 99254310 
Email: maazsarwar_@hotmail.com

Srilankan with 5 yrs experience 
in Rotana Dubai as Room attendant 
seeks job in housekeeping,office 
boy,helper,roomboy,watchman.Con-
tact 92806514

SITUATION WANT-JOB WANTED

SITUATION WANT-notice

Contact: +968-78539053
Email: rkkambat@gmail.com

39-year Indian HR professional (MBA-HR) 
14 yrs Exp (HR/SAP/Admin) with Oman DL 
& NOC. Seeking suitable openings in Human 

Resource & Admin jobs. 

ADMINISTRATION

Wanted Asssistant Beautician. 
Contact 97581236

A Real Estate company requires 
Supervisor for property maintenance, 
with minimum  5 years experience in 
Oman , well versed with Arabic and 
English (speaking) , holder of valid 
Omani Driving license. Please send 
CV to: m.elgazery@ap-oman.com / 
mail@abdullamukadam.com

Urgently required well experi-
enced General Practitioner/Fam-
ily Physician, M.D Microbiologist, 
Gynecologist, Orthodontist, Nurses 
& Lab Technicians. Preferably with 
MOH License. Salalah, Oman. Con-
tact  +968 95773456 
Email: hrsalalah2021@gmail.com
 
Wanted MOH licensed Female 
nurse for immediate appointment in 
a reputed Clinic at capital region. Pls 
Contact . 99335361

I Sandeepkumar Subhash Shere-
gar (holder of indian passport no. 
S3095741) son of Subashchandra 
Annayya Sheregar having perma-
nent residence in  #306/7  kaveri 
nilaya manjunatha sheregar 
house near chakreshwari temple 
kodi kundapura Udupi Karnataka 
-576217(complete postal address 
in india) and presently residing in 
P.O BOX 946 code 133 Al Khuwair 
Muscat Sultanate of Oman (complete 
postal address in oman )intend to 
change my name from SANDEEP-
KUMAR SUBHASA SHEREGAR 
(old name) To SANDEEPKUMAR 
SUBASHCHANDRA SHEREGAR 
(new name) for all practical purpose 
any objection towards my name may 
please be communicated to Embassy 
of India, Muscat diplomatic quarters 
Al Khuwair P.box 1727 postal code 
112 Ruwi Sultanate of Oman.

Salesman Spare Parts

Diesel Mechanic

Mechanic
(Brake Lining. Fixing) 

Expats Candidate, Must have at least
3 years of Experience  in similar field.

Forward your CVs to
Email: elmech@altaher.com

 URGENTLY  REQUIRED
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H
ave you ever had a night 
where you are exhausted 
but end up staying wide 
awake in bed, waiting for 
your alarm clock until 

it goes off ? Diffi  culties falling or 
staying asleep isn’t an uncommon 
issue — far from it. Never forget 
that sleep is vital to the health of 
your body, allowing your system to 
heal and reset, before the next day.

If you’re one of the many adults 
who has trouble sleeping, and are 
instead left tossing and turning 
every night, then don’t ignore the 
situation. It’s important to pri-
oritise your sleep, as it can have an 
impact on all other facets of your 
life — including your health. Don’t 
let yourself view sleep as a luxury, 
as this is far from the case.

Whether you feel guilty sleep-
ing rather than working, or if you 
overthink at night and can’t fall 
asleep, here are some tips to help 
you fall asleep and stay asleep.

1 Stop scrolling on your 
phone and turn off  

the TV
You’ve probably heard this one 
many times before, yet many peo-
ple simply don’t abide by it. After 
all, considering how integrated 
our tiny pocket computers can be 
in our day-to-day lives, it may be 
second nature to thoughtlessly be-
gin scrolling through social media. 
Still, the truth is that this can seri-
ously impair your ability to sleep, 
even more than you might realise.

Why is this, though? Well, both 
your cell phone and other screens 
(such as TV or computer screens) 
emit something known as blue 
light. When your brain is exposed 
to blue light, you’re eff ectively 
tricking it into thinking that it’s 
still daytime. Even if you’re una-
ware of this happening, late-night 
screen time is essentially forbid-
ding your brain from powering 
down. Instead, it’s being continu-
ously forced to power back up, 
whenever you’re entrenched in 
what’s on your screen. Your mind 
is eff ectively being told to keep 
you awake — obviously, this is 
incredibly counterproductive, if 

you’re trying to sleep better and 
fall asleep more easily.

Once the evening arrives, try 
to begin limiting your use of elec-
tronics. If you need something 
new to do that can actually help 
relax your mind and prepare you 
for sleep, consider picking up a 
book or going on a long, leisurely 
walk. Around an hour before bed-
time, try to avoid electronic de-
vices and screens, entirely. This 
way, you’re giving your brain the 
time it needs to power down and 
fall asleep with ease.

2 Cut back on caff eine 
or other foods that 

limit sleep
This is another one that you’ve 

probably heard many times be-
fore, but still might not be taking 
all that seriously. So, it’s certainly 
a point worth reinforcing since 
it can take a genuine toll on your 
ability to fall and stay asleep.

To start,  caff eine consumption 
can do signifi cant damage to your 
sleep schedule, especially when 
consumed close to bedtime. If 
you can, try your best to either cut 
back on or cut out caff eine for the 
sake of better sleep.…

Caff eine, as many of us know 

all too well, is meant to keep our 
minds sharp and alert. If you’re 
drinking a cup of coff ee in the 
morning to wake yourself up and 
prepare for the day, it’s probably 
not the best idea to consume caf-
feine throughout the rest of your 
day, especially in the evening. As 
the day rolls on, try to begin limit-
ing your caff eine consumption — 
even if it’s still hours before you’ll 
be heading to bed.

Even if you feel that caff eine 
doesn’t aff ect you, you could be 
surprised to discover the impact 
it’s actually having on you and 
your sleep. Try cutting it out of 
your diet and see how that im-
pacts your sleep.

Additionally, try to avoid heavy 
meals too close to bedtime. Simply 
consuming a heavy meal can keep 
you awake, and should be avoided 
in the evenings, for the sake of 
your sleep. You should give your 
body a little time to process your 
fi nal meal before hitting the hay.

3Plan out your sleep 
schedule

Having a consistent sleep 
schedule can do wonders for the 
quality of sleep you’re getting 
— perhaps even more than you 

might have realised. Establishing 
a routine can be incredibly useful 
when it comes to training our bod-
ies to fall asleep at the proper time.

Not sure where to start? Try de-
veloping a consistent sleep sched-
ule, and giving it a shot for just two 
weeks. Determine the time you’d 
like to be in bed, and then stick to 
it, each and every night. You’ll also 
need to pick a consistent time to 
wake up each morning. Even on 
the weekends, it’s a good idea to 
stick to this set schedule, in order 
to really drive this routine home. 
You’ll be thanking yourself for this 
during the weekdays, when it’s 
easier than ever to fall asleep and 
stay asleep, due to your commit-
ment to a sleep schedule. If you 
like to snooze late on weekends, 
this can be a little tough but neces-
sary for your health.

In truth, the human body 
thrives on schedules and is eas-
ily able to develop and adhere to 
routines. Take full advantage of 
this fact, whenever you’re search-
ing for an easier way to fall asleep 
each night.

Most importantly, according 
to experts, it takes a minimum of 
two weeks to eff ectively start or 
break a habit. So, if you’re going to 

strive for a more consistent sleep 
schedule, don’t give up after just 
a few days if it isn’t helping you 
to sleep any better. Try sticking to 
your new sleep routine for at least 
a couple of weeks, rather than 
trashing the idea within a week.

4 Try meditation or 
journaling

Some people may roll their eyes 
at this idea, which is unfortunate 
because, in reality, meditation and 
journaling can be incredibly sim-
ple and eff ective ways to improve 
the quality of the sleep you’re get-
ting (and many other facets of 
life).

As you probably already know, 
when we’re trying to fall asleep, 
it’s all too easy for our brains to 
begin digging up random (and 
sometimes stressful or unpleas-
ant) thoughts. These thoughts can 
be anything, from your plans for 
tomorrow, to what you forgot to do 
today, to that one confusing com-
ment someone made this morn-
ing, to why you still hate your high 
school signifi cant other, and so on. 
These thoughts might not have 
plagued you during the daytime, 
but as you’re drifting off  to sleep, 
they seem to come out of nowhere.

Don’t let these thoughts bounce 
around in your brain, overwhelm-
ing you and making it far more dif-
fi cult to just fall asleep. Instead, 
try dumping all of these hectic 
thoughts onto paper, before you 
even lie down to go to bed. By 
writing down all of your thoughts, 
you’re helping yourself to clear 
your mind, so that you no longer 
need to ruminate so aggressively. 
This can help you to fall asleep 
more peacefully and without so 
much interruption.

Journaling can also be thera-
peutic, which is yet another rea-
son it’s a habit worth taking up, for 
your own health and wellness. If 
you’re feeling upset or distraught 
about something that happened 
to you in the past, so much so that 
you can’t seem to stop thinking 
about it, writing it down can help 
you to process it. Then you’ll be 
able to feel better as you work to 
process trauma or negative emo-
tions, as well as sleep better. Re-
ally, it’s a win-win.

Meditating can have a very 
similar eff ect as well. All it takes 
is ten minutes or so of meditation 
to help calm a person down, help-
ing them to enter a freshly relaxed 
state. Once you’re in this relaxed 
state, it may be easier for you to 
quiet your mind and fall asleep.

5Give aromatherapy a 
shot

If you’ve never tried out essential 
oils and a diff user, then now might 
be the perfect time to give it a shot. 
Certain essential oils, such as lav-
ender and sage, have been shown 
to aid in sleep and relaxation. In 
fact, there are a number of stud-
ies showing that lavender can help 
improve sleep quality, as well as 
alleviate various symptoms asso-
ciated with restlessness and even 
mild insomnia.

All you need to do is get a hold of 
a diff user and add in some laven-
der oil. Alternatively, you can mix 
lavender essential oil with water. 
Put this diluted, but fresh-smelling, 
mixture into a spray bottle, and 
spritz it around your bed each night.

               —ARTICLECITY

SLEEP BETTER AT NIGHT
USING THESE 5 TIPS
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AL MOUJ Muscat Marathon, 
the biggest running event in the 
Sultanate, is all set to take place 
in 2022, bringing to the fore the 
importance of leading an active 
and healthy lifestyle. While the 
2021 event could not be held due 
to the pandemic, the latest edition 
comes at a time when people are 
reassessing their lifestyle choices 
while opting for a healthier ap-
proach. The Al Mouj Muscat 
Marathon will be held over the 
weekend of February 11 and 12, 
2022 at Oman’s leading lifestyle 
and leisure destination.

The details of the new edition 
have been unveiled at a press con-
ference attended by representa-
tives from Al Mouj Muscat, Oman 
Sail and Sabco Sports. The vibrant 
and ever-growing lifestyle desti-
nation, Al Mouj Muscat, pledged 
its support for the sixth time as 
title sponsor, based on a commit-
ment to further contributing to 
tourism and sport tourism in the 
Sultanate, providing an avenue for 
SMEs to stimulate their income 
and showcase their products and 
services to a wider audience, as 
well as complementing the prom-
ise of vibrant lifestyle to residents.

Nasser Al Sheibani, CEO of 
Al Mouj Muscat said, “The Al 
Mouj Muscat Marathon is a great 
match for our values to promote 
an active and healthy lifestyle for 
both residents and visitors of Al 
Mouj Muscat. In 2022, runners 
from across Oman and around the 
world will enjoy the vibrant at-
mosphere of the destination and 
be a part of a festival which will 
cater to a variety of ages, fi tness 
levels and experience,”. 

Leading agency
Oman Sail has passed the baton 
to Sabco Sports, the Sultanate’s 
leading sports agency to take the 
renowned sporting event to the 
next level and continue its posi-
tive trajectory of growth. 

“Oman Sail took over man-
agement of the annual Al Mouj 
Muscat Marathon in 2017 from 
Muscat Road Runners, and suc-
cessfully registered in excess of 
10,000 runners from over 100 
countries last year. It has planted 
the seeds of growth, nurturing its 
appeal with recognised interna-
tional standards and based on a 
commitment to benefi t the local 
private sector we have given the 
management to leading sports 
entity, Sabco Sports,” said Dr. 
Khamis Al Jabri, CEO, Oman Sail.

“Al Mouj Muscat Marathon has 
built a reputation and a loyal fan 
base within Oman, and we are 
confi dent that the upcoming edi-
tion will bring even more mem-
bers of the community to start 
running and get fi t and will also 
attract an international audience 
to visit Oman and experience an 
authentic experience,” he added.

Over the years, the event has 
seen a steady increase in the 
number of participants making 
Muscat Marathon one of the most 
anticipated events of Muscat’s 
sporting calendar. Al Mouj Mus-
cat Marathon will continue to be 
the torchbearer of health and fi t-
ness, encouraging more people to 
get into an active lifestyle while 
directly aligned with Vision 2040, 
which aims to set up a culture of 
sustainable healthy society where 
health is everyone’s responsibility.

The 2022 Al Mouj Muscat 
Marathon will feature seven race 
distances: Marathon – 42.2km; 
Half Marathon – 21.1km; 10km; 
5km; 3km; 2km and 1km.  The 
Marathon, Half Marathon and 10 
km will be held on Friday, Febru-
ary 11, while the 5km and Kids’ 
races are scheduled to held on 
Saturday, February 12.

The 2020 edition had close to 

11,000 participants, and the 2022 
Al Mouj Muscat Marathon is ex-
pected to attract a large number 
of participants. The organisers 
are diligently working towards 
creating an environment where 
all safety protocols are in place 
during the event and in close co-
ordination with the government 
authorities who are taking all 

measures to ensure Covid-19 is 
under control in the country by 
the end of the year. The marathon 
will be open only to fully vacci-
nated participants.  

“Sabco Sports and Sabco Group 
are proud to be working with Oman 
Sail and Al Mouj Muscat on con-
tinuing to build the Muscat Mara-
thon into a world class event that 

inspires the country to a healthier 
and more athletic lifestyle,” said 
Sayyid Aymen Al Busaidi, Vice 
Chairman of Sabco Group. 

All information about Al Mouj 
Muscat Marathon as well as reg-
istration details are available on 
www.muscatmarathon.om.

AL MOUJ MUSCAT MARATHON 
SET TO TAKE PLACE ON 

FEBRUARY 11 AND 12, 2022

The 2022 Al Mouj Muscat Marathon 

will feature seven race distances: 

Marathon – 42.2km; Half Marathon – 

21.1km; 10km; 5km; 3km; 2km and 1km.  

The Marathon, Half Marathon and 10 km 

will be held on Friday, February 11, while 

the 5km and Kids’ races are scheduled 

to held on Saturday, February 12.
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Dhofar Automotive signs agreement 
with Juventus Football Academy

MUSCAT: Dhofar Automotive, 
the offi  cial distributor of Jeep ve-
hicles in the Sultanate, announced 
a sponsorship agreement with the 
Juventus Football Academy in 
Oman, which began in September, 
for one year. 

The Juventus Football Academy 
is the largest international acad-
emy that trains children on the 

skills of football, a popular sport 
in the Sultanate. The agreement 
stems from the extension of the 
international Juventus shirt spon-
sorship with Jeep until 2023/24.

Commenting on the sponsor-
ship, Biju Luckose, Head of Sales 
& Marketing at Dhofar Automo-
tive, said, “The Jeep brand, with 
its legendary four-wheel drive 
capabilities and vast history, has 
proven itself as an icon that ex-

presses freedom. The ability to 
push boundaries and determina-
tion to succeed in everyday tasks 
are values that have brought 
Jeep and Juventus together for 
eight seasons.

“As the world gradually takes 
steps to return to normal, we are 
pleased to be a part of an eff ort to 
encourage a way to move forward 
and start again, while ensuring 
that our customers stay true to 

their passion. The renewal of our 
contract sponsorship with Ju-
ventus is a testament of our role 
towards enriching the spirit of 
passion and freedom by support-
ing and motivating young children 
to practice their beloved sport 
through physical and mental de-
velopment on the fi eld.”

“Throughout our sponsorship, 
football fans within the Sultan-
ate will see the Jeep logo tagged 

on the Academy players’ clothes 
as well as visibility at Juventus 
Academy Oman’s stadium in Al 
Khuwair and Al Mouj Seeb, stands 
and dressing rooms. 

“This is in addition to our Jeep 
models being displayed during 
matches, events, and other activi-
ties. Moreover, our sponsorship 
aims to showcase the incredible 
driving features of the Jeep brand, 
across our wide range of models, 
all of which are renowned for their 
strength and tenacity off -road. We 
look forward to enabling the public 
to enjoy their favourite sport in an 
atmosphere that is fun, passion-
ate, and exciting, which are values 
upheld by Jeep, while also show-
casing the brand’s extraordinary 
features,” he added.

Operational in the Sultanate 
for 8 years, the Juventus Acade-
my’s objective of producing ‘peo-
ple before players’ are based on 
developing a generation of pro-
fessional players by focusing on 

young children. The academy has 
trained over 15,000 players, pre-
paring to develop their skills to 
build a football foundation that 
contributes towards increasing 
the number of football players 
and professionals.

Highlighting this step and the 
support extended by Dhofar Au-
tomotive, Davis Rizzolo, Director 
from Juventus Football Academy 
in Oman said, “At Juventus Acad-
emy, we have seen the immense 
success of our activities through 
our partnership with Jeep. This 
has led to widespread interest 
among Jeep owners to follow and 
be a part of our various training 
programs. We would like to warm-
ly thank Dhofar Automotive for 
its sponsorship and look forward 
to its success. Through our col-
laboration, we can motivate a new 
generation to take up and prac-
tice their favourite hobby, develop 
skills and create future profession-
al players.”

The agreement stems 

from the extension 

of the international 

Juventus shirt 

sponsorship with 

Jeep until 2023/24

Injaz Oman picks ‘Student Company’ programme winners
MUSCAT: Injaz Oman an-
nounced the names of the winning 
companies in the 10th of the ‘Stu-
dent Company’ programme and 
competition on September 20.

The ceremony was held at the 
Oman Convention and Exhibition 
Center (OCEC) under the patron-
age of His Highness Sayyid Fatik 
bin Fahr Al Said, Special Envoy to 
His Majesty the Sultan, alongside 
many highnesses and excellen-
cies, as well as senior offi  cials from 
the public and private institutions 
participating in the programme.

The fi nal results of the competi-
tion are as follows. On the college 
level, sponsored by the Zubair 
Corporation, T2C company won 
the award for the Best Student 
Company in the Sultanate for 2021 

to represent the Sultanate in the 
regional competition, sponsored 
by The Zubair Corporation. Korea 
Motiv won the award for the best 
sustainable product, also spon-
sored by The Zubair Corporation, 
and Thaara winning the award for 
the best innovative product, spon-
sored by Boeing.

On the school level, sponsored 
by Ominvest, Hirfa won the award 
for the Best Student Company, 
Ajwan won the award for the best 
sustainable product and Purex 
won the award for the best innova-
tive product. For the sub-awards 
category sponsored by Boeing, 
Boon was the winner of the ‘Eleva-
tor Pitch’ award, which saw an in-
novative demonstration of the idea 
in just 90 seconds.

Commenting on The Zubair Cor-
poration’s sponsorship of the com-
petition, Rashad Al Zubair, Chair-
man of the Corporation’s Board of 
Director’s stated, “Supporting and 
nurturing entrepreneurs has always 

been a key strategic objective of The 
Zubair Corporation, refl ecting our 
role and contribution to society. 
Therefore, our initiative to spon-
sor this competition, organised by 
Injaz Oman, seeks to promote and 

spread the culture of entrepreneur-
ship among youth in the Sultanate.” 
“Through our partnership with In-
jaz Oman, we are keen to support 
participating student companies 
and enable them to transform their 
ideas into projects that can be im-
plemented on-ground. We extend 
our warmest congratulations to all 
the winners and wish them a bright 
future towards further progress and 
achievements,” he added.

Khawla Al Harthiya, CEO of Injaz 
Oman, said, “This year, we witnessed 
fi erce competition from the partici-
pating student companies. Despite 
the diffi  cult conditions imposed 
over this year due to health condi-
tions, we were able to overcome the 
current situation by utilising mod-
ern technologies. This way we were 

able to help students present their 
projects and encourage them to de-
velop their creative ideas.” “Thank-
fully, we are conducting the cere-
mony to honour the winners, whose 
victories were well-deserved, along-
side all the participating students 
and organisers. We congratulate all 
the winning companies of the 10th 
edition of the programme and wish 
them continued success,” she added.

The jury panel for the competi-
tion this year included several spe-
cialised experts, namely Adel Al 
Hubaishi, Executive Manager of 
the Zubair Small Enterprise Centre 
(Zubair SEC), Majid Al Amri, CEO 
of Thawani Technologies, Abdullah 
Al Saidi, CEO of Nafath Renewable 
Energy and Abdullah Al Abri, CEO 
of Makers of Progress.

COMPET I T I ON
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BP Oman and Outward Bound Oman 
conclude ‘Discovery Course’ initiative

MUSCAT: In partnership with BP 
Oman, Outward Bound Oman, a 
not-for-profi t educational training 
provider, has concluded the ‘Dis-
covery Course’ programme with a 
closing ceremony held under the 

auspices of His Highness Sayyid 
Faher bin Fatik Al Said. 

The ceremony was also attend-
ed by Bill Murray, British Ambas-
sador in Oman and Eng. Yousuf Al 
Ojaili, President of BP Oman. The 

course was a one-day course in the 
new Outward Bound Oman Mus-
cat Training Centre in Al Khoudh. 
The course aimed to equip 320 
young Omanis, both females and 

males, from the ages of 13 to 15 
with critical skills that enable self-
confi dence and development using 
a series of exciting activities.  

Shamsa Al-Rawahi, BP Oman 

Social Investment Manager, com-
mented, “We believe our youth 
are gifted with great talents that 
we can nurture and grow. Our 
partnership with Outward Bound 
Oman began in 2014 and grew 
over the years to develop the skills 
and talent of 1,832 young Omanis 
through 68 various self-develop-
ment related courses targeting dif-
ferent groups.”

Mark Evans, Executive Director 
of Outward Bound Oman, further 
added: “Oman was the fi rst coun-
try in the Arabic speaking world to 
embrace the Outward Bound style 
of learning, and what a great suc-
cess it has been in helping develop 
the talent of nearly 17,000 people. 
Many of them are supported by 
BP Oman’s visionary social in-

vestment programme. With our 
third national training centre due 
to open next month, we will gain 
the capacity to train and develop 
further talent. We look forward to 
continuing our strong partnership 
with bp Oman in the coming years 
to support His Majesty’s vision to 
prepare young Omani people to 
enter the workplace.”

Outward Bound Oman was 
fi rst established in the UK in 1941 
and now operates in 33 countries 
around the world with Oman be-
ing the fi rst Arabic speaking na-
tion to set up an Outward-Bound 
operation. Since its establishment 
in 2009, it has delivered training 
for nearly 17,000 individuals, help-
ing them become more confi dent 
and capable individuals in society.

The course aimed to equip 320 young 

Omanis, both females and males, from the 

ages of 13 to 15 with critical skills that enable 

self-confi dence and development using a 

series of exciting activities

Bank Muscat’s Al Jawhar Privilege 

Banking well received by customers
MUSCAT: Bank Muscat’s Al 
Jawhar Privilege Banking contin-
ues to be well received by the bank’s 
customers across the Sultan-
ate. Designed to elevate Privilege 
Banking to unparalleled heights, 
Al Jawhar opens a world of oppor-
tunities with a number of services 
and benefi ts that makes the bank-
ing experience truly rewarding for 
its exclusive clientele in Oman. 

Speaking on the occasion, Ab-
dulnasir Al Raisi, Deputy General 
Manager - Premier Banking, said, 
“As a prolifi c innovator of banking 
products and services in the Sultan-
ate, Bank Muscat has been continu-
ously launching new products and 
services in response to customer 
feedback and global banking trends. 
Our Al Jawhar Privilege Banking 
customers enjoy an excellent bank-
ing experience based on Recogni-
tion, Rewards and Solutions. We 
request all our valued customers to 
take full advantage of these innova-
tive services and features, and look 
forward to warmly welcoming new 
customers to the joys of Privilege 
Banking in the future.”

Al Jawhar Privilege Banking 

customers are eligible for exclusive 
2-for-1 deals on food, entertain-
ment and shopping that are avail-
able through the ‘VISA Xperience 
App’ on their smartphones. They 
also have access to a higher ATM 
withdrawal limit of OMR800, the 
chance to win a fi xed salary prize 
of OMR 500 every month for a 
year as well as other exclusive and 
high-value Al Mazyona prizes that 
are especially reserved for them in 
the new 2021 Al Mazyona scheme. 
Al Jawhar Privilege Banking cus-
tomers who maintain a minimum 
balance of OMR 10,000 in their 
accounts are eligible to win one 

of the 20 monthly prizes of OMR 
5,000 each. Al Jawhar customers 
are also eligible to participate in 
the special draws for 10 prizes of 
OMR 20,000 each during the Mid-
year and End of Year draws. In all, 
340 high-value prizes worth more 
than OMR 2.1 million have been 
reserved for Al Jawhar customers 
in 2021.

Al Jawhar VISA Platinum Credit 
cardholders will be delighted to 
know that they will receive 1% 
cashback as a reward for their lo-
cal and international purchases. 
They can also make high-value pur-
chases from a number of local mer-
chants and pay for these purchases 
in 12 monthly instalments at 0% 
interest through the bank’s Easy 
Payment Plan. Al Jawhar VISA 
Platinum Credit Cardholders can 
access 25 premium lounges around 
the world in addition to the loung-
es at Muscat and Salalah airport. 
Al Jawhar VISA Platinum Credit 
Cardholders are also eligible for a 
complimentary Dragon Pass and a 
‘Meet and Greet’ service with a 15% 
discount at over 450 global destina-
tions. Al Jawhar VISA credit cards 

allow customers to enjoy the best 
in class complimentary travel in-
surance which include includes 
travel accident insurance as well 
as insurance for lost baggage and 
money, cancellation, travel delay, 
delayed baggage, personal liability, 
legal expenses and loss of passport 
and access to free medical and legal 
referral services worldwide. 

To extend more innovative ben-
efi ts to its customers, Bank Muscat 
has been conducting several special 
promotions earlier this year. These 
included a waiver of fi rst-year fees 
on primary and supplementary Al 
Jawhar Platinum credit cards as 
well as a referral scheme, which 
gave customers a chance to earn up 
to OMR 5,000 by simply referring 
friends and family members for Al 
Jawhar Privilege Banking. 

The bank is also off ering dis-
counts on annual rental fees on 
safe deposit lockers to all existing 
and new Al Jawhar customers. 
Going forward, the bank has an-
nounced that it will continue to 
innovate and launch new features 
and services to benefi t its Privilege 
Banking customers even more.

P R I V I L E G E  B A N K I N G

MC20 wins ‘Product 

Design of the Year’

MODENA: The MC20 has re-
ceived the award for ‘Product 
Design of the Year’ 2021 from the 
European Product Design Award. 
The new Maserati super sports car 
also was honoured with ‘Top De-
sign Winner’ in Transportation/
Auto/Truck/Mobile Home and 
‘Winner in Transportation/Other 
Transportation Design’ categories.

The European Product Design 
Award is a design competition 
created to recognize the eff orts 
of talented international product 
designers. Thousands of design 
projects from every corner of the 

globe are vetted and evaluated by 
the jury panel to select the most 
aesthetically exciting, functional, 
and innovative products.

Klaus Busse, Maserati Head 
of Design, said, “Our mission 
was to design a car that would 
be remembered in the future as 
the model that launched the Ma-
serati New Era. And I think we’ve 
achieved our goal with MC20. We 
are honoured to receive this cov-
eted accolade, which recognises 
the work of an entire team, who 
have made a wholehearted com-
mitment to this unique project.”

E U R O P E A N  P R O D U C T  D E S I G N  A W A R D  2 0 2 1

Sohar International to be ‘Digital Transformation 

Partner’ at New Age Banking Summit Oman

MUSCAT: Leading innovation in 
Oman’s banking industry with ef-
fective futuristic strategies; Sohar 
International is slated to be the Dig-
ital Transformation Partner at the 
New Age Banking Summit Oman. 

In line with Oman Vision 2040 
which emphasises promoting 
digitalisation in the country, Sohar 
International has leveraged tech-
nological advancements to inno-
vate its processes, introduce new 
products and increase customer 
engagement. The bank’s custom-
er-fi rst approach is underlined by 
a strong digital transformation 
roadmap that ensures the highest 
levels of security in all its banking 
transactions. 

The sixth edition of New Age 
Banking Summit Oman will be 
held today this year at the Majan 
Ballroom in Al Bustan Palace, A 
Ritz-Carlton Hotel in Muscat. 
The event, which will be hosted 
by Sheikh Salim bin Mustahail Al 
Mashani and supported by Oman 
Banks Association, will honour 
Tahir Al Amri, Executive Presi-
dent, Central Bank of Oman as the 
chief guest and keynote speaker. 
The event will also be attended by 
senior-to-mid level bankers, Fin-

tech experts, fi nance and invest-
ment professionals, insurance ex-
perts and business consultants.

Commenting on Sohar Interna-
tional’s sponsorship of this relevant 
event, Ahmed Al Musalmi, Chief 
Executive Offi  cer of Sohar Inter-
national said, “Oman’s banking sec-
tor has been transforming in sync 
with the path-breaking changes 
seen globally with the adoption of 
new technologies to better cus-
tomer service. The New Age Bank-
ing Summit is a great platform that 
brings together industry stalwarts 
to discuss and enlighten the audi-
ence of the many facets of change 
that the banking and fi nance indus-
try is presently undergoing. As the 
Digital Transformation Partner, 
Sohar International will be seen 
sharing from its experience of im-
plementing key technological pro-
jects that have not only contributed 
internally to automate and create 
effi  ciencies but more importantly 
towards the overall experience of 
customers and stakeholders in gen-
eral. In fact, our Transformation 
Division has been created to enable 
positive change underscored by the 
bank’s vision of digitalisation.” 

The event will feature a panel 

discussion on the topic ‘Driving 
Innovation and Transformation 
in Financial Services’ which will 
witness the active participation of 
Ewan John MacLeod, Chief Trans-
formation offi  ce, Sohar Interna-
tional.  Addressing the changing 
fi nancial services landscape due 
to rapidly altering market dynam-
ics, the panel discussion will focus 
on digital transformation to meet 
the evolving needs of customers, 
discuss business sustainability and 
ways to achieve fi nancial inclusion.  

“With our vision set fi rm, we aim 
to continue to play a pivotal role in 
Oman’s economic development by 
supporting events and forums such 
as the New Age Banking Summit 
Oman, that are vital to the business 
sector, and overall economic land-
scape of the nation in the long run. 
Our sponsorship and participation 
in the event is in tandem with this 
philosophy and has helped provide 
us, as well as the industry, with sa-
lient insights and updates. We en-
deavour to continue to be a catalyst 
in enhancing the community’s well-
being and development in various 
fi elds; while providing them with 
‘winning’ propositions to achieve 
any goal,” added Ahmed Al Musalmi.

S U P P O R T

Win your new Kia Cerato with benefi ts 

MUSCAT: Kia in Oman recently 
launched the new 22 MY Cerato. 
The new Cerato is sports-in-
spired and driver-centric, built 
on Kia’s experience-orientated 
platform. With a modern, cutting-
edge appearance, the new Cera-
to’s introduction sees a facelifted, 
sport-inspired design that brings 
the brand’s advanced safety func-
tions and hi-tech features to a car 
with a dynamic stance. 

The new Cerato is now avail-
able with the year’s most excit-
ing campaign from Kia. Win 
your new Cerato back instantly 
through the Scratch & Win of-
fer, or pay only 50% for your car 
back, or a chance to double your 
cash gift or win periodic services 
up to 100,000 km and yes VAT is 
on us which can be used as part 
of down payment. (Conditions 
apply.  Please visit the Kia show-
room for details.) The campaign 
is valid until December 28. 

Available in 2 variants 2.0/1.6L, 
the refreshed Cerato utilises full 
LED headlights which appear as 
slender lines with the radiator 
grille to underline the redesigning 
of the face of the model, defi ning 
the car’s sporty exterior. At the 
rear, strong horizontal lines add a 

bold appearance with depth to the 
fl uid exterior design. Under the 
hood, Kia’s new and signifi cantly 
improved 3rd generation pow-
ertrain engines support Cerato’s 
fuel-effi  cient drive.  

Inside the Cerato, drivers can 
enjoy the best of comfort and 
technology, with a high-resolu-
tion 8-inch display screen and a 
4.2-inch colour TFT LCD clus-
ter for an improved, convenient 
driving experience. With the car’s 
new and improved IT connectiv-
ity thru Android Auto & Car Play, 
Kia’s new multi-connection Blue-

tooth & voice recognition allows 
for a wire-free user experience. 
The model also features Remote 
Ignition providing advanced solu-
tions to everyday inconveniences. 

Along with noise and vibration 
being signifi cantly reduced at the 
source point, the Cerato’s hi-reso-
lution wide screen increases user 
visibility with its User-friendly 
Graphic Interface to support the 
driver on his travels. The Cerato’s 
large display also supports Ap-
ple CarPlay and Android Auto 
respectively, providing the ideal 
driving environment on the road.  

P R O M O T I O N
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