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MONDAY

HM GREETS PRESIDENT OF TUNISIASUMMER OFFER
SUPPLEMENT MUSCAT: His Majesty Sultan Haitham bin Tarik 

has sent a cable of greetings to President Kais 
Saied of the Republic of Tunisia on his country’s 
Republic Day Anniversary. In the cable, His 
Majesty expressed his heartfelt sentiments and 
best wishes of good health, happiness and a long 
life to President Saied. His Majesty also prayed 
to Allah the Almighty for the return of this and 
similar occasions on President Saied while the 
Tunisian people realise further aspirations of 
progress and prosperity. -ONA

inside

OIA’S 7 JOINT VENTURES GIVE OMAN 
AN EDGE IN PROMISING MARKETS

MUSCAT: Oman Investment 
Authority’s (OIA) seven joint ven-
tures with Arab and non-Arab 
countries have given the country 
an edge in promising markets.

Mulham Basheer Al Jarf, OIA 
Acting Deputy President for In-
vestment said these strategic pro-
jects help the Sultanate further 
promote its relations with Arab 
and non-Arab countries, and get 
into strategic partnerships that 
serve the interests of all parties.

He added that OIA has suc-
cessfully entered into seven joint 
ventures since its inception and 
together ensured some handsome 
returns in the form of additional 
investments, yields from timely 
exits, increased capital and invest-
ments in new areas.

To strengthen the partnership 
between the Sultanate of Oman 
and the State of Qatar, Al Hosn In-
vestment Company (HIC) was es-
tablished in 2007, as a closed joint 
stock company with its head offi  ce 
in Muscat. With assets totalling 
OMR135 million, and a capital of 
OMR250 million, the company in-
vested in the economic sectors in 
Oman, e.g. banking, industry, com-
munications and technology, food, 
healthcare and education. Cur-
rently, the company’s portfolio has 
14 investment projects in diff erent 
sectors. >A6

Since its inception, 

OIA has ensured 

handsome returns in 

the form of additional 

investments and 

good yields from 

timely exits

SPORTS
ICC posts for Pankaj 
Khimji, Imran Khwaja

2
Pankaj Khimji, Imran 
Khwaja and Neil Speight 
have been elected as 

International Cricket Council 
(ICC) Associate Member 
Directors following an election 
process at the ICC’s Annual 
Conference held in Birmingham, 
UK. >A8

MARKET
Orascom hotels get 
over 70,000 guests

3
Orascom hotels in Oman 
have been able to attract 
more than 70,000 tourists 

each year in its 1,200 rooms, 
Mehmet Tunc Mustecaplioglu, 
general manager of Orascom 
Hotels in Oman said in an 
exclusive interview with Times 
of Oman. >B1

OMAN
Pressure trough 
headed  for Oman

1
Latest weather charts and 
analyses of the National 
Early Warning Centre 

indicate the probability that, on 
Tuesday and Wednesday, Oman 
will experience the impact of a 
low pressure originating in India, 
with rainclouds predicted to 
overcast local skies. >A3
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Oman Air increases number of 

fl ights to Indian destinations

Times News Service

MUSCAT: As demand grows, 
Oman Air, the Sultanate of Oman’s 
national airline, will operate 10 
weekly fl ights instead of 7 weekly 
fl ights between Muscat and Kochi, 
Delhi, and Chennai in India be-
tween August 1, 2022, and October 
29, 2022.

“We are pleased to announce 
additional frequencies to Kochi, 
Delhi, and Chennai eff ective next 
month as part of our comprehen-
sive plans to better serve our in-
ternational markets and meet our 
guests’ travel expectations during 
the holiday season,” said Hamad 
bin Mohamed Al Harthy, Regional 
Vice President Sales - Indian Sub-
continent & Asia-Pacifi c.

The airline will operate a total of 
122 fl ights per week between Mus-
cat and its 8 Indian destinations 
with the additional 18 fl ights per 

week, off ering 10 fl ights per week 
in each direction to Delhi, Kochi, 
and Chennai, 7 fl ights per week to 
Bangalore, Mumbai, Kozhikode, 
and Hyderabad, as well as 3 fl ights 
per week to Goa.

Al Harthy continued, “The air-
line will off er wide-body service, 
including the Boeing 787 Dream-
liner and Airbus A330 in addition 
to the Boeing 737, between Muscat 
and destinations in India. 

Oman Air is renowned for its ex-
ceptional award-wining products 
and services, both in the air and on 
the ground, and for the signature 
Omani hospitality accessible to 
guests on every fl ight.”

Oman ‘Stopover Packages’ off er 
Oman Air-ticketed passengers the 
fl exibility to discover some of the 
most desirable tourist spots in and 
around Muscat. 

Each stopover is designed to of-
fer visitors a distinct taste of some 

of Oman’s leading attractions.
Enabling the country’s fl ourish-

ing tourism potential is something 
Oman Air Holidays does excep-
tionally well, and the launch of its 
stopover packages adds to Oman’s 
growing inventory of custom stays 
and experiences.

Oman Air welcomes all guests 
to the Sultanate of Oman on 
board its award-winning fl ights. 
Updated fl ight times and sched-
ules can be found by visiting 
omanair.com.

As of May 22, 2022, all COV-
ID-19 preventive safety precau-
tions and procedures previously in 
place at airports across Oman have 
been lifted.

Guests departing Oman should 
ensure that they are aware of all 
pre-departure requirements and 
requirements during their fl ights, 
which are provided at omanair.
com. 

G R O W I N G  D E M A N D

Second Arab Tourism 
Forum kicks off  in Dhofar
SALALAH: Activities of the Sec-
ond Arab Tourism and Heritage 
Forum, organised by the Arab 
Tourism Media Centre, began 
here on Sunday.

The two-day event, which takes 
place within the context of Dho-
far monsoon programme, was 
opened by His Highness Sayyid 
Marwan Turki Al Said, Governor 
of Dhofar.

The forum includes specialised 
workshops on a variety of topics: 
“Role of the new media in acti-
vating tourism”, “World heritage 
sites in the Sultanate of Oman” 
and “sustainability and social de-
velopment”.

The forum seeks to establish 
strong partnership between me-

dia institutions and government 
and private sector establish-
ments operating in the fi eld of 
heritage and tourism. The aim is 
to enhance marketing in the back-

drops of economic challenges fac-
ing all countries, bearing in mind 
that the tourism sector plays a 
vital role in the future vision of 
every country. -ONA

T W O - D A Y  E V E N T

Shabab Oman II takes part in 
long distance sailing races 
BELGIUM: Shabab Oman II of 
the Royal Navy of Oman (RNO) 
continues its participation in the 
2022 festival for long distance 
sailing races at the port of Ant-
werp in Belgium..

RNO Shabab Oman II is cur-
rently docked at River Scheldt in 
Antwerp in preparation for the 
launch of the second phase of the 
sail race. 

The second destination of RNO 
Shabab Oman II will be Aalborg 
City in Denmark. 

The RNO Shabab Oman II will 
receive visitors from 21 to 25 July 
refl ecting the bridges of brother-
hood and the message of peace 
among the peoples of the world 
within its sixth international tour 
( Oman; the land of peace), which 
kicked off , last April, at Said bin 
Sultan Naval Base. 

The RNO Shabab Oman II Tour 
in Europe would continue to next 
October. -ONA 
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As I watched the young 
newly wed being driven away 
to their honeymoon hotel, I 
thought of my own big day 
many years ago. We were radi-
ant, big smiles on our faces 
and could not wait to do things 
together. As in most cases 
of newly wedded couples, 
we were inseparable. Well, 
until kids came along and they 
came too fast. Yes, children 
come along with special bless-
ings but not without certain 
sacrifi ces. Sometimes ago, I 
assumed that someone had 
children just because she was 
married for many years. When 
she said she and her husband 
were not blessed with kids, 
my fi rst reaction was show 
sympathy. I am glad I didn’t. 
Instead, I said to her, “You 
have not missed much.” 

Perhaps I said that to 
make her feel good. Perhaps I 

meant it. It could be I was of 
two minds when I said that. I 
wouldn’t know that now. But 
very calmly, she answered,” 
children are a gift from God…” 
and she let the sentence trail 
away.

I am not sure but she may 
have meant that gift had not 
been extended to her. As my 
grandmother used to say, 
God’s gifts are freely being 
given and if you have missed 
one of them, do not despair.

She was absolutely true. 
Marriage is not about sharing 
a bed. It may start that way. 
I bet the young newly weds 
would feed each other with a 
spoon for the next one week 
and gaze each other in the eyes 
for another month. Then the 
gaze would slowly turn into a 
stare and divert somewhere 
else. The idealists among 
you may mock my words but 
I am not saying marriages 
should lose their sparkle when 
the honeymoon is a distant 
memory. It should be toned 
down and expectations should 
be lowered to allow room for 
maturity. As years pass by, 
priorities in life change. Chil-
dren occupy the top rung of 
the priority ladder and parents 
tend to push each other in the 
background. It should not hap-
pen that way but it does. How-
ever, if it is manoeuvred the 
proper way, such precedence 
should bring the couple closer 
since they work as a team for 
the same common goal.

Just look at our parents and 
the way they lived together. I 
am not sure about you. But I 
have learned a few things from 
own mother and father.  The 
patience and perseverance to 
make the marriage tick last a 
lifetime. I am not saying there 
were no turbulent moments. 
They were plenty of that but 
they are meant to be smoothed 
out. If there are no creases on 
the sheet, then the bed has 
not been slept on. If so, what 
is the use of buying the bed at 
all?  When you come to think 
of it, sparkles of any marriage 
do not fl y up like fi reworks. 
All you need is one to light 
up whenever there is a dark 
moment. It is like a beacon 
of light to guide you out of 
the rough water of marriage. 
Perhaps that would be the 
appropriate advice one would 
give to the newly married cou-
ple. For whatever it is worth, 
they should know that beacon 
must be rekindled from time 
to time. Otherwise, routine 
and commitments, especially 
the children, can take their 
toll. But the worse mistake is 
to base the marriage solely on 
serving the children. We, as 
parents, too, need our space. 
The space that no child can 
access. We deserve that. After 
all, marriage is togetherness 
and not just the pack that 
comes later.

Marriage can be a bumpy 
rollercoaster but it is worthy 
in the end.

The Rollercoaster of a Marriage
C O M M E N T A R Y

Saleh Al-Shaibany

Pressure trough 
headed  for Oman

MUSCAT: The latest weather 
charts and analyses of the National 
Early Warning Centre indicate the 
probability that, on Tuesday and 
Wednesday this week (26-27 July 
2022), the Sultanate of Oman will 
experience the impacts of a low 
pressure originating in India, with 
columns of rainclouds predicted to 
overcast local skies.

Oman’s Meteorology Offi  ce re-
ported that the northern parts of 
the country will undergo an elon-
gated low pressure on Tuesday and 
Wednesday, noting that the de-
pression is expected to bring about 

heavy rains in the governorates of 
South Al Sharqiyah, Muscat and 
South Al Batinah. It added that the 
low pressure may extend gradually 
to cover the governorates of North 
Al Sharqiyah, Al Dakhiliyah, North 
Al Batinah, Al Dhahirah, Al Burai-
mi and Musandam.

Peak rainfall range
During the peak of the low pres-
sure, rainfall will range between 
30mm to 80mm, causing wadis to 

overfl ow, showers of snow pellets 
and active winds measuring 20-
40 knots (40-80 km/h), said the 
Meteorology Offi  ce. It warned that 
the tropical condition could entail 
dusty winds and cause low visibil-
ity, on land, as well as high waves 
measuring 4 metres along most of 
Omani coast.

The Civil Aviation Authority 
(CAA) urges all to exercise caution 
and avoid crossing fl ooded wadis 
or going to sea. -ONA

Oman’s Meteorology 

Offi  ce reported that 

the northern parts 

of the country will 

undergo an elongated 

low pressure on 

Tuesday, Wednesday

Al Hamra road accident cuts 
short journey of picnickers

Times News Service

MUSCAT: The picnickers were 
in a mood of revelry and no one 
thought such a fate lay in store for 
them when their bus, out for the 
some fun moments to Al Dakh-
liya governorate met with an acci-
dent at Al Jabal Al Sharqui in the 
Wilayat of Al Hamra, killing fi ve 
of them on the spot and injuring 
14 others, either simply or griev-
ously, on Saturday.

The group of 19 consisted of 
students mainly, along with some 
staff  of the Youth Hostels and 
Children Care Centre, who were 
out on a routine picnic excursion 
to the Al Dakhliyah governorate. 
Such excursions was not a one-off  
event, but were routine, including 
trips outside the Sultanate and 
within it. What made the tragedy 
worse was the tender age of the 
picnickers, all between 12 and 20.

Following the tragic event, the 
Ministry of Social Development, 
in a statement, said that with 

great sadness, the Ministry re-
ceived the news of the death of 5 
people and injuries to 14 others, 
who were immediately shifted to 
Nizwa Reference Hospital.

“The Ministry is closely fol-
lowing up with the concerned 
authorities and hopes that the Al-
mighty God blesses the deceased 
with His mercy and forgiveness 
in His vast gardens and grant the 
injured a speedy recovery, health 
and wellness.”

In an exclusive interview to 
Times of Oman, the Ministry said 
the youth hostel and the child care 
centre used to take its students and 
staff  on periodic trips outside and 
inside the Sultanate, and the acci-
dent occurred when they were on 
a trip to the Wilayat of Al Hamra in 
the Governorate of Al Dakhiliyah.

In another interview to the 
Times of Oman, the Royal Oman 
Police said the accidents occurred 
at 9:25 am on Saturday, killing 5 
people at the site of the accident 
and 14 injured were shifted to Ni-

zwa Reference Hospital with mod-
erate to serious injuries.

Captain Munir Al Sinan spoke 
to Oman TV about the details of 
the accident, when he said: “The 
Police Operations Centre re-
ceived a report on Saturday morn-
ing at 9:25 am that a bus belonging 
to the Child Welfare Centre of the 
Ministry of Social Development 
had deteriorated in Al-Khoudh 
in the Wilayat of Seeb, and that 
it was carrying 19 passengers.  As 
soon as the report was received, 
the Royal Oman Police and ambu-
lance patrols of the Civil Defence 
and Ambulance Authority moved 
to the site of the accident.”

Al Sinan added: “The accident 
resulted in the death of 5 people 
and injuries to 14 of them. They 
were transferred to Nizwa Spe-
cialised Hospital and Bahla Hos-
pital.” Captain Munir confi rmed 
that the police aviation transport-
ed two critically injured patients 
from Nizwa Hospital to Khawla 
Hospital in Muscat Governorate.

A C C I D E N T 

WEATHER CHANGE: The low pressure may extend gradually to 

cover the governorates of North Al Sharqiyah, Al Dakhiliyah, North 

Al Batinah, Al Dhahirah, Al Buraimi and Musandam.

SAYYID SHIHAB MEETS SAUDI AIR FORCE COMMANDER
His Highness Sayyid Shihab bin Tarik Al Said, Deputy Prime Minister for Defence Aff airs 

received in his offi  ce at Al Murtafa’a Garrison on Sunday Lt. Gen Turki Bandar Al Saud, 

Commander of the Royal Saudi Air Force and his accompanying delegation. During the 

meeting, the two sides reviewed the relations between the two countries and exchanged 

viewpoints on matters of common interest. The meeting was attended by Air Vice Mar-

shal Khamis Hammad Al Ghafri, Commander of the Royal Air Force of Oman (RAFO). —ONA



THE JUBILANT students of In-
dian School Wadi Kabir have per-
formed exceedingly well, marking 
yet another year of excellent aca-
demic and personal achievements 
at the school.  In Grade XII all of 
the 281 students (155 in Science 
and 126 in Commerce stream) 
appearing in the examination, 
came out triumphant. The follow-
ing students have distinguished 
themselves by securing the fi rst 
three positions in the Science and 
Commerce streams respectively:

 Viren Haresh Kundnani 
topped the list of successful 
candidates among Science stu-
dents with an astounding score 
of 97.4%. He scored the highest 
marks in Mathematics (99%) and 
Computer Science (99%). Aksh-
aya Ayyappan secured the second 
place in the Science stream with 
97.2%. She is also the subject top-
per in Physics (99%) and English 
(95%).The third position in the 
Science stream is bagged by Riya 
Deepak Shinde with 97%. She is 

also the subject topper in Biol-
ogy (99%) and Psychology (99%).
Mohamad Salman Ali scored a 
centum in Chemistry. The top-
per in Engineering Graphics is 
Malcom D Souza with 97%. The 
top position in Computer Science 
has been shared by Viren Haresh 
Kundnani, Aadil Krishna Kaland-
iyil and Richa Thakur with 99%.

In the Commerce stream,  Ro-
han Tom Saji topped with 95.4% He 
scored a centum in Accountancy 
and is also the subject topper in Eco-

nomics (97%) and English (95%).
Mirdula Natarajan secured the 

second place in the Commerce 
stream. She scored a centum in 
Business Studies and is also the 
proud subject topper in Econom-
ics with 97%. 

Alina Susan Mathew bagged 
the third position in the Com-
merce stream with 94.6%. Savio 
Shibu scored 99% in Entrepre-
neurship. 

Along with the Class 12 CBSE 
result, the Class 10 CBSE result was 

also declared. With an astounding 
08 centums in Science, 03 in Math-
ematics and 01 in English Language 
& Literature, ISWK students once 
again proved their academic prow-
ess.  Soundharya Ramkumar has 
topped the list of successful can-
didates with a stupendous perfor-
mance of 98%. Following her is Isra 
Irfankhan Pathan in the second 
place with an aggregate of 97.8% 
while Aanyaa Nagabhooshan (97.4 
%) is in the third place. The total 
number of students who appeared 
for the CBSE Class X examination 
was 359. The School Management 
and Principal, congratulated all 
the staff , students and their par-
ents. on the grand success and for 
their dedication and hard work.  

INDIAN SCHOOL MUSCAT 
displayed an outstanding perfor-
mance in the  Grade X  and XII 
CBSE Board Examination for the 
academic year 2021-22. 
In Grade X a total of 507 students 
appeared for the examination 
and have displayed an outstand-
ing performance. 37 students se-
cured A1 in all fi ve subjects.  

Sree Vallabh Goud Manga 
emerged as the school topper with 
98.8 %.  Incredibly scoring 98%, 
Reyna Jeprison, Arka Roy Choud-
hury and Mohammed Mobasshir 
Akram shared the second position 
and the third position was proudly 
earned by Deepika Anbalagan 
scoring 97.8%.  The school aver-
age soars with a 81.2%.  19 students 
scored a perfect score 100 out of 
100, 28% students scored above 
90%, 60% students scored above 

80% and 82% students scored 
above distinction. Remarkably 
7% students secured A1 in all fi ve 
subjects, 27% A1’s in subjects’ ap-
peared and 43% A1 and A2 grade 
together. The school average plum-
meted to 94% in Painting, 90% in 
Sanskrit, 88% in English Language 
and Literature, 87% in French, 
86% in Malayalam and Arabic, 82% 
in Social Science, 80% in Science 
and Home Science, 79% in Hindi 
Course B, 77% in Elements of Busi-
ness and Computer Applications, 
74% in Mathematics Standard and 
55% in Mathematics Basics.

64% of students secured A1 
in Sanskrit, followed by 60% of 
students getting the A1 grade in 
Painting, 41 % secured A1 in Eng-
lish Language & Literature, 29% 
in Science, 24% in French and 
Mathematics Standard, 22% in 

Social Studies, 20% in Home Sci-
ence, 17% in Mathematics Basic, 
14% in Hindi Course B and Ele-
ments of Business, 11% in Malay-
alam and 8% of students scored 
A1 in Arabic.  Adding to the golden 
feathers 19 students scored cen-
tums, a perfect score of 100. 

Grade XII results
In Grade XII of all the 437 stu-
dents who appeared for the above 
examination, 20.1% of students 
secured overall A1. 

In the Science Stream, Tejass-
ree Mohanakrishnan, scored 
97.8% and secured the fi rst posi-
tion and topped the school result. 
Sumairaa Khan and Rimaz Alam 
Khan bagged the second position 
with a score of 96.6%, and Anant 
Agrawal secured the third posi-
tion with a score of 96.2%.

In the Humanities Stream, Shar-
lotte Carvalho bagged a whopping 
score of 97.4% and secured the fi rst 

position, Aaron Arthur Menezes 
who scored 96.4% stood second 
and Aditi Shekar who scored 95.2% 
secured the third position. In the 
Commerce Stream, Svetlana Ruth 
D’souza stood fi rst scoring 96.8 %. 
Close on her heels is Naisa Shetty 
B with a percentage of 96.4% in the 
second position followed closely 
by Ithi Arunkumar with 95.6% in 
the third position. 

Another historic milestone is 
that eleven students took the lead 
by securing centum, 100 marks 
in various subjects.  President In-
dian School Muscat Management 
Committee, Mr. Sachin Toprani 

lauded the students for their bril-
liant, conscientious and sterling 
performance. He further extended 
heartfelt appreciation to the teach-
ers and parents for their commit-
ment and alliance that has always 
brought glory to the institution.  

Principal, Dr. Rajeev Kumar 
Chauhan credited the mammoth 
victory to the sheer hard work and 
determination of ISM scholars.  

He extended hearty congratu-
lations to the toppers and all the 
students as they cross a mile-
stone of their lives and dedicated 
this triumph to the united com-
munity at large.
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Students of Indian School Muscat 
excel in CBSE board examination

I SWK
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Indian School Wadi Kabir students give stellar performance

Indian School Darsait celebrates outstanding results 

The school average soars with a 81.2%.  19 

students scored a perfect score 100 out of 

100, 28% students scored above 90%, 60% 

students scored above 80% and 82% students 

scored above distinction. 

CLASS X  TOOPERS CLASS XII SCIENCE STREAM

THIRD POSITION 96.2%

ANANT AGRAWAL

SECOND POSITION 96.6%

RIMAZ ALAM KHAN

SECOND POSITION 96.6%

SUMAIRAA KHAN

FIRST POSITION 97.8%

TEJASSREE MOHANAKRISHNAN

CLASS XII COMMERCE STREAM

CLASS XII HUMANITIES STREAM

FIRST POSITION 96.8%

SVETLANA RUTH D’SOUZA

 CLASS XII SCIENCE STREAM 

THIRD POSITION 94.2%

SASIREHA DHANALINGAM

THIRD  POSITION 94.2%

ABDUL JALEEL ZAKI

THIRD  POSITION 88.8%

ELIN MARIYA JOSHY

SECOND POSITION 95%

NIVEDITHA AJAYA KUMAR REVATHI

THIRD POSITION 88.8%

NANDHANA SHAJU

FIRST POSITION 95.4%

NIRANJANA PRAMOD NAIR

SECOND  POSITION 90.4%

HIBA SHAHIN

CLASS XII COMMERCE STREAM

FIRST POSITION 97.8%

ANGEL MARIA TARSON

SECOND POSITION 96.4%

NAISA SHETTY  B. 

THIRD POSITION 95.6%

ITHI ARUNKUMAR

FIRST POSITION, 97.4%

SHARLOTTE CARVALHO

SECOND POSITION, 96.4%

AARON ARTHUR MENEZES

THIRD POSITION, 95.2%

ADITI SHEKAR 

FIRST POSITION 

98.8%  
SREE VALLABH GOUD 

MANGA  

SECOND POSITION  98% 
REYNA JEPRISON

SECOND POSITION  98% 
MOHAMMED MOBASSHIR 

AKRAM

SECOND POSITION  98% 
ARKA ROY CHOUDHURY

THIRD POSITION 97.8% 
DEEPIKA ANBALAGAN

1ST RANK, 97.4%

VIREN HARESH KUNDNANI

1ST  RANK, 98%

SOUNDHARYA RAMKUMAR 

1ST RANK, 95.4%

ROHAN TOM SAJI

2ND RANK, 97.2%

AKSHAYA AYYAPPAN

2ND RANK, 97.8%

ISRA IRFANKHAN PATHAN 

2ND RANK, 94.8%

MIRDULA NATARAJAN 

3RD RANK, 97%

RIYA DEEPAK SHINDE 

3RD RANK, 97.4%

AANYAA NAGABHOOSHAN

3RD RANK, 94.6%

ALINA SUSAN MATHEW 

CLASS XII - SCIENCE TOPPERS

CLASS X  TOPPERS

CLASS XII - COMMERCE TOPPERS

INDIAN SCHOOL DARSAIT 
once again rose to the pinnacle 
of academic excellence, with 
declaration of the CBSE Class 
X and Class XII results for the 
session 2021-22. ISD students 
had yet another successful year 
in terms of CBSE Board Exami-
nations by scoring cent percent 
result with 129 students ap-
pearing for class XII and 169 ap-
pearing for class X exams. Stu-
dents’ dedication, coupled with 
detailed preparation by teach-
ers, has been well rewarded. 

In the Science Stream, 
Class XII - Niranjana Pramod 
Nair top-scored with 95.4% 
while Niveditha Ajaya Ku-
mar Revathi bagged the sec-
ond position with 95%, Ab-
dul Jaleel Zaki and Sasireha 
Dhanalingam shared the third 
position with 94.2%. 

Top Spot
Taking the top spot in Com-
merce Stream Angel Maria 
Tarson secured 97.8% fol-
lowed by Hiba Shahin secur-
ing the second position with 
90.4% while Nandhana Shaju 
and Elin Mariya Joshy shared 
the third position with 88.8%. 

In Class X, Yash Vikram 
Kanchan with 98.4% was 
crowned the top student, sec-
ond rank was bagged by Ruth 
Rose Donal with 97.6% and 
the third position with 97% is 
shared between Suprith Am-
athi and Thareesh Prabakaran 
respectively.

Students who scored cen-

CLASS X SCHOOL TOPPERS

FIRST POSITION 98.4% 
YASH VIKRAM KANCHAN 

SECOND POSITION  97.6% 
RUTH ROSE DONAL

THIRD POSITION  97% 
THAREESH PRABAKARAN

THIRD POSITION  97% 

SUPRITH AMATHI

tums in Chemistry, Psychol-
ogy, Mathematics and Science 
subjects respectively; Chem-
istry - Niranjana Pramod Nair; 
Psychology - Nesla Sherin 
and Niranjana Pramod Nair, 
Mathematics (Standard) - Su-
prith Amathi, Science - Su-
prith Amathi, Hari Chandan, 
Varun Saji Nair & Meghna 
Thekkoodan Joy.

Congratulations
Mr. Sebastian Chungath, Pres-
ident and the other esteemed 
members of the School Man-
agement Committee conveyed 
their congratulations for the 
excellent results. Principal, 
Mr. Amar Srivastava con-
gratulated the students and 
lauded the strenuous efforts 
of all who worked as catalysts 
in making school proud. 
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President of Zanzibar meets 

foreign ministry undersecretary

ZANZIBAR: President Hussein 
Ali Mwinyi of Zanzibar received 
at his offi  ce on Sunday Moham-
med Nasser Al Wahaibi, Under-
secretary of the Foreign Ministry 
for Administrative and Financial 
Aff airs.

Al Wahaibi conveyed greetings 
of Sayyid Badr Hamad Al Busaidi, 
Foreign Minister, to President 
Mwinyi. He also handed the Pres-
ident of Zanzibar an invitation to 
visit the Sultanate of Oman.

The meeting reviewed the bi-
lateral relations between the two 
countries, as well as means of en-
hancing cooperation to serve the 
joint interests.

The meeting was attended by 
Saud Hilal Al Shidhani, Ambas-

sador of the Sultanate of Oman to 
the United Republic of Tanzania, 
Said Salim Al Sinawi, Consulate 
General of Oman in Zanzibar, the 

Tanzanian ambassador to Oman 
and some offi  cials in Zanzibar’s 
government.

 -ONA

M E E T I N G

‘Tamkin-Sahim’ empowerment 

programme conducted by ministry 

IBRA: A training programme 
(codenamed “Tamkin-Sahim”) for 
the empowerment of youth wish-
ing to take up government jobs was 
conducted by the Ministry of La-
bour in the Governorate of North 
Al Sharqiyah.

The fi ve-day course is the sec-
ond leg of a training programme 
targeting 2,216 job candidates 
who passed interviews and tests 
from diff erent governorates of the 
Sultanate. 

It seeks to raise the volume of 
productivity in the workplace (for 
government job candidates, among 
them 202 from North A’Sharqiyah 
Governorate).

“Tamkin-Sahim” Empower-

ment Programme is undertaken 
by the Ministry of Labour, repre-
sented by the Training Support 
Centre based in diff erent governo-
rates of Oman.

The fi rst stage of the programme 
was conducted in the Governorate 
of South Al Sharqiyah last June. 
The third will be in Dhofar Gover-
norate next week. -ONA

N O R T H  A L  S H A R Q I Y A H

More than 301,000 hours of 
part-time jobs announced
MUSCAT: The Ministry of La-
bour has announced the availabil-
ity of 301,172 hours of part-time 
jobs as part of an initiative code-
named “A Million Hours of Em-
ployment” in government units.

The opportunities are open for 
job aspirants with diff erent quali-
fi cations: 175 for holders of Bach-
elor’s degree, 43 for holders of 
post General Education Diploma 
(GED), 35 for GED holders and 44 
for any literate contestants. The 
Ministry will allow a period of two 
weeks for the competitors to reg-
ister for the announced jobs. -ONA

J O B  O P P O R T U N I T I E S

Date, honey exhibition opened
SALALAH: The Omani Rutab 
(date) and Honey Exhibition 
was opened, yesterday, at Lulu 
Hypermarket in Salalah, Dhofar 
Governorate. 

The exhibition has been or-
ganised by the Ministry of Agri-
culture, Fisheries and Water Re-
sources and would continue till 
13 August, under the auspices of 
Sheikh Salim bin Suhail Shamas, 
Wali od Salalah.

A number of farmers and pro-
ducers of dates from the various 
governorates of the Sultanate 
and owners of SMEs are taking 
part in the exhibition.   

The exhibition aimed to encour-
age honey producers and farmers 
and SMEs owners fi nd marketing 
outlets and to avail from the tour-
ism season and to continue devel-
op methods of display, packing and 
marketing their products. -ONA 

D H O F A R  G O V E R N O R A T E
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Saudi Royal Air Force Commander received

MUSCAT: Air Vice Marshal 
Khamis Hammad Al Ghafri, Com-
mander of the Royal Air Force of 
Oman (RAFO) received in his of-
fi ce at Al Murtafa’a Garrison to-
day Lt. Gen Turki Bandar Al Saud, 
Commander of the Royal Saudi Air 
Force. The two sides exchanged 
viewpoints and discussed a num-
ber of military matters that serve 

the air forces of the two countries. 
They also reviewed several mat-
ters of common interest.

The meeting was attended by 
Senior RAFO offi  cers and the Mili-
tary Attaché at the Saudi embassy 
in Muscat. 

Visits MTC
Lt. Gen Turki Bandar Al Saud, 

Commander of the Royal Saudi Air 
Force visited the Military Techno-
logical College (MTC).

The guest was accompanied 
during the visit by Air Vice Mar-
shal Khamis Hammad Al Ghafri, 
Commander of the Royal Air Force 
of Oman (RAFO), Chairman of the 
MTC Board of Directors.

Upon his arrival at the college, 

the guest was received by the Act-
ing Dean of the MTC.

The guest was briefed on the 
college’s educational and service 
facilities, in addition to its general 
curriculum, technical specializa-
tions and various educational lev-
els. He also toured several training 
workshops in the college. 

— ONA

M E E T I N G

Mutually beneficial joint investment mechanisms established

Established in 2001 as a joint ven-
ture between OIA and the Gov-
ernment of Pakistan, Pak-Oman 
Investment Company (POIC) is 
a fi nance company with a capi-
tal totalling OMR40 million. The 
company achieved a net profi t as a 
result of diversifi cation of instru-
ments between fi xed and fl oating 
interest rates.

Oman-Vietnam
In 2008, Oman-Vietnam Invest-
ment Co. was established as a 
joint venture between OIA and the 
State Capital Investment Corpora-
tion (SCIC). It invests in business-
es and projects aiming to achieve 
development and sustainable 
economic growth. The value of 
this joint venture is $200 million 
covering 12 investment portfo-
lios. From June 2020 to December 
2021, the company invested $20 
million in CMES Company spe-
cialised in developing rooftop so-
lar power systems and $30 million 
in VPI, a real estate development 
company. Moreover, the company 
fully exited from BCG Solar Farms 
with an IRR of 13 percent, where 
the value of investment increased 
by 3.1 times and partially exited 
(70 percent) from CII Company 
operating in infrastructure pro-
jects, with an IRR of 13percent, 
where the value of investment in-
creased by 4.2 times.

Moreover, the company re-
viewed and updated its investment 
plan to cope with the expected 

changes in the Vietnamese mar-
ket, and to focus on the promising 
sectors, i.e. technology, education, 
health, logistics, retail and indus-
trial zones.

Oman-Brunei
Another joint venture is Oman-
Brunei Investment Company. Es-
tablished in October 2009, OBIC’s 
investment strategy focuses on 
optimisation of capital in compa-
nies with high growth potential 
through private equity and invest-
ing in new projects or joint ven-

tures. OBIC seeks to achieve an 
IRR not less than 12-15 percent 
through a diversifi ed portfolio that 
includes service, industry, health, 
education and tourism sectors. 
OBIC was founded with an initial 
capital of $100 million, which was 
later increased to $200 million in 
2019. Currently, the company in-
vests in assets worth $1 billion. It 
contributed to the development of 
several key projects in Oman, in-
cluding the Kempinski Hotel Mus-
cat, Oman International Hospital, 
which is managed by an interna-

tional operator, a water desalina-
tion plant in Sohar in partnership 
with a specialised company from 
Spain and a portfolio of aircraft 
rental in partnership with a Ger-
man company.

It is working on developing a 
private school in collaboration 
with a global specialised educa-
tional company. Additionally, it 
invests in projects in the Sultan-
ate of Brunei, including a shrimp 
aquaculture project and a salmon 
aquaculture project which is in the 
pipeline. It managed to profi tably 

exit from previous investments 
such as Majan Telecommunica-
tion (Renna Mobile), Babylon 
Medical Services Company and a 
stock portfolio specialised in the 
energy sector.

Uzbek-Oman
The Uzbek-Oman Investment Co. 
(UOI) was established in 2010 as a 
joint venture between OIA and Uz-
bekistan (75 percent by Oman and 
25 percent by Uzbekistan), with 
a capital of $200 million. UOI in-
vests in textiles, food and pharma-
ceutical products, retail, fi nancial 
and technological services, real 
estate and foreign currencies. The 
company currently has 12 invest-
ment projects after it fully exited 
from a number of investments. 
During the fourth quarter of 2021, 
the company’s board of directors 
approved a proposal to restructure 
its investment portfolio with the 
aim of maintaining the portfolio’s 
value and improving its returns by 
shifting from low-return assets to 
high-return assets.

Oman-India
The Oman-India Joint Investment 
Fund (OIJIF ) was established in 
2011, and invests in diff erent eco-
nomic sectors in India in two port-
folios. The fi rst portfolio is a 50/50 
joint investment fund between OIA 
and the State Bank of India (SBI) 
and includes 7 investment projects. 
It exited completely from 13 invest-
ments and partially from one in-

vestment, with an IRR of 2.3 times 
the cost. The value of the second 
portfolio is $229 million, of which 
63 percent is for OIA, while 22 per-
cent is owned by the State Bank 
of India and another 15 percent is 
owned by other investors. Over 80 
percent of the fund’s capital is di-
rected to investment projects.

Spain-Oman
Spain-Oman Private Equity Fund 
was established in 2014 as a 50/50 
joint investment between OIA 
and COFIDES, a company owned 
by the Spanish Government. The 
capital of this joint fund is EUR 
200 million. Currently, it has 6 in-
vestment projects representing 43 
percent of the Fund’s total capital. 
In April 2021, it invested in Logalty, 
a company that specialises in the 
provision of electronic evidence 
service for e-contracting, commu-
nications and personal identity.

After it successfully added 35 
new investments to its investment 
portfolio in the private equity mar-
kets, it exited some investments 
with good returns and realised av-
erage returns of 10.3 percent since 
its inception. OIA is pursuing new 
opportunities through partner-
ships with brotherly and friendly 
countries. 

OIA’s fi rst annual report, which 
has been issued recently, gives an 
overview of its business and invest-
ments since its establishment on 4 
June 2020 under Royal Decree No. 
61/2020 till 31 December 2021. -ONA

O I A ’ S  F I R S T  A N N U A L  R E P O R T
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President of Muscat Municipality visits Aster Royal Hospital
Times News Service

MUSCAT:  With the soft opening 
of Aster Royal Hospital nearing, 
the newest super-multi-speciality 
Hospital located in Al Ghubra, 
received His Excellency Ahmed 
Mohamed Al Humaidi, the Presi-
dent of Muscat Municipality for 
a friendly site-visit as a part Zu-
warat Aster programme.

During the tour, which was 
guided by the Hospital’s CEO, Dr. 
Ashendu Pandey, His Excellency 
acknowledged information about 
all the departments, cutting-edge 
technology and unique services 
that the Hospital will avail to the 

Oman community.
He visited various departments, 

including the ICU, radiology and 
physiotherapy department, Op-

eration Theatres, Cath-Lab, Aster 
centre of excellences-Gastro-
enterology led by the Hospital’s 
Medical Director and renowned 

Senior Consultants, Dr Ashik Sai-
nu Mohiyadeen and Dr Hisham Al 
Dhahab), Orthopaedics and Ob-
stetrics- gynaecology for which an 

entire fl oor is dedicated to women. 

New services
The Muscat Municipality Presi-
dent valued the eff orts of Aster 
Group for bringing new services 
to Oman, highlighting the impor-
tance of keeping the patients close 
to the families during complex 
procedures like organ transplanta-
tion or heart interventions.

His Excellency Muscat Mu-
nicipality President said: “During 
complex procedures or interven-
tions, the patient needs to feel sup-
ported by their family and friends, 
and Aster Royal Hospital is open-
ing this possibility to the Oman na-

tionals that used to travel abroad 
to get this kind of treatments, con-
tributing to the reduction of the 
waiting list in the public sector. I 
appreciate Aster Hospital for this 
achievement and wish the best of 
luck for the Soft Opening”. 

Aster Royal Hospital has two 
underground fl oors of parking 
area, 200 beds, one entire fl oor 
dedicated for Women & Children 
and a world class team of doctors 
and medical staff  and it will open 
it’s doors to the public soon. Dr 
Ashendu was assisted by Ms Na-
diya Azghar Al Balushi , HR Direc-
tor and other team members for 
the tour.

Z U W A R A T  A S T E R  P R O G R A M M E

Saudi Air Force offi  cial visits 

Maritime Security Centre in Muscat

MUSCAT: Lt. Gen Turki Bandar 
Al Saud, Commander of the Royal 
Saudi Air Force and his accompa-
nying delegation visited on Sun-
day the Maritime Security Centre 

(MSC). During the visit, the guest 
was accompanied by Air Vice 
Marshal Khamis Hammad Al 
Ghafri, Commander of the Royal 
Air Force of Oman (RAFO). — ONA

D E L E G A T I O N  V I S I T
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White House calls for coordinated
response to fight Monkeypox spread

WASHINGTON: After the World 
Health Organization (WHO) on 
Saturday declared the Monkeypox 
virus a public health emergency of 
international concern, the White 
House said that a coordinated in-
ternational response is the need of 
the hour to end Monkeypox spread 
and protect communities.

Raj Panjabi, Director of White 
House Pandemic Preparedness 
Offi  ce, while commenting on WHO 
declaration said, “A coordinated, 
international response is essential 
to stop the spread of monkeypox, 

protect communities at greatest 
risk of contracting the disease, and 
combat the current outbreak.” “To-
day’s decision by the World Health 
Organization (WHO) to declare 
the current monkeypox outbreak 
as a Public Health Emergency of 

International Concern is a call to 
action for the world community 
to stop the spread of this virus,” a 
White House statement read quot-
ing Panjabi. 

Speaking on the reponse of the 
Biden administration in regards 

to the outbreak, the offi  cial said, 
“Since the earliest days of the 
outbreak, the Biden Administra-
tion has deployed a robust and 
comprehensive strategy to com-
bat monkeypox here in the US, 
including dramatically scaling the 

procurement, distribution, and 
production of vaccines, expanding 
access to testing and treatments, 
and communicating with commu-
nities most at risk of contracting 
the virus.”

However, in view of the emerg-
ing situation, he noted, “But that 
is not enough. As the Department 
of Health and Human Services has 
said, we must step up our work to 
aggressively combat this virus and 
protect communities in the United 
States that have been aff ected by 
monkeypox.”

Meanwhile, the United States 
may see more cases of monkeypox 
before the numbers go down, Di-
rector of the Centres for Disease 
Control and Prevention (CDC) Ro-
chelle Walensky said on Friday.

“With the scale-up of testing, 
with the scale-up of informa-
tion, we anticipate that there 
will be more cases before there 
are less,” Walensky told The 
Washington Post.

The CDC currently does not 
have specifi c projections on how 
serious the situation may be, 
Walensky added. “I do not think 
that we have a stable estimate 
now,” the director said.

But the director did note that the 
United States on Friday detected 
two monkeypox cases in children 

for the fi rst time. The two cases are 
unrelated and are likely the result 
of household transmission, the 
CDC said in a statement.

The agency said the children are 
in good health and are being treat-
ed. Both of them are doing well, but 
they had contact with other peo-
ple, and the CDC is following up on 
that, Walensky added.

As of July 22, the United States 
has altogether over 2,800 con-
fi rmed monkeypox/orthopoxvirus 
cases, according to CDC data.

Dr Ashish Jha, White House 
COVID-19 response coordinator, 
said the government has delivered 
300,000 doses of a monkeypox 
vaccine and is working to expedite 
the shipment from Denmark of 
7,86,000 more doses.

He said there is already enough 
vaccine on hand to provide a fi rst 
vaccine dose to more than half 
of the eligible population in New 
York City and over 70 per cent of 
the eligible population in Wash-
ington DC

Monkeypox is a rare viral dis-
ease that is usually transmitted 
through body fl uids, respiratory 
droplets and other contaminated 
materials. The disease usually 
results in fever, rash and swollen 
lymph nodes. 

— ANI

The United States 

may see more cases 

of monkeypox before 

the numbers go 

down, according 

to the Centres for 

Disease Control and 

Prevention in US

GROWING CONCERN: As of July 22, the United States has altogether over 2,800 confi rmed monkey-

pox/orthopoxvirus cases, according to the CDC data. — ANI

China launches second 

space station module

HAINAN: In the latest step to-
wards an ambitious space pro-
gram, China has launched the 
second of three modules needed 
to complete its new space station.

On Sunday, live feed on state 
broadcaster CCTV showed the 
unmanned craft — named Wen-
tian — being propelled by the 
country’s most powerful rocket 
—  the Long March 5B — from the 
Wenchang launch centre on Chi-
na’s southern island of Hainan at 
2:22 p.m. (0822 CET). 

Shortly after the launch, CCTV 
reported it to be “a complete suc-
cess.”

The 23-tonne laboratory mod-
ule is almost 18 metres long and 
has three sleeping areas, along 
with a space for scientifi c experi-
ments.

Beijing began constructing its 
space station called Tiangong 
(heavenly palace) in April 2021, 
with the launch of the Tianhe 
module.

Tianhe, the central module, 
would be the main living quar-
ters, in the fi rst of 11 crewed and 

uncrewed missions in the under-
taking.

What’s next?
In a challenging manoeuvre, 
Wentian would now have to 
dock with the existing module in 
space.

Experts say that the operation 
would require the use of a robotic 
arm and a number of high-preci-
sion manipulations.

The newly launched module 
will also serve as a backup plat-
form to control the space station 
in case of a failure.

Tiangong is expected to have a 
lifespan of at least 10 years and 
Beijing is looking to make it fully 
operational by the end of the year.

The third and fi nal module is 
slated to dock in October.

China’s “space dream” has 
been given a major push under 
President Xi Jinping.

The completion of the new 
space station is also set to cap the 
president’s 10 years as the leader 
of the ruling Communist Party.

— DW

W E N C H A N G  L A U N C H  C E N T R E

Is Bollywood’s dominance coming to an end?

MUMBAI: The Indian Film Festi-
val in the German city of Stuttgart 
is taking place this week with live 
audiences for the fi rst time since 
2019. Until 2011 the festival was 
actually called “Bollywood & Be-
yond” but the name was dropped 
because Indian cinema is so much 
more than mainstream Hindi-lan-
guage movies.

“Bollywood” is a compound of 
the terms Bombay (the old name 
of the city of Mumbai) and Hol-
lywood. A fi lm critic invented the 
word crossover in the 1970s to 
make one of the world’s most suc-
cessful movie industries more pal-
atable to Western audiences. 

Bollywood also stands for fi lms 
made in the Hindi language, as 
opposed to India’s other 120-odd 
tongues including Urdu, Malay-
alam, Tamil, Sanskrit and Bengali 
— some of which also have their 
own fi lm industry.

Largest number of 
fi lms worldwide
India produces more fi lms than 
any other country worldwide, with 
Hindi-language fi lms most strong-
ly represented among the more 
than 1,000 productions a year. 
The Indian fi lm industry gener-
ates nearly $2 billion (€1.9 billion) 
a year. US productions that set 
standards elsewhere in the world 
traditionally have little infl uence 
in India.

The Hindi fi lm industry origi-
nated in Mumbai in the 1930s and 
had its fi rst heyday in the 1960s 
and 1970s with romance fi lms, dra-
mas and action fl icks. The movies 
are over three hours long and have 
an intermission and most feature 
singing and dancing.

Roller coaster ride 
of emotions
Over the decades, Hindi cinema 
developed a formula for success 
that includes the so-called nine 
rasas, or basic human emotions 
in traditional Indian arts — joy, 
fear, anger, love, courage, sadness, 
amazement, disgust and calmness. 
A Bollywood fi lm can be a veritable 
roller coaster of emotions: tragedy 
and comedy alternate, as do action 
and romance. The plot is almost al-
ways about love.

Bollywoodmovies were fi rmly 
in the hands of actors who also 
produced the biggest blockbusters. 
In the 1990s and 2000s, Sha Rukh 
Khan, Ameer Khan and Salman 
Khan were the most famous out-
side India. Screenwriters and fi lm-
makers had comparatively small 
profi les power during Bollywood’s 
heyday.

Breakthrough in Europe
2001 was a pivotal year for Indian 
cinema, and for Stephan Holl, who 
with wife Antoinette Köster owns 
the Cologne-based Rapid Eye 
Movies fi lm distribution company.

Fascinated with Indian cinema, 
they decided to distribute Indian 
fi lms in Germany and Europe. At 
the time, that was a big risk, but 
the move also promoted Indian 
cinema beyond Asia. Rapid Eye 
Movies, actually an arthouse dis-
tributor, was partly responsible for 
a veritable Bollywood wave that 
took place throughout Europe a 
short time later.

“We brought Bollywood and In-
dian indie fi lms to Germany. Bol-
lywood had a 95% market share 
in India at the time,” Holl told DW, 
adding the movies included the 
early fi lms starring Shah Rukh 
Khan, real evergreens that people 
loved.”

Bollywood’s ‘homemade 
crisis’
But Bollywood’s recipe for suc-

cessful also left a bad taste. A few 
superstars had too much power. 
There were too few female pro-
ducers and directors. In addition, 
recurring Hindi mainstream cin-
ema plots were becoming tired and 
clicheed.

Early 2010s
In the early 2010s, box offi  ces saw 
the fi rst big fl ops. “What was tried 
and true didn’t work anymore, 
there was a lot of uncertainty,” 
said Stephan Holl, arguing that 
the crisis was homemade, and that 
people relied too much on the stars 
to fi x it. He said the fi lms were in-
creasingly fl at and formulaic.

Independent fi lmmakers saw an 
opportunity and took it.

“Suddenly there were many 
more female fi lmmakers and 
fi lms without stars that had a 
good story and that worked, that 
got by on much smaller budgets,” 
Holl said. “Arthouse fi lmmak-
ers entered the scene, suddenly 
Indian fi lms were showing at the 
Cannes Film Festival.”

Anurag Kashyap, for example, is 
a successful Hindi language direc-
tor who also produces and writes 
screenplays that break the Bolly-
wood mold. His internationally ac-
claimed 2016 fi lm “Raman Raghav 
2.0,” inspired by the serial killer of 
the same name, brought a darker, 
neo-noir edge to Indian cinema.

But does this shift mean that 
Bollywood mainstream fi lms will 

eventually die out?

Greater cinematic diversity
Anu Singh, Indian fi lmmaker, 
award-winning journalist and 
screenwriter, does not see a crisis 
in mainstream cinema.

“Some of the biggest blockbust-
ers have been in the last seven 
years,” Singh told DW. It’s the Cov-
id-19 pandemic and the huge suc-
cess of streaming services that are 
a threat to traditional mainstream 
Indian cinema, she argued, as well 
as the increasingly successful fi lm 
industries of South India.

But Anu Singh sees diversifi ca-
tion as a great opportunity for In-
dian cinema. “The changes have 
led to bold collaborations. The 
mainstream is opening up to other 
languages,” she said. “Bollywood is 
no longer just Hindi cinema. It also 
means transfer to other lifestyles 
and adaptation. If the so-called 
mainstream can learn from small-
er currents, it will be richer for it.”

Ever-changing audience
Like Stephan Holl, Anu Singh sees 
the future of Bollywood in more di-
verse themes and casts. Currently, 
she said, there is still a struggle 
with what kind of stories fi lm-
makers want to tell to “capture the 
imagination of an ever-changing 
audience” — an audience that is 
well-versed in international fi lm 
thanks to streaming services. 

— DW

E N T E R T A I N M E N T

LABORATORY MODULE: The 23-tonne laboratory module is 

almost 18 metres long and has three sleeping areas, along with a 

space for scientifi c experiments. — DW

Hundreds protest against draft constitution ahead of referendum

TUNIS: Hundreds of demonstra-
tors gathered in central Tunis on 
Saturday to protest a draft con-
stitution introduced by President 
Kais Saied. Tunisia will vote on the 
proposed charter on Monday.

“Stop autocratic rule!” yelled 
protesters gathered on the main 
street in central Tunis.

“A year has passed and Saied has 
failed to manage the country and 
present a clear vision,” Ennahda 
spokesperson Imed Khemiri told 

the crowd.
Ennahda is Tunisia’s main op-

position party. The self-defi ned 
Islamist group is part of an anti-
referendum coalition that organ-
ized Saturday’s protests.

“The Tunisian people will deal 
a major blow to Saied on the day 
of the illegal referendum and will 
prove to him that it is not inter-
ested in his populist path,” said 
Nejib Chebb, who is head of the 
coalition.

Police were present at the pro-
tests but there were no reports of 
violence.

10 people arrested
However, at least 10 people were 
arrested at anti-referendum dem-
onstrations on Friday. Police came 
to the gathering with water can-
nons and riot gear.

Offi  cers reportedly “roughly 
blocked” protesters’ passage as 
they moved toward a police barrier 

that was blocking the interior min-
istry building.

A police offi  cer said that the 
confrontation was prompted by 
people who “purposely moved to-
wards the ministry because they 
sought provocation.”

Mehdi Jelassi, head of the SNJT 
journalists’ union, received treat-
ment after being sprayed in the 
face with tear gas, Jelassi told AFP 
news agency.

“Whether the constitution pass-

es or not, our struggle will contin-
ue until the fall of this new tyrant,” 
said Hamma Hammami, head of 
the far-left Workers’ Party. “We 
are not afraid of prison, torture or 
death.”

If passed, President Saied’s draft 
constitution would reduce the role 
of the parliament and judiciary 
by replacing the current mixed-
parliamentary system in the North 
African country.

— DW

I N  T U N I S I A
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Pankaj Khimji, Imran Khwaja, Neil Speight 
elected as ICC Associate Member Directors
Times News Service

BIRMINGHAM: Pankaj Khimji, 
Imran Khwaja and Neil Speight 
have been elected as International 
Cricket Council (ICC) Associate 
Member Directors following an 
election process at the ICC Annual 
Conference in Birmingham, UK. 

In line with the Associate Mem-
bers’ Meeting Terms of Refer-
ence, the voting was conducted 
at the Formal Associate Members 
meeting by way of a weighted 
secret ballot in which all voters 
(each Voting Associate Member 
and each Regional Representa-
tive) have three votes. 

 Imran Khwaja and Neil Speight 
have both been re-elected as As-
sociate Member representatives 

on the Board, with Pankaj Khimji 
replacing Mahinda Vallipuram.

 Khimji is the Chairman of the 
Oman Cricket Board and is a Vice 
President of the Asian Cricket 
Council. 

 International Cricket Council.
Chair Greg Barclay commented 
on the election: “I would like to 
welcome the elected Associate 
Member Directors onto the Board 
for the next term. I look forward to 

working with Imran, Pankaj and 
Neil to continue to push the sport 
forward by delivering the strat-
egy and growing the game so that 
more people can enjoy cricket 
across the world.”

T W O  I O N I C  P L A Y E R S

Pankaj Khimji Neil Speight Imran Khwaja

McLaughlin sets 400m 
hurdles world record

EUGENE: The eighth day of the 
World Athletics Championships 
was capped with a new world re-
cord by Sydney McLaughlin of 
the United States in the women’s 
400m hurdles on Friday.

The 22-year-old double Olympic 
champion smashed her own world 
mark to win her second world ti-
tle in 50.68 seconds. Dutch Femke 
Bol, also 22, fi nished second in 
52.27 while American veteran 
Dalilah Muhammad, who won this 
event at 2016 Rio Olympics, took 
bronze in 53.13.

The 24-year-old Michael Nor-
man landed his fi rst major 400m 
title in 44.29 seconds after fi nish-
ing fi fth at last year’s Tokyo Olym-
pic Games. 

London Olympic champion Ki-
rani James of Grenada followed 
in second in 44.48 while Matthew 
Hudson-Smith from Britain came 
third in 44.66.

Two-time Olympic champion 
Shaunae Miller-Uibo of Bahamas 
lifted her fi rst world title, clocking 
this season’s world leading time 

of 49.11 seconds to triumph in the 
women’s 400m.

Dominican Marileidy Paulino 
claimed silver in 49.60 while Sada 
Williams from Barbados took 
bronze, 0.15 further back.

Kimberly Garcia Leon of Peru 
won the inaugural women’s 35km 

race walk with two hours, 39 min-
utes and 16 seconds, a week after 
her gold over the 20km distance. 
Katarzyna Zdzieblo of Poland took 
silver in 2:40:03, and China’s Qiey-
ang Shijie added another bronze 
in Eugene after the 20km race in 
2:40:37.

On the fi eld, China’s Olympic 
champion Liu Shiying could not 
bring out her full potential, fi n-
ishing just outside the javelin 
throw podium where Australian 
Kelsey-Lee Barber defended her 
world championship glory with 
66.91 meters. Kara Winger of the 
United States was second in 64.05 
while Japanese Haruka Kitaguchi 
in 63.27.

The United States led both 
men’s and women’s 4x100m re-
lay heats, with a world-leading 
time of 37.87 and 41.56 seconds 
respectively. 

Canada wins 4x100m relay
Canada upset pre-race favorite 
the United States to win the 
men’s 4x100m relay at the World 
Athletics Championships here on 
Saturday.

The Unites States, who took 
all six medals in the men’s 100m 
and 200m, led all the way in the 
fi rst three legs, but was overtaken 
by Canada in the fi nal leg due to a 
messy baton pass.

The Canadian team of Aaron 
Brown, Jerome Blake, Brendon 
Rodney and Andre De Grasse won 
in a world lead time of 37.48, 0.07 
seconds ahead of the U.S. team.

The United States won the 
women’s 4x100m relay with a 
world leading time of 41.14 sec-
onds at the World Athletics Cham-
pionships here on Saturday.

Jamaica, led by Shelly-Ann 
Fraser-Pryce who took the 100m 
gold and 200m silver a few days 
ago, fi nished just 0.04 seconds be-
hind to take the silver, while Ger-
many pocketd the bronze in 42.03.. 
-Xinhua

The 22-year-old 

double Olympic 

champion smashed 

her own world mark to 

win her second world 

title in 50.68 seconds

CHAMPION Sydney McLaughlin of the United States reacts after 

the women’s 400m hurdles fi nal at the World Athletics Champion-

ships Oregon22 in Eugene, Oregon, the United States. 

OREGON:  Tokyo Olympic gold 
medallist Neeraj Chopra, on Sun-
day, clinched the silver medal in 
the men’s javelin throw fi nal at 
the prestigious World Athletics 
Championships in Eugene.

Neeraj recorded a distance 
of 88.13m in his fourth-attempt 
throw and secured the second 
position. The Olympic medallist 
started the proceedings with a 
foul throw, which was followed 
by 82.39m and 86.37m. It was 
fi nally in the fourth attempt 
when he recorded the distance of 
88.13m, which put him in conten-
tion for the silver medal.

The last two attempts by 
Neeraj went foul throws, and 
thus, he ended up in the second 
position. The fi rst position was 
held by defending champion An-
derson Peters of Grenada, who 
recorded a distance of 90.54m.

Neeraj also became India’s 
fi rst ever track and fi eld athlete to 

take the silver medal in the World 
Championships, and second to 
bag a podium fi nish after the leg-
endary long jumper Anju Bobby 
George had fi nished third in the 
Paris Worlds in 2003.

World Championships debu-
tant Rohit Yadav fi nished at the 
10th position after making at-
tempts of 78.72m, 78.05m and 
77.95m.

Prime Minister Narendra 
Modi lavished praise on Neeraj 
Chopra after he clinched the sil-
ver medal in the men’s javelin 
throw fi nal.

Taking to Twitter, PM Modi 
wrote, “A great accomplishment 
by one of our most distinguished 
athletes! Congratulations to @
Neeraj_chopra1 on winning a his-
toric Silver medal at the #World-
Championships. This is a special 
moment for Indian sports. Best 
wishes to Neeraj for his upcom-
ing endeavours.” -ANI

W O R L D  A T H L E T I C S

Muller 
optimistic 
of Bayern’s 
success

BERLIN: Despite a narrow 
1-0 defeat against Manchester 
City in a friendly on a US pro-
motional tour, Bayern Munich 
is talking about maximum suc-
cess this year.

“Our current situation re-
minds me of the 2012-13 season 
as we somehow felt near un-
beatable,” striker Thomas Mul-
ler stated after City’s new ar-
rival Erling Haaland scored the 
winning goal in a chaotic game, 
interrupted for over an hour by 
thunderstorms.

Club chairman Oliver Kahn 
spoke about the “hardest sea-
son ever” due to the 2022 FIFA 
World Cup being played in No-
vember and December inter-
rupting the campaign for over 
four weeks. Kahn spoke of a 
situation of the highest possible 
competition within the squad 
that couldn’t be better. The for-
mer German national keeper 
said the highest level of moti-
vation for every single squad 
member has developed.

Nine years after Bayern last 
claimed the UEFA Champions 
League title, the Bavarian side 
again has to deal with signifi -
cant changes after Robert Le-
wandowski left for Barca, with 
Sadio Mane and Matthijs de 
Ligt coming in. -Xinhua

C H A M P I O N S  L E A G U E

Team India fi ned 

for slow over-rate 
DUBAI : Team India has been 
fi ned 20 per cent of their match 
fee for maintaining a slow over-
rate during the fi rst ODI against 
West Indies at the Queen’s Park 
Oval in Port of Spain on Friday.

Richie Richardson of the Emir-
ates ICC Elite Panel of Match 
Referees imposed the sanction 
after India was ruled to be one 
over short of the target after time 
allowances were taken into con-
sideration. 

In accordance with Article 
2.22 of the ICC Code of Con-
duct for Players and Player 
Support Personnel, which re-
lates to minimum over-rate of-
fences, players are fined 20 per 

cent of their match fee for every 
over their side fails to bowl in 
the allotted time.

India captain Shikhar Dha-
wan pleaded guilty to the off ence 
and accepted the proposed sanc-
tion, so there was no need for a 
formal hearing.

On-fi eld umpires Joel Wilson 
and Leslie Reifer, third umpire 
Gregory Brathwaite and fourth 
umpire Nigel Duguid levelled 
the charge.

Following his side’s thrilling 
three-run win over West Indies 
in the fi rst ODI, Indian skipper 
Shikhar Dhawan expressed dis-
appointment of not being able to 
score a century. -ANI

F I R S T  O D I 

Neeraj Chopra 
grabs silver with 
88.13m throw 
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MSX INDEX ENDS HIGHER
The MSX index closed at 4,317.6 points, 
up by 0.61 per cent from the previous 
close. The Sharia Index ended up by 0.2 
per cent at 458.15 points. Bank Dhofar, 
up 8.48 per cent, was the top gainer while 
Jazeera Steel Products, down 5.33 per 
cent, was the top loser.

Orascom hotels in Oman attract 
over 70,000 tourists every year

KHALID ORABI

MUSCAT: Orascom hotels in 
Oman have been able to attract 
more than 70,000 tourists each 
year in its 1,200 rooms, Mehmet 
Tunc Mustecaplioglu, General 
Manager of Orascom Hotels Man-
agement, said in an exclusive in-
terview with Times of Oman.

“We extend a unique, rich and 
comprehensive tourism experi-
ence, integrated facilities and dis-
tinct services, besides a visit to the 
Aqua Park with children clubs and 
entertainment areas and fascinat-
ing beaches extending to 14 square 
kilometres,” he said.

As the general manager of the 
group, Tunc oversees the manage-

ment of four properties of Orascom 
Hotels Management which include 
Fanar Hotel & Residence, Juweira 
Boutique Hotel, Salalah Rotana Re-
sort and Sifawy Boutique Hotel.

Rotana, Al Fanar and Juweira 
Boutique Hotel in Salalah off er 
1,100 rooms and Sifawi Hotel at 
Al Sifa in the capital area off ers 
68 rooms. The Group started with 
Juweira Boutique Hotel which of-
fered 82 rooms in 2014. The group 
opened Rotana Hotel with 422 
rooms and late in 2015 it opened 
Al Fanar Hotel with 200 rooms 
which now has 577 rooms, he said.

Hotels Rotana and Al Fanar 
are working at full capacity, while 
Juweira Boutique Hotel is under 
temporary renovation, he added.

In Salalah, there are two tourism 
seasons, the fi rst beginning from 
October till the end of March which 
corresponds to the tourism sea-

son for European tourists during 
which tourists come from several 
countries like Germany, Italy and 
Poland representing 75 per cent 
of tourists who stay at Orascom 
facilities, while other tourists (25 
per cent) come from France, Czech 
Republic and Slovakia. Tourists 
also come from the UK, Poland, 
Italy and Switzerland. From April 
to the end of September, a majority 
of the visitors and tourists during 
the Khareef Season (from 21 June 
to 21 September) are from the Gulf 
Cooperation Council (GCC) coun-
tries, Tunc said.

Orascom Hotels Management 
Group is proud to have one of the 
largest and amazing entertain-
ment facilities in Salalah, includ-
ing the fi rst and biggest Aqua Park 
in the Sultanate of Oman.

He added that the Aqua Park 
is available for the group’s hotel 

guests in Salalah. The group’s ho-
tels, due to their strategic loca-
tions, have beaches running into 7 
kilometres in length and two kilo-
metres wide, with a total area of 14 
square kilometres, he added.

During the Khareef season, the 
employees of the group increased 
to 1,000 with 70 per cent working 
full time and 30 per cent part-time, 
he said.

Orascom Hotels Management 
has spent OMR1 million on the 
renovation and development of the 
group’s hotels in Salalah in the past 
for the comfort of the guests. This 
has made Rotana and Al Fanar ho-
tels receive visitors and tourists at 
full capacity.

While Juweira Boutique Hotel 
is still closed for some renovation 
works it will be opening soon with a 
date to be announced in due course.

Regarding the current Khareef 

festival in Salalah, more than a 
million visitors are expected to 
visit Salalah, including 80 per 
cent (800, 000) citizens and resi-
dents from various governorates 
of the Sultanate and 20 per cent 
(200,000) visitors from abroad, 
mainly from the GCC countries.

He said that during the winter 
season, the group has 13 restau-
rants operating to tickle the taste 
buds of all with places designated 
for serving food and beverages 
from 7am to 10pm. During the oth-
er six months, the group’s hotels 
usually serve breakfast and stay 
as residents prefer to go during 
the day to the mountain areas and 
have outdoor lunch.

Integrated hotel experience
“During the current Khareef Sala-
lah season, we off er integrated hotel 
experience (and not just hotel stay) 

to the guests of Orascom hotels. 
We are also keen on facilitating en-
tertainment as we will host in our 
hotels in Salalah and Rotana hotels 
musical and entertainment bands/ 
troupes (two from Russia and one 
from the UK), besides organising 
a number of entertainment shows 
throughout the week, including DJ 
concerts, drawing on faces of chil-
dren and courses on cooking and 
other entertainment activities.”

“The hotels off er a rich and 
amazing experience in serving 
food and beverages with chefs 
from several Arab, Asian and Eu-
ropean countries off ering food 
and beverages that meet all tastes, 
he said reaffi  rming that the said 
experience would continue dur-
ing the tourism season in Salalah 
to become a year-long facility and 
not just for specifi c months,” he 
further added.

Over one million 

visitors are expected 

to visit Salalah, 

during the current 

Khareef season which 

includes 80 per cent 

citizens and residents 

and 20 per cent from 

overseas

Decision issued to regulate household business activities

MUSCAT: The Ministry of Com-
merce, Industry and Investment 
Promotion has issued a ministeri-
al decision (No. 473/2022) prom-
ulgating a regulation on making 
homemade business products.

The decision streamlines and 
legalises the activities of owners of 
household business activities un-
dertaken by citizens to generate in-
come, protects the rights of sellers 
and buyers and secures customer 

confi dence in commercial transac-
tions within Oman and abroad. As 
many as 9,092 commercial registers 
have been issued for such household 
business activities, according to the 
statistics of the ministry.

The decision bans practising 
any home-based business before 
the individual or the family ob-
tains a license from the ministry in 
coordination with the authorities 
concerned. -ONA

M I N I S T R Y  O F  C O M M E R C E ,  I N D U S T R Y  A N D  I N V E S T M E N T  P R O M O T I O N

T-Mobile 
settles to pay 
$350 million 
to customers 
in data breach

NEW YORK: T- Mobile agreed 
to pay $350 million to customers 
aff ected by a class action lawsuit 
fi led after the company disclosed 
last August that personal data 
like social security numbers had 
been stolen in a cyberattack.

In a Securities and Exchange 
Commission fi ling, the mobile 
phone company said the funds 
would pay for claims by class 
members, the legal fees of plain-
tiff s’ counsel, and the costs of 
administering the settlement. 

It also said it would spend 
$150 million next year and in 
2023 to fortify its data security 
and other technologies.

T-Mobile said the settlement 
contains no admission of liabil-
ity, wrongdoing, or responsibil-
ity by any of the defendants.

The company said that it 
expects court approval of the 
terms of the settlement as early 
as December 2022.

Nearly 80 million US resi-
dents were aff ected by the 
breach. In addition to Social 
Security numbers, other in-
formation breached included 
names and information from 
driver’s licenses or other 
identifi cation. -BNA

C L A S S  A C T I O N  L A W S U I T
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MSX index 
ends higher

MUSCAT: The MSX index 
closed at 4,317.6 points, up by 
0.61 per cent from the previous 
close. The Sharia Index ended up 
by 0.2 per cent at 458.15 points. 
Bank Dhofar, up 8.48 per cent, 
was the top gainer while Jazeera 
Steel Products, down 5.33 per 
cent, was the top loser. Shares of 
Bank Nizwa were the most active 
in terms of the number of shares 
traded while Oman Telecom 
were the most active in terms of 
turnover.

A total number of 437 trades 
were executed during the day’s 
trading session, generating a 
turnover of OMR3.97 million, 
with more than 19.9 million 
shares changing hands. Out of 45 
traded securities, 10 advanced, 
15 declined, and 20 remained 
unchanged. At the session close, 
foreign investors were net sellers 
for OMR101,000 while domes-
tic investors were net buyers for 
OMR100,000, followed by GCC 
& Arab investors for OMR2,000 
worth of shares.

Financial Index closed at 
6,846.89 points, up 0.23 per cent. 
Prices of Bank Dhofar, Ominvest 
and Ahlia Insurance were up by 
8.48 per cent, 1.3 per cent and 
0.56 per cent respectively. Prices 

of United Finance, HSBC Bank 
Oman, Global Financial Invest-
ments, Muscat Finance and Al 
Madina Takaful were down by 
5.26 per cent, 4.41 per cent, 1.56 
per cent, 1.49 per cent and 1.11 
per cent respectively.

Industrial Index closed at 
5,669.88 points, down 0.66 per 
cent. Prices of National Alumini-
um and Oman Cement were up by 
2.56 per cent and 1.56 per cent re-
spectively. Prices of Jazeera Steel 
Products, Raysut Cement, Oman 
Fisheries, Gulf Mushroom Prod-
ucts and Al Maha Ceramics were 
down by 5.33 per cent, 1.94 per 
cent, 1.84 per cent, 1.79 per cent 
and 1.22 per cent respectively.

Services Index was up by 
0.47 per cent before closing at 
1627.92 points. Prices of Shell 
Oman Marketing, OIFC, Oman 
Telecom, Al Jazeera Services 
and Ooredoo were up by 4.29 per 
cent, 2.36 per cent, 1.3 per cent, 
0.72 per cent, and 0.55 per cent 
respectively. Prices of Muscat 
Gases, National Gas, Muscat De-
salination, Renaissance Services 
and Oman National Engineering 
were down by 4.58 per cent, 2.9 
per cent, 1.77 per cent, 1.75 per 
cent and 0.94 per cent respec-
tively. — United Securities

Bank Dhofar, up 8.48 per cent, was the top 

gainer while Jazeera Steel Products, down 

5.33 per cent, was the top loser

MUSCAT
STOCK
EXCHANGE

SHARE PRICE BULLETIN FOR SUNDAY, JULY 24

REGULAR MARKET .........................................................................................................................................................................................................................................................................................................
OM0000001525 ............  OMAN INVST& FIN. .................................................  1,413,687 ........181,706......................51 ............0.125 ........... 0.131 ............0.125 ........... 0.130 ............. 0.127............ 0.003 ............. 2.362 ................0.130 ..............0.128...................0.130 ................ 0.100 ......30,810,000
OM0000001749 ............  OMAN CEMENT ..........................................................16,000 ............... 4,133........................4 ........... 0.258 ...........0.260 ...........0.258........... 0.260 .............0.256 ........... 0.004 ............. 1.563 ................0.258 ..............0.258...................0.258................ 0.100 ..... 86,026,905
OM0000003026 ...........  OMAN TELECOM......................................................  1,128,900 ...1,043,602......................12 ........... 0.920 ........... 0.932 ...........0.920 .......... 0.932 .............0.920 ............0.012 ............. 1.304 ................0.932..............0.924...................0.932 ............... 0.100 ...699,000,000
OM0000001533 ............  OMINVEST ...................................................................  326,460 ..........101,149......................12 ........... 0.308 ........... 0.312 ...........0.308........... 0.312 .............0.308 ........... 0.004 ............. 1.299 ................0.312 ..............0.310...................0.314 ................ 0.100 ... 208,530,013
OM0000002226 ...........  ALJAZEERA SERVICES .............................................2,500 .................. 700........................ 1 ........... 0.280 ...........0.280 ...........0.280 .......... 0.280 .............0.278 ........... 0.002 ............. 0.719.................0.280..............0.265...................0.284 ............... 0.100 ....... 17,137,196
OM0000003968 ...........  OOREDOO ..................................................................... 187,168 ............ 67,220......................12 ........... 0.366 ........... 0.368 ...........0.358 ........... 0.368 .............0.366 ........... 0.002 ............. 0.546 ................0.368 ..............0.350...................0.380 ............... 0.100 ....239,547,477
OM0000001400 ...........  OMAN FLOUR MILLS .............................................  548,976 .........292,047........................4 ........... 0.532 ........... 0.532 ...........0.522........... 0.522 .............0.522 ........... 0.000 .............0.000 ................0.522..............0.522...................0.574 ................ 0.100 ......82,215,000
OM0000001483 ............  NATIONAL BANK OMAN ............................................. 402 .....................96........................ 1 ........... 0.240 ...........0.240 ...........0.240 .......... 0.240 .............0.240 ........... 0.000 .............0.000 ................0.240 .............0.228...................0.240 ............... 0.100 ....390,227,125
OM0000002168 ............  AL ANWAR  CERAMIC ............................................  123,200 ............53,168........................8 ........... 0.422 ...........0.440 ...........0.422........... 0.422 .............0.422 ........... 0.000 .............0.000 ................0.422..............0.422...................0.440 ............... 0.100 .....92,840,000
OM0000002200 ...........  AHLI BANK ..................................................................  4,307,534 ...... 541,945..................... 32 ............0.129 ........... 0.130 ...........0.125 ........... 0.130 ............. 0.130............ 0.000 .............0.000 ................0.130 ..............0.128...................0.135 ................ 0.100 ....253,455,471
OM0000002440 ...........  AL SHARQIA INV. ........................................................46,880 ............... 3,773........................6 ............0.081 ........... 0.081 ...........0.080........... 0.080 .............0.080 ........... 0.000 .............0.000 ................0.080..............0.079...................0.080 ............... 0.100 ........7,200,000
OM0000002796 ...........  BANK MUSCAT ..........................................................  203,660 ..........110,559..................... 22 ........... 0.542 ........... 0.546 ...........0.542........... 0.542 .............0.542 ........... 0.000 .............0.000 ................0.542..............0.542...................0.544 ............... 0.100 2,034,233,604
OM0000003281 ............  TAAGEER FINANCE ................................................  105,000 ..............9,940..................... 10 ........... 0.095 ........... 0.095 ...........0.094........... 0.094 .............0.094 ........... 0.000 .............0.000 ................0.094..............0.094...................0.094 ............... 0.100 ..... 24,314,209
OM0000003398 ...........  SOHAR INT. BANK ......................................................13,000 ............... 1,352........................ 1 ............0.104 ........... 0.104 ...........0.104 ........... 0.104 .............0.104 ........... 0.000 .............0.000 ................0.104 ..............0.104...................0.106 ................ 0.100 ....310,966,478
OM0000001152 ............  OMAN NAT. ENG........................................................  119,450 .............12,605......................14 ............0.106 ........... 0.106 ...........0.105 ........... 0.106 ............. 0.107............-0.001 ........... -0.935 ...............0.106 ..............0.106...................0.106 ................ 0.100 ..... 14,840,000
OM0000005005 ...........  ALMAHA CERAMICS ................................................70,259 ............. 34,111......................14 ........... 0.490 ...........0.490 ...........0.484........... 0.484 .............0.490 ...........-0.006 ........... -1.224 ...............0.484..............0.482...................0.484 ............... 0.100 ..... 26,620,000
OM0000003125 ............  GLOBAL INV. H .............................................................31,000 ............... 1,937........................3 ........... 0.062 ........... 0.063 ...........0.062........... 0.063 .............0.064 ...........-0.001 ............-1.563................0.063 ..............0.062...................0.063................ 0.100 ..... 12,600,000
OM0000003224 ...........  RENAISSANCE SER. .................................................. 26,746 .............12,036........................3 ........... 0.450 ........... 0.450 ...........0.450........... 0.450 .............0.458 ...........-0.008 ............-1.747 ................0.450 ..............0.448...................0.460 ............... 0.100 ...106,384,500
OM0000002176 ............  JAZEERA STEEL PROD ............................................14,000 ...............4,628........................3 ........... 0.334 ........... 0.334 ...........0.320........... 0.320 .............0.338 ...........-0.018 ........... -5.325 ...............0.320..............0.320...................0.320 ............... 0.100 ...... 39,967,347
Total ..................................19 .........................................................................................  8,684,822 ..2,476,709................... 213

ISIN ...................................................SECURITY NAME ...................................................................................................VOLUME ............... TURNOVER .................... TRADES ............ OPEN PRICE .............. HIGH .....................LOW ................ CLOSE PR. ............PREV. CLOSE............ DIFF (RO) .................. DIFF % ...................... LAST PR ................ LAST BID ..................... LAST OFFER ......................PAR VALUE .......... MARKET CAP

O M A N  S T O C K S

INDICES
Index .................................................High .................Low ..................... Value ............... Prev . Value.......... Diff  ...............Diff  %
MSX 30 INDEX .....................................4,331.62 ...............4,291.45 ....................4,317.60 ...................4,291.45 ..................26.15 ................... 0.61
FINANCIAL INDEX .......................... 6,883.28 ............... 6,812.31 ................... 6,846.88 ................... 6,831.14 .................. 15.75 ................... 0.23
Industry Index .......................................5,743.55 ...............5,663.41 ................... 5,669.87 ................... 5,707.30 ................ -37.43 .................. -0.66
Services Index .......................................1,627.92 ............... 1,616.23 ....................1,627.92 ................... 1,620.36 .................... 7.56 ................... 0.47
MSX Shariah Index ................................. 458.75 ..................454.97 .......................458.15 .......................457.21 ....................0.94 ...................0.20
MSX TR INDEX................................... 5,460.23 ...............5,409.58 ................... 5,442.55 ...................5,409.58 ................. 32.96 ................... 0.61
FINANCIAL TR IDX.......................... 7,202.57 ...............7,128.32 ....................7,164.49 ................... 7,148.02 ..................16.48 ................... 0.23
SERVICES TR IDX ..............................1,683.24 ................1,671.15 ................... 1,683.24 ................... 1,675.42 .................... 7.82 ................... 0.47
INDUSTRIAL TR IDX ....................... 5,960.84 ............... 5,877.67 ................... 5,884.38 ...................5,923.22 ................-38.84 .................. -0.66
Trading Summary
Volume ................ Turnover ..........Trades .............. Market Cap............. Up ............Down ............. Equal .........Sec. Traded
19,905,814 .................. 3,973,432 .....................437 ...............22,641,527,343 ................ 10 ......................15 ....................20 .........................45

OM0000002549 ...........  BANK DHOFAR ...........................................................  484,470 ............58,557......................13 ............0.118 ........... 0.128 ........... 0.118 ........... 0.128 ............. 0.118 .............0.010 ............. 8.475 ................0.128 ..............0.120...................0.128 ................ 0.100 ...383,532,984
OM0000002275 ...........  SHELL OMAN MRK. .................................................  494,000.........432,744........................3 ............0.876 ........... 0.876 ...........0.876 ........... 0.876 .............0.840 ............0.036 ............. 4.286 ................0.876 ..............0.876...................0.876................ 0.100 ..... 83,220,000
OM0000001319 ............  ALUMINIUM PROD. ................................................... 97,843 ............... 7,599........................9 ........... 0.078 ...........0.080 ...........0.077 ........... 0.080 .............0.078 ........... 0.002 ............. 2.564 ................0.080..............0.079...................0.080 ............... 0.100 .........2,685,716
OM0000006912 ............  AHLIA INSURANCE ..................................................... 5,000 ................1,818........................2 ........... 0.362 ........... 0.366 ...........0.362........... 0.362 .............0.360 ........... 0.002 ............. 0.556 ................0.366 ............. 0.000...................0.364 ............... 0.100 ..... 36,200,000
OM0000001020 ...........  OMAN CHROMITE ...........................................................100 ..................240........................ 1 ........... 2.400 ...........2.400 ...........2.400 .......... 2.400 .............2.400 ........... 0.000 .............0.000 ................2.400 ............ 2.440...................2.500 ............... 1.000 ........7,200,000
OM0000001772 ............  ALANWAR INVESTMENT ....................................  260,616 ............19,286......................15 ........... 0.074 ........... 0.074 ...........0.074 ........... 0.074 .............0.074 ........... 0.000 .............0.000 ................0.074 ..............0.073...................0.078................ 0.100 ..... 14,800,000
OM0000003521 ............  GALFAR ENGINEER. ...............................................  953,000 ..........113,325..................... 29 ............0.118 ........... 0.120 ........... 0.118 ............0.118 ............. 0.118 ............ 0.000 .............0.000 ................ 0.118 .............. 0.118................... 0.119 ................ 0.100 ......23,952,401
OM0000004420 ...........  BANK NIZWA ..............................................................  7,286,162 ...... 692,185..................... 26 ........... 0.095 ........... 0.095 ...........0.095 ........... 0.095 .............0.095 ........... 0.000 .............0.000 ................0.095 ..............0.095...................0.100................ 0.100 ....212,510,538
OM0000004669 ...........  SHARQIYAH DESALIN. ..................................................818 .....................94........................ 1 ............0.115 ........... 0.115 ............ 0.115 ............0.115 ............. 0.115 ............ 0.000 .............0.000 ................ 0.115 ...............0.115................... 0.115 ................ 0.100 ...... 11,247,248
OM0000004776 ...........  TAKAFUL OMAN ............................................................9,773 .................. 459........................2 ........... 0.047 ........... 0.047 ...........0.047........... 0.047 .............0.047 ........... 0.000 .............0.000 ................0.047..............0.045...................0.047 ............... 0.100 ...... 11,750,000
OM0000004925 ...........  ALBATINAH POWER .................................................13,000 .................. 598........................ 1 ........... 0.046 ...........0.046 ...........0.046........... 0.046 .............0.046 ........... 0.000 .............0.000 ................0.046..............0.045...................0.046 ............... 0.100 ..... 31,044,822
OM0000004933 ...........  AL SUWADI POWER ..................................................15,000 .................. 720........................ 1 ........... 0.048 ...........0.048 ...........0.048........... 0.048 .............0.048 ........... 0.000 .............0.000 ................0.048..............0.047...................0.048 ............... 0.100 ..... 34,291,504
OM0000005260 ...........  OMAN ARAB BANK ...................................................... 3,957 .................. 463........................3 ............0.117 ........... 0.117 ............ 0.117 ............0.117 ............. 0.117 ............ 0.000 .............0.000 ................ 0.117 .............. 0.114................... 0.117 ................ 0.100 ... 195,320,970
OM0000005963 ...........  PHOENIX POWER.....................................................  355,936 ............ 17,495......................15 ............0.051 ........... 0.051 ...........0.049........... 0.049 .............0.049 ........... 0.000 .............0.000 ................0.049..............0.049...................0.050 ............... 0.100 ...... 71,667,472
OM0000008710 ............  BARKA DESALINATION ..........................................90,723 ............. 12,701......................18 ............0.140 ........... 0.140 ...........0.140 ........... 0.140 .............0.140 ........... 0.000 .............0.000 ................0.140 .............. 0.139...................0.140 ................ 0.100 ......10,573,080
OM0000004768 ...........  MADINA TAKAFUL .................................................... 72,661 ...............6,533........................5 ........... 0.090 ...........0.090 ...........0.089........... 0.089 .............0.090 ...........-0.001 ............ -1.111 ................0.089 ..............0.086...................0.091 ................ 0.100 ......15,575,000
OM0000001590 ............  MUSCAT FINANCE .................................................... 78,750 ...............5,223........................7 ........... 0.067 ........... 0.067 ...........0.066........... 0.066 .............0.067 ...........-0.001 ............-1.493................0.066 ..............0.066...................0.067................ 0.100 ......20,271,657
OM0000007084 ...........  MCT DESALINATE ....................................................... 2,506 .................. 279........................2 ............0.113 ........... 0.113 ............ 0.111 ............0.111.............. 0.113 ............-0.002 ............-1.770 ................ 0.111 ...............0.111................... 0.113 ................ 0.100 ...... 17,266,094
OM0000002267 ...........  GULF MUSHROOM P ................................................35,960 .............10,005......................14 ........... 0.280 ...........0.280 ...........0.275 ........... 0.275 .............0.280 ...........-0.005 ............-1.786 ................0.275 ..............0.275...................0.280 ............... 0.100 ...... 11,441,450
OM0000001566 ............  OMAN FISHERIES ....................................................  299,945 ........... 32,254..................... 32 ............0.108 ........... 0.108 ...........0.106 ........... 0.107 ............. 0.109 ...........-0.002 ............-1.835................0.106 ..............0.106................... 0.110 ................ 0.100 ......19,482,389
OM0000001418 ............  RAYSUT CEMENT ......................................................21,972 ...............3,355........................3 ............0.152 ........... 0.155 ...........0.152 ............0.152 ............. 0.155 ............-0.003 ............-1.935................0.152 .............. 0.152...................0.158 ................ 0.100 ..... 30,400,000
OM0000001160 ............  NATIONAL GAS ...........................................................10,000 ...............1,340........................ 1 ............0.134 ........... 0.134 ...........0.134 ........... 0.134 ............. 0.138............-0.004 ........... -2.899 ...............0.134 .............. 0.133...................0.138 ................ 0.100 ......11,390,000
OM0000001517 ............  HSBC BANK OMAN ..................................................  535,000 ............70,765......................11 ............0.135 ........... 0.135 ...........0.130 ........... 0.130 ............. 0.136............-0.006 ........... -4.412 ...............0.130 ..............0.130...................0.135 ................ 0.100 ...260,040,663
OM0000001178 ............  MUSCAT GASES ............................................................4,900 ...................715........................2 ............0.146 ........... 0.146 ...........0.146 ........... 0.146 ............. 0.153 ............-0.007 ........... -4.575 ...............0.146 .............. 0.146...................0.146 ................ 0.100 ........4,380,000
OM0000002374............  UNITED FINANCE .....................................................87,500 ............... 7,905........................7 ........... 0.092 ........... 0.092 ...........0.090........... 0.090 .............0.095 ...........-0.005 ........... -5.263 ...............0.090..............0.086...................0.091 ................ 0.100 ......31,422,997
Total ..................................25 ........................................................................................  11,219,592 .1,496,658...................223

Parallel Market .........................................................................................................................................................................................................................
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OIFC’s Khedmah application users exceed 700,000 

Times News Service

MUSCAT: Oman Investment 
and Finance Company’s (OIFC) 
Khedmah mobile application has 
achieved yet another milestone in 
improving the effi  ciency of its digi-
tal services and strengthening its 
position as a leader in billing and 
collection. 

This month, the digital payment 
application has surpassed 700,000 
users. The platform has helped the 
Sultanate’s electronic payment in-
dustry make a qualitative leap be-
cause of its user-friendliness and a 
high degree of security. 

Providing integrated solutions 
with just a click of a button, Khed-
mah has demonstrated its ability 
to deliver reliable digital solutions 
and earned a strong reputation 
among users, particularly since all 
segments of society are able to use 
the application. 

“We are gratifi ed with this ac-
complishment, which was made 
possible by the eff orts of the Khed-
mah team and their ongoing com-
mitment to delivering innovative 

and top-notch services. We are 
looking forward to the next phase 
of our journey as we aim to inten-
sify our existing eff orts to pro-
vide additional digital solutions 
that are in line with the demands 
and needs of our customers. We 
operate in alignment with the 
company’s objective of encourag-
ing the use of technologically ad-
vanced services in all sectors as a 
prerequisite for the development 
and growth of the economy. In the 

upcoming months, several other 
services will be added to the Khed-
mah mobile application that will 
enhance the experience of our val-
ued customers,” Said bin Ahmed 
Safrar, OIFC’s CEO commented. 

The Khedmah application ena-
bles citizens, residents and busi-
nesses to pay and collect electric-
ity, water and telecommunications 
bills in the Sultanate. Users can 
also pay the dues of the Public 
Authority for Social Insurance 

(PASI) as well as recharge their 
prepaid phones and electricity. 
Furthermore, customers can re-
new subscriptions to recreational 
and entertainment digital plat-
forms and subscribe to internet 
packages through their smart-
phones without visiting the com-
pany’s branches. Adding further 
value and expanding its service 
portfolio, Dhofar Insurance Com-
pany customers can now renew 
their vehicle insurance via the app 
and website, saving time, eff ort 
and money. 

Customers can now benefi t from 
a gamut of Oman Post & Asyad 
Express services outside their 
working hours through a selected 
number of Khedmah branches. The 
services include post box subscrip-
tions, subscription fee payments, 
subscription renewals and sending 
parcels locally and internationally.

Established in 1979, OIFC is one 
of the leading Investment and ser-
vices companies and specialises in 
billing, collection & debt factoring 
for electricity, water and telecom 
services in the Sultanate. 

D I G I T A L  S E R V I C E

Indian stocks record best week since February 2021 

on buying in banking stocks, return of foreign funds

NEW DELHI: Indian equity 
markets recorded their best week-
ly performance during the session 
till Friday, supported by renewed 
buying, especially in banking and 
IT stocks as well as the return of 
foreign investments into the In-
dian markets after months. The 
Indian stocks have been rising for 
six sessions on a trot.

The domestic equity market 
closed at its highest level in sev-
en weeks, marking its best week 
since February 2021.

Sensex and Nifty during the 
same period rose around 3-4 per 
cent on a cumulative basis.

Foreign Portfolio Investors 
(FPIs) had been selling equi-
ties in the Indian markets for the 
past nine-to-ten months barring 
the latest buying due to various 
reasons, including tightening 
of monetary policy in advanced 
economies, and rising dollar and 
bond yields in the US. They have 
pulled out Rs 226,420 crore so far 
in 2022, NSDL data showed.

In July so far, they were, how-
ever, the net buyer.

“The Indian market witnessed 
a one-way rally through the week 
as bulls had total control over 
bears. The market has ignored 
negative sentiments over the last 
week as ECB raises rates by 50 
basis points, fi rst rate hike since 
2011,” said Sumeet Bagadia, Exec-
utive Director at Choice Broking.

Next week, the fi nancial mar-
kets will react to the outcome 

of the US Fed’s monetary policy 
meeting, besides the Q1 earnings 
of companies in India.

“Sensex ended at 56072.2 gaining 
2311 points or 4.30 per cent while 
Nifty settled at 16719.45 with 670 
points or 4.18 per cent on a weekly 
basis. While Bank nifty ended at 
36738.95 levels with strong bounce 
with an upside of 5.93 per cent in a 
week,” Bagadia said.

IndusInd Bank, UltraTech Ce-
ment, Axis Bank, Grasim Indus-
tries, and Hindalco Industries 
were the top gainers for the week, 
while Dr Reddy’s Labs, HDFC life 
Insurance, NTPC, and Sun Phar-
ma Industries were the top losers.

Decent buying by foreign inves-
tors after a long time has turned pos-
itive sentiments for the near term.

“The forthcoming week will be 

action-packed with activities. The 
FOMC meeting and press confer-
ence will take centre stage. While 
the rate hike is anticipated to be 
aggressive, market participants 
will attempt to interpret between 
the lines to assess the economy’s 
route. The Fed would attempt to 
keep infl ation in check without 
harming the labour market,” said 
Apurva Sheth, Head of Market 
Perspectives, Samco Securities.

The Indian rupee this week 
slipped below the psychologically 
important level of 80 against the 
US dollar for the fi rst time even as 
high crude oil prices amid tighter 
global supplies boosted demands 
for the American currency. The 
consistent depreciation in the ru-
pee, though, is a concern among 
the investors.

India’s forex reserves, in the six 
months since January 2022, have 
declined by over USD 47-48 bil-
lion. India’s foreign exchange (fo-
rex) reserves continue to slump 
by $7.541 billion to $572.712 bil-
lion for the week ended July 15, 
the lowest level in 20 months, as 
the Reserve Bank of India (RBI) 
likely used its war chest to defend 
the rupee.

Typically, the RBI intervenes 
in the market through liquidity 
management, including through 
the selling of dollars.

“All eyes on the FED statement 
and policy next week for further 
cues and direction. Rupee range 
till then can be seen between 
79.75-80.20,” said Jateen Trivedi, 
VP Research Analyst at LKP Se-
curities. -ANI

E Q U I T Y  M A R K E T S
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A 
new scientifi c 

statement reviews 

potential psycho-

logical and social 

challenges that occur from 

infancy through adulthood 

among people born with 

heart defects and the types 

of mental health care that 

may be benefi cial. The state-

ment advocates for mental 

health professionals to be 

integrated within interdis-

ciplinary teams that provide 

medical care to children and 

adults with congenital heart 

defects, which is more com-

mon in cancer care than car-

diac care.

Congenital heart defects 

(CHD) occur when people 

are born with structural ab-

normalities of the heart or 

blood vessels involving the 

heart. Surgery and catheter 

interventions are often re-

quired to address these is-

sues. Most people with CHD 

survive through adulthood, 

with adults now outnumber-

ing children among more 

than 2.4 million living with 

CHD in the United States. A 

surgical intervention, how-

ever, does not cure CHD. Peo-

ple may need multiple oper-

ations, and speciality heart 

care is required throughout 

their lives, especially if they 

were born with complex 

heart problems.

“Decades of research de-

scribes the psychological 

and social stressors and 

challenges that can present 

across the lifespan for peo-

ple with CHD,” said Adrienne 

H. Kovacs, Ph.D., chair of the 

writing committee for the 

scientifi c statement and a 

clinical psychologist who 

specialises 

in working with 

people who have 

CHD. “It’s long overdue that 

we move beyond awareness 

to action and providing more 

resources and expert mental 

health care for people living 

with CHD.”

 An American Heart Asso-

ciation scientifi c statement 

is an expert analysis of cur-

rent research and may in-

form future guidelines. The 

Association’s 2011 scientifi c 

statement on a related topic 

addressed developmental 

delays and other neurode-

velopmental outcomes in 

children with CHD. However, 

this is the fi rst statement to 

summarise the psychologi-

cal and social challenges 

from childhood through 

adulthood and to review 

age-appropriate mental 

health interventions to im-

prove quality of life.

According to the new 

statement, children with 

more complex CHDs have 

a 5-times higher rate of re-

ceiving an anxiety diagnosis 

in their lifetime compared to 

children without CHD. De-

spite the evidence of emo-

tional, social and behavio-

ral diffi  culties, only a small 

fraction of children with CHD 

are off ered or participate in 

mental health assessment 

or treatment. For adults with 

CHD, the rate of experienc-

ing a mood or anxiety disor-

der in their lifetime is about 

50%, compared to about 30% 

for adults in the 

general population.

The statement summa-

rizes the psychosocial im-

pact of CHD during various 

stages of life:

Infancy — Babies may 

be exposed to frightening 

or painful procedures, and 

they may be separated from 

caregivers and family for 

extended periods of time for 

surgery or other hospitali-

zation. In response, infants 

with CHD may be hypersen-

sitive to light and sound, 

have diffi  culty feeding and 

sleeping or display intense 

fear and distress, and they 

may have developmental 

delays.

Childhood — There may 

be additional hospitalisa-

tions and surgeries, there-

fore, less opportunity to play 

or attend school, and they 

may also have developmen-

tal delays. In response, chil-

dren with CHD may become 

socially withdrawn, experi-

ence symptoms of anxiety or 

depression, have diffi  culty 

in school, or display aggres-

sion or hyperactivity.

Adolescence — Health 

concerns may arise at the 

same time teens are striving 

for independence, expand-

ing their social networks and 

taking on more responsibil-

ity for managing their health 

care as they transition from 

pediatric to 

adult care. In re-

sponse, adolescents 

with CHD may have social 

diffi  culties, become angry, 

defi ant or frustrated, or have 

body image concerns. They 

may also display risky be-

haviors or not follow health 

recommendations.

Adulthood — There may 

be new or worsening heart 

symptoms, repeat surger-

ies or other cardiac inter-

ventions during adulthood, 

and CHD can have a nega-

tive impact on fi nances, 

employment, insurance and 

family planning options. In 

response, adults with CHD 

may have diffi  culty with in-

terpersonal relationships, 

higher education or em-

ployment. They may also 

have trouble taking care of 

their health needs and be-

come worried about death 

and dying.

“It’s completely under-

standable to have a psy-

chological reaction to liv-

ing with a congenital heart 

defect. The condition pre-

sents numerous challenges 

throughout the lifespan and 

may include unexpected 

news — such as a person 

realising they can no longer 

physically manage the de-

mands of their job, or learn-

ing that there are signifi cant 

risks to pregnancy,” said 

Kovacs. “Many people with 

CHD have tremendous re-

silience in the face of these 

challenges. At the same 

time, we want to normalise 

psychological reactions and 

increase the prevalence of 

care for psychological well-

being to help people with 

CHD experience a full and 

healthy life.”

According to the state-

ment, approaches to mental 

health care may encompass 

self-care strategies, such as 

relaxation techniques and 

hospital-based or online 

support groups; psycho-

therapy such as talk thera-

pies for individuals, cou-

ples, families or groups; and 

medication therapy where 

a medical team can deter-

mine appropriate, heart-safe 

medications for depression 

or anxiety.

The statement strongly 

advocates for the integra-

tion of mental health pro-

fessionals within CHD spe-

cialty care teams. Integrated 

mental health care normal-

izes emotional reactions to 

health challenges, reduces 

stigma, improves timely ac-

cess as soon as health chal-

lenges arise, and provides 

coordinated care across the 

multidisciplinary health 

care team.

“The goal of this state-

ment is to foster psycho-

logically informed care that 

empowers people with CHD 

and their families and pro-

vides emotional support,” 

said Kovacs. “We would like 

mental health assessment 

and support to be part of 

comprehensive care for all 

people with CHD rather than 

a special service that is of-

fered only in some places 

or special circumstances.” 

 — ANI

IS ESSENTIAL FOR
HEART PATIENTS AT EVERY AGE

MENTAL HEALTH CARE

 Many people who are born with heart defects show resilience and have a great quality of life, although they may 
encounter a variety of health-related psychological and social issues throughout their lives.
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Fashion lovers gather 
at Dukuh Atas area in 
Indonesia
A man walks on a zebra 

crossing like a catwalk 

model at the Dukuh Atas 

area in Jakarta, Indonesia. 

The Dukuh Atas area 

in Jakarta has recently 

become viral among 

fashion lovers who gather 

here and show their styles 

like real models. Xinhua

30th Celebration of Light 
fi reworks competition 
kicks off  in Canada
Fireworks presented by 

team Japan light up the 

sky during the 30th annual 

Celebration of Light at 

English Bay in Vancouver, 

British Columbia, Canada. 

The competition kicked off  

by team Japan, followed 

by team Canada and team 

Spain. Xinhua

Night economy drives up 
consumption in Guiyang, 

Guizhou
People tour a local market 

at the Qingyun Road 

in Nanming District of 

Guiyang, capital city of 

southwest China’s Guizhou 

Province. Qingyun Road 

was a famous bustling 

food street at nighttime 

in the city of Guiyang. 

Thanks to local planning 

and years of renovation, 

the road has turned to 

be a popular commercial 

pedestrian street which 

contains various trendy 

businesses like cultural 

innovation and art design 

while retaining its food 

street fame. Xinhua

Shahid Kapoor with wife 
Mira Rajput at Ritesh 
Sidhwani’s party
Bollywood actor Shahid 

Kapoor with wife Mira 

Rajput Kapoor poses 

for a picture at Ritesh 

Sidhwani’s party for 

the Russo Brothers as 

they are in India for 

the promotion tour of 

Netfl ix’s The Grey Man, in 

Mumbai. ANI Photo

Scenery of Moon Land-
scape scenic area in 
Swakopmund, Namibia
Picture shows the 

scenery of the Moon 

Landscape scenic area in 

Swakopmund, Namibia. 

Xinhua

Cultural event held in 
vintage tramway in 
Bucharest
People attend a cultural 

event called ‘Tramvaiul 

Bookuresti’ (Bookarest 

Tramway) in a vintage 

tram in Bucharest, 

capital of Romania. 

Organised by the 

Cultural Centre of the 

Townhall, the cultural 

event is hosted in a 

vintage tramway where 

people could listen 

to poetry, music and 

historic stories about the 

town during a two-hour 

trip. Xinhua

2022 China Interna-
tional Travel Mart 
kicks off  in Kunming
Picture shows the 

exhibits at the 2022 

China International 

Travel Mart (CITM) in 

Kunming, southwest 

China’s Yunnan 

Province. The 2022 

CITM kicked off  in 

Kunming after a hiatus 

of one year due to the 

COVID-19 epidemic.  

Xinhua
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Enjoy exciting drives in Toyota 
Rush with exclusive benefits

MUSCAT: Toyota Rush is a peppy 
and fun to drive SUV that is spa-
cious, fuel-effi  cient and off ers 
comfortable seating for occupants.  

The Rush is available with Ser-
vice 3 years / 30,000 kms. (Which-
ever is earlier). The campaign is 
valid until 15th September 2022. 
(Prospective buyers may be ad-
vised that the benefi ts vary be-
tween model variants, model year 
and manufacturing year. Terms & 
Conditions apply. Visit the show-
room for exact details.)

Delivering a dynamic driving ex-
perience, the Toyota Rush is avail-
able with a 1.5-litre four-cylinder 
engine that generates a maximum 
output of 103.3 hp and 13.87 kg-m 
of torque. The engine is paired to a 
four-speed automatic transmission 
to off er a smooth shifting experi-
ence with superior fuel effi  ciency. 

Designed for those looking for 
functionality, the compact SUV of-
fers a high degree of utility with its 
comfortable seating and plentiful 
luggage space. With a 5.2-meter 
turning radius, the Toyota Rush 
boasts excellent manoeuvrability as 
a result of the vehicle’s FR (Front-
engine, Rear-drive) platform, in ad-
dition to exceptional ride comfort 
and handling stability through an 
axle type 5-link rear suspension. 

The Toyota Rush exhibits a 

modern and sleek identity with 
its long cabin and robust body. 
The front of the vehicle features 
large, wraparound headlamps and 
a thick lower grille that seamlessly 
encompasses the Toyota logo and 
headlamps for an aggressive and 
dominating look. 

Furthermore, the vehicle has an 
aerodynamic hood with a longitu-
dinal bulge, which gives it a further 
distinctive character. From the 
back, the Rush continues to look 
sporty with its large tail lamps and 

chunky boot lid, while a seamless 
line fl owing from the side to the 
rear further enhances the vehicle’s 
dynamic image. 

With an attractive interior and a 
sophisticated feel, the cabin of the 
Toyota Rush has been decked out 
with a range of enhanced features 
for more convenience and comfort 
including an LCD Multi-informa-
tion display in the center of the 
meters displaying fuel effi  ciency 
in an intuitive format, a USB jack, 
an accessory socket for conveni-

ent charging of smartphones and 
other devices, in addition to 13 bot-
tle holders placed deftly throughout 
the vehicle. The sophistication of 
the interior design has been further 
enhanced by the instrument panel, 
which integrates the speedometer 
and tachometer that are accented 
by elegant chrome-plated rings. 

Off ering three-row seating, the 
Toyota Rush can comfortably ac-
commodate up to seven passengers 
with ample space for luggage. From 
a comfort perspective, both the 

driver and passengers are ensured 
a relaxing cabin best-in-class Au-
tomatic Air Conditioning System, 
which allows the temperature of 
the interior to be quickly adjusted 
for maximum effi  ciency. For opti-
mal cooling performance of the en-
tire air conditioning system, upper 
vents have been incorporated on 
top of the centre cluster to achieve 
maximum cooling for passengers in 
the rear seats as well. 

As with any other Toyota mod-
el, safety remains a top priority 

for the Toyota Rush, which off ers 
a comprehensive array of safety 
features to protect its occupants, 
namely six SRS airbags that in-
clude Dual Front SRS Airbags, 
Side Airbags for the front seats, 
and Curtain Shield Airbags for 
front and rear seats; Vehicle Sta-
bility Control (VSC); Anti-lock 
Braking System (ABS); Hill As-
sist Control (HAC); Rear Parking 
Sensors; Rear Fog Lamp; and Tyre 
Pressure Monitoring System 
(TPMS), among many others. 

Designed for 

those looking for 

functionality, the 

compact SUV off ers a 

high degree of utility 

with its comfortable 

seating and plentiful 

luggage space

Enjoy attractive off er on vibrant saloon Renault Megane
MUSCAT: As part of an exclusive 
off er announced by Renault Oman, 
from the house of Suhail Bahwan 
Automobiles, Renault Megane, the 
vibrant and elegant saloon is avail-
able with attractive benefi ts.

Blending striking good looks 
and stunning performance, Re-
nault Megane, the chic saloon,has 
been impressing auto afi cionados. 
Admired for its driving perfor-
mance, Renault Megane is known 
for its driving comfort, technology 
and safety features. 

As part of the Renault Oman 
special scheme, customers who 
buy Renault Megane can enjoy 
free registration, free insurance, 
free periodic vehicle service pack-
age, three years/ 100000 kms 
manufacturer warranty, free AAA 
assistance card, and reference 
programme among others. Social 
media users who participate in the 
promotional campaign will also be 
eligible for attractive prizes.

The Renault promotion which 
has already begun will go on till 
August 19, 2022. 

The unique off er boasts of a host 
of advantages for customers pur-
chasing effi  cient Renault Megane. 
All customers purchasing Renault 
Megane from Suhail Bahwan Au-
tomobiles will be eligible to par-
ticipate in the campaign scheme. 
Vehicles purchased with commer-
cial registration will not be eligible 
for the scheme. Vehicles bought 
for taxi, driving school, ministries, 
fl eet, and rent-a-car usage will not 
be eligible for this scheme.

A spokesperson for Renault 
Oman said, “The charismatic Re-
nault Megane is a real head-turner. 
With its sedan body, dynamic lines 
and generous proportions, it has a 
style of its own, which is both live-
ly and elegant. Renault Megane, 
which is available in 2.0 litres en-
gine confi guration along with 1.6 
litres variant, is a popular car and 
much-loved car in Oman. This is a 
perfect time to own this car.”

Free registration
All customers purchasing Renault 
Megane during this scheme period 
will be eligible for free fi rst year ve-
hicle registration. Applicable to the 
extent of private registration only. 
For commercial registrations, ad-

ditional amount including passing 
needs to be borne by customer.

Free insurance
All customers purchasing Renault 
Megane during this scheme period 
will be eligible for free fi rst year 
vehicle insurance (Oman & UAE 
only). The insurance amount is ap-
plicable for private registrations 
only. For commercial registration, 
additional amount needs to be 
borne by the customer.

Free periodic vehicle 
service package
All customers purchasing Renault 
Megane during this scheme pe-
riod will be eligible for Free Peri-
odic Maintenance Service Pack-
age for three years / 60,000 km 
(whichever is earlier). This off er 
includes only the service intervals 
of 10,000km.

Digital promotion
Social Media users who will par-
ticipate in this promotional cam-

paign and other online challenges 
on @renaultoman Instagram will 
get fuel voucher worth of OMR 50 
(3 nos.)/ UV sterilizer and wireless 
charger (four nos.)

3 years/ 100000km 
manufacturer warranty
All customers purchasing Re-
nault Megane during this scheme 
period will be eligible for three 
Years/100,000 km mileage war-
ranty (whichever is earlier).

Free AAA Assistance Card
All customers purchasing Renault 
vehicles during scheme period will 
receive Free AAA assistance card 
for fi rst year only.

Reference programme
Renault will generate references 
of people looking to buy a car. This 
reference will be generated from 
existing Renault customers. The 
same person cannot refer himself 
but can refer multiple names. If 
any of the referred persons buy a 

Renault car, then the person who 
referred him will get 50RO Gift 
Voucher. This Gift voucher can be 
redeemed during vehicle service at 
SBA workshop, Purchase of con-
sumables from SBA counters, Pur-
chase of parts and accessories from 
SBA counters. All such Gift Vouch-
er winners will be declared on an 
ongoing basis. This Gift voucher 
is non-transferable and cannot be 
redeemed for cash or exchanged 
for credit. The Gift Voucher will 
be valid for 6 months from the date 
of issue.  The voucher needs to be 
redeemed fully all at once. Part re-
demption will not be allowed.

Elegance and versatility
With its sleek silhouette, high-
tech cockpit and sophisticated 
styling, Renault Megane combines 
elegance and versatility. Attrac-
tive and dynamic, Renault Megane 
makes a bold statement, unveiling 
its performance excellence and 
high-tech interior. Its energetic 
lines and substantial proportions 

add to its increasing popular-
ity with car afi cionados in Oman. 
Megane presents a high-class driv-
ing experience, thanks to its tech-
nologies, design, and roominess.

Acclaimed expertise 
Renault’s designers have drawn 
upon their acclaimed expertise to 
seamlessly incorporate 503dm3 
VDA of boot storage capacity with-
out compromising the vehicle’s aes-
thetic appeal. Its generous dimen-
sions (4.63m long and 1.81m wide, 
with a record wheelbase in its class 
of 2.71m) underscore its status-
enhancing credentials and provide 
additional room for occupants. Its 
sleek profi le is the result of painstak-
ing work on the proportion of glass 
to metal (one-third / two-thirds), as 
well as its low height (1.44m) and 
ground clearance (13cm).

Fitted as standard either across 
the range or in the higher-end ver-
sions, chrome detailing (grille, side 
mouldings, door window strips, 
door handles and exhaust tail-

pipes) point to the model’s quality 
and reinforce its status-enhancing 
appeal. Its 1.57m front and rear 
track – the widest in its class – 
and its range of wheel sizes up to 
18 inches imbue it with a striking 
stance. Its broad, sculpted shoul-
ders express its sportier style.

Megane is available in a choice 
of eight exterior colours. Its seven 
metallic options include Pearl 
White, Mercury, Mink Brown, 
Cosmos Blue, Comet Grey, Flame 
Red, Dune Beige. It is one non-me-
tallic fi nish: Glacier White.

Multiple unique features
The Megane shares many styl-
ing features with its larger sibling 
Renault Talisman, including its 
lighting signature which is visible 
night and day: The front C-shaped 
lighting signature features LED 
3D-eff ect light guides. Available 
as option on the top version of the 
Megane is full LED (LED Pure Vi-
sion technology) head lights. The 
rear LED lights form a unique 
horizontal 3D-eff ect signature fea-
turing Edge Light technology. The 
slender brush stroke-like lines 
emit a deep red light.

Carefully appointed 
‘cockpit’-feel
The carefully appointed ‘cockpit’-
feel cabin exudes an unmistakable 
‘cockpit’-feel thanks to sculpted, 
enveloping seats and features such 
as a confi gurable colour 7-inch TFT 
data display, R-LINK 2 which sup-
ports Apple carplay and Android 
Auto. Furthermore, the position-
ing of all the vehicle’s technological 
features has been thought through 
to facilitate their everyday use.

Travelling comfort is further 
enhanced by the careful attention 
that has been paid to the interior 
fi nish, to the quality of the soft-
to-the-touch materials, which are 
within easy reach of the driver and 
passengers: Materials found in Re-
nault’s higher-end models, Plush 
foam-backed covering selected for 
the dashboard, upper door panels, 
door inserts and armrests, Satin-
eff ect chrome instrument, air vent 
and centre console surrounds, 
Full-grain Nappa leather-trimmed 
steering wheel, available on the 
top trim level.

PROMOT I ON
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Imtiyaz account: Modern banking 
for ahlibank’s modern customers

MUSCAT: The customer is at the 
centre of product innovation at 
ahlibank. It is this customer-fi rst 
approach that has led the bank to 
continuously come up with prod-
ucts and services such as its Imti-
yaz account, which was launched 
last year and has since then cre-
ated a niche for itself among the 
bank’s loyal customers.

Strengthening its already robust 
portfolio of services, Imtiyaz ac-
count is a modern service for to-
day’s consumers. Tailor-made to 
match the needs of the discerning 
customer who seeks nothing but 
the best, the account, has since 
its launch, successfully managed 
to create its niche by delivering 

world-class banking services.
Available to both Omani and 

non-Omani customers with 
monthly salaries of OMR 1,000 
or more, or those with savings de-
posits of OMR 10,000 or more, the 
account off ers a seamless bank-
ing experience that comes with a 
world of exclusive benefi ts such as 
dedicated counters, branded debit, 
and credit cards, a branded cheque 
book (free for the fi rst time), best 
prices on insurance products, re-
duced interest rates on all types of 
loans, and more. 

Customers who transfer their 
salary to the bank are rewarded 
with a 10% cashback of their sal-
ary amount along with the Imtiyaz 

Platinum Credit Card which is 
free for the fi rst year. It comes with 
several perks, including a joining 
bonus of 2,000 pearl points and 
two supplementary cards for free. 
Moreover, customers can also get 

free travel insurance, entry to air-
port lounges, and discounts across 
a range of merchant off erings, such 
as a 50% discount on VOX cinema 
tickets and a Buy One Get One of-
fer on Cinepolis cinema tickets, 

and free access to all digital bank-
ing channels. 

Muneer Al Balushi – AGM- 
Head of Retail Distribution, ahli-
bank, said, “At ahlibank, customer 
centricity is among the key pillars 

of its growth strategy. Our prod-
ucts and services are testimonials 
to the fact and each one of them 
has been created to enhance con-
sumer satisfaction with a range 
of technologically up-to-date ser-
vices that do not compromise on 
banking standards or the impec-
cable customer service that we are 
known for. 

“Our aim has always been to em-
power customers to bank the way 
they want while ensuring their 
best interests are not compro-
mised and we are proud to say that 
our Imtiyaz account continues to 
achieve that with its suite of off er-
ings and advanced banking expe-
rience. With the customer at the 
forefront, it has fast carved a niche 
for itself along with our other pop-
ular products and services.”

As a bank that has built a stellar 
reputation and loyalty base, ahli-
bank knows how to treat its cus-
tomers and has created relevant 
propositions for the same. The 
complete banking service package, 
the Imtiyaz account is ahlibank’s 
way of saying thank you to its cus-
tomers by off ering them the best-
of-the-best services that go above 
and beyond to meet the local mar-
ket requirements. 

Tailor-made to match the needs of the 

discerning customer who seeks nothing but 

the best, the account, has since its launch, 

successfully managed to create a niche by 

delivering world-class banking services

Majan Electricity prepaid meters: Best 

choice for electricity conservation

MUSCAT: Majan Electricity 
Company announced the strength-
ening of its eff orts in providing 
prepaid meters to its customers 
starting from July 2022. 

Majan Electricity Company has 
recently been witnessing high de-
mand from applicants to obtain 
prepaid electricity meters and 
receiving positive feedback from 
customers who already had them 
installed.

Sultan Al-Wahaibi, Manager of 
the Prepaid Smart Meters Depart-
ment at Majan Electricity Com-
pany, confi rmed the company’s 
readiness in providing its custom-
ers with prepaid meters. 

Prepaid meters are an ideal 
solution for customers of all cat-
egories (residential, commercial, 

agricultural, fi sheries and tour-
ism) to manage and control their 
consumption by paying for it in 
advance to ensure that it does not 
exceed their budget. This helps 
avoid the accumulation of elec-
tricity bills and a sudden increase 
in consumption.

In order to obtain a prepaid elec-
tricity meter, new customers need 
to apply for a connection through 
the Majan company website ma-
janco.co.om or one of its customer 
service centres.  Existing custom-
ers would need to submit a request 
to replace a postpaid electricity 
meter with a prepaid one, ensuring 
that all previous dues are paid. 

A specialist from Majan Elec-
tricity Company will then register 
the request, and the customer will 

receive a visit from a technician 
to ensure that there are appropri-
ate technical connections for the 
installation of the prepaid meter. 
Once the application is complete, 
one of the contracting companies 
will start the installation process.

It is worth noting that Majan 
Electricity Company, one of the 
Nama Group companies, is the 
company licensed to distribute 
electricity in the regions of North 
Al Batinah, Al Dhahirah and Al 
Buraimi. 

The company launched the pre-
paid meter installation service 
in October 2019 on a lower scale, 
with the aim of identifying cus-
tomer demand before providing 
it on a larger scale, which started 
this month.

H I G H  D E M A N D

Zubair EDC sponsors entrepreneurship 

forum at Al Zahra College for Women

MUSCAT: The Zubair Enterpris-
es Development Centre (Zubair 
EDC) sponsored an entrepre-
neurship forum at Al Zahra Col-
lege for Women. 

The forum is organised by the 
college to enhance its role in sup-
porting and fostering the culture 
of entrepreneurship within the 
Sultanate. This participation 
is within the framework of a 
Memorandum of Understanding 
signed by Zubair EDC and the 
college, to empower and moti-
vate college students to become 
entrepreneurs and promote en-
trepreneurship in the Sultanate 
by providing them with a suit-
able environment.

During the occasion, Said 
Salim Al Sahib, Director of Zubair 
EDC, delivered a speech in which 
he stated, “Over the past years, 
Zubair EDC has been able to oc-
cupy a leading position in sup-
porting small enterprises and 
emerging entrepreneurs. This 
enabled an increase in the num-
ber of Centre’s members, which 
exceeded 1,000, from various 
governorates of the Sultanate. 
This is in addition to thousands 
of benefi ciaries from its various 
services, 40% of whom are female 
benefi ciaries and business own-
ers. Since its establishment, the 
Center has sought to promote 
a culture of entrepreneurship 
among Omani business owners. 

Through steadfast determina-
tion, the right guidance and eff ec-
tive support from experts, bud-
ding entrepreneurs can achieve 
success and reach their desired 
goals. Our partnership with Al 
Zahra College refl ects our princi-
ples and values through which we 
seek to support the business sec-
tor and embed the concept of en-
trepreneurship in Oman’s youth 
and continuously strive towards 
its development.”

From his side, Dr Muslim Ali Al 
Maani, Dean of Al-Zahra College 
for Women, said, “From the start, 
the college has been working on 
supporting its female students, 
refi ning their scientifi c and prac-
tical skills and preparing them to 
enter the labour market. This was 
undertaken through opportuni-
ties created from respective pro-
grammes and various initiatives. 
We are working to build a young 
generation capable of manag-
ing its projects and have laid the 
foundation for launching a busi-
ness incubator at Al Zahra Col-
lege. This is being carried out in 
cooperation with the relevant au-
thorities from the public and pri-
vate sectors. We recently signed 
an MoC with Zubair EDCto open 
several areas of collaboration be-
tween the two institutions, espe-
cially in the fi elds of consultancy, 
guidance and support to equip 
college graduates with the neces-

sary skills that make them ready 
for the labour market.”

During the forum, Nabiha Al 
Mandhari, Communication and 
Digital Marketing Specialist at 
Zubair EDC, presented the ser-
vices and programmes provided 
by the Center to entrepreneurs, in 
order to help them develop their 
businesses based on scientifi c 
foundations. In addition, the Small 
and Medium Enterprises Devel-
opment Authority showcased its 
role in developing entrepreneur-
ship in the Sultanate. The event 
also included a number of success 
stories from female entrepreneurs 
among college graduates.

At the end of the forum, the 
participating guests and students 
in the forum were presented with 
honours and were taken for a tour 
of the accompanying exhibition. 
The attendees expressed their 
appreciation during the tour and 
praised the keenness of female 
entrepreneurs at the college in 
showcasing their creative ideas 
and turning them into executable 
business projects.

The Zubair EDC provides a 
range of services that are sum-
marized in consultancy, capacity 
building, project development op-
portunities, networking, partner-
ships and contracts, fi nancing 
and fi nancial support through 
a number of strategic partners 
from local fi nancial institutions.

E N T E R P R I S E S  D E V E L O P M E N T  C E N T R E



DURING SUMMERS in Oman, 
although one may fi nd solace from 
the scorching heat by remaining 
within the air-conditioned con-
fi nes of rooms, one will defi nitely 
miss out a lot of fun that is hap-
pening outdoors as the Sultanate 
is blessed with several beautiful 
and iconic places which you fi nd 
only if you step out.

Even though the summer is 
harsh with heat and the sweat 
during a day out, it is during this 
time of the year that everybody 
is looking for a quick getaway to 
some cool retreat to beat the heat.

At this time of the summer no-
body will want to go for holiday 
trips to exotic places in Europe, the 
Far East or elsewhere, hence, the 
best option is ‘do it here in Oman’.

The rugged Western Hajar 
mountains, the cool sandy dunes, 
the islands of Oman and the amaz-
ing marine life thrive beneath the 
sea surface will be places where 
people would like to be. From the 
deep gorges and ravines where 
crystal clear streams still gurgle 
down mossy rocks to form emer-
ald pools, or in the remote villages 
where the very traditions and 
beautiful people would cool you 

off , Oman has many more options 
to cool off  this summer. Make use 
of some of it to your advantage.

Turtle watching
Oman is a nesting place for four 
diff erent species of turtle, namely, 
the endangered Green Turtle, the 
Olive Ridley Turtle, the Logger-
head Turtle and the critically en-

dangered Hawksbill Turtle.
And part of the Ras Al Jinz Tur-

tle Reserve that was set up in the 
Sharqiyah Governorate to promote 
conservation of turtles that are 
indigenous to Oman, the Turtle 
Museum off ers visitors an insight 
into the behaviour of these amaz-
ing reptiles, as well as scientifi c 
programmes aimed towards their 

research, care and conservation.
This museum contains sev-

eral state-of-the-art laboratories 
where experiments on optimal tur-
tle care are conducted, and visit-
ing it is part of the turtle-watching 
trips that many people who both 
live in and visit Oman regularly, 
embark on. That these expeditions 
often begin early in the morning, 

before the sun has risen, which is 
peak egg-laying time for the tur-
tles, shows the curiosity, interest 
and passion people have in learn-
ing more about this amphibian.

Close to the reserve is Ras Al 
Hadd, where around 13,000 sea 
turtles come ashore every year 
to lay their eggs. It is among the 
largest nesting sites in the Indian 
Ocean and the only one in the 
world where Green Turtles come 
ashore every night all the year 
round. The area is also home to an 
ancient fi shing village which dates 
back to about 3,000 BC, proof that 
man and animal had been sharing 
the beach for close to 5,000 years.

The best time to see turtle hatch-
ing is between May and September.

Dune bashing
If you’re looking for an adrenaline 
boost while in Oman, that is ex-
actly what you get while you are 
on the vast expanse of Oman’s de-
serts. The massive dunes that the 
Sultanate is famous for do a better 
job than a roller coaster in giving 
you the thrill while the visual ap-
peal of the golden sands glistening 
in the sunshine make you want to 
stay longer. One of the best places 

in Oman to experience dune bash-
ing is Bidiyah, on the edge of the 
Sharqiyah Sands, located some 
233km from Muscat.

Desert safaris, also called dune 
bashing, is a popular sport in Oman. 
The abundance of sands across the 
country has made the Sultanate a 
hub for people who enjoy the sport.

According to the Ministry of 
Tourism, the town is about “a 
three- to four-hour drive from 
Muscat. Bidiyah is in the Wahiba 
Sands Desert, the most popular 
destination in Oman for dune-
bashing, desert-crossings and 
camping. No visit to Oman would 
be complete without seeing these 
spectacular seas of sand, and there 
are other historic sites and natural 
wonders in the surrounding areas 
of the Sharqiyah region, including 
the waterfalls and river of Wadi 
Bani Khalid. Bidiyah is the vil-
lage that serves as the jumping-off  
point for the region’s tourism.”

The excitement  of dune bashing 
will instantly make you forget the 
glaring sun. If you are an adventure 
sports lover, waste no time, jump in 
your 4WD and charge up and down 
the vast stretches of the copper-
coloured sand dunes of Oman. >S3

GET OUTSIDE THIS SUMMER 
WITH THESE EXCITING ACTIVITIES

A lot is happening outdoors as the Sultanate is blessed with several beautiful 

and iconic places which you can fi nd out only if you step out from your home
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THE AIR Conditioning Division 
of Khimji Ramdas (ACD) has been 
in service to the people of Oman, 
providing continuous air con-
ditioning solutions. This year it 
won the prestigious Oman’s Most 
Trusted Brand award in the cate-
gory of air conditioning solutions, 
a testament to its product qual-
ity, service network and customer 
confi dence.

Over 50 years the customers 
have relied upon “General Air 
Conditioners” in Oman to eff ec-
tively deal with extreme tempera-
tures. Brand “General” of Fujitsu 
General Japan bound by the com-
mitment to deliver excellence has 
been off ering products which epit-
omize unmatched quality, design 
and performance. Continuous R & 
D and innovation have enabled the 
manufacturers to equip the prod-
ucts with unique features that 
ensure strong performance and 
durability. Over the years it has 
earned a unique position for itself 
as the most durable AC, delivering 
unequalled cooling in most ad-
verse climatic conditions as in the 
Middle East.  

The brand also stands for its 
commitment to be environment 
friendly and off ers many products 
capable of immense power savings 
and using environment friendly 
refrigerants.  These are some of 
the considerations why customers 
prefer to pay a premium for “Gen-
eral” ACs over many other brands 
as the value for money off sets the 
price factor. This is demonstrated 
by the fact that ‘General’ has the 
largest installed base in Oman, 
with some AC’s working to capac-
ity even after a whopping 30 years 
of service.

The range includes state of the 

art Variable Refrigerant Flow 
(VRF) systems, Ducted splits, 
Cassettes, Wall Mounted Splits 
and Window Air Conditioners. 
The brand also complies with En-
vironment standards as they use 
environment friendly gases. 

Fulfi lling its commitment to 
Energy Effi  ciency solutions “Gen-
eral” off ers range of ACs with high 
Energy Effi  ciency Ratio (EER) 
complying to Oman’s prescribed 
Minimum Energy Performance 
Standards (MEPS). These ma-
chines are designed to off er great 
durability, performance and val-
ue for money. Characterized by 
a unique blend of environment 
friendliness and robust perfor-
mance the ACs ushers in a new ex-
perience of comfort to customers. 

As commercial requirements go 
beyond the ‘cooling’ requirement 
alone, the Sales & Design Team in 
KR ACD is able to off er complete 
HVAC solutions with focus on 
Energy Effi  ciency, Environment 
Friendliness and Indoor Air Qual-
ity. It is a one-stop-shop for dis-
cerning customers from design to 
after sales service & maintenance. 

All these products & services 
are available through a strong 

sales & service network present in 
almost all locations to reach valu-
able customers through the length 
& breadth of Oman.

The customers’ confi dence in 
reinforced by an effi  cient After 
Sales Service. KR provides 24 x 
7 complaint logging facility for 
the customers to register their 
complaints. In order to provide 
prompt and effi  cient services KR 
ACD has a fl eet of about 20 mobile 
service stations branded as “Si-
yana Wa Khidmaat” across Oman. 
Customers get their service needs 
fulfi lled at their doorsteps without 
the need of having to transport 
their ACs to workshops. The net-
work of service stations across the 
country helps to maintain a large 
population of ACs through Annual 
Maintenance Contracts (AMCs). 

General has developed and in-
troduced numerous pioneering 
technologies with a commitment 
for real comfort. This commit-
ment has been applied to all its 
designs ensuring the brand will 
strive to maintain its position of 
the most admired brand in the 
Sultanate of Oman.

For enquiries please contact – 
acd.sales@kr.om                                                       

EXPERIENCE THE JOY OF COOLING 
WITH GENERAL AIR CONDITIONER 

NEW HIGH 
ENERGY 

EFFICIENCY 
(HI-EER) ACS 

The brand also stands for its 

commitment to be environment friendly 

and offers many products capable of 

immense power savings and using 

environment friendly refrigerants. 

SPECIAL 
SUPPLEMENT
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Swimming
Swimming is one 
of the most enjoy-
able sports known to 

mankind especially if you are just 
fl oating in the water and not do-
ing laps. It will make you forget 
all your problems and put you in a 
good state of well-being. Whether 
it is doing laps around the pool or 
just chatting with your friends, it 
is such a relaxing activity.

It is fun plus exercise, making 
it a win-win for all. Also, it gives a 
refreshing respite from the heat. 
Blessed with long stretches of 
pristine coastline and refreshing 
wadis, Oman is the ideal place for 
water adventure seekers. Howev-
er, do not forget to take care of your 
skin and be generous with the ap-
plication of sunscreen lotion.

Snorkelling
If you are a confi dent swimmer 
and love to see underwater life, the 
sea of Oman has a lot to off er.

Plan snorkelling trips with your 
like-minded friends and discover 
the beauty of underwater life and 
corals in Oman.

It is a whole new world out there. 
Filled with excitement, mystery 
and a pleasant sense of unexplain-
able tranquillity, the deep blue seas of 
Oman have a lot to offer to those look-
ing for something, anything in them.

There are also numerous div-
ing companies operating in Oman, 
which off er snorkelling classes to 
make your trips more exciting and 
adventurous.

Picnic
Summer has begun, and with ris-
ing temperatures in a number of 
governorates, there are a number 
of places in the Sultanate of Oman 
that maintain its mild atmosphere 

to be tourist destinations through-
out the year, including Al Ashkha-
rah and Al Khalouf Village.

Al Ashkhara in the Wilayat of 
Jalan Bani Bu Ali in South Al Shar-
qiyah’s sky is covered with light 
clouds in the summer, making it 
a prominent tourist destination 
in Oman due to the beauty of its 
beaches and its soft sand dunes. It 
is also an important source of Om-
ani fi sh and a habitat for turtles. 
Its people are famous for their tra-
ditional industries such as weav-
ing, ships and old boats.

The village of Al Khalouf in the 
Wilayat of Mahout in Al-Wusta 
Governorate is rich in tourism and 
natural aesthetics such as moun-
tains, rocks and beautiful beaches. 
It has a number of tourist attrac-
tions. Its beaches are character-
ised by white sand, and most of its 
residents practice the profession 
of fi shing.

Also, there are numerous is-
lands in Oman which are acces-
sible by short boat rides and enjoy 
the rest of the day with your family 
and friends swimming and play-
ing in the water. To make things 
easy, there are a few tourism com-
panies which provide such rides 
accompanied by food and games 
on the island.

Say no to these 
summer drinks
Spend your summer by drinking 
enough water to avoid dehydra-
tion, but for those of us living in 
Oman, where summertime means 
adjusting one’s diet and meals 
to survive the excruciatingly hot 
weather, it is also a time to explore 
some great summer alternatives.

For food-loving people there 
are plenty of places where you 
can satisfy your cravings. There 
are several places in Oman that 
serve refreshing drinks, colourful 
smoothies, hydrating fruits and 
healthy greens.

Instead of having sugar-loaded 
juices, opt for drinks that will 
quench your thirst, while enter-
taining the taste buds at the same 
time. There are several places 
that serve delicious, freshly-
squeezed juices.

If you feel dehydrated, stop at a 
cafe near petrol stations and order 
coconut water; it’s a natural drink 

that hydrates the body quickly and 
also tastes amazing.

There are plenty of summer 
beverages you should be avoiding 
to save your waistline and your 
overall health.

Sugary summer beverages are 
to be avoided:

Lemonades and fruit juices
For many, bottled lemonade and 
fruit juices are a summer staple. 
However, these drinks are packed 
full of sugar and fall under the cat-
egory of summer beverages that 
you should be avoiding this sum-
mer. Lemonade and fruit juice 
contain plenty of sugar and high 
fructose corn syrup. In terms of 
the eff ects on your health, these 
drinks are very similar to sodas. 
Too much lemonade and fruit 
juice can increase your risk of 
weight gain as well as chronic de-
generative diseases.

If you are craving lemonade, try 
making fresh lemonade. This will 
be lowest in fructose. If you need 
to add a sweetener, stick with ste-
via and avoid sugar as well as arti-
fi cial sweeteners.

Sweetened iced teas
Sweet teas are another sum-
mer staple. However, sweet teas 
are a summer beverage that you 
should be avoiding. It is a com-
mon misconception that sweet-
ened iced teas are healthy for you 
just because they contain tea. 
Yes, tea can be a great source of 
antioxidants.

However, sweet teas contain 
excessive sugars that are not 
great for your health. One glass 
of sweet tea can contain up to 22 
percent sugar. With sugar levels 
this high, drinking sweetened 
iced teas can actually contain 
twice the amount of sugar as one 
can of soda.

Soda
Whether you are opting for 
regular or diet soda, you should 
just say no to soda this summer. 
Sodas contain way too much 
sugar or even worse - artificial 
sweeteners.

Some experts go as far as to 
say that drinking soda in many 
ways is just as bad as smoking 
cigarettes. For example, diet so-
das typically contain a chemical 
known as aspartame. This sugar 
substitute has more than 92 dif-
ferent side eff ects including birth 
defects, brain tumours, diabetes, 
seizures and emotional disor-
ders. Sipping on an ice-cold soda 
also exposes you to:

Phosphoric Acid: Phosphoric 
acid can interfere with your 
body’s ability to use calcium. This 
can lead to osteoporosis.

Benzene: Researchers have 
found benzene levels as high as 
79ppb in some sodas. Benzene is a 
known carcinogen.

Artifi cial food colours: Artifi -
cial food colourings, including the 
caramel colouring that is found in 
most sodas, is a known carcinogen.

The artifi cial caramel colouring 
is created by reacting corn sugar 
with sulphites and ammonia un-
der high pressures at high tem-
peratures.

Sodium Benzoate: Sodium ben-
zoate is a common preservative 
found in a majority of soft drinks. 
This preservative can lead to DNA 
damage, which can eventually 
lead to Parkinson’s disease or cir-
rhosis of the liver.

Chronic and acute eff ects of 
sun exposure on the skin
With long summers in the region, 
we are exposed to the harsh sun 
for almost 8 months.  Continuous 
exposure to the sun can cause var-
ious skin-related issues and can 
sometimes lead to chronic skin 
disease, even skin cancer.

Sunlight is the light we can see, 
and excessive amounts of expo-
sure can contribute to the produc-
tion of free radicals, which may 
have negative, aging eff ects on 
the skin. It comes in many forms 
like the light emitted from digital 
screens like cellphones and lap-
tops and that’s why experts advise 
taking steps to protect your skin 
the year round.

Talking to Times of Oman, a der-
matologist sheds light on the most 
common skin problems aff ecting 
people due to chronic exposure 
to sunlight. Visit a dermatologist 
if you are aff ected by any of the 
symptoms mentioned below:

Photodermatitis: It is an abnor-
mal skin reaction to the sunlight 
or UV rays. You may develop rash-
es and redness all over the face, 
neck, forearm and chest area or 
the exposed area of your skin. It 
also causes heavy itching.

Polymorphic light eruption: It is 
a skin rash caused by exposure to 
sunlight. The most common form 
of polymorphic light eruption is 
found as a circular lesion at the 
nape accompanied by severe itch-
ing, redness and plaque forma-
tion. It also appears on the head, 
neck, chest or arms.

Folliculitis: It is a common 
form of skin condition where the 
hair follicles are infl amed due to 
heat and sun. It is usually caused 
by a fungal or bacterial infection, 
which is due to sweat, dirt and 

pollution. It is normally seen in la-
bourers whose work involves be-
ing outdoors. Pimple-like lesions 
on the scalp and face mark it. In 
chronic conditions, these pimples 
discharge pus and blood.

Fungal infection: It is common 
during summer and is caused by 
the yeast, which lives on our skin.

Rashes appear with the out-
growth of yeast in the body. As 
we all are accustomed to the use 
of ACs in the offi  ce or at home, 
we tend to switch on the AC as 
soon as we are indoors. With the 
immediate varying body tem-
perature of hot sweat while in the 
sun and exposure to moist cold in 
the car or within, a building can 
cause fungal infection. Taking 
bath twice a day in the morning 
and before bedtime is advisable as 
skin should be washed every 6 to 
8 hours.

Miliaria: It is a condition 
marked by fi ne acne-like lesions 
on the face, neck and torso. It is 
also called sweat rash.

Sunburn: Redness and swelling 
of the skin due to overexposure to 
the sun. It causes burning sensa-
tion of the skin, hot to touch, pain-
ful, fatigue and dizziness.

Hyperpigmentation: Being ex-
posed to sunlight for a longer du-
ration can lead to hyperpigmenta-
tion, which is diffi  cult to fade. The 
cells in the skin may die and may 
result in wrinkled skin. Regular 
application of sunscreen every 
two hours is a must irrespective 
of whether you are indoors or out-
doors. Moreover, use moisturising 
cream at night.

“Blue collar workers work-
ing under the sun are not much 
aware of the sunscreen and also 
they cannot aff ord it. I advise 
the companies to provide sun-
screen to those employees whose 
work involves working under the 
sun since they are prone to skin 
damage. In addition, companies 
should comply with the ministry 
rule of afternoon break so that 
they are not exposed to harsh 
sunlight during the peak time,” 
he said.

“Workers who have worked for 
more than 6 to 7 years in this re-
gion are prone to skin cancer and 
we have seen a number of such 
cases,” he further added.

Instead of having 

sugar-loaded juices, 

opt for drinks 

that will quench 

your thirst, while 

entertaining the taste 

buds at the same 

time.
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GENETCO brings to Oman the 
new GMAX 60 range of air condi-
tioners from Gree. The GMAX 60 
range is the latest off ering from 
Gree which is the global leader 
in air conditioners. Gree Elec-
tric Appliances Inc incorporated 
in Zhuhai, founded in 1991 is the 
world’s largest air conditioner 
enterprise integrating R&D, 
manufacturing, marketing and 
service.

Genetco has consistently de-
livered excellence in both prod-
ucts and services to its valued 
customers in the Oman market. 
Genetco has been selling a wide 
range of High Energy effi  cient 
Gree air conditioners in Oman 
for more than a decade. The new 
innovative GMAX60 series is es-
pecially suited to Oman’s climat-
ic conditions and is designed to 
deliver maximum benefi ts to the 
discerning Omani customer.

MAX Power - Stable Opera-
tion at high temperature 
High-effi  ciency heat dissipation 
technology, results in stable cool-
ing even at 55 degrees

MAX Guard - 5 Anti-corro-
sion Measures
5 Anti-corrosion measures, for 
all-round protection,  
Longer service life and less main-
tenance.

MAX Safety
The Main board and electric box 
is enclosed in fi re proof material 
for additional safety

Gree is the global leader in air 
conditioners, developing some 
of the most advanced commer-
cial and residential air condi-
tioners in the world Based in 
Zhuhai, China, Gree has been 
the world’s largest specialized 
air conditioner company for 
several years integrating R&D, 
manufacturing, sales and ser-
vice. Thanks to 400 million user 
choices, Gree products are sold 
widely across 160 countries and 
regions. Today Gree’s annual 

production capacity of residen-
tial air conditioners (RAC) and 
commercial air conditioners 
(CAC) are 50 million and 5.5 
million respectively. With 15 
research institutes, 81 research 
centers, 929 labs and 8,000+ 
engineers. With over 15 produc-
tion bases Gree has topped No.1 
in production and sales volume 
for over a decade. Gree is com-
mitted to fi nding newer and 
more effi  cient ways to keep cus-
tomers comfortable, healthy and 
productive. 

Gree has successfully won 
many international projects, 
including 2008 Beijing Olym-
pic Games, “2010 FIFA World 
Cup” in South Africa, 2010 Asian 
Games in Guangzhou 2014 win-
ter Olympic Games in Sochi, 
Russia and 2016 Olympic Games 

in Rio De Janeiro, Brazil. One of 
every three air conditioners in 
the world is made by Gree. 

Gree believes in delivering an 
effi  cient world should not only be 
attainable, but easy and aff ord-
able in doing so. The strong belief 
in its combination of intensive 
R&D and passionate customer 
service ensures cooling solutions 
born not only from the latest 
technology but also with the cus-
tomer’s comfort in mind. 

Genetco in turn is commit-
ted to providing the consumers 
in Oman with superior quality 
products with the latest technol-
ogies for an effi  cient and satisfy-
ing Cooling experience. 
For enquiries Contact Tel: 
Ahmed: 94108890, Mazen 
:9404840, Naseem: 96742452
Email: ahmedm@genetco.net

GENETCO AND GREE-GMAX 60 
- the new benchmark 
in rotary air conditioners

N E W  B E N C H M A R K
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GENETCO the leading distribu-
tion house is accelerating the roll 
out of ROWA Air Conditioners in 
the global market by introducing 
the same in the Sultanate of Oman. 
This is in response to the needs of 
the new generation. Inspired by a 
vision of “Bringing Infi nite Possibil-
ities to People Around the World”, 
ROWA, is a pioneering leader that 
celebrates diverse expression and 
inspires across generations.

ROWA -YOUNG & SMART
ROWA is a young smart technol-
ogy brand. With its youthful spirit 
of romance, freedom and pioneer-
ing innovation, ROWA stands out 
among the new wave of Internet 
technology and consumer brands. 
A pioneer in the electronics in-
dustry, ROWA is exploring the 
smart home appliances sector and 
is redefi ning what smart home ap-
pliances can be by developing air 
conditioners. It goes beyond the 
traditional concept of display by 
integrating new concepts into life-
style of young people to unleash 
their potential. With leading-edge 
technology that takes “infi nity” as 
just the starting point, ROWA is 
exploring the infi nite potential of 
air conditioners.

ROWA Air-conditioner with 
its parent company has 3 air con-
ditioner manufacturing bases, 1 
inverter controller factory and 1 
SKD factory in Zhongshan. The 1st 
one was established in 1999 which 
produce air conditioner outdoor 
unit, the 2nd one was established in 
2012. The total annual production 
capacity of the 3 manufacturing 
plants is 20 million.

ROWA insists on being process 
& innovation driven. ROWA AC 

practices the specifi c strategies of 
“quality fi rst, cost leading, struc-
ture improvement and higher 
operation effi  ciency”. In order 
to adapt to changes in the global 
market development, ROWA Air-
conditioner has been improving its 
global business layout and overseas 
market shares. The GCC market 
is one of the key focus areas of the 
future and ROWA is increasing its 
investment and resources in these 
middle east markets to further 
strengthen its brand presence.

ROWA Brand Value
ROWA aims to provide consumers 
around the world with high quality 
and competitively priced products. 
With its innovative hardware con-
fi guration and software, ROWA 
off ers new possibilities that bring 
more vitality to today’s homes, by 
creating a unique new lifestyle. For 
the quality conscious Omani con-
sumer, ROWA has designed the air 
conditioner uniquely suited to the 
Oman market needs, breaking the 
boundaries of imagination.
For enquiries Contact Tel: Ahmed: 
94108890, Mazen: 9404840, 
Naseem: 96742452
Email: ahmedm@genetco.net

GENETCO

ROWA AIR CONDITIONERS:

A NEW COOLING EXPERIENCE
With its youthful spirit of 

romance, freedom and 

pioneering innovation, ROWA 

stands out among the new 

wave of Internet technology 

and consumer brands. 
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