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THURSDAY

HM RECEIVES THANKS CABLE FROM KSADEFENCE MINISTRY SECRETARY 
GENERAL MEETS US OFFICIAL

SA
MUSCAT:  His Majesty Sultan Haitham bin Tarik 
has received a cable of thanks from the Custodian of 
the Two Holy Mosques King Salman bin Abdulaziz Al 
Saud of the Kingdom of Saudi Arabia (KSA) in reply to 
His Majesty’s congratulations cable on the success of 
the medical check-up he underwent. In the cable, 
King Salman expressed his sincere appreciation 
for His Majesty the Sultan’s heartfelt 
sentiments and prayers, praying to Allah the 
Almighty to grant His Majesty continuous 
good health and happiness. - ONA

Dr. Mohammed Nasser Al Za’abi, 
Secretary General at the Ministry 
of Defence received in his offi  ce 
at Al Murtafa’a Garrison on 
Wednesday Daniel Banaim, Deputy 
Assistant Secretary for Arabia 
Peninsula Aff airs in the Bureau 
of Near Eastern Aff airs at the US 
Department of State. >A2

His Majesty meets British Foreign Secretary

MUSCAT: His Majesty Sultan 
Haitham bin Tarik gave an au-
dience at Al Barakah Palace on 
Wednesday to Elizabeth Truss, 
Secretary of State for Foreign, 
Commonwealth and Devel-
opment Affairs of the United 
Kingdom (UK). 

Cordial talks were exchanged 
and historical relations of friend-
ship binding the two countries 
were also reviewed during the au-
dience. Discussions also explored 
means of promoting these relations 
towards broader horizons of bilat-
eral cooperation to serve the inter-
ests of the two countries’ peoples. 

Views on several issues of in-
terest to the two sides were also 
exchanged in light of the ongoing 
international developments. The 
audience was attended by Sayyid 
Badr Hamad Al Busaidi, Foreign 
Minister, Sayyid Faisal Hamoud 
Al Busaidi, Adviser at the Diwan of 
Royal Court and Bill Murray, Am-
bassador of the United Kingdom 
to the Sultanate of Oman. — ONA

A L  B A R A K A H  P A L A C E

OMAN
English programmes 
on Radio Oman 

1
Radio Oman (Radio FM) will 
offer English programmes    
during Ramadan. >A2

WORLD
Russian forces not 
withdrawing: US

2
Russian forces have 
repositioned withdrawn 
outside Kyiv, says US . >A6

MARKET
NBO approves 3.7% 
cash dividend

3
National Bank of Oman 
approved the payout of a 
3.7% cash dividend. >B1

T O P  T H R E E  I N S I D E  S T O R I E S

320

MUSCAT

COVID VACCINATION FOR 
CHILDREN TO BEGIN SOON

Times News Service

MUSCAT: Dr. Ahmed Moham-
med Al Saeedi, Minister of Health 
and member of the Supreme 
Committee tasked with tackling 
developments resulting from 
Coronavirus (COVID-19) pan-
demic, has affi  rmed the signifi -
cance of two-dose vaccination re-
cipients going for a third booster 
dose, which has so far been taken 
by 160,000 people, of whom only 
10 percent are Omani citizens.

The minister pointed out that 
96 percent of the patients hos-
pitalised with  COVID-19 symp-
toms over the past few months 
were found to have missed the 
third booster dose (which means 
they received two doses or one 
dose or not vaccinated at all), and 
this underscores the great need 

to go for the booster dose in the 
Sultanate of Oman.

The minister made the state-
ments yesterday during the 29th 
press conference of the  COV-
ID-19 Supreme Committee, held 
at the Ministry of Education. 

Meanwhile, Dr. Adil Said Al 

Wahaibi, Director of Epidemio-
logical Surveillance Department 
at the Ministry of Health, said 
that the ministry plans to ad-
minister  COVID-19 vaccines to 
children aged 5 to 11 years and 
that 11 such vaccines have been 
approved. >A5

Health Minister 

underlined the 

importance of 

getting the booster 

dose of the vaccine

Nearly $1bn mega project announced in Yiti

Times News Service

MUSCAT: Oman Tourism De-
velopment Company (Omran 
Group) on Wednesday celebrated 
the launch of ‘The Sustainable 
City – Yiti’ in partnership with 
Diamond Developers, the leading 
company in developing sustain-
able communities. 

With an investment of nearly 
US$1 billion, the fully integrated, 
urban, mixed-use master project 
reflects the group’s goals to-
wards driving the social and eco-
nomic development through sus-
tainable tourism projects that 
attract foreign direct investment 
(FDI) in line with Oman Vision 
2040 and the National Tourism 
Strategy.

Spread over an area of one mil-
lion square metres, ‘The Sustain-
able City – Yiti’ will be developed 
within the Phase 1 of the Yiti In-
tegrated Tourism Development 
Masterplan. 

It is the fi rst project in Oman that 
meets the global green practices 
and is in adherence to the highest 
sustainability standards.

Iconic destination
This iconic destination is situ-
ated in the capital city of Muscat, 

overlooking the Sea of Oman and 
features a unique topography of 
majestic mountains that min-
gle with undisturbed valleys and 
pristine shores, which creates 
further competitive advantages to 
the destination.

Commenting on the inaugu-

ration, Eng. Mohammed Salim 
Al Busaidi, Chairman of Omran 
Group, said, “Our partnership with 
Diamond Developers to launch 
‘The Sustainable City – Yiti’ is a 
unique milestone in our journey 
as we continue to invest, develop, 
and maximise the limitless poten-
tial of Oman’s tourism sector. As 
it’s being developed within one of 
the largest urban developments 
in the Middle East, it will open 
avenues for numerous lucrative 
investment opportunities for both 
local and international investors 
in line with the directions of Oman 
Investment Authority. Mirror-
ing the Sultanate’s goal of driv-
ing transformational change to 
attain a green, circular economy 
and emissions reduction, the city 
embraces the highest standards of 
sustainability and attests to our vi-
sion of creating an eco-conscious 
community that is harmoniously 
aligned with the distinct geogra-
phy of the region.” >A5

S U S T A I N A B L E  T O U R I S M  P R O J E C T S

Sayyid Asa’ad bids farewell 

to Syrian Ambassador

MUSCAT: On behalf of His Maj-
esty Sultan Haitham bin Tarik, HH 
Sayyid Asa’ad bin Tarik Al Said, 
Deputy Prime Minister for Interna-
tional Relations and Cooperation 
Aff airs, Personal Representative of 
His Majesty the Sultan, received in 
his offi  ce on Wednesday Dr. Bassam 
Al Khatib, Ambassador of the Syr-
ian Arab Republic to the Sultanate 
of Oman to bid him farewell at the 

end of his tour of duty. The ambas-
sador expressed his thanks to His 
Majesty the Sultan for the support 
extended to him during his tour of 
duty in the Sultanate of Oman from 
His Majesty, the Government and 
the Omani people, which enabled 
him to carry out his assignments.  
He also wished His Majesty con-
tinuous good health, happiness and 
a long life. >A5

O N  B E H A L F  O F  H I S  M A J E S T Y
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Defence Ministry Secretary General meets with 

US Offi  cial for Arabian Peninsula Aff airs

MUSCAT: Dr. Mohammed Nasser 
Al Za’abi, Secretary General at the 
Ministry of Defence received in 
his offi  ce at Al Murtafa’a Garrison 
on Wednesday Daniel Banaim, 
Deputy Assistant Secretary for 
Arabia Peninsula Aff airs in the 
Bureau of Near Eastern Aff airs at 
the US Department of State.

The two sides exchanged views 

and discussed several matters of 
common interest.

The meeting was attended by 
Leslie M. Tsou, Ambassador of the 
US to Oman.

Diplomatic Aff airs 
Undersecretary Meets 
US Offi  cial
Sheikh Khalifa Ali Al Harthy, Un-

dersecretary of the Foreign Minis-
try for Diplomatic Aff airs received 
on Wednesday Daniel Banaim, 
Deputy Assistant Secretary for 
Arabian Peninsula Aff airs in the 
Bureau of Near Eastern Aff airs at 
the US Department of State.

The two sides reviewed the bi-
lateral relations between the two 
countries and means of enhancing 

them in various fi elds. They also 
underscored the importance of 
promoting these relations to meet 
the envisaged aspirations.

The two sides also exchanged 
views on prominent regional and 
international topics.

The meeting was attended by 
Leslie M. Tsou, US Ambassador to 
Oman. -ONA

M E E T I N G S

English programmes during Ramadan
MUSCAT: Radio Sultanate of 
Oman (Radio FM) announced to-
day the English programmes it will 
be broadcasting during the month 
of Ramadan.

The programmes cover various 
fi elds, including drama, religion, 
contests and public awareness, 
among others.

One programme is titled 
“Chronicles Majan”, which covers 
short fi ctional stories written by 
Ammar Al Nu’aimi, an Omani fan-
tasy writer. 

Being On
Another programme is called “Be-
ing On”, which is a cultural pro-

gramme that discusses our goals in 
life and the meaning of life from a 
religious point of view. Other pro-
grammes include “Muscat Candid”, 
“Tent True Story”, “The Spirit of 
Islam”, “The Dome”, “Jump Start”, 
“Refl ection of the Soul”, “Econo-
my Hour”, “Late Night Drive” and 
“With Compliments”. -ONA

O M A N  R A D I O  A N N O U N C E S

Royal Offi  ce 

Minister, UK State 

Secretary hold talks

MUSCAT: Gen. Sultan Moham-
med Al Nu’mani, Minister of the 
Royal Offi  ce received in his offi  ce 
here on Wednesday Elizabeth 
Truss, Secretary of State for For-
eign, Commonwealth and De-
velopment Aff airs of the United 
Kingdom (UK).

Gen. Al Nu’mani welcomed the 
British guest, who expressed her 
pride and appreciation for the co-
operation and the role played by 
the Sultanate of Oman in various 

political and security spheres, 
particularly the eff orts made to 
release British citizens detained 
in some countries. She also com-
mended the strong historical re-
lations binding the Sultanate of 
Oman and the United Kingdom.

Gen. Al Nu’mani thanked the 
British guest for her eff orts in 
enhancing the existing relations 
between the two countries.

The meeting was attended by 
the UK Ambassador to Oman. -ONA

M E E T I N G

Central bank’s 

Board of Governors 

reviews economic 

developments

MUSCAT: The Board of Gover-
nors of the Central Bank of Oman 
(CBO) held on Wednesday its 1st 
meeting for 2022.

The meeting reviewed the eco-
nomic, fi nancial and monetary 
developments in the Sultanate 
of Oman and worldwide, as well 
as the developments in the global 
energy prices.

The board commended the im-
provement of the economic situ-
ation, highlighting the need to 
observe the new developments, 
especially in the fi nancial and 
monetary sector. The board also 
underscored the keenness of the 
banking and fi nancial sector to 
support the national economy.

The board highlighted the 
performance indicators of the 
banking sector, which indicate 

that the sector is operating in the 
framework of a fl exible regulato-
ry and supervisory environment 
that adopts the best international 
practices, enabling the sector to 
deal with the recent challenges. 
In this regard, the Board stressed 
the need to exert greater eff orts in 
fi nancing productive sectors and 
encouraging savings.

The board also reviewed 
CBO’s fi nancial position report 
as of February 2022, as well as 
the fi nancial safety indicators of 
banks and the reports submitted 
by CBO’s executive management 
on the prospects and challenges 
facing fi nancial stability. It also 
examined the status of CBO’s re-
serves and the performance of its 
foreign investments.

 -ONA

E C O N O M I C  S I T U A T I O N

Economy based 

on innovation 

discussed at forum

MUSCAT: The “Alam Al Ikti-
saad Wal A’mal” or “the World of 
Economy and Business” maga-
zine yesterday organised the 10th 
edition of Oman Forum.

The opening ceremony of the 
event was held under the auspic-
es of Dr. Rahma Ibrahim Al Mah-
rouqi, Minister of Higher Educa-

tion, Research and Innovation.
The forum discussed a spec-

trum of topics, including strate-
gic procedures and regulations 
taken by the Sultanate of Oman 
to meet its short term needs and 
the importance of transforming 
to an economy based on innova-
tion, among other topics. -ONA

O M A N  F O R U M
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MOST READ ON FACEBOOK

 O N  S O C I A L  M E D I A

45,867 REACH

MOST WATCHED VIDEO 
ON FACEBOOK

MOST VIEWED VIDEO ON 
INSTAGRAM

Midday Update on CPA
The Midday Update on 
CPA had 1,200 views and 
reached 3,300 people on 
Facebook.

Morning Minute video on seven wadis 
in Muscat to be turned into gardens
The Morning Minute video on seven 
wadis in Muscat to be turned into 
gardens had 1,327 views and 71 likes 
on Instagram.

Story on citizens being allowed to 
use the Civil ID to cross the land 
ports to UAE
A story on citizens being allowed to 
use the Civil ID to cross the land ports 
adjacent to the United Arab Emirates 
reached 45,867 people and had 5,030 link 
clicks on Facebook.

1,200 VIEWS1,327  VIEWS

‘Corporate culture critical 

to business post-COVID-19’ 
Times News Service

MUSCAT: Corporate culture is 
one critical item that should be 
on every Omani business leader’s 
radar post-COVID-19. This is the 
key message that emerged from 
Wednesday evening’s Tejarah 
Talks held at the Civil Aviation 
Authority Training Centre in Al 
Hail North.

Organised by the Ministry of 
Commerce, Industry & Invest-
ment Promotion in association 
with Oman Business Forum and 
supported by HSBC and Sohar 
Port & Freezone, Wednesday’s 
Tejarah Talks was moderated by 
His Highness Sayyid Dr. Adham 
Al Said, Founder, The Firm, and 
joining His Highness on stage 
were Sir Charles Shaw, CEO, 
Bondoni; Shatha Al Maskiry, MD, 
Protiviti Oman; Dr. Ghalib Al 
Hosni, Chief People Offi  cer, Om-
antel; and Saif Al Manji, Manag-
ing Consultant, Quintal Ventures. 

Thanking His Highness Sayyid 
Dr. Adham Al Said and the pan-
elists for their valuable contribu-
tions to the success of the even-
ing, Maymuna Al Adawi, MoCIIP 
Director and Tejarah Talks or-
ganiser said: “We knew corporate 
culture would be an important 
topic for discussion at Tejarah 
Talks, given the shift we have 
seen in people’s expectations over 
the past two years of the organi-
sations they work for, buy from 
and invest in. Employees, con-
sumers and shareholders right 
across Oman are on the look out 
for businesses that are grounded 
in purpose and committed to de-
livering long-term value for their 
communities. At the end of the 
day, people want to be associated 
with businesses that are a force 
for good.” 

His Highness Sayyid Dr. Ad-
ham Al Said was in agreement 
with Al Adawi noting: “In today’s 
environment, to keep staff  en-

gaged and attract values-driven 
Omani consumers, company ac-
tions must be led by purpose.”

“Purpose”, he went on to say “is 
the galvanising force - something 
bigger than a company’s commer-
cial off ering. I like to think of it as 
an employee’s North Star - this 

idea of having a sense of direction, 
intention and understanding that 
the contribution you are making 
is going somewhere. I thought the 
questions raised by the audience 
tonight around whether Omani 
companies are giving brand pur-
pose and values enough attention 
were valid and important.”

In agreement with Sayyid Dr. 
Adham was panelist Shatha Al 
Maskiry who pointed out that 
stakeholders will only believe in 
a company when its employees 
are true believers and who behave 
on brand at every turn. “To rise to 
this challenge, Omani manage-
ment needs to build a purpose-
driven corporate culture - spe-
cifi cally, one that is energized by 
a compelling purpose for good. At 
the end of the day, leaders have to 
understand that their role is cre-
ate a work environment where 
people enjoy what they do be-
cause when they enjoy what they 
do, they will do it better.” 

T E J A R A H  T A L K S

Shatha Al Maskiry, MD, Protiviti Oman pointed out that stake-

holders will only believe in a company when its employees are 

true believers.

“In today’s 

environment, to keep 

staff engaged and 

attract values-driven 

Omani consumers, 

company actions must 

be led by purpose.”
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LOCATED on the road from 
Muscat to Nizwa, and under 
the foothills of the Jabal Akh-
dar mountain, Birkat Al Mouz 
has long served an agricultural 
village.

“Birkat Al Mouz, located off 
the old Muscat-Nizwa road, 
translates to ‘Banana Pool’ as 
the area is home to many ba-
nana plantations,” according to 
the Ministry of Tourism of the 
Sultanate of Oman. “Bait Al Re-
didah Castle is set within the vil-
lage and was recently renovated. 
Birkat Al Mouz is also the gate-
way to the Saiq Plateau on Jebel 
Al Akhdar.”

 “There are several interesting 
things to see, including a fort, an 
active falaj (irrigation channel), 
some interesting old buildings 
that are in the process of being 
saved from ruin, and a thick plan-
tation of date palms that invite a 
quiet stroll. The village also off ers 
practical assistance to visitors 
heading up the mountain such 
as 4WD hire, supermarkets and 
camping supplies.”

The village also has acres upon 
acres of date plantations, which are 
regularly tended to and harvested 
in various stages of the fruit’s cycle. 

While some are allowed to fully 
ripen before being left in the sun to 
brown, turning into the fruit we all 
know, other plants are harvested 
in various stages of ripening, when 

their fl avours, tastes and textures 
are diff erent.

During the earlier stages of 
their ripening, the dates look 
like oblong berries, and are first 
plucked when they are yellow in 
colour and are juicy, white and 
fleshy inside. 

At this time, the dates have a 
crunchy texture, similar almost 
to an apple. The second phase 
of harvesting happens when 
the dates turn red on the out-
side, and feature and off-white, 
slightly softer interior.

DATE PLANTATIONS OF 

BIRKAT AL MOUZ

In-Pictures: HM gives audience to UK State Secretary

A T  A L  B A R A K A H  P A L A C E

 < FROM 

A1

The village has acres upon 

acres of date plantations, 

which are regularly tended 

to and harvested in various 

stages of the fruit’s cycle. 
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New project to generate signifi cant employment opportunities
Cementing the Sultanate’s po-
sition as a leading nation that 
honours its commitments to the 
Sustainable Development Goals, 
the city will also bring signifi cant 
in-country value to the commu-
nity and boost innovation in the 
sector. The development of the 
city will not only give local talents 
the necessary exposure to inter-
national markets and the oppor-
tunity to learn from experts in the 
fi eld but will also enhance busi-
ness prospects for local SMEs and 
generate signifi cant employment 
opportunities.

Eng. Faris Saeed, Chairman of 
Diamond Developers said, “The 
Sustainable City – Yiti is not only a 
benchmark for sustainable urban 
development,it is a working model 
for future cities. It is a thriving 
community made up of thousands 
of residents, visitors, students, re-

searchers, and entrepreneurs” he 
added. “The project is expected 
to be one of the region’s most sus-
tainable cities, and by adopting 
the latest solutions in energy pro-
duction, vertical farming, humid-
ity harvesting, and autonomous 
transportation, we aim to achieve 
carbon neutrality by 2040, in line 
with Oman Vision 2040. At Dia-
mond Developers, we remain com-
mitted to empowering and sup-
porting partners around the world 
to realise the cities of tomorrow, 
today to deliver a more sustainable 
future for all of us.”

Slated for completion by 2025, 
the project will feature 1,657 
eco-friendly and energy-effi  cient 
residential units including 300 
villas. Designed for comfort, 
practicality, and contemporary 
style, the spacious 3 and 4 bed-
room villas will also off er signifi -

cant savings on utility bills.
While being completely energy 

independent with solar panels and 
biogas meeting 100 percent of its 
energy requirements, self-suste-
nance is also an integral element 

of the project through incorpora-
tion of productive farming areas 
and greenhouses. Private farming 
slots will be allocated for residents 
to encourage them grow their own 
produce. The city is also designed 

to recycle 100 percent of its waste 
and water. 

Aligning itself to the country’s 
goals to eliminate carbon foot-
prints, the project is geared to re-
duce carbon emissions by adopt-
ing clean mobility solutions like 
autonomous shuttles and electric 
cars, and by deploying EV charging 
stations around the project. The 
car-free residential areas, while 
advancing net zero goals,will also 
contribute towards making it a 
safer environment for families and 
promote social engagement within 
the community. 

Inspired by the local values of 
authenticity, togetherness, and 
community living, the city is posi-
tioned as a premium destination 
for wellness and includes facilities 
for jogging and cycling, an eques-
trian club, and a horse track. Pro-
viding an all-inclusive experience, 

it also includes a plaza with a fi ne 
selection of commercial outlets. 
With a keen focus on promoting 
sustainability amongst youth, the 
city will have a sustainable school 
with a ‘SEE lab’ that showcases the 
latest in sustainability solutions.

A four-star neighbourhood hotel 
with 197 rooms, a fi ve-star resort 
with 170 rooms and a range of res-
taurants, leisure facilities, 132 lux-
ury serviced apartments, off ering 
sophisticated services and various 
tourism experiences.

‘The Sustainable City – Yiti’ is 
being developed in accordance 
with the highest sustainability pil-
lars and place making fundamen-
tals which resonates with Omran 
Group’s vision towards establish-
ing an iconic local and internation-
al destination with world-class 
cultural, educational, and recrea-
tional facilities.

‘ S U S T A I N A B L E  C I T Y  –  Y I T I ’
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Sayyid Asa’ad 

bids farewell to 

Syrian envoy 

Al Khatib hoped that the Sultanate 
of Oman will witness further de-
velopment and growth under the 
wise leadership of His Majesty.

In his turn, HH Sayyid Asa’ad 
expressed his utmost appreciation 
to the ambassador for his eff orts 
exerted in serving the relations be-
tween the two countries.

He also wished the ambassador 
success and the people of Syria 
progress and prosperity.

The meeting was attended by 
the Secretary General and the two 
advisers at the offi  ce of Sayyid 
Asa’ad. — ONA

M E E T I N G

 < FROM 

A1 Embassy of India in Oman to organise ‘Sewa Utsav’
Times News Service

MUSCAT: The ideal of com-
munity service is ingrained in 
Indian culture. Indian communi-
ties world over contribute to the 
peace, harmony and prosperity of 
their respective host societies and 
enthusiastically participate in 
community service activities. The 
distinguished Indian community 
in Oman also actively organises 
community service events to con-
tribute to the welfare of their Om-
ani brothers and sisters.

As Indian community world-
wide celebrates 75 glorious years 
of India’s independence under 

‘Azadi ka Amrit Mahotsav’ with 
pride and joy, Embassy of India, 
Muscat has decided to celebrate 
this momentous occasion through 
community service.

The Embassy of India in asso-
ciation with Indian Social Club 
Oman is organising several activi-
ties under ‘Community Service 
Fortnight’ or ‘Sewa Utsav 2022’ 
to contribute to the local com-
munity during the holy month of 
Ramadan.

The Sewa Utsav is inspired by 
the noble spirit of the holy month 
of Ramadan including spiritual 
refection and helping others as 
well as the core Indian value of 

serving humanity. It is an initia-
tive of the Indian community un-
der the aegis of the Embassy to ex-
press gratitude and contribute to 
the local society in a positive way.

Several activities have been 
planned during 31 March to 16 
April 2022 under Sewa Utsav 
with the support of government of 
the Sultanate of Oman.

The Sewa Utsav will commence 
with a ‘Happinezz workshop’ for 
Children with Special Needs.

The programME will focus on 
the need to pursue inclusive edu-
cation to look after the interests 
and well being of children with 
special needs and highlight the 

important work being done in 
this regard by the Care & Special 
Education (CSE), a centre run 
with the support of Indian schools 
in Oman at the Indian School 
Muscat.

A Mega Blood Donation Camp 
organised in association with 
Ministry of Health of Oman will 
be inaugurated on April 2, 2022 
with the target of collecting at 
least 1000 units of blood. This will 
hopefully be a useful contribution 
to the health system of Oman dur-
ing the holy month of Ramadan.

Children of Indian schools in 
Oman will enthusiastically par-
ticipate in 3 activities on environ-

ment protection namely - a Tree 
Plantation Drive, Beach Cleaning, 
Wadi (Valley) Cleaning (at 5 dif-
ferent locations each).

In addition to the above, a Free 
Health checkup & Consular camp 
will be organised for blue collar 
workers.

Indian community members 
will also actively participate in a 
Mega Donation drive organised in 
collaboration with the Dar Al Atta 
foundation with support of Minis-
try of Social Development.

‘Sewa Utsav’ is an opportunity 
for the Indian community to join 
hands and contribute to the local 
Omani society.

‘ C O M M U N I T Y  S E R V I C E  F O R T N I G H T ’

Fourth booster dose 

recommended

Speaking about the diff erence be-
tween schools and mosques, he 
said the staff  at schools can help 
manage things more easily than 
their counterparts at mosques, 
which are frequented by elder-
ly people, said Dr. Adil, noting 
that probability of infections at 
mosques are greater.

Badr Saif Al Rawahi, Director of 
the Contagious Diseases Depart-
ment at the Ministry of Health, 
said the ministry accessed 90 per-
cent of the target segment (those 
above 12 years) and found that 
many needed to be inoculated with 
COVID-19 vaccines, which means 
we cannot claim to have accom-
plished our 100 percent vaccina-
tion goal.

Fourth booster dose
As for the fourth dose, a team has 
been tasked by the ministry to 
study the recommendations and 
priorities, said Al Rawahi, adding 
that the ministry is currently mull-
ing the option of vaccinating chil-
dren between 5 and 11 years.

The fourth booster dose is rec-
ommended, if need be, only for 
low-immunity segments, depend-
ing on the overall community im-
munity and the stability of the epi-
demiological situation, locally and 
abroad, said Al Rawahi.

The health minister also said 
that the number of booked doses 
stood at 8,031,006 while the minis-
try received 7,544,929 and admin-
istered 6,997,913 doses.

He affi  rmed that the virus is still 
lurking and though its variants 
like Omicron are less severe, they 
are more infectious, with some 
countries reporting alarming 
uptakes prompting new, stricter 
measures and other countries 
even endorsing a fourth dose (like 
the United States) for vulnerable 

people aged above 50.
The minister noted that re-

search proved that immunity 
against COVID-19 for those 
who took two-dose vaccination 
dropped by 22 percent after six 
months of the second dose.

Vaccination percentages high
Thanks to the globally acclaimed 
expanded immunisation pro-
gramme in Oman, the impact of 
the pandemic on the health sector 
in Oman is not as critical as is the 
case in some countries, said the 
minister, adding that vaccination 
percentages in Oman are among 
the highest in the world.

Among expatriates, 97 percent 
took the fi rst dose, 89 percent took 
the second and 39 percent the 
third, said the minister.

No side-eff ects of vaccines
While no confi rmed direct links 
have been established between 
COVID-19 vaccines and cardiac 
diseases, no serious side-eff ects 
have been detected among those 
who received the fi rst or sec-
ond dose in Oman, the minister 
observed.

“The manufacturing com-
pany took longer to supply the 
COVID-19 vaccine dedicated to 
children, and we hope to receive 
it within the fi rst half of this year. 
We were able to deliver the drugs 
and services to 84 percent of the 
chronic disease segment during 
the peak of the pandemic and we 
still have a strategic stock of life-
saving medicines, Dr. Ahmed fur-
ther said.

The minister affi  rmed the PCR 
test is no longer a must for incom-
ing travellers for work or tourism 
and that only personal cards are 
required for passage across the 
borders with GCC states.

M I N I S T R Y  O F  H E A L T H
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A1One more body found 
from rubble taking 
the death toll to 10

Times News Service 

MUSCAT: Rescue teams work-
ing at the site of the rock collapse 
in Al Dahirah Governorate were 
able to pull out the body of one 
more worker on Wednesday even-
ing, taking the total confi rmed 
death toll to 10.

Earlier in the day as well, three 
more bodies were recovered, two 
early in the morning and one in 
the afternoon. Eff orts are still on 
to locate four more workers, who 
are still missing in the rubble.

The Civil Defence and Am-
bulance Authority (CDAA) said: 
“Search operations resulted in the 
exhumation of another person’s 
body from under the rubble at the 
site of the rockslide in Al Dhahi-
rah Governorate.”

Eff orts are still going on to fi nd 
the remaining four missing per-
sons, the CDAA said.

Eff orts are still on 

to locate four more 

workers , who are 

still missing in the 

rubble, the CDAA 

said on Wednesday
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Russian forces’ movement 
away from Kyiv not a real 
withdrawal, says Pentagon

WASHINGTON: Highlighting 
that Russian forces have moved 
away from Ukraine’s capital Kyiv 
“in the last day or so,” Pentagon 
Press Secretary John Kirby on 
Tuesday said that he believes this 
is a “repositioning”, not a “real 
withdrawal”.

“Has there been some move-
ment by some Russian units away 
from Kyiv in the last day or so? 
Yeah. We think so. Small num-
bers,” said Kirby during a briefi ng. 
“But we believe that this is a repo-
sitioning, not a real withdrawal, 
and that we all should be prepared 
to watch for a major off ensive 
against other areas of Ukraine,” he 
added. Kirby spoke several hours 
after a member of the Russian ne-
gotiating team announced that the 
Ministry of Defence had decided 
“to radically, at times, reduce mili-
tary activity in the city of Kyiv and 
Chernikyiv direction.”

The Russian defence ministry 
said it was withdrawing forces as 
“a good faith” measure in the talks. 
However, Kirby said the move 
coincided with the Russian mili-
tary’s lack of success in its moves 
on the two northern cities.

“Russia has failed in its objective 
of capturing Kyiv. It’s failed in its 
objective of subjugating Ukraine. 

But they can still infl ict massive 
brutality on the country,” he added.

Pentagon press secretary’s re-
marks come a day after a U.S. sen-
ior defence offi  cial told reporters 
that Russian troops are “making 
really no eff orts on the ground to 
advance on the city,” and days ear-
lier, the same offi  cial said the Rus-
sians were now “prioritizing the 
Donbas” region.

The Pentagon’s latest assess-
ment is in line with the White 
House, where communications di-
rector Kate Bedingfi eld described 
the moves around Kyiv as a “re-
deployment” and not an outright 
“withdrawal.”

“Everyone should expect that 
we’re going to continue to see 
attacks across Ukraine,” Beding-
field said.

“Obviously, a key message that 
the president delivered on his trip 
to Europe last week was that we 
are in for a long slog, that our allies 
and partners need to remain, that 
our resolve needs to remain strong, 
and that we need to continue to ex-
ecute on the strategy of infl icting 
signifi cant costs on the Russian 
economy, and again, strengthen-
ing Ukraine on the battlefi elds and 
at the negotiating table,” Beding-
fi eld added. Meanwhile, Ukrainian 
President Volodymyr Zelenskyy 
said Russia cannot be trusted. 
He said it was Ukrainian troops 
who forced Russia’s hand, adding 
that “we shouldn’t let down our 
guard” because the invading army 
still “has a great potential to con-
tinue attacks against our country.” 
Ukraine will continue negotia-

tions, he said, but offi  cials do not 
trust the word of the country that 
continues “fi ghting to destroy us.”

US President Joe Biden, asked 
whether the Russian announce-
ment was a sign of progress in the 
talks or an attempt by Moscow to 
buy time to continue its assault, 
said: “We’ll see. I don’t read any-
thing into it until I see what their 
actions are.”

On February 24, Russia 
launched a military operation in 
Ukraine after the breakaway re-
publics of Donetsk and Luhansk 
appealed for help in defending 
themselves against Ukrainian 
provocations. In response to Rus-
sia’s operation, Western countries 
have rolled out a comprehen-
sive sanctions campaign against 
Moscow. ANI

The Russian defence 

ministry said it was 

withdrawing forces 

as “a good faith” 

measure in the talks

UKRAINE CRISIS:  Ukrainian President Volodymyr Zelenskyy said Russia cannot be trusted. He said it 

was Ukrainian troops who forced Russia’s hand, adding that “we shouldn’t let down our guard”.

Over 4 million 
refugees have 
fl ed Ukraine: UN

NEW YORK: As Russia’s war 
on Ukraine is set to enter its 
sixth week, the number of refu-
gees fl eeing Ukraine has now 
crossed the 4 million mark, the 
chief of the UN refugee agency, 
Filippo Grandi said on 
Wednesday.

Taking to Twitter, the United 
Nations High Commissioner 
for Refugees (UNHCR) Filippo 
Grandi wrote, “I have just ar-
rived in Ukraine. In Lviv, I will 
discuss with the authorities, the 
UN and other partners ways to 
increase our support to people 
aff ected and displaced by this 
senseless war.” According to the 
International Organization for 
Migration (IOM), the number of 

refugees fl eeing Ukraine includes 
over 2,04,000 third-country na-
tionals. IOM has been providing 
food, core-relief items, cash, and 
protection support including 
awareness-raising and counter-
traffi  cking in Ukraine and neigh-
bouring countries.

More than 2.3 million Ukrain-
ian refugees have fl ed to Poland, 
while hundreds of thousands 
have fl ed to neighbouring coun-
tries including Romania, Mol-
dova and Hungary, reported CNN 
citing UN data.

Grandi has previously called 
the exodus of refugees from 
Ukraine “the fastest-growing ref-
ugee crisis in Europe since World 
War II.” ANI

R E F U G E E S  F L E E I N G

US President Joe Biden signs 
anti-lynching legislation
WASHINGTON: US President 
Joe Biden has signed into law the 
fi rst federal legislation that makes 
racist lynching a hate crime, put-
ting an end to over a century of 
delays in outlawing what he called 
“pure terror.”

The Emmett Till Anti-Lynching 
Act is named after a 14-year-old 
Black boy whose brutal murder 
in the southern state of Missis-
sippi galvanized the US civil rights 
movement in the 1950s.

Biden signed the bill — which 
was passed by the Senate earlier 
this month — on Tuesday at a desk 
in the White House Rose Garden.

He was surrounded by Vice 
President Kamala Harris, mem-
bers of Congress, top Justice De-
partment offi  cials, a descendant of 
Ida B. Wells, a Black journalist who 
reported on lynchings, and Rev. 
Wheeler Parker, a cousin of Till.

“Lynching was pure terror, to 
enforce the lie that not everyone, 
not everyone belongs in America, 
not everyone is created equal,’’ the 
president said.

Those convicted under the law 
will face up to 30 years in jail.

The bill , which passed the Sen-
ate by unanimous consent and 
the House of Representatives by 
a vote of 422-3, ends a history of 
impunity over what researchers 
say were thousands of lynching be-
tween the the end of the Civil War 
in 1865 and 1950 — that often went 
unpunished.

Who was Emmett Till?
Till was visiting relatives in Mis-
sissippi where he was abducted 
and killed in August 1955.

A white woman had alleged that 
the boy had propositioned her in a 

store and touched her on the arm, 
hand and waist.

Days later, Till’s mutilated body 
was found in a local river.

The boy’s  grieving mother had 
insisted on an open casket to show 
the world how her son had been 
brutalized.

The murder became a turning 
point in the civil rights era.

Two white men, Roy Bryant, 
Carolyn Bryant’s husband, and J 
W  Milam, his half-brother, were 
charged with murder but were 
subsequently acquitted by an all-
white jury. DW

F E D E R A L  L E G I S L A T I O N

North Korea faked launch of 
‘monster’ missile, says Seoul
SEOUL: South Korea has ne-
gated North Korea’s claim that it 
launched what experts have dubbed 
its “monster missile” last week.

South Korea’s military on 
Wednesday accused the North 
of fi ring a less-powerful existing 
weapon instead of a newly devel-
oped intercontinental ballistic 
missile (ICBM) as Pyongyang 
had claimed.

Last Thursday, North Korea 
said it had test fi red a Hwasong-17 
missile — its longest-range ICBM 
— in the most signifi cant weap-
ons test in years. State media in 
Pyongyang had called the launch 
“a historical event.’’

Seoul’s military has said that, 
in reality, it was the same 
ICBM North Korea launched 
in 2017.

“US and South Korean intelli-
gence has determined that what 
was fi red on March 24 was a 
Hwasong-15,” a defense ministry 
offi  cial told news agency.

South Korea’s Defense Min-
istry said it told a parliamentary 
committee that the details of 
Thursday’s launch, including the 

weapon’s speed, combustion and 
stage separation, were similar to 
those of the Hwasong-15, not the 
Hwasong-17.

The ministry said the alleged 
false announcement was likely 
an attempt by Pyongyang to com-
pensate for a failed Hwasong-17 
launch earlier this month.

Acccording to accounts from 
South Korea, the missile launched 
from the North’s capital region on 
March 16 exploded soon after lift 
off , with residents of Pyongyang 

witnessing the mid-air blast.
“Pyongyang residents must 

have been shocked” by the failed 
launch, and it may have aff ected 
public opinion of the Kim Jong 
Un regime, lawmaker Ha Tae-ke-
ung of South Korea’s conservative 
opposition People’s Power Party 
(PPP), had told the media.

North Korea did not make any 
comments on the failed launch 
and state media is yet to respond 
to Wednesday’s report from 
South Korean defence chiefs. DW

M O N S T E R  M I S S I L E
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CELEBRATES ITS COMMERCIAL CLIENTS AND SHOWCASES 
LATEST MODELS AT SPECIAL CUSTOMER EVENT

MUSCAT: The Zubair Automo-
tive Group recently organised 
a major event for its partners 
and commercial clients at the 
Shangri-La Barr Al Jissah Resort 
& Spa, Muscat.

In attendance were, the mem-
bers of the Board of Directors of 
the Zubair Automotive Group, the 
Chief Operating Offi  cer and the 
senior management team of the 
Zubair Automotive Group as well 
as executive managers and man-
agers from private and govern-
ment institutions, and a number 
of businessmen from various sec-
tors who are in partnership with 
the Zubair Automotive Group. 
The International Heavy Equip-
ment, Dhofar Automotive, and the 
General Automotive Company 
also participated in the event.

The event was heldat the 
Shangri-La Barr Al Jissah Ho-
tel amphitheatre at 7:00 pm on 
March 29th, and began with a 
warm welcometo all in attend-
ance, followed by a speech by 
the COO of the Zubair Automo-
tive Group.

The attendees enjoyed beau-
tiful and informative presenta-
tions made by the Zubair Auto-
motive Group’s team on the latest 
product off erings. This was fol-
lowed by the award ceremony,to 
honour the group’s best com-
mercial clients for their immense 

contribution andcontinuous 
cooperation and support, which 
refl ected inthe overall business 
growth as well as with the addi-
tion of services, that has brought 
great satisfactionto customers.

An informative tour of the lat-
est models was then organised 
for all in attendance, followed by 
alavish dinner accompanied bya 
live performance by the Hotel’s 
musical ensemble. 

Commenting on organising 
such an event, Mohammad Al 
Farei, Chief Operating Offi  cer of 
Zubair Automotive Group said, 
“Today we are gathered to renew 
and enter a new phase of partner-
ship. The objective is to provide 
solutions to meet the ever-chang-
ing demands of our society and to 
improve business performance. I 
am proud to say that despite the 
pandemic the ZubairAutomotive 
Group never stopped providing 
our partners and clients within-
novative business solutions and 
services. Through our products, 
the group envisions a better part-
nership with you.”

During the event, the Zubair 
Automotive Group celebrated 
the success partners of its main 
clientele. Al Tasnim Group won 
the Best Client Award for the year 
2022, while Galfar Engineering & 
Contracting won the Enterprising 
Customer of the year 2022. The 

Loyal Customer Award of the year 
2022 went to the Gulf Petrochem-
ical Services, while the Emerging 
Customer Award of the year 2022 
went to OHI Group (Budget RAC), 
and fi nally, the Oman Water and 
Wastewater Services Company 
won the Public Customer of the 
year 2022 award. 

The eventalso witnessed the in-
auguration of the fl agship model 
of the all-new Mitsubishi Out-
lander,2022, presented by the 
General Automotive Company, 
the offi  cial distributor of Mit-
subishi vehicles in the Sultanate.
The vehicle carries the legacy 
of past Mitsubishi SUV models, 
making it an exceptionally pow-
erful and dynamic model with an 
all-new design.

Thefi ne details in its designis 
an embodiment of beauty, which 
is coupled with a performancethat 
gives the driver and passengers an 
enjoyable experience on the road.
The all-new Outlander comes 
with several features, like an ad-
vanced wheelbase, spacious cab-
in, and driver assistance systems 
to enhance control and safety, as 
well as six diff erent driving modes 
to ensure the best performance in 
all conditions.The cabin interior-
promises passengers an atmos-
phere of comfort and convenience.
The all-new Outlander’s horizon-
tal instrument panel comes with 
a 10.8-inch front-screen display, 
or a 12.3-inch fully digital display, 
as well as an intelligent navigation 
system and a high-quality audio 

system that connects with the 
phone and its applications to keep 
the driver connected on the road. 
The all-new Outlander is available 
in 5 variants in terms of specifi ca-
tions and equipment, including 
Premium +, Premium, High Line 
+, High Line and Midline.

The sales team from the group 
of companies represented by the 
International Heavy Equipment, 
Dhofar Automotive and the Gen-
eral Automotive Company, in ad-
dition to representatives from the 
manufacturers, communicated 
directly with the audience and 
responded to all customer inquir-
ies with detailed information that 
included guidance and support 
about the latest products on off er.

The event provided an ideal 
opportunity for brand manag-
ers to consolidate relationships 
and build bridges of trustwith 
customers,thereby enablinga 
fruitful partnershipand aprosper-
ous future for all parties involved.

Withover 200 in attendance, 
the evening witnessed the distin-
guished presence of representa-
tives fromthe government and 
private sector.The guests had the 
opportunity to see all of Dhofar 
Automotive’s fl agship models, 
which included the Grand Chero-
kee L, the Gladiator and Wrangler 
models, the Dodge Charger and 
Challenger, the Ram 1500, Fiat 

500 Cabriolet and the Alfa Romeo 
Stelvio and Giulia.

The General Automotive Com-
pany had the pleasure of presenting 
the Mitsubishi Xpander, Montero 
Sport, Outlander, the ASX mod-
els, in addition to the L200 com-
mercial vehicle. Four Fuso models 
were also present during the event, 
including the Rosa bus, TF Titan, 
FJX4, Fuso FK and FM.

The products and equipment of 
the International Heavy Equip-
ment company were also displayed 
for all in attendance. The latest 
trucks from Renault and Volvo 
were showcased, which included 
tankers, mixers, pump carriers 
and huge dumpers.A wide range 
of other models and equipment 
were also on display from Bobcat 
and Jungheinrich and were well 
received by the audience.

The COO of the Zubair Auto-
motive Group ended his speech, 
saying, “Our business culture is 
anchored on the principle of “We 
rise by lifting others.” When you 
succeed, we succeed with you. 
Thank you to all our partners who 
have been part of our humble com-
pany’s success story. You are our 
source of strength to keep moving 
forward despite all the challenges, 
and we take the opportunity every 
year to come together here and 
celebrate our partnership. I wish 
all of you a wonderful evening.”

ZUBAIR AUTOMOTIVE GROUP
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Qatar braces for 
highly-anticipated 
finals draw on April 1

DOHA: The highly anticipated fi -
nals draw for the FIFA World Cup 
Qatar 2022 is all set to take place 
at the Doha Exhibition and Con-
vention Center in Qatar on April 1.

As per the Organising Commit-
tee for FIFA Competitions proto-
cols, 28 pre-qualifi ed teams will 
be allocated from pots 1 to 4 based 
on the FIFA Men’s World Ranking 
released on March 31.

As hosts, Qatar will take posi-
tion A1 from Pot 1, where they will 
be joined by the seven highest-
ranked qualifi ed teams from the 
FIFA Men’s World Ranking. The 
countries occupying positions 
8-15 in the ranking of the qualifi ed 
teams will be allocated to Pot 2, 
while the 16th-23rd best-ranked 
qualifi ers will be placed in Pot 3.

Finally, Pot 4 will include the 

qualifi ed teams in positions 24 to 
28, plus three placeholders rep-
resenting the two winners of the 
intercontinental play-off s and the 
remaining UEFA play-off  winner. 
Football fans can watch their fa-
vourite teams getting drawn into 
various groups live on History 
TV18 and Voot at 21:30 IST.

The Qatar World Cup, with 32 
teams, will maintain a classic for-
mat of eight groups of four teams 
that will play three round-robin, 
one-legged matches. The top two 
fi nishers from each group will ad-
vance to the Round of 16 and will 

face each other in the following for-
mat: A vs B, C vs D, E vs F and G vs H.

In the World Cup, unlike Euro-
pean Championship, there is an ex-
tra match, the third and fourth place 
match played by the two losing sem-
ifi nalists, the day before the fi nal.

Qatar in 2022 will host the fi rst 
FIFA World Cup in the Middle 
East and Arab world and will only 
be the second one to be played on 
the Asian continent. The 22nd 
edition of the tournament will 
kick off  on November 21, 2022, 
when Qatar -- the reigning cham-
pions of Asia -- take their FIFA 

World Cup bow at the tourna-
ment’s fi rst match at the stunning 
60,000-seat Al Bayt Stadium in Al 
Khor City.

Notably, Qatar will host the 
most compact version of the tour-
nament in modern history. All 
eight stadiums are within 50km of 
central Doha, while fans, players, 
and offi  cials will be able to stay in 
one accommodation throughout 
the event, which will conclude 
with the fi nal at the 80,000-seat 
Lusail Stadium on December 18, 
2022 -- which is also Qatar Na-
tional Day. ANI
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Al Rihla revealed 
as offi  cial match 
ball for Qatar 2022

Portugal qualifi es 

for FIFA World 

Cup Qatar 2022

DOHA: Al Rihla has been revealed 
by Adidas as the offi  cial match 
ball for the FIFA World Cup Qatar 
2022 on Wednesday.

The 14th successive ball that 
Adidas has created for the FIFA 
World Cup is designed to sup-
port peak game speeds, as it trav-
els faster in fl ight than any ball in 
the tournament’s history. Al Rihla 
means “the journey” in Arabic and 
is inspired by the culture, architec-
ture, iconic boats and fl ag of Qatar. 
The bold, vibrant colours set on a 
pearlescent background represent 
the FIFA World Cup host country 
and the ever-increasing speed of 
the game.

Designed from the inside out 
using data and rigorous testing at 
Adidas labs, in wind tunnels and 
on the pitch by football players 
themselves, Al Rihla provides the 
highest levels of accuracy and re-
liability on the fi eld of play, partly 
due to its new panel shape and sur-
face textures, as per FIFA.

“The game is getting faster 
and, as it speeds up, accuracy and 
fl ight stability become critically 
important,” said Franziska Loff el-
mann, the Design Director - Foot-

ball Graphics and Hardwear at 
Adidas.

“The new design allows the ball 
to maintain a signifi cantly higher 
speed as it journeys through the 
air. For the biggest global stage in 
all of sport, we set out to make the 
impossible possible with radical 
innovation by creating the fastest 
and most accurate FIFA World 
Cup ball to date,” he added.

The ball was designed with sus-
tainability as a priority; indeed, Al 
Rihla is the fi rst FIFA World Cup 
ball to be made exclusively with 
water-based inks and glues. ANI

PORTO: Cristiano Ronaldo who 
is set to appear in his 5th FIFA 
World Cup in Qatar, took to social 
media to celebrate the momentous 
achievement on Tuesday.

Ronaldo who has played in eve-
ry World Cup since 2006 helped 
Portugal in defeating North Mac-
edonia 2-0 to qualify for Qatar 
2022. Bruno Fernandes put in an 
impressive display, scoring in each 
half in Portugal’s play-off  against 
North Macedonia with Ronaldo 
and Diogo Jota providing assists to 
lead their country to its sixth con-
secutive World Cup.

“Goal achieved, we’re at the Qa-
tar World Cup,” Ronaldo said on 
Instagram. “We’re in our rightful 
place! Thank you to all the Portu-
guese people for the tireless sup-
port! Let’s go Portugal!”

In Porto, Portugal looked as if 
they might be set for a long even-
ing, with both skipper Cristiano 
Ronaldo and Diogo Jota going 
close in the fi rst 30 minutes.

Fernandes then intercepted a 

stray pass just after the half-hour 
mark before combining well with 
the Portugal captain and drilling a 
low strike past Stole Dimitrievski. 
North Macedonia rarely troubled 
Diogo Costa in the Portuguese 
goal in the fi rst period but started 
brightly after the interval.

However, Fernandes put paid to 
any thoughts of another big scalp 
for the visitors after a swift coun-
terattack set Diogo Jota down the 
left. His pinpoint delivery sat up 
nicely for the goalscorer to double 
his tally, hitting a neat fi rst-time 
fi nish at speed. ANI

F I F A  W O R L D  C U P

Q U A L I F Y

Australia’s Travis Head feels wicket 

at Gaddafi  Stadium was ‘diff erent’
PUNE: After playing a match-
winning knock against Pakistan 
in the fi rst ODI, Australia batter 
Travis Head said that the wicket 
at Lahore was ‘diff erent’.

Travis Head’s century and two-
wicket haul helped visitors regis-
ter a comprehensive 88-run vic-
tory here at the Gadaffi   stadium 
to take a 1-0 lead. “Nice to get a 
look at the top, and to take the op-
portunity. We thought it would be 
tough to bowl in the end with the 
dew and that’s why we wanted to 
get as much as we wanted. It was 
a diff erent wicket and there were 
quite a bit of unknowns. Nice win. 
We needed it,” said Travis Head in 
a post-match presentation.

Chasing a massive 314-run tar-
get Pakistan’s team needed a fl y-
ing start like Australia but they 
lost the wicket of opener Fakhar 
Zaman for 18.

Imam-ul-Haq and Babar Azam 
then struck a partnership to take 
the total beyond the 50-run mark 
in 9.5 overs. The duo also went 
on to add 50-runs for the second 
wicket.

Hosts Pakistan reached the 

triple-fi gure mark in the 21st 
over and skipper Babar Azam 
went on to score his half-centu-
ry. The 96-run stand was fi nally 
broken when debutant leg-break 

bowler Mitchell Swepson dis-
missed the Pakistan captain for 
57 from 72 balls.

From there on hosts kept on 
losing wickets at regular intervals 

with Saud Shakeel, Mohammad 
Rizwan and Iftikhar Ahmed being 
dismissed cheaply.

Imam-ul-Haq was the only bat-
ter to keep fi ghting as he scored a 
brilliant ton hitting six fours and 
three sixes.

Adam Zampa bagged four wick-
ets for 35 runs in his 10 overs and 
Travis Head chipped in with two 
wickets to have a memorable day 
with both bat and ball. Debutant 
Swepson and Nathan Ellis took 
two wickets and one wicket re-
spectively to bowl out Pakistan for 
225 in 45.2 overs. ANI

C R I C K E T
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R Ashwin 
becomes 
No. 2 ranked 
all-rounder 
in Tests

DUBAI: India’s Ravichandran 
Ashwin has replaced Jason 
Holder at the No.2 spot in the 
latest ICC Test Rankings for 
all-rounders.

While Kyle Mayers’ brilliance 
in Grenada has helped him leap 
a staggering 29 spots to No. 11. 
Ravindra Jadeja is in the top po-
sition among the all-rounders. 
Among the batters, Usman Kha-
waja’s stellar show in Australia’s 
impressive Test series win over 
Pakistan has helped him surge 
to No.7 in the latest ICC Test 
Rankings. Khawaja was easily 
the standout batter in the three-
match Test series, having aggre-
gated 496 runs from fi ve innings 
at a whopping 165.33. His scores 
in the series read 97, 160, 44*, 91 
and 104* - the last two coming 
in Australia’s series-clinching 
115-run win in the third Test in 
Lahore. ANI

I C C  R A N K I N G S
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MSX INDEX ENDS HIGHER
The MSX index closed at 4,202.57 points, 
up by 0.18 per cent from the previous 
close. The Sharia Index ended down by 
0.88 per cent at 481.36 points. Dhofar 
Cattle Feed, up 5.00 per cent, was the top 
gainer while, Oman Packaging, down 
9.87 per cent, was the top loser.

NBO approves payout 
of 3.7% cash dividend

Times News Service

MUSCAT: National Bank of 
Oman (NBO) held its Annual 
General Meeting (AGM) and an 
Extraordinary General Meeting 
(EGM) on March 30 at the bank’s 
headquarters in Al Azaiba. 

Presided over by Amal Suhail 
Bahwan, Chairperson of NBO, the 
meeting was attended by the board 
members, senior management and 
shareholders. 

During the meeting, NBO’s 
shareholders approved the payout 
of a 3.7 per cent cash dividend for 
2021 at the rate of 3.7 baisa per 
share. Shareholders also approved 
the appointment of the members 
of the Sharia Supervisory Com-
mittee of Muzn, NBO’s Islamic 
window, in addition to the ap-
pointment of the external auditors 
and an independent consultant to 
evaluate the performance of the 

Board of Directors for the fi scal 
year ending 31 December 2022. 

The Extraordinary General 
Meeting (EGM) saw the approval 
of capital raising plans which may 
take the form of a new issue of Ad-
ditional Tier 1 capital for a bench-
mark size in the region of up to 
$300 million. Such instruments 
may be listed locally on the MSX, 
internationally on a foreign ex-
change and/or issued on a private 
placement basis.

“Overall, we have been pleased 
with the bank’s performance dur-
ing 2021. Our core business re-
mains strong and we have further 
diversifi ed revenue streams and 
maintained a strong balance sheet. 
We believe it is a sign of our agility 
on the one hand, and our growing 
global reputation as a safe invest-
ment, on the other,” said Amal Su-
hail Bahwan, Chairperson of NBO. 

She added, “As we embark on 
our 2022 objectives, NBO is re-

solved to identify further opportu-
nities for growth and take critical 
steps towards protecting the lega-
cy we have built in the market as a 
future-ready and world-class bank 
that continues to create value for 
our customers, employees and the 
wider community.”

In 2021, NBO achieved a net 
profi t of OMR 30.3 million, an in-
crease of 66.8 per cent compared 
to the previous year. 

Net Interest Income for the year 
2021 is OMR 91.6 million, showing 
an increase of 0.7 per cent over last 
year. Fee Income for the year 2021 
is OMR 31.8 million, compared to 
OMR 26.1 million last year, strong 
growth of 21.9 per cent due to ro-
bust performance across various 
fee lines.  Operating expenses for 
the year 2021 were OMR 63.5 mil-
lion, compared to OMR 63.8 mil-
lion for the last year, a decrease of 
0.5 per cent, despite the continu-
ing investments made for growth. 

The reduction year on year is 
due to various effi  ciency initia-
tives undertaken across the bank. 
Operating Profi t, as a result, grew 
strongly 12.6 per cent, year on year. 
Net Impairment for the year 2021 
was OMR24.0 million, compared 
to OMR31.3 million for the last 
year, a decrease of 23.4 per cent. 

The reduction is on account of 
the conservative provisioning ap-
proach undertaken at the time of 
the pandemic. 

Gross Loans and Advances as of 
31 December 2021 are at OMR3.2 
billion, with a growth of 6.4 per 
cent over last year, as the bank con-
tinued to support the borrowing 
needs of its customers.  Customer 
deposits correspondingly are at 
OMR 2.9 billion, showing a growth 
of 15.5 per cent over last year.  The 
bank’s core equity and total capital 
Adequacy Ratio as of December 
2021 stand at 11.8 per cent and 15.8 
per cent respectively.

Shareholders 

also approved the 

appointment of the 

members of the 

Sharia Supervisory 

Committee of Muzn, 

National Bank of 

Oman’s Islamic 

window
MEETING: Presided over by Amal Suhail Bahwan, Chairperson of NBO, the meeting was attended by 

the board members, senior management and shareholders. – Supplied picture

Shell opens fi rst service 

station on Batinah 

Expressway in Liwa

Times News Service

MUSCAT: Motorists on Batinah 
Expressway can now enjoy high-
quality Shell fuels and services in 
the wilayat of Liwa. This marks 
the fi rst out of the four Shell ser-
vice stations planned on the Bati-
nah Expressway. 

While more facilities and ser-
vices will be rolled out in due 
course, customers of Shell Liwa 
Service Stations on Batinah Ex-
pressway can already fi ll their 
vehicles with Shell fuels, includ-
ing Shell V-Power, and be part of 
Shell’s latest campaign ‘Win Big 
with Shell’ to win two MG cars 
and eight Shell V-Power fuel cards 
which will continue until May 20. 

Shell Liwa Expressway Ser-
vice Station is the fi rst among 
four mega integrated Shell ser-
vice stations that are slated to 
open on this key highway in 2022, 
in alignment with an earlier 
agreement signed between Shell 
Oman Marketing Company and 
the Ministry of Housing & Urban 
Development. 

Shell Oman will open another 
two 15,000 sqm expressway sta-
tions in Suwaiq and a 30,000 sqm 

expressway station in Saham.  
The fi rst phase of Shell Batinah 

Expressway Service Stations will 
off er customers premium fuel, 
including Shell V-Power, along-
side Shell Mogas 95, Shell Mogas 
91, Shell Diesel as well as Shell 
Recharge for Electrical Vehicles. 
With an eye on optimising cus-
tomers’ experience and making 
the process more time-effi  cient, 
the service stations also feature a 
dedicated lane for trucks. 

Khalid Al Awaisi – Mobility 
Country Manager, Shell Oman 
Marketing Company, said, “As 
the fi rst fully integrated service 
station on the Batinah Express-
way, the Shell Liwa Expressway 
service station is a huge mile-
stone for us and serves as an 
integral part of the company’s 
expansion plan. The Batinah Ex-
pressway enhances connectivity 
and provides a vital link between 
the various logistics hubs, in-
dustrial projects, and economic 
zones in the region. Being the 
very fi rst service station on the 
Batinah Expressway, the Shell 
Liwa Expressway service station 
also holds critical value for mo-
torists on the route.”

K E Y  P R O J E C T
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MSX index 
ends higher

MUSCAT: The MSX index closed 
at 4,202.57 points, up by 0.18 per 
cent from the previous close. The 
Sharia Index ended down by 0.88 
per cent at 481.36 points. Dhofar 
Cattle Feed, up 5.00 per cent, was 
the top gainer while, Oman Pack-
aging, down 9.87 per cent, was the 
top loser. Shares of United Finance 
were the most active in terms of 
the number of shares traded as well 
as in terms of turnover.

A total number of 898 trades 
were executed during the day’s 
trading session, generating a 
turnover of OMR8.42 million, 
with more than 79.95 million 
shares changing hands. Out of 49 
traded securities, 21 advanced, 
8 declined and 20 remained un-
changed. At the session close, 
domestic investors were net buy-
ers of OMR2.72 million while 
GCC & Arab investors were net 
sellers of OMR2.59 million fol-
lowed by foreign investors for 
OMR135,000 worth of shares.

Financial Index closed at 
6,786.33 points, up 0.46 per cent. 
Prices of Al Anwar Investment, 
Oman & Emirates Investment, 
Muscat Finance, National Bank 
Oman and Oman Arab Bank were 
up by 4.49 per cent, 3.70 per cent, 
3.45 per cent, 3.06 per cent, and 
2.50 per cent respectively. Prices 
of Bank Dhofar, and Al Madina 
Takaful were down by 2.54 per 
cent, and 1.06 per cent respectively.

Industrial Index closed at 
5,231.78 points, up 0.24 per cent. 
Prices of Dhofar Cattle Feed, 
National Aluminium, Galfar En-
gineering, Oman Fisheries, and 
A’Saff a Foods were up by 5.00 
per cent, 4.40 per cent, 1.12 per 
cent, 1.12 per cent, and 0.90 per 
cent respectively. Prices of Oman 
Packaging, Oman Cement, Ja-
zeera Steel Products, and Al An-
war Ceramics were down by 9.87 
per cent, 2.54 per cent, 0.51 per 
cent, and 0.46 per cent respec-
tively.  — United Securities

Dhofar Cattle Feed, up 5.00 per cent, was the 

top gainer while, Oman Packaging, down 9.87 

per cent, was the top loser

MUSCAT
STOCK
EXCHANGE

SHARE PRICE BULLETIN FOR WEDNESDAY, MARCH 30

REGULAR MARKET .........................................................................................................................................................................................................................................................................................................

OM0000001772 ............  ALANWAR INVESTMENT ....................................  2,759,492 ......255,463..................... 73 ........... 0.088 ........... 0.095 ...........0.088........... 0.093 .............0.089 ........... 0.004 ............. 4.494 ................0.091 .............. 0.091...................0.092 ............... 0.100 ......18,600,000
OM0000001590 ............  MUSCAT FINANCE ..................................................  548,500 ........... 32,910..................... 35 ........... 0.060 ...........0.060 ...........0.060........... 0.060 .............0.058 ........... 0.002 ............. 3.448 ................0.060..............0.060...................0.060 ............... 0.100 ...... 18,428,780
OM0000002440 ...........  AL SHARQIA INV. ......................................................  655,150............ 58,587..................... 29 ........... 0.089 ........... 0.091 ...........0.088........... 0.089 .............0.087 ........... 0.002 ............. 2.299 ................0.088 ..............0.089...................0.091 ................ 0.100 ........ 8,010,000
OM0000002226 ...........  ALJAZEERA SERVICES ............................................. 5,100 ................1,381........................2 ........... 0.272 ........... 0.272 ...........0.270............0.271 .............0.265 ........... 0.006 .............2.264 ................0.270..............0.270...................0.272................ 0.100 ...... 16,586,358
OM0000001160 ............  NATIONAL GAS .........................................................  255,900 ........... 36,578..................... 22 ............0.145 ........... 0.146 ........... 0.141 ........... 0.143 ............. 0.141 ............ 0.002 ..............1.418................. 0.141 .............. 0.141...................0.142 ................ 0.100 ...... 12,155,000
OM0000003398 ...........  SOHAR INT. BANK ....................................................  12,099,800 1,403,515......................13 ............0.116 ........... 0.116 ............ 0.115 ............0.116 ............. 0.115 .............0.001 ............. 0.870 ................ 0.115 ...............0.115................... 0.115 ................ 0.100 ... 346,847,226
OM0000001533 ............  OMINVEST ..................................................................... 48,716 .............16,629..................... 10 ........... 0.342 ...........0.342 ...........0.340 .......... 0.342 .............0.340 ........... 0.002 ............. 0.588 ................0.340............. 0.340...................0.342 ............... 0.100 ...228,580,976
OM0000003026 ...........  OMAN TELECOM......................................................  1,308,424 ....1,118,415..................... 62 ........... 0.860 ...........0.860 ...........0.852 ........... 0.856 .............0.852 ........... 0.004 ............. 0.469 ................0.860..............0.860...................0.860 ............... 0.100 .. 642,000,000
OM0000001087 ............  OMAN UNITED INSUR ...................................................760 .................. 302........................ 1 ........... 0.398 ........... 0.398 ...........0.398........... 0.392 .............0.392 ........... 0.000 .............0.000 ................0.398 ..............0.396...................0.428 ............... 0.100 ..... 39,200,000
OM0000001418 ............  RAYSUT CEMENT ...................................................... 47,185 ............... 7,786........................7 ............0.165 ........... 0.165 ...........0.165 ............0.165 ............. 0.165............ 0.000 .............0.000 ................0.165 .............. 0.154...................0.164 ................ 0.100 ..... 33,000,000
OM0000001525 ............  OMAN INVST& FIN. ..................................................... 3,800 ...................512........................3 ............0.142 ........... 0.142 ...........0.134 ............0.138 ............. 0.138............ 0.000 .............0.000 ................0.134 ..............0.134................... 0.141 ................ 0.100 ..... 32,706,000
OM0000002796 ...........  BANK MUSCAT ..........................................................  483,593 ......... 247,734......................31 ............0.514 ........... 0.514 ...........0.510 ............0.512 ............. 0.512............ 0.000 .............0.000 ................0.510 ..............0.508...................0.510 ................ 0.100 .1,921,637,648
OM0000003968 ...........  OOREDOO ..........................................................................1,486 .................. 496........................2 ........... 0.330 ........... 0.338 ...........0.330........... 0.334 .............0.334 ........... 0.000 .............0.000 ................0.338 ..............0.332...................0.338................ 0.100 .... 217,415,373
OM0000002168 ............  AL ANWAR  CERAMIC .............................................. 90,145 .............38,758..................... 10 ........... 0.428 ........... 0.430 ...........0.428........... 0.430 .............0.432 ...........-0.002 ........... -0.463 ...............0.430..............0.430...................0.430 ............... 0.100 .....94,600,000
OM0000003224 ...........  RENAISSANCE SER. ................................................  1,569,387 ......672,880..................... 47 ........... 0.430 ........... 0.430 ...........0.428........... 0.428 .............0.430 ...........-0.002 ........... -0.465 ...............0.428..............0.428...................0.430 ............... 0.100 ....101,183,480
OM0000002176 ............  JAZEERA STEEL PROD ............................................86,500 ............ 33,562......................17 ........... 0.388 ...........0.390 ...........0.386........... 0.388 .............0.390 ...........-0.002 ............-0.513................0.386 ..............0.384...................0.386................ 0.100 ..... 48,460,408
OM0000001749 ............  OMAN CEMENT ........................................................  130,000 ........... 29,932......................16 ........... 0.232 ........... 0.232 ...........0.230........... 0.230 .............0.236 ...........-0.006 ........... -2.542 ...............0.230..............0.232...................0.235................ 0.100 ...... 76,100,723
Total ..................................17 .........................................................................................  20,093,938 3,955,440...................380

ISIN ...................................................SECURITY NAME ...................................................................................................VOLUME ............... TURNOVER .................... TRADES ............ OPEN PRICE .............. HIGH .....................LOW ................ CLOSE PR. ............PREV. CLOSE............ DIFF (RO) .................. DIFF % ...................... LAST PR ................ LAST BID ..................... LAST OFFER ......................PAR VALUE .......... MARKET CAP

O M A N  S T O C K S

INDICES
Index .................................................High .................Low ..................... Value ............... Prev . Value.......... Diff  ...............Diff  %
MSX 30 INDEX ..................................................4,211.35 ................... 4,198.61 .........................4,202.57 ........................ 4,194.99 ........................7.58 ...................... 0.18
FINANCIAL INDEX .......................................6,802.60 .................... 6,757.81 ......................... 6,786.32 .........................6,755.47 .....................30.86 ...................... 0.46
MSX TR INDEX................................................ 5,242.71 ...................5,226.84 ..........................5,231.78 .........................5,219.12 ..................... 12.66 ...................... 0.24
FINANCIAL TR IDX....................................... 6,981.50 ................... 6,935.53 ......................... 6,964.79 ........................ 6,933.12 ..................... 31.67 ....................... 0.4
SERVICES TR IDX ...........................................1,646.75 ................... 1,641.28 ..........................1,646.75 .........................1,631.54 ..................... 15.20 ...................... 0.93
INDUSTRIAL TR IDX .................................... 6,260.10 ...................6,226.92 .........................6,226.92 ........................ 6,235.03 ...................... -8.11 ......................-0.13
MSX SHARIAH INDEX .................................... 485.64 ......................480.28 .............................481.36 ........................... 485.64 ..................... -4.28 ..................... -0.88
SERVICES INDEX  ......................................... 1,605.57 ...................1,600.24 ......................... 1,605.57 .........................1,599.14 ........................6.43 ...................... 0.40
INDUSTRY INDEX  ........................................ 6,031.90 ...................5,999.93 ......................... 5,999.93 ......................... 6,011.74 ....................-11.80 ..................... -0.20

Trading Summary
Volume ................ Turnover ..........Trades .............. Market Cap............. Up ............Down ............. Equal .........Sec. Traded
79,953,330 ..................8,421,231 .....................898 ............... 22,181,207,454 ................ 21 ........................8 ....................20 .........................49

OM0000001301 ............  DHOFAR CATTLE.......................................................... 5,277 .................. 335........................2 ........... 0.063 ...........0.064 ...........0.063........... 0.063 .............0.060 ........... 0.003 ............. 5.000 ................0.064..............0.065...................0.063................ 0.100 ........ 5,093,550
OM0000001319 ............  ALUMINIUM PROD. .................................................  1,101,640 ...... 104,198..................... 63 ........... 0.094 ........... 0.096 ...........0.093........... 0.095 ............. 0.091............ 0.004 ............. 4.396 ................0.093 ..............0.093...................0.093................ 0.100 ........ 3,189,288
OM0000001681 ............  OMAN  EMIRATES HO. ...........................................  1,729,551 ....... 145,730..................... 72 ........... 0.084 ........... 0.087 ...........0.082........... 0.084 ............. 0.081............ 0.003 ............. 3.704 ................0.082..............0.082...................0.083................ 0.100 ...... 10,237,500
OM0000001483 ............  NATIONAL BANK OMAN ......................................  1,292,067 ......260,997......................41 ............0.198 ...........0.202 ...........0.198 ........... 0.202 ............. 0.196............ 0.006 ............. 3.061 ................0.202 ............ 0.202...................0.202 ............... 0.100 ....328,441,164
OM0000008710 ............  BARKA DESALINATION ........................................  620,431 ............92,774..................... 23 ............0.149 ........... 0.150 ...........0.149 ........... 0.150 ............. 0.146............ 0.004 ............. 2.740 ................0.150 .............. 0.146...................0.150 ................ 0.100 ......11,328,300
OM0000005260 ...........  OMAN ARAB BANK ....................................................94,547 ............. 11,627........................9 ............0.126 ........... 0.126 ...........0.122 ............0.123 .............0.120 ........... 0.003 .............2.500 ................0.122 ..............0.122...................0.126 ................ 0.100 ... 205,337,430
OM0000004735 ...........  SEMBCORP SALALAH ............................................  106,473............... 8,798........................8 ............0.081 ........... 0.083 ...........0.081 ........... 0.083 ............. 0.081............ 0.002 ............. 2.469 ................0.083 ..............0.082...................0.083................ 0.100 ......79,229,472
OM0000002374............  UNITED FINANCE ...................................................  47,758,867 .3,207,550......................61 ........... 0.090 ........... 0.093 ...........0.064........... 0.093 ............. 0.091............ 0.002 ............. 2.198 ................0.093 ..............0.090...................0.095................ 0.100 ..... 32,470,430
OM0000001152 ............  OMAN NAT. ENG..........................................................46,506 ...............4,638......................13 ........... 0.099 ........... 0.102 ...........0.099........... 0.100 .............0.098 ........... 0.002 ............. 2.041 ................0.101 ..............0.096...................0.102 ................ 0.100 ..... 14,000,000
OM0000003281 ............  TAAGEER FINANCE ................................................  400,000...........34,000........................5 ........... 0.085 ........... 0.085 ...........0.085 ........... 0.085 .............0.084 ............0.001 ............. 1.190 ................0.085 ..............0.082...................0.087................ 0.100 ......21,986,253
OM0000001566 ............  OMAN FISHERIES ....................................................  469,932 ............42,415..................... 28 ........... 0.097 ........... 0.097 ...........0.088........... 0.090 .............0.089 ............0.001 ............. 1.124 ................0.090..............0.089...................0.090 ............... 0.100 ......11,250,000
OM0000003521 ............  GALFAR ENGINEER. ...............................................  4,073,565 ...... 367,093..................... 73 ........... 0.090 ........... 0.091 ...........0.088........... 0.090 .............0.089 ............0.001 ............. 1.124 ................0.088 ..............0.087...................0.088................ 0.100 ......18,268,780
OM0000002804 ...........  ASAFFA FOODS ............................................................10,000 ............... 1,120........................3 ............0.112 ........... 0.112............ 0.112 ............0.112 ............. 0.111 .............0.001 ............. 0.901 ................ 0.112 ..............0.100................... 0.112 ................ 0.100 ......13,440,000
OM0000001517 ............  HSBC BANK OMAN ...................................................... 1,004 ...................114........................ 1 ............0.114 ........... 0.114............ 0.114 ............0.119 ............. 0.119 ............ 0.000 .............0.000 ................ 0.114 .............. 0.114................... 0.119 ................ 0.100 ... 238,037,222
OM0000001871 ............  UBAR HOTELS ....................................................................100 ..................... 13........................ 1 ............0.125 ........... 0.125 ...........0.125 ........... 0.129 ............. 0.129............ 0.000 .............0.000 ................0.125 ............. 0.000...................0.125 ................ 0.100 ........6,452,258
OM0000002275 ...........  SHELL OMAN MRK. .........................................................326 .................. 274........................ 1 ........... 0.840 ...........0.840 ...........0.840 .......... 0.844 .............0.844 ........... 0.000 .............0.000 ................0.840..............0.820...................0.840 ............... 0.100 ..... 80,180,000
OM0000002333 ...........  SALALAH PORT SR ......................................................... 400 ..................208........................ 1 ........... 0.520 ...........0.520 ...........0.520........... 0.560 .............0.560 ........... 0.000 .............0.000 ................0.520.............. 0.510...................0.000 ............... 0.100 ... 100,708,944
OM0000003125 ............  GLOBAL INV. H ...........................................................  1,066,371 .........78,041..................... 53 ........... 0.074 ........... 0.075 ...........0.073 ........... 0.073 .............0.073 ........... 0.000 .............0.000 ................0.073 ..............0.070...................0.077................ 0.100 ..... 14,600,000
OM0000003661 ............  VOLTAMP ENERGY.......................................................1,574 ...................189........................3 ............0.113 ........... 0.120 ........... 0.113 ............0.119 ............. 0.119 ............ 0.000 .............0.000 ................0.120 ...............0.113...................0.122 ................ 0.100 ........ 9,686,927
OM0000003711 ............  SOHAR POWER ............................................................10,242 ..................420........................4 ............0.041 ........... 0.041 ...........0.041 ........... 0.041 ............. 0.041 ........... 0.000 .............0.000 ................0.041 ..............0.041...................0.042 ............... 0.100 .........9,061,410
OM0000004420 ...........  BANK NIZWA ..............................................................  829,180 ........... 80,380..................... 23 ........... 0.097 ........... 0.097 ...........0.096........... 0.097 .............0.097 ........... 0.000 .............0.000 ................0.096 ..............0.096...................0.097................ 0.100 ...216,984,444
OM0000004669 ...........  SHARQIYAH DESALIN. ............................................... 1,710 ...................185........................ 1 ............0.108 ........... 0.108 ...........0.108 ............0.110 ............. 0.110 ............ 0.000 .............0.000 ................0.108 ..............0.108................... 0.110 ................ 0.100 ...... 10,758,238
OM0000004925 ...........  ALBATINAH POWER .......................................................681 .....................33........................ 1 ........... 0.048 ...........0.048 ...........0.048........... 0.049 .............0.049 ........... 0.000 .............0.000 ................0.048..............0.047...................0.050 ............... 0.100 ......33,069,484
OM0000004933 ...........  AL SUWADI POWER ........................................................698 .....................34........................ 1 ........... 0.048 ...........0.048 ...........0.048........... 0.049 .............0.049 ........... 0.000 .............0.000 ................0.048..............0.048...................0.049 ............... 0.100 ...... 35,005,911
OM0000005963 ...........  PHOENIX POWER.............................................................387 ..................... 19........................ 1 ........... 0.048 ...........0.048 ...........0.048........... 0.048 .............0.048 ........... 0.000 .............0.000 ................0.048..............0.047...................0.048 ............... 0.100 ..... 70,204,870
OM0000006912 ............  AHLIA INSURANCE .........................................................100 .....................33........................ 1 ........... 0.332 ........... 0.332 ...........0.332........... 0.302 .............0.302 ........... 0.000 .............0.000 ................0.332 ..............0.306...................0.332................ 0.100 .....30,200,000
OM0000007084 ...........  MCT DESALINATE ....................................................... 4,893 .................. 559........................2 ............0.114 ........... 0.116 ............ 0.114 ............0.116 ............. 0.116 ............ 0.000 .............0.000 ................ 0.116 .............. 0.116...................0.000 ............... 0.100 ......18,043,846
OM0000007910 ............  AMAN REAL ESTATE ..................................................... 200 .................... 20........................ 1 ........... 0.098 ........... 0.098 ...........0.098........... 0.097 .............0.097 ........... 0.000 .............0.000 ................0.098 ..............0.090...................0.098................ 0.100 ......19,400,000
OM0000004768 ...........  MADINA TAKAFUL ..................................................  157,000 .............14,601......................14 ........... 0.093 ........... 0.093 ...........0.093........... 0.093 .............0.094 ...........-0.001 ........... -1.064 ...............0.093 ..............0.093...................0.094 ............... 0.100 ......16,275,000
OM0000004248 ...........  SMN POWER HOLDING ...........................................13,900 .................. 598........................2 ........... 0.043 ........... 0.043 ...........0.043........... 0.043 .............0.044 ...........-0.001 ........... -2.273 ...............0.043............. 0.040...................0.048 ............... 0.100 ........ 8,584,331
OM0000002549 ...........  BANK DHOFAR ............................................................. 51,670 ...............5,942........................2 ............0.115 ........... 0.115 ............ 0.115 ............0.115 ............. 0.118 ............-0.003 ........... -2.542 ............... 0.115 ...............0.115................... 0.115 ................ 0.100 ... 344,580,415
OM0000001608 ............  OMAN  PACKAGING .................................................. 10,100 ...............2,858........................4 ........... 0.283 ........... 0.283 ...........0.283........... 0.283 ............. 0.314............-0.031 ........... -9.873 ...............0.283..............0.283...................0.285................ 0.100 .........9,179,348
Total ..................................32 ........................................................................................  59,859,392 4,465,792................... 518

Parallel Market .........................................................................................................................................................................................................................
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OMR18 million worth Elodea project launched in Oman
Times News Service

MUSCAT: Al Khalili Group and 
Tibiaan Properties recently an-
nounced the offi  cial launch of 
Elodea project on March 30 at Al 
Bustan Palace with the attend-
ance of his Highness Fahr bin 
Fatik Al Said and Shaikh Qais bin 
Salim Al Khalili, Chairman of the 
Board of Directors of Al-Khalili 
Group, and a number of offi  cials 
and business owners.

Elodea is one of the largest com-
mercial sales projects that have 
been announced in the Al Azaiba 
area in the capital, Muscat. It will 
include 164 shops that individuals 
and institutions can own and use 
for their own business or benefi t 
from its returns. The investment 
value of the project is approxi-
mately OMR18 million. 

The project will provide more 
than 600 parking spaces and will 
be an integrated market consisting 
of a ground fl oor only, according 
to the most preferred and growing 
patterns of shopping, making it a 
preferred destination for residents 

of the area to meet their needs.
On the occasion of the offi  cial 

inauguration of the project, Al-
Khalili said, “The launch of the El-
odea project comes after consider-
ing the need of the Omani market 
in general and the Azaiba region in 
particular for unique projects that 
enable individuals and institu-
tions to achieve rewarding returns 
that meet their expectations. This 

project will represent a shrine and 
destination for shoppers and in-
vestors; both, after taking into ac-
count all the elements of interest 
to both parties.

Younes Al-Harassi, CEO of Tib-
iaan Properties said, “Elodea is a 
continuation of the distinguished 
projects off ered by Tibiaan in co-
operation with Al-Khalili Group. 
What makes this project unique 

is its premium location and the 
population in the area which will 
fl ourish the market and benefi t 
the residents and the area visitors 
in general.”

Al Harrasi added, “For individu-
als and investors, they can own 
shops in the Elodea and start or 
expand their businesses in a very 
lively area. Today, this project 
provides an ideal opportunity for 

many individuals to own shops in 
the heart of Azaiba at competitive 
prices that are not usually avail-
able in such areas. Therefore, we 
are happy to inaugurate this pro-
ject fi rst, and we are happier with 
the quality of the projects that we 
provide to our clients.”

Elodea will be developed on 
a land area of more than 20,000 
square metres, and the project 

will be presented according to 
the highest technical and aes-
thetic specifi cations, in addition 
to designing smooth exits and en-
trances for the project’s visitors. 
Tibiaan Properties is a leading real 
estate company in sales and leas-
ing, property management, valua-
tions and advisory, marketing op-
erations and is the exclusive sales 
agent for Elodea.

C O M M E R C I A L  S A L E S  P R O J E C T

CMA off ers training, job 

opportunities to students
Times News Service

MUSCAT: The Capital Market 
Authority (CMA) off ered a pack-
age of training programmes and 
employment opportunities during 
its participation in the Employ-
ment and Training Exhibition 
2022  from March 28-30 organ-
ised by Sultan Qaboos University. 
This is an annual event for the 
government and private sector in-
stitutions to present employment 
and training opportunities for job 
seekers and students.

CMA takes part in the interac-
tive event on employment and 
training opportunities to highlight 
its Omanisation initiatives and 
programmes in professions and 
positions in insurance companies 
and capital market institutions. 
CMA participated in Tamkeen ini-
tiative that aims at enhancing Om-
anisation in senior and medium 
managerial and operational posi-
tions further to introducing Taheel 
initiative for the graduates of ac-
counting and fi nance for training 
in internal audit for one year cou-
pled with employment during the 
training period. 

CMA presented this year 33 long 
term training opportunities in in-
surance companies. The relevant 
specialisations are in the fi elds of 
law, management, information 
technology and accounting as part 
of an integrated plan to qualify the 

national cadres to enhance their 
skills and aptitude to be able to 
compete to take the best positions 
to achieve the targeted Omanisa-
tion ratios. On other hand, CMA 
avails the event to introduce to 
the graduates of accounting and 
fi nance its Taheel initiative for 
training as internal auditors for 
one year and assisting the train-
ees who successfully pass the fi nal 
exam to obtain employment. 

It is worth noting that the Tam-
keen initiative contributed to in-
creasing the Omanisation ratio 

to 82.8 per cent. Omanisation in 
operational roles increased to 
88.78 per cent and in medium pro-
fessional and managerial roles to 
76.38 per cent from about 258 per 
cent in 2017.

Taheel initiative trained 26 
graduates of fi nance and account-
ing in internal audit. Nineteen 
trainees obtained certifi cation in 
internal audit and nine obtained 
employment in accounting and 
audit fi rms. Registration in the 
second batch will be announced by 
mid-year.

C A P I T A L  M A R K E T  A U T H O R I T Y

Sensex surges 740 

points on signs 

of de-escalation 

in confl ict

MUMBAI: The Indian eq-
uities markets benchmark 
Sensex surged by 740 points on 
Wednesday amid signs of de-es-
calation in the Russia-Ukraine 
confl ict.

The 30 stock S&P BSE Sensex 
soared 740.34 points or 1.28 per 
cent to close at 58,683.99 points 
against its previous day’s close 
at 57,943.65 points. Tracking 
positive cues from the global 
equities markets, the Sensex 
started the day sharply higher at 
58,362.85 points.

Buying interest got stronger 
later in the day. The Sensex 
surged to a high of 58,727.78 
points in the intra-day.

This is the third consecutive 
day of rally in the Indian equi-
ties markets. The Sensex had 
gained 350.16 points or 0.61 per 
cent on Tuesday. The broader 
Nifty 50 of the National Stock 
Exchange surged 172.95 points 
or 1 per cent to 17,498.25 points 
against its previous day’s close 
at 17,325.30 points.

The Nifty had gained 103.30 
points or 0.6 per cent on Tues-
day. The stocks markets have 
rallied across the world on signs 
of de-escalation in Russia-
Ukraine confl ict. Russia has 
said it will pull back troops from 
Kyiv and other northern areas 
of Ukraine. -ANI

I N D I A N  E Q U I T I E S
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S
tarting a new fi tness routine? Pro-
tecting your feet is critical. “‘No pain, 
no gain’ may be a motto for most 
workouts, but ‘too much, too soon’ 
can lead to foot and ankle injuries, 

which can sabotage fi tness goals,” says Jef-
frey Loveland,  a foot and ankle surgeon and 
Fellow Member of the American College of 
Foot and Ankle Surgeons (ACFAS).

As you follow through on your goals, here’s 
how to identify and treat common exercise-
related foot problems, according to foot and 
ankle surgeons.

Playing through an ankle sprain can cause 
further damage to tendons, which may take 
much longer to heal or possibly require sur-
gery. What’s more, you may be overlooking 
a more serious injury. “Seek treatment for 
potentially-sprained ankles right away,” says 
Dr. Loveland. “Untreated or repeated ankle 
sprains may lead to chronic ankle instability, 
a condition that causes persistent pain and a 
‘giving way’ of the ankle.”

A stress fracture may feel like an ankle 
sprain initially, but you’ll also notice swelling 
without bruising, and pain during normal ac-
tivities or when touching the area. If you ex-
perience these symptoms, have your foot and 
ankle evaluated.

Dr. Loveland explains it’s best to seek treat-
ment for pain or swelling around your Achil-
les tendon post-workout. Untreated Achilles 
tendonitis may worsen over time, leading to 
stiff ness and fatigue in your injured leg, or 
even a ruptured tendon, which would require 
surgery and several months’ rehabilitation.

If heel pain lasts more than one-two days or 
worsens when you stand after sitting for ex-
tended periods of time, you may have plantar 
fasciitis, a common overuse injury resulting 
from infl ammation of the tissue extending 
from your heel to toes. If caught early, your foot 
and ankle surgeon can recommend at-home 
conditioning. In later stages, the problem is 
harder to treat and takes longer to resolve.

An ounce of prevention is worth a pound 
of cure, according to foot and ankle surgeons, 
who off er these healthy tips:

Start gradually
Increase the length and intensity of workouts 
gradually to avoid overuse injuries. Stretch 
before and afterward.

Dress right
Dr. Loveland explains shoes that don’t pro-
vide arch support or heel cushioning can 
cause plantar fasciitis, and shoes that are too 
small can cause a neuroma (a thickening of 
the nerve tissue), which may require injec-
tions, medication or physical therapy. Be 
sure to also stick to cotton or nonslip socks to 
avoid blisters.

Use good technique
Good form prevents injuries to tendons and 
ligaments. “Incorrect posture or misuse of 
equipment can decrease stabilisation in the 
foot and ankle, leading to joint sprains and 
muscle strains,” Dr. Loveland says.

Avoid bacteria
The gym is a breeding ground for fungus, 
viruses and bacteria, including increas-
ingly common, drug-resistant strains like 
MRSA (methicillin-resistant Staphylococ-
cus aureus). “Water shoes provide a barrier 
between your feet and locker room fl oors as 
well as pool decks. Cover cuts, cracks and in-
grown toenails, since these areas can act as 
entry points for bacteria. If you have a red or 
swollen cut that isn’t healing, have it exam-
ined,” Dr. Loveland says.

Above all, seek the expertise of a foot and 
ankle surgeon at signs of injury or pain. To 
fi nd one near you, use the “fi nd a physician” 
search tool at FootHealthFacts.org.

Stay on track to crush your fi tness goals by 
keeping your feet in tip-top shape. -BPT
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Apollo Super Speciality Hospital 
at Al Hail ready to serve people

MUSCAT: In an august gathering, 
V.T. Saileswaran announced the 
opening of the First Apollo Super 
Specialty Hospital in Al Hail, Mus-
cat. This is a 10,000 square metres 
facility off ering super speciality 
and subspecialty service with over 
25 clinical departments. 

The Apollo Hospitals Muscat 
has been serving the Sultanate of 
Oman for over 18 years and the 
new hospital is part of the group’s 
focus to skew towards absolute 
super-speciality space. 

Speaking at the soft launch cer-
emony, V.T Saileswaran expressed 
his profound gratitude to His Maj-
esty Sultan Haitham Bin Tariq for 
his leadership and the vision for 
the people of Oman. He further 
thanked the authorities of the 
Ministry of Health and the Min-
istry of Manpower for their guid-
ance and support. 

Saileswaran explained the way 
disease profi les are changing and 
the need for the healthcare indus-
try to fathom the need for increas-
ing disease burden. 

He stated that the Apollo Super 
Specialty will extend a patient-
centric care plan and will have the 
best multinational clinical acu-
men to serve the patients. 

He further remarked that the 
Apollo Hospitals Muscat family is 
reiterating its unfailing commit-
ment to the people of Oman by 
expanding its clinical bandwidth 
with the underlying objective of 
reversing the outbound medical 
travel from the Sultanate. 

He also announced free registra-
tion and consultation service for 
all Oman nationals throughout the 

Holy month of Ramadan.
Dr Waleed Al Zadjali, Medical 

Director of Apollo Group Muscat 
stated, “We have a combination of 
a highly specialised clinical team 
with the best infrastructure, tech-
nology and digital framework. We 
will benchmark our clinical out-
comes with the best of the west and 
going forward we will publish our 
clinical scorecards too. We will also 

diversify in our healthcare journey. 
You would soon see us straddling 
the healthcare spectrum.” 

The hospital has 80 rooms and 
with the soft launch, it will off er 
services across 25 specialities. The 
facility has a dedicated preventive 
health centre and has a unique re-
invent, COVID recovery clinic. 

Apollo Muscat is one of the 
prominent private healthcare pro-

viders in the Sultanate of Oman 
with over 17 years of Service. 

As a forerunner in Oman’s pri-
vate healthcare space, Apollo Hos-
pitals Muscat has remained at the 
forefront of clinical excellence in 
Oman’s private healthcare space. 
The group has international af-
fi liations, corporate partnerships 
and is the fi rst in Oman’s private 
healthcare space to announce the 

fi rst dedicated Diabetic care facili-
ty, the Apollo Sugar Clinic in Ruwi. 

Today with Apollo Super Spe-
cialty, the group has two hospi-
tals, a dedicated Sugar Clinic, 
and a neighbourhood clinic in 
Ghala. The group is in an expan-
sion mode across the Sultanate 
and aims to be a healthcare pow-
erhouse with Oman as its base for 
the Mena region.

The hospital has 80 

rooms and with the 

soft launch, it will 

off er services across 

25 specialities. 

The facility has a 

dedicated preventive 

health centre and has 

a unique re-invent, 

COVID recovery clinic

Al Hashar Pharmacy celebrates 

50 glorious years in healthcare
MUSCAT: Founded in 1972 with 
only a few employees, Al Hashar 
Pharmacy is today one of the lead-
ing pharmaceutical and whole-
sale distributors in the Sultanate 
of Oman catering to the people’s 
healthcare needs. 

Our 5 divisions are named af-
ter the constellations of the night 
sky. AURIGA and ORION division 
represents the sales and market-
ing team that conduct scientifi c 
sessions, seminars, round table 
discussions to disseminate techni-
cal information to the medical and 
pharmacy professions regularly. 

AQUILA division specialises in 
off ering a wide range of products 
including diagnostic solutions for 
clinical laboratories in the fi eld of 
microbiology, clinical chemistry, 
haematology, immunology and the 
food industry. Equipment and rea-
gents from reputed international 
manufacturers have been installed 
by Al Hashar Pharmacy LLC at 
various laboratories throughout 
Oman to assist clinicians in the 
accurate and timely diagnosis of 
patient ailments. 

Phoenix division manages insti-
tutional business supplying high-
quality aff ordable medicines to 
various government institutions. 
Cygnus Division is the retail phar-
macies arm of Al Hashar Phar-
macy LLC & Capital Pharmacy 
and has grown immensely with 
the operating network of 15 retail 
Pharmacies that are strategically 
located in key business centres 
across the country.

On this momentous 50th an-
niversary celebration, Al Hashar 
Pharmacy has unveiled its 50th-
year logo and announced several 
commemorative events through-
out the year. 

The recently held ‘Golden Jubi-
lee Football Tournament’ marked 
the offi  cial start of the anniver-
sary celebrations. Members from 
across the organization partici-
pated in the event at the Bausher 
Football ground, a perfect display 
of comradeship and teamwork. 

Shakeel Kazmi, Country Manager, 
Tabuk Pharmaceuticals, was the 
Chief Guest and Sachin Agrawal, 
COO of AlHashar Pharmacy, was 
the Guest of Honour.

“We have been associated with 
Al Hashar Pharmacy for more than 
2 decades and on this special occa-
sion my congratulation goes to the 
entire management and staff  of Al 
Hashar Pharmacy,” said Shakeel. 
He also wished many more glori-

ous years for the organisation.
“Sports is a preserver of health 

and it’s a great start of 50 years cel-
ebration with a sporting event like 
a football match. It resonates with 
our motto of providing consist-
ent quality in healthcare,” added 
Sachin Agrawal, the COO of Al 
Hashar Pharmacy LLC.

After an exciting 3-hour match 
with four competitive teams, one 
emerged victoriously and held the 

winning trophy.“It was the team 
spirit and passion for play that led 
the team to victory”, said the Win-
ning Team Captain.

The Golden Jubilee Football 
Tournament was sponsored by 
M/s Tabuk Pharmaceuticals, our 
main sponsor and supporting 
Sponsor - M/s Saja Pharmaceuti-
cal, M/s ITROM, M/s Cipla, M/s 
Evapharma, M/s Horiba and M/s 
Amira – Masculan.

PHARMACEUT I CAL

Pakistan School 
Muscat celebrates 
Pakistan Day
MUSCAT: Pakistan Day cel-
ebrations took place at Pakistan 
School Muscat on 23 March. The 
fl ag hoisting ceremony was con-
ducted in PSM Hall. 

Muhammad Imran Ali 
Chaudhry, the Ambassador of Pa-
kistan hoisted the fl ag along with 
the Defence Attache, members of 
the Board of Directors and other 
dignitaries and also addressed 
the audience to highlight the sig-
nifi cance of Pakistan Day. 

A large number of students, 
parents and community mem-
bers participated in the cer-
emony and celebrated Pakistan 
Day with great zeal and zest to 
commemorate the true essence 
of this glorious day. The students 
projected a sense of patriotism 
through national songs, tableaus, 
plays and the display of national 
dresses. The ceremony ended up 
with the cake cutting norm and 
the prayer for peace and prosper-
ity of the country.

Nations are recognised by their 
historic assets. Alive nations nev-
er forget their glorious moments 
which are found in their past 
dates. ‘Pakistan Day’ is a momen-
tous milestone in the history of 
Pakistan as it occupies a signifi -

cant place to stir the sense of pat-
riotism into the hearts and souls 
of the Pakistani people. March 23 
is celebrated to mark the anni-
versary of the ‘Pakistan Resolu-
tion’. The nation commemorates 
it with great zeal and enthusiasm 
to honour the most outstanding 
achievement, resulting in the 
creation of Pakistan under the 
dynamic leadership of Quaid-e-
Azam Muhammad Ali Jinnah.

PATR I OT I C

A large number of 

students, parents 

and community 

members participated 

in the ceremony and 

celebrated Pakistan 

Day with great zeal 

and zest
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Download the app

Scratch and win Kia Seltos SUV 

MUSCAT: Buy your favourite Kia 
Seltos SUV and get a rewarding 
opportunity to scratch and win 2 
Kia at one time. 

Additional scratch & win prizes 
include, win your purchased Kia 
back, Win all-new Sportage, win 
up to 20 per cent on display price, 
win periodic service up to 100,000 
km and VAT is on us. The cam-
paign is valid until 1st May, 2022. 
(Conditions apply.  Please visit Kia 
showroom for details.)

The Seltos combines forward-
looking technical features, class-
leading space and a suite of 
world-class safety features, and 
is powered by a highly-effi  cient 

Smartstream petrol engine. It of-
fers distinctive exterior design 
details, such as its long hood, a 
strong, character line on the front 
bumper, and sharp lines pressed 
into the bodywork. It also sports 
a wide ‘tiger nose grille’, making 
the car instantly recognizable as 
a Kia, but with a diff erence. Sel-
tos is equipped with intricate and 

sharply designed full LED head-
lights and taillights, providing the 
car with a commanding and confi -
dent presence on the road. For day-
time driving, the car also has LED 
daytime running lights and rear 
lamps, and 3D multi-layer indica-
tors to make it clear exactly where 
the Seltos is heading. For driving 
in foggy conditions, the car is also 

equipped with LED fog lights.
 The interior of the Seltos is im-

pressive. The cabin is character-
ized by broad, sweeping shapes 
and highly technical details and is 
equipped with a range of technolo-
gies to maximize convenience, 
connectivity and ease of use.  

 Powering the Seltos is a 1.6-liter 
gasoline engine producing 121 HP 

paired to a six-speed automatic 
transmission (6AT). To further 
elevate the driving experience, the 
Seltos is equipped with a Drive 
Mode Select system that lets driv-
ers adapt the car to their preferred 
style or the road conditions. Driv-
ers can choose from ‘Normal’, 
‘Eco’ and ‘Sport’ mode. The Eco 
mode is tuned to maximize vehicle 

range by using fuel-saving meas-
ures, while Sport mode increases 
responses from the steering and 
electric motor to maximize the 
dynamic driving feel of the car. 
Normal mode provides a careful 
balance between the two.

 The Seltos is a technologically 
advanced and refi ned compact 
SUV equipped with a range of ad-
vanced features. They include a 
Smart Key with Button Start, Auto 
Cruise Control, Terrain Mode Sys-
tem (Snow, Mud, Sand) & Elec-
tronic Stability Program (ESP).

The Seltos is fi tted with dual air-
bags, as well as a suite of electronic 
vehicle safety systems. These 
include Kia’s Vehicle Stability 
Management system as standard, 
incorporating traction control 
and electronic stability program. 
It also includes Anti-lock Braking 
System, a Traction Control System 
as well as front and rear parking 
sensors, for assistance when park-
ing. 17” Alloy Wheels are standard.

Reliable International Automo-
tive (RIA), the distributor for Kia in 
Oman provides a rewarding own-
ership experience for customers. 
Excellent product attributes and 
unmatched facilities easily ensure 
their absolute satisfaction, every 
mile of the way. No wonder then 
that Reliable International Auto-
motive has been ranked amongst 
the top Kia distributors worldwide 
and has been honoured with pres-
tigious accolades including the 
‘Good Partnership award, ‘Family 
Like Care’ Service award’, and ‘Kia 
‘Distributor of Distinction’ award.

The Seltos combines 

forward-looking 

technical features, 

class-leading space 

and a suite of world-

class safety features, 

and is powered by 

a highly-effi  cient 

Smartstream petrol 

engine

Bank Muscat extends 

strong support to Al 

Ahad Al Mashreq 

Shooting Championship

MUSCAT: In line with its strong 
commitment to promoting Omani 
heritage and culture and extending 
strong support to various sporting, 
cultural and social events, Bank 
Muscat, the leading fi nancial ser-
vices provider in the Sultanate, 
participated in the successful or-
ganisation of Al Ahad Al Mashreq 
Shooting Championship recently.

The competition for traditional 
Omani weaponry was held at the 
shooting range in Nakhl in the 
Governorate of South Batinah 
from 22-26th March 2022 and saw 
an excellent turnout of over 1,440 
shooters representing the Sultan-
ate’s diff erent governorates. Sa-
lem bin Mohammed Al Mahrouqi, 
Minister of Heritage and Tourism, 
was the chief guest at the event. 
He handed over prizes to the win-
ners in the presence of a number of 
Their Excellencies, Sheikh Waleed 
K. Al Hashar, the Chief Executive 
Offi  cer of Bank Muscat, several 
sheikhs as well as large numbers of 
fans of traditional sports. 

Bank Muscat is always at the 
forefront of participating in and 
supporting various activities and 
events, which further promote 
and preserve Oman’s traditional 
heritage and culture. As the Sul-
tanate’s leading fi nancial services 

provider, Bank Muscat seeks to 
utilise opportunities in reaching 
out to people and familiarising 
them with the country’s heritage 
and traditions. Over the last four 
decades, Bank Muscat has been 
keenly providing and launching 
new cutting-edge fi nancial prod-
ucts and services for the benefi t of 
the people in the Sultanate. 

Bank Muscat focuses on a long-
term strategy that aims to provide 
benefi ts to the community and the 
nation. The Bank is particularly 
committed to developmental and 
social responsibilities within the 
framework of partnership and sup-
port to all segments of society and 
actively seeks to set an example in 
Public-Private Partnership. As part 
of this commitment, Bank Muscat 
has contributed to the success of 
various sporting events including 
the annual Sayyid Abbas Golf Tour-
nament, which is one of the most 
well-known tournaments in Oman. 
The Bank has also been a constant 
supporter of the Muscat Interna-
tional Book Fair including the 2022 
edition. Earlier, the Bank also partic-
ipated in Comex 2021 by extending 
support to the Banking and Finan-
cial Technology (Fintech) corner 
and co-sponsored the Frankincense 
Project at Expo 2020.

P A R T I C I P A T I O N

Maserati Grecale Fuoriserie: A special order from Mars

MODENA: Maserati is breaking 
the rules and fulfi lling an order 
from Mars. Grecale Mission from 
Mars is the result that goes be-
yond the boundaries of the Earth. 

A special Maserati for a spe-
cial customer. Innovative by na-
ture, Maserati has chosen the 
Fuoriserie Programme to create a 
unique model. 

Maserati Fuoriserie is a blank 
slate and the brand is off ering a 
wide range of designs and colours 
for it. The rest falls to the inspi-
ration of individual customers 
(Martians too!), who are given the 
opportunity to take on the stance 
of a trendsetter and to express 
their personal creativity. The 
Mission from Mars has begun and 
the options to customise Grecale 
are pushed to their absolute limit.

The red dust of the planet Mars 
and its oxidised rocks cross-ferti-
lise Grecale Mission from Mars: a 
special textured metallic is paint 
inspired by mineral dust and met-
al erosion is used on components 
inside and out. 

The exteriors are painted in 
Galactic Orange, a Fuoriserie in-

terpretation of the bodywork in a 
multi-layered colour. Its highly liq-
uid base is reminiscent of molten 
metal, on top of an intense, futur-
istic and almost frosted orange-red 
resin. To complete the exterior, 
Grecale Mission from Mars fea-
tures special Vortex Wheels. 

Not a mere customisation of the 
wheel rim from a chromatic per-
spective, but a genuine retelling of 
the mechanical processing of the 
material itself; its removal leaves 
behind a vortex design, recalling 
the displacement of air caused by 
start-up and travelling at speed. 

The raw surface is protected by 
a transparent topcoat of black ink. 
Conversely, the grey of the tyres is 
made from a special blend dedi-
cated to the planet Mars.

The badges are specifi c and the 
trident on the C-pillar merges 
into the bodywork, giving it a 2D 
aspect, in larger proportions than 
usual. The design of the Trident 
logo has been revisited with a 
glitch eff ect, both symbolising the 
rhythm of the waves and informa-
tion incoming from outer space, 
and bringing to mind the feeling of 

movement at very high speed. The 
mirror eff ect is similar to a solar 
lens, here embedded in the dark 
orange of the bodywork.

E.T. may have phoned home 
with his fi nger, but all it takes in 
the Grecale Mission from Mars is 
a tap on the 12.3” screen, the larg-
est ever seen in a Maserati, for an 
all-encompassing experience in-
side the car and out, all the way to 
another planet.

“Connectivity with outer 
space” is not the only feature to 
assist with a journey beyond the 
boundaries of the Earth: interga-
lactic motorists can fi nd a special 
“star chart” right on the ceiling. 
Just look up to see a projection of 
the main constellations, ideal to 
transport yourself into spaces left 
out from most standard atlases. 

After setting up your route, all 
you need to do is enjoy the jour-
ney, courtesy of Grecale’s best-in-
class versatility and its interior: 
the seats act as the perfect pairing 
of a design inspired by the electric 
currents on Mars with astronauts’ 
spacesuits and the latest trends 
in fashion, bringing together 

craftsmanship and innovation. 
The design elements are reinter-
preted with an innovative fl air. 
Not only mere graphics, but also 
know-how, transformed through 
curiosity and openness to stimuli 
from the beauty of the future with 
the details lying in the colours and 
materials, fi ltered through the 
characteristic style of Maserati.

Technology reigns in the cabin 
in terms of the upholstery too: 
the car’s interior uses transverse 
lasering with a contrasting multi-
coloured welded backing, taping, 
silicone coatings, embossing and 
debossing on leather, and lever-
ages automotive materials such as 
Alcantara and leather.

The boldest journey through 
outer space takes off  from Mars 
and lands in Milan, where the 
special one-off  Maserati will be 
unveiled at an exclusive evening 
event, the epitome of the every-
day exceptional.  Grecale Mission 
from Mars is projecting Maserati 
forward into the future, as a bold 
synthesis of avant-garde, passion 
and unbounded customisation, 
made possible by Fuoriserie.

U N I Q U E  M O D E L
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Experience ‘Layali Ramadan’ at Al 
Bustan Palace, a Ritz-Carlton Hotel

MUSCAT: Capturing the true 
spirit of the holy month, Al Bustan 
Palace, a Ritz-Carlton Hotel is 
celebrating with a collection of 
authentic Ramadan dining expe-
riences designed to bring families 
and friends together, with ‘Layali 
Ramadan’. 

Combining stunning natural 
surroundings and lavish interiors, 
the palatial resort is the perfect 
setting for making magical memo-
ries. Indulge in a traditional Iftar, 
breaking fast in festive style, and 
ease into the early morning hours 
with a leisurely Suhur by the shore. 

From delectable menus to en-
tertaining events, Ritz Kids fun 
and night time glitter, the joyful 
season is always a grand aff air at 
Al Bustan Palace, a Ritz-Carlton 
Hotel.

Celebrate Iftar at Al Khiran 
Kitchen, where local and interna-
tional cuisine is served in a fi ve-
star setting. An exuberant buff et 
is available to take guests on a cu-
linary journey of delight, with live 

entertainment and mouthwater-
ing stations that showcase the best 
the season has to off er. Move into 
the latter part of the evening for 
the ultimate, chic Suhur at The Pa-

vilion. The beautiful beach restau-
rant will play host to scenic views, 
delectable dishes, as well as festive 
fun from shisha and henna to palm 
reading. Whether an intimate 

meal or a social soiree, Al Bustan 
Palace, a Ritz-Carlton Hotel has 
all the elements to provide guests 
and visitors with an unforgettable 
Ramadan experience.

Tucked away between the rug-
ged Al Hajar mountain range and 
the Gulf of Oman, Al Bustan Pal-
ace, a Ritz-Carlton Hotel is a hid-
den jewel amongst luxury hotels 

and one of the world’s most sought-
after destinations. The stunning 
beachfront retreat welcomes 
guests with customs steeped in an-
cient traditions and contemporary 
comforts. From private balconies 
in each of its 250 renovated guest 
rooms and suites, guests can gaze 
upon magnifi cent mountain, sea or 
garden views. 

They are invited to relax on the 
resort’s large stretch of pristine 
beach, enjoy a range of recreation-
al activities including watersports 
and tennis, rejuvenate at Al Bustan 
Palace Spa By The Ritz-Carlton, or 
indulge in a distinctive dining ex-
perience at one of the hotel’s four 
restaurants. Perfect for couples, 
business guests and families alike, 
the palatial resort provides all the 
ingredients that will stir memories 
for a lifetime. 

The Ritz-Carlton Hotel Com-
pany, of Chevy Chase, MD., part of 
Marriott International, Inc., cur-
rently operates more than 100 ho-
tels and over 45 residential proper-
ties in 30 countries and territories. 
The Ritz-Carlton Hotel Company, 
L.L.C. is a wholly-owned subsidi-
ary of Marriott International, Inc. 
(NASDAQ:MAR). 

The Ritz-Carlton is proud to 
participate in Marriott Bonvoy, 
the new name of Marriott’s travel 
program replacing Marriott Re-
wards®, The Ritz- Carlton Re-
wards®, and Starwood Preferred 
Guest® (SPG). The program off ers 
members an extraordinary port-
folio of global brands, experiences 
on Marriott Bonvoy Moments and 
unparalleled benefi ts including 
earning points toward free hotel 
stays and nights toward Elite sta-
tus recognition. 

Combining stunning 

natural surroundings 

and lavish interiors, 

the palatial resort is 

the perfect setting 

for making magical 

memories

Multiply your money with ahlibank’s 

daily multiplier account ‘Wafra plus’
MUSCAT: Amplifying its mission 
to create unrivalled avenues that 
meet customer needs, ahlibank 
has introduced the ‘Daily Multi-
plier Account’, called Wafra plus, 
which will provide its new and 
existing customers with an exclu-
sive opportunity to multiply their 
money – everyday.

With 24X7 cash management 
via digital channels or branch net-
works, customers will not only en-
joy unlimited transactions but also 
supplement their savings with the 
addition of competitive benefi ts 
that are compounded and paid 
each day. Accordingly, benefi ts will 
be made available as a withdrawal 
or compounded benefi ts in cus-
tomers’ accounts.

“The new account has been de-
vised as a platform to secure and 
build our customers’ savings ac-
counts. Simply put, it will multiply 
their money on a daily basis, allow-
ing them to earn bonus benefi ts. 
This is a signifi cant landmark in 
our strong growth trajectory, and 
it refl ects our commitment to cre-
ating and implementing products 
and services that are truly relevant 
to our customers. 

“We believe in engaging with 
our customers across various 
platforms to assess their chang-
ing requirements and, accordingly, 
incentivize our products to match 
their pulse and fi nancial attitudes,” 
said Muneer Al Balushi, AGM – 
Head of Retail Distribution.

The ‘Daily Multiplier Account, 
Wafra plus’, launched under ahli-
bank’s popular brand name ‘Wa-
fra’, will allow ahlibank customers 
to earn benefi ts, on daily basis. 

“Designed as a convenient and 
easy to maintain service, it will 

enhance customers’ fi nancial 
strengths with not just the provi-
sion of unlimited withdrawals, 
but the inherent savings culture 
it promotes. The prefi x of ‘Daily’ 
on the product refl ects the Bank’s 
intent to integrate the concept of 
fi nancial competency among its 
customers, who now stand to earn 
more on a daily basis.

Highlighting ahlibank’s quest to 

constantly upgrade its products 
and services, Muneer Al Balushi 
added, “Our cadre of responsive 
managers and professionals are 
attuned to the market trends and 
rely on constructive feedback 
from our customers to conceptu-
alize and implement innovative 
products that refl ect the changing 
environment. Besides, every cus-
tomer is diff erent and, as an insti-

tution of excellence, we know the 
importance of tailoring products 
that cater to specifi c segments of 
society. We believe innovation is 
the key to progress and our ‘Daily 
Multiplier Account’ is symbolic of 
that growth. We urge our account 
holders and potential customers to 
avail this exclusive opportunity to 
build their fi nances and enjoy the 
peace and security that it entails.”

N E W  A C C O U N T

Oxy Oman concludes 

participation in Oman 

Petroleum & Energy Show

MUSCAT: Oxy Oman representa-
tives concluded their participation 
in the Oman Petroleum & Energy 
Show (OPES), where the company 
featured as a platinum sponsor. 

The three-day event was held 
at the Oman Convention and 
Exhibition Centre and was inau-
gurated by His Highness Sayyid 
Taimur bin Asaad bin Tariq al 
Said, Chairman of the Central 
Bank of Oman Board of Gover-
nors. Stephen Kelly, President 
and General Manager of Oxy 
Oman attended the opening 
event along with other senior 
representatives of the company.

Oxy Oman representatives took 
part in the Exhibition section of 
OPES, as well as the Technical 
Conference that was organised 
by the Society of Petroleum Engi-
neers, with the theme ‘Shaping the 
Future of the Energy Industry’.

At the technical conference, 
Oxy Oman representatives dis-
cussed the company’s global 
technological innovations, in-
cluding its Direct Air Capture 
(DAC) technology, as well as 
its long-term investments to 
achieve net-zero emissions. Visi-
tors to the Oxy Oman stand at the 

exhibition were briefed on the 
company’s technologies, achieve-
ments with In-Country Value 
and social responsibility initia-
tives, as well as its local and inter-
national operations.

“The Oman Petroleum & En-
ergy Show highlights the Sul-
tanate’s profi le and achieve-
ments in the Energy sector, and 
we’re proud of Oxy’s continu-
ous presence and support at the 
conference as we highlight our 
industry-leading operations and 
technologies. OPES serves as an 
important platform for knowl-
edge exchange among profession-
als in the global energy industry 
on important developments and 
strategies within the sector, and 
key challenges and solutions for 
the future,” said Kelly.

This sponsorship falls under 
Oxy Oman’s umbrella of strategic 
partnerships and continuous col-
laboration with key stakeholders 
and is part of Oxy Oman’s en-
deavour and long-term commit-
ment to support programs that 
enhance economic growth and 
sustainable development and 
that yield a positive impact in the 
neighbouring communities.

P L A T I N U M  S P O N S O R
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